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Newspape  r  Advertising  Near  ed  $800 , 000 , 000 
In  1926,  Linage  Statistics  Indicate 

Estimated  Total  of  $786,000,000  Is  6  Per  Cent  Ahead  of  1925  Figure — Detailed  Figures  Given  on 

More  Than  1 ,000  Daily  and  Sunday  Newspapers 


advertisers  invested  more  money 
in  newspaper  advertising  in  1926  than 


By  ARTHUR  ROBB 


Local  display  advertising — 1,014,661,- 
523  agate  lines,  or  59.1  per  cent  of  the 


in  any  previous  year,  the  total,  esti-  bought  copies  of  the  newspapers  in  which  dred  million  pounds  of  metal,  .\lmost  listed  morning  total, 

mated  from  the  annual  compilation  of  the  listed  advertising  was  printed,  the  as  much  stereotype  metal  would  be  needed  Classified  advertising — 330,571,275  agate 

linage  that  appears  on  this  and  follow-  paper  requirement  would  be  consider-  to  provide  one  plate  for  each  page,  and  lines,  or  19.2  per  cent  of  the  listed  morn- 

i^pages,  is  approximately  $786,000,000,  ably  more  than  the  forest  and  mills  of  the  cost  of  providing  one  dry  matrix  for  ing  total. 

an  increase  of  $50,000,000,  or  about  6  per  the  ITnited  States  could  produce  at  pres-  each  page  would  be  in  the  neighborhood  Evening  newsoaners  listed  divided 


Evening 


cent  over  the  sum  estimated  for  1925.  cnt  rates  in  a  year.  In  order  to  attain  of  $5,000,000.  More  than  10,000  pounds  t^eir  total  as  follows: 

It  was  not  so  great  a  sum  as  was  ap-  simultaneous  production  of  this  volume,  of  ink  would  flow  from  press  fountains  National  advertising— (>08,069.507  agate 

parentlv  expected  bv  optimistic  estimates  the  pressroom  would  need  2,450,000  16-  to  plate  cylinders  making  the  one  revolu-  Unes.  or  16.4  per  cent  of  the  listed  eve- 

bLed  on  the  record-breaking  totals  rolled  page  units,  and  to  put  the  news  and  ad-  tion  needed  to  produce  a  single  copy  of  ^jng  total. 


up  by  newspapers  all  over  the  country 
during  the  first  six  months  of  1926,  but 


vertising  of  this  monster  edition  into  type  this  edition. 


in  the  eight  hours  available  for  a  daily  But  enough  ot  fanciful  speculation. 

toKickc  agate  incs,  or  67.  per  cent  o  t  e 


the  face  of  the  setbacks  suffered  newspaper,  a  machine  crew  working  at  Dissection  of  the  accompanying  tables  i:„,, 


EDITOR  &  PUBLISHER  ANNUAL  LINAGE  TABULATION  I 

(Copyright  1927  by  Editor  &  Publisher  Co.)  IE 


NEWSPAPERS  IN  CITIES  OF  MORE  THAN  1,000,000  POPULATION 


bv  many  during  the  last  quarter,  the  year  top  speed  would  need  34,341,000  slug-  into  their  major  component  parts  is  more 

showed  the  largest  gross  revenue  ever  casting  machines  .'\ssuming  that  the  en-  in  keeping  with  the  ton  of  the  day’s 

liken  in  bv  newspapers  and  one  of  the  tire  volume  of  text  and  advertising  was  work. 

hrgest  gains  over  a  previous  year’s  rec-  set  by  machine,  with  no  plate  matter  to  Morning  newspapers  listed  divided  their 
ord  since  the  end  of  the  war.  relieve  operating  demands,  the  compos-  total  as  follows : 

The  tables  which  are  given  in  this  is-  'ng  machine  men  would  turn  from  pigs  National  advertising — 330.144,092  agate 

sue  are  compiled  from  returns  made  to  '"to  slugs  more  than  two  billion,  five  hun-  lines,  or  19.2  per  cent  of  the  total. 

Editor  &  Publisher  by  more  than  1,000 

United  States  newspapers  and  approxi-  5  ' '  . '  ;;7  IlillllllllllliHlli'iiBJilIlM  ;iliiPIII« 

mately  M  Canadian  daily  and  Sunday  g  = 

papers.  Two  hundred  and  two  morning.  =  EDITOR  &  PUBLISHER  ANNUAL  LINAGE  TABULATION  ? 

=  (Copyright  1927  by  Editor  &  Publisher  Co.)  7 

published  1,715,405,238  agate  lines  of  ad-  ^  i 

vertising;  606  evening,  and  evening  and  7  "7- -r;””"-”-- . — r— 

Sunday  newspapers,  carried  a  total  of  3,- _ 

i®S?tlVforSuX'Sns,^S  newspapers  IN  CITIES  OF  MORE  THAN  1,000,000  POPULATION 

which  268  are  included  in  the  totals. - 

The  population  in  the  cities  where  these  Total 

newspapers  are  published,  is,  according  to  City  Paper  Pub.  Linage  National  Local  Classified 

1926  U.  S.  Census  estimates,  47,297,818,  Brooklvn  . Citi::en  .;....  (es)  5,864,046  1,792,198  3,353,838  718011 

or  40.3  per  cent  of  the  estimated  popula-  Eag/e  . (e)  11,999.804  2,255,124  5,084,706  4,659,97' 

tion  of  the  United  States.  Circulation  of  Sunday  ed . (s)  5.899,480  1,492,272  2,913,672  1  493  53 

the^wspapers  tot^d  more  than  25.-  Total  (es)  17,899,284  3,747,3%  7,998.378  6,153.51i 

000,000  daily  and  16,000,000  Sunday.  Standard 

It  is  difficult  to  create  a  mental  image  . (es)  5,611,732  1,370,686  2,555,612  1,685  43 

of  this  tremendous  volume  of  advertising.  rinu’s  . (es)  6,982.716  1,530,422  3,952,514  241,59 

represented  in  the  listed  5,416,202,439  Chicago  . American  (e)  13,726,489  2,489,862  9,533,134  1,703,49 

agate  lines.  Taken  as  pages,  of  2,300  Herald  & 

^te  lines  each,  the  linage  would  pro-  Examiner  . .  (m)  5,330,556  1,534,983  3,795,573  1,952  87 

duce  23,548,692  full  pages,  packed  from  Sunday  ed . (s)  5,137,026  1,127,190  4,009,836  567,19 

margin  to  margin  with  business  announce-  Total  (ms)  10,467,582  2,662,173  7,805,409  2.520,07 

ments.  If  the  reader  were  given  a  40  Daily  News  ...{t)  21.811,512  3,154,945  14,072,237  4, .584  33 

per  cent  allotment  of  space  in  this  gigan-  Post  . (e)  6,179,832  1,163,529  4,499,469  516  83 

he  newspaper,  he  would  have  the  pleas-  Tribune  . (m)  20,878.347  4,837.305  9,928,716  6,112,32 

Mt^k  of  running  through  all  of  39,-  Sunday  ed . (s)  11,827,214  3,240,420  5,560,997  2,935,7S 

247820  pages.  If  his  normal  morning’s  Total  (ms)  32,715,561  8,077,725  15,489,713  9,048,12 

task  of  reading  matter  was  confined  to  a  Cleveland,  O.  ..  .Plain  Dealer. .  (m)  11,444,391  2,6%,474  5,168,622  3,579,2? 

40-page  paper,  he  would  have  guaranteed  Sundav  ed . (s)  6,913,820  2,118,773  3,212,581  1,582,4< 

moT^g  reading  matter  for  almost  1,-  Total  . (ms)  18.358,211  4,815,247  8,381.203  S,161,7( 

W«)0  trips  from  home  to  office,  or  daily  Press  . (e)  15,175,112  2,785,1%  8,949,187  3,440,72 

tor  more  than  2,500  years.  If  he  were  to  Detroit,  Mich.  .  .Free  Press  . . .  (m)  10.732.064  2,690,912  4,931,584  3,109,5( 

w  four  40-page  newspapers  a  day,  his  Sunday  ed . (s)  6,709,850  1,694,426  3,278,016  1,752,4( 

Mily  assignment  would  endure  through  Total  (ms)  17,441,914  4,370,338  8,209,600  4,861,9: 

nwe  than  600  years.  News  . (e)  25.018,560  3,166,016  16.868.376  4,984,1( 

Uid  end  to  end,  in  12-em  slugs,  this  Sunday  ed . (s)  9,012,010  2,031,988  4,106,366  2,819,6! 

»  Total  (es)  34,030,570  5,198,004  21,028,742  7,803.8: 

tor  170,000  miles,  or  almost  seven  times  Times  . (e)  9,551,156  1,697,086  6,290,799  1.563,2: 

around  the  earth  at  the  equator.  Piled  Sunday  ed . (s)  3,384,855  791,484  1,783.937  809,4, 

w  atop  the  other  in  agate  slugs,  it  would  Total  (es)  12.936,011  2.488.570  8,074,736  2,372, 7i 

37.600,000  feet  high,  or  Los  Angeles  ...  .Examiner  ....  (m)  13.305,418  1,703.520  5,615.844  5.986,0 

ai^t  75.000  times  as  high  as  the  Wash-  Sunday  ed . (s)  9,647.830  889,014  6,729,940  2,028,8! 

1  Total  (es)  22,953,248  2,592,534  12,345,784  8,014,9 

to  37, OTO  superimposed  Woolworth  Build-  Express  (e)  9,213,582  1,868,930  6,390,132  954,5! 

PUced  as  guide-posts  on  the  ethe-  Herald  (e)  17,505,474  2,659,748  11,221,406  3,624,3! 

between  the  earth  and  the  sun.  Illustrated  Daily 

'ney  wbuH  supplv  28  metal  sign-posts  News  (m)  2.897.118  237,594  1.735.552  923,9 

tor  each  of  the  193,000.000  miles.  ,  Record  . (e)  5,153,484  '  474,264  4.261,740  417,4 

^  print  a  single  copy  of  this  news-  Times  . (m)  16,253,986  2.310,826  7,402,626  6,540,5 

PttWisher  would  require  280  ,,  Sunday  ed . (s)  10.235,400  1,925,854  S.824.826  2,484,7 

of  newsprint,  and  to  place  a  copv  ■  Total  . (ms)  26,489,386  4,236,680  13,227,452  9,025,2 


k  ig  ‘‘v^^hThe‘^^^0^^  o7‘  he  d  >■’  ,  Classified  advertising-^97^50,^9  agate 

^  lines,  or  13.4  per  cent  of  the  total. 

Morning  newspapers  listed  divided  their  The  discrepancies  between  the  percen- 
total  as  follows :  totals  and  100  per  cent  is  due  to 

National  advertising— 330.144,092  agate  the  fact  that  complete  analyses  of  their 
les,  or  19.2  per  cent  of  the  total.  hnage  are  not  furnished  by  all  of  the 

newspapers  which  supplied  their  total 
IlillllllllllliHlli'i'BJilllli'flllltt  figures.  The  discrepancy  _  is  smaller  this 

=  year  than  m  past  tabulations,  indicating, 
AT  1  iM  'T*  A TT  A T'l^TAi  ^  as  do  the  detailed  statistics,  that  the  num- 

\L  LINAGE  TABULATION  ^  ^er  of  publishers  satisfied  with  a  blanket 
I  &  Publisher  Co.)  ^  total  of  the  business  they  carry  is  rap- 

.  . , _ .  idly  diminishing. 

_ _ ,  It  is  ^  fjict  that  a  number  of  the 

I  newspapers  which  have  failed  in  the  past 
THAN  1,000,000  POPULATION  |  to  furnish  accurate  figures  on  linage  are 

- 1  no  longer  in  business  and  it  is  possible 

that  this  apparent  neglect  to  keep  a  close 
age  National  Local  ciassifie<i  account  in  detail  of  the  business  that 


ture.  The  day  is  evidently  past  when  a 
publisher  can  gauge  the  health  of  his 
business  merely  by  a  daily  glance  at  the 
bank  balance. 

Extensive  as  the  figures  on  the  follow¬ 
ing  pages  are,  they  hardly  more  than 
hint  at  the  complexity  of  the  business 
being  conducted  today  by  the  newspaper 
publisher.  The  newspaper’s  advertismg 


Los  Angeles 


in  the  hands  of  each  person  who 


Total 

Paper 

Pub. 

Linage 

National 

Local 

Classified 

,  . ; .  . . 

.  (es) 

5,864,046 

1,792,198 

3,353,838 

718,010 

Eagle  . 

..(e) 

11,999.804 

2,255,124 

5,084,706 

4,659,974 

Sunday  ed . . . 

..(s) 

5,899,480 

1,492,272 

2,913,672 

1,493.536 

Total  . 

.(es) 

17,899,284 

3,747,3% 

7,998.378 

6,153,510 

Standard 

Union  .... 

.  (es) 

5,611,732 

1,370,686 

2,555,612 

1,685,434 

Times  . 

.(es) 

6,982.716 

1,530,422 

3,952,514 

241,594 

..hncrican  ... 

..(e) 

13,726,489 

2,489,862 

9,533,134 

1,703,493 

Herald  & 

Examiner  . 

.(m) 

5,330,556 

1,534.983 

3,795,573 

1,952,874 

Sunday  ed... 

..(s) 

5,137,026 

1,127,190 

4,009,836 

567,198 

Total  . 

(ms) 

10,467,582 

2,662,173 

7,805,409 

2.520,072 

Daily  News  . 

..(e) 

21.811,512 

3,154,945 

14,072,237 

4,584,330 

Post  . 

..(e) 

6,179,832 

1,163,529 

4,499,469 

516,834 

Tribune  . 

.(m) 

20,878.347 

4,837,305 

9,928,716 

6,112,326 

Sunday  ed... 

..(s) 

11.827.214 

3,240,420 

5,560,997 

2,935,797 

Total  _ 

.(ms) 

32,715,561 

8,077,725 

15,489,713 

9,048,123 

.Plain  Dealer, 

,  .(m) 

11.444,391 

2.6%,474 

5,168,622 

3,579,295 

Sundav  ed.. 

...(s) 

6.913,820 

2,118,773 

3,212,581 

1,582,466 

Total  .... 

.(ms) 

18.358.211 

4,815,247 

8,381.203 

5,161,761 

Press  . 

..(e) 

15,175,112 

2,785,1% 

8,949,187 

3,440,729 

.Free  Press  . 

.  .(m) 

10.732.064 

2,690,912 

4,931.584 

3,109,568 

Sunday  ed . . 

...(s) 

6,709,850 

1,694.426 

3,278,016 

1,752.408 

Total  . . . . 

.(ms) 

17,441,914 

4,370,338 

8,209,600 

4.861,976 

News  . . 

...(e) 

25.018,560 

3,166,016 

16.868.376 

4,984,168 

Sunday  ed . . 

...(s) 

9.012,010 

2,031.988 

4,106,366 

2,819,656 

Total  .... 

.  .(es) 

34.030,570 

5,198,004 

21,028,742 

7,803.824 

Times . 

...(e) 

9,551,156 

1,697,086 

6,290,799 

1,563,271 

Sunday  ed . . 

...(s) 

3,384,855 

791,484 

1,783,937 

809,434 

Total  .... 

.  .(es) 

12.936.011 

2.488.570 

8,074,736 

2,372,705 

..Examiner  .. 

..(m) 

13.305,418 

1,703.520 

5.615.844 

5,986,054 

Sunday  ed . . 

...(s) 

9,647,830 

889,014 

6,729,940 

2,028,876 

Total  .... 

..(es) 

22,953,248 

2,592,534 

12,345,784 

8,014,930 

Express  . . . 

...(e) 

9,213,582 

1.868.930 

6,390,132 

954,520 

Herald  .... 

...(e) 

17,505,474 

2,659,748 

11,221,406 

3,624,320 

Illustrated  Daily 

News  . . . 

. .  (m) 

2.897.118 

237,594 

1.735.552 

923,972 

Record  .... 

...(e) 

5,153,484 

•474,264 

4.261,740 

417,480 

Times  . 

. .  (m) 

16,253.986 

2.310,826 

7,402,626 

6,540,534 

Sunday  ed . . 

,...(s) 

10.235,400 

1,925,854 

S.824.826 

2,484,720 

Total  . . . . 

.(ms) 

26,489,386 

4,236,680 

13,227,452 

9,025,254 

(Continued  on  page  20) 
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Editor  &  Publisher  for  March  12,  1927 


>iewspai)er  advertising  is  becoming  com¬ 
monplace  and  no  longer  wins  a  place  a 
the  top  of  the  list.  The  manufacturer  of 
a  washing  machine  has  attained  nation¬ 
wide  distribution  and  made  the  name  of 
the  little  city  of  Newton.  la.,  as  well 
known  from  coast  tO’  xoast  as  many  ; 
metropolitan  center.^  tHis  appropriation 
for  newspaper  adve^S^  last  year-  was 
Sd.lOO.fKK)  and  it -S.ioiqied  by  a  number 
•of  appropriation_s_2Hi|'lthfL.'lIst  issued  b\ 
the  Bureau  of  AdxefitM^  nf  the  Ameri¬ 
can  Newspaper  Ptridishe^Association. 

The  tobacco  ccmtpa^s  last  year  dis¬ 
covered  in  newipSpet  "  space  a  new 
“northwest  passage?^  pu^sc  strings 
of  the  smoker  and  the  million  dollar  ap¬ 
propriation  was  doubled  and  more  than 
doubled  by  several  of  the  great  com¬ 
panies  to  place  their  allurements  before 
newspaper  readers. 

Great  and  comparatively  new  combina¬ 
tions  to  manufacture  and  sell  automo¬ 
biles,  household  appliances,  food  prod¬ 
ucts,  office  equipment,  have  been  seeking 
and  believe  they  have  found  the  path  to 
decreased  sales  expense  by  increasing 
their  purchases  of  daily  newspaper  space. 
The  newspaper  is  the  chosen  instrument 
of  the  present  day  corporation  for  quick 
and  profitable  disposal  of  its  immense  pro¬ 
duction. 

Meanwhile,  new  discoveries  are  being 
made  by  the  retail  advertiser,  who  in 
many  cases  has  found  that  his  pre-war 
vintage  of  copy  in  a  single  full-page  did 
not  command  the  attention  in  a  48-page 
paper  that  it  formerly  won  in  the  days 
of  16-page  issues.  The  first  result  was 
a  wail  to  the  effect  that  newspaper  ad¬ 
vertising  no  longer  afforded  a  profitable 
medium  for  retail  advertising.  The  latest 
development  has  been  an  interesting 
series  of  e.xperiments  with  copy  and 
varying  sizes  of  space. 

The  multiple-page  display  has  found 
favor  with  many  advertisers,  who  believe 
from  experience  that  they  can  win  domin¬ 
ance  in  a  large  newspaper  by  using  large 
space  and  offering  hundreds  of  different 
attractions  to  bring  the  harassed  con¬ 
sumer  within  their  doors.  That  is  effec¬ 
tive,  no  doubt,  and  profitable  to  the 
merchant  who  wisely  edits  his  copy. 
Its  profit  to  the  publisher  is  often  ques¬ 
tionable,  in  the  face  of  the  low  rates 
still  prevailing  on  many  retail  advertis¬ 
ing  contracts. 

Another  experiment  has  been  with  new 
style  art,  often  of  Latin  caricature  type, 
to  attract  attention  to  copy  that  occupies 
two  full  columns,  usually  next  to  read¬ 
ing  matter.  Several  New  York  stores 
have  experimented  with  this  method, 
breaking  up  their  old  full-page  allotment 
into  four  or  more  double-column  spaces 
on  different  pages.  Even  smaller  space 
is  being  used  with  excellent  results  by 
a  number  of  advertisers  with  goods  to 
be  sold  at  retail. 

Classified  advertising  has  also  gained 
ground  in  the  general  advertising  in¬ 
crease.  and,  in  morning  newspapers,  now 
runs  slightly  ahead  of  the  national  ad¬ 
vertising  total.  Here  small  space  is  used 
to  maximum  efficiency.  The  publisher 
collects,  or  should  collect  if  his  rate  card 
is  well  organized,  a  higher  proportionate 
rate  per  agate  line  on  the  classified  ad¬ 
vertising  than  he  does  on  display  space, 
and  the  advertiser  stands  to  win  one 
hundred,  possibly  one  thousand  fold,  on 
his  investment.  Evening  newspapers 
have  also  shown  healthy  gains  in  classi¬ 
fied  business,  although  their  classified 
does  not  equal  the  proportionate  volume 
carried  by  the  morning  papers. 

Raders  in  total  business,  including 
papers  listed  as  carrying  12,000,000  or 
more  agate  lines  during  1936,  follow; 

Detroit  News  (es)  .  34,030,570 

•  Chicago  Tribune  (ms)  .  32,715.561 

New  York  Times  (ms)  .  29,788,828 

Washington  Star  (es)  .  28,9(X),824 

Baltimore  Sun  (es)  .  26,565,348 

Los  Angeles  Times  (ms)  _  26,489,386 

Pittsburgh  Press  (es)  .  25,258,730 

St.  Louis  Post-Dispatch  (es) .  25,161,920 

Miami  Herald  (ms)  .  24,317,314 

Ix>s  Angeles  Examiner  (ms) .  22,953,248 

Columbus  Dispatch  (es)  . 22.%1,134 

Philadelphia  Inquirer  (ms)  . .  21,893,400 

Chicago  News  (e)  . 21,811,512 

Newark  (N.'J.)  News  (e)  ..  21,200,163 
St.  Petersburg  Times  (ms)  ..  21,131,292 
I^iladelphia  Bulletin  (e)  _  20,698,656 


New  Orleans  Times-Picayune 

(ms)  . .  19,8(A920 

San  Francisco  Examiner  (ms)  19,671,021 

Oakland  Tribune  (e)  .  19.071.710 

Kansas  City  Star  (es)  .  19,046,921 

Milwaukee  Journal  (es)  .  18,950,379 

New  York  Herald-Tribune 

(ms)  .  18,785,853 

Qeveland  Plain  Dealer  (ms).  18,358,211  < 

Indianapolis  News  (e)  .  18,272,58() 

Birmingham  News  (es)  .  18,220,272 

Brooklyn  Eagle  (es)  .  17,899.284 

New  York  World  (ms)  .  17,658,831 

Los  Angeles  Herald  (e)  .  17,505,474 

Detroit  Free  Press  (ms)  _  17,441,914  ' 

Rochester  Democrat  and 

Chronicle  (ms)  .  17,378,556 

Dayton  News  (es)  .  17,030,986 

San  Diego  Union  (ms)  .  16,551,080 

Seattle  Times  (es)  .  16,463,365 

Memphis  Commercial-Appeal 

(ms)  .  16,433,872 

Akron  Beacon-Journal  (e)  . . .  16,344,979 
Minneapolis  Tribune  (es)  ...  16,334,281 

Tampa  Tribune  (ms)  .  16,314,326 

New  York  Sun  (e)  .  16,245,237 

Boston  Globe  (ms) .  16,277,042 

I>allas  Times-Herald  (es)  . . .  16,187,660 
Jacksonville  Times-Union 

(ms)  .  16,014,012 

Philadelphia  Public  Ledger 

(ms)  .  15,865,668 

Boston  Herald  (ms)  .  15,864,443 

Grand  Rapids  Press  (e)  .  15,814,470 

Minneapolis  Journal  (es)  _  15,616,469 

Buffalo  News  (e)  .  15,585,369 

Toledo  Blade  (e)  .  15,522,970 

Denver  Post  (es)  .  15,442,140 

Canton  Repository  (es)  .  15,436,816 

Philadelphia  Evening  Ledger 

(e)  .  15,300.208 

Cleveland  Press  (e)  .  15,175,112 

Houston  Chronicle  (es) .  15,121,190 

Hartford  Times  (e)  .  15,113,111 

Portland  Oregonian  (ms)  ...  14.967.470 
Cincinnati  Times-Star  (e)  . . .  14,929,957 

-Atlanta  Journal  (es)  .  14,831.075 

Louisville  Courier-Journal 

(ms)  .  14,789,402 

New  York  Journal  (e)  .  14,758,(X)9 

Cincinnati  Enquirer  (ms)....  14,681,363 
St.  Louis  Globe-Democrat 

(ms)  .  14,672,088 

Flint  (Mich.)  Journal  (es)  ..  14.604.772 
Akron  Times-Press  (es)  ....  14,510,566 
E  V  a  n  sv  i  1 1  e  Courier- Journal 

(es)  .  14.4'^.946 

Providence  Bulletin  (e)  .  14,175,342 

San  Diego  Tribune  (e)  .  14,064.809 

Scranton  Times  (e)  .  13.984,863 

Wilkes-Barre  Record  (m)...  13.813,499 

Chicago  .•\merican  (e)  .  13.726.489 

Dallas  News  (ms)  .  13.638.986 

Rochester  Times-Union  (cl  ..  13.592.909 

Indianapolis  Star  (ms)  .  13.364.346 

Buffalo  Times  (es)  .  13,313.888 

New  York  .American  (ms)  ...  13,112.851 

Cleveland  News  (es)  .  13,059.450 

New  Haven  Register  (es)  ...  13,020,015 

Detroit  Times  (es)  .  12,936,011 

.\tlantic  Citv  Press-L’nion 

(ms)  .  12,868.877 

Richmond  News-Leader  (e)  .  12.756.408 

Elizabeth  Journal  (e)  .  12.6^,698 

Boston  Traveler  (e)  .  12,661.605 

Omaha  World-Herald  (ms)  .  12,549,474 

Portland  Oregon  Journal  (es)  12.507,152 

Louisville  Times  (e)  .  12.488.974 

San  Antonio  Light  (es  )  .  12.488,658 

Trenton  Times  (es)  .  12.452,259 

Tampa  Times  (e)  .  12,381,236 

Wilkes-Barre  Times-Leader 

(e)  .  12.331,760 

Houston  Post-Dispatch  (ms).  12.295,318 

Syracuse  Herald  (e)  .  12.221,772 

Johnstown  (Pa.)  Tribune  (e)  12,084,422 

.\sheville  Citizen  (ms)  .  12,044,746 

Columbus  Citizen  (e)  .  12,027,152 

NATIONAL  ADVERTISING 
LEADERS 

Morning  and  Sunday 

Chicago  Tribune  .  8,077,725 

New  York  Times .  6,953.367 

New  York  Herald  Tribune  ...  5,652,444 

Boston  Herald  .  5.519,066 

Philadelphia  Public  Ledger  . .  4,826,097 

Qeveland  Plain  Dealer .  4,815,247 

Jacksonville  Times-Union _  4,619,314 

St.  Louis  Globe-Democrat _  4,539,108 

Detroit  Free  Press  .  4,370,338 

Los  Angeles  Times  .  4.236.680 

Memphis  Commercial -Appeal  3,596,922 
Philadelphia  Inquirer  .  3,436,3(X) 


LOCAL  ADVERTISING  LEADERS 

Morning  and  Sunday  I 

New  York  Times  .  16,671,670 

Miami  Herald  .  15,911,686 

St.  Petersburg  Times .  14,583,380 

Chicago  Tribune .  15,489,713 

I-os  Angeles  Examiner  .  12,345.784 

Los  Angeles  Times  .  13,227,452 

Philadelphia  Inquirer  .  11,469,300 

New  York  Herald  Tribune _  11,322,773 

New  Orleans  Times-Picayune.  11,056,564 

Wilke.s-Barre  Record .  10,929,142 

Tampa  Tribune  .  10,248,000 

San  Jose  Mercury-Herald  ...  10,051,258 

CLASSinED  ADVERTISING 
LEADERS 

Morning  and  Sunday 

Chicago  Tribune  .  9,048,123 

Los  Angeles  Times .  9,025,254 

Los  Angeles  Examiner  .  8,014,930 

New  York  World  .  7,697,656 

Philadelphia  Inquirer  .  6,997.800 

Rochester  Dem.  &  Chronicle..  6,195,117 

New  York  Times  .  6,163,791 

New  Orleans  Times-Picayune.  5.602,046 

Miami  Herald .  5,536,552 

San  Francisco  Examiner .  5,425,893 

Cleveland  Plain  Dealer  .  5,161,761 

Detroit  Free  Press  .  4,861,976 


NATIONAL  ADVERTISING 
LEADERS 

Evening  and  Sunday 

Detroit  News  .  5,198,004 

Milwaukee  Journal  .  4,897,542 

St.  Louis  Post-Dispatch  .  4,696,720 

Philadelphia  Public  Ledger  . . .  3,853,098 

Brooklyn  Eagle  .  3,747,396 

Baltimore  Sun  .  3,617,487 

Seattle  Times  .  3.564,970 

Minneapolis  Journal  .  3,509,466 

Pittsburgh  Press  .  3,486.770 

Minneapolis  Tribune .  3,440,630 

Denver  Post .  3,323,180 

Washington  Star  .  3,214,964 

LOCAL  ADVERTISING  LEADERS 
Evening  and  Sunday 

Detroit  News  .  21,028,742 

Washington  Star  .  19,944,122 

Baltimore  Sun .  17,226,220 

Pittsburgh  Press  .  16,943,192 

Columbus  Dispatch  .  15,785,085 

St.  I.ouis  Post-Dispatch .  15,.t05,280 

Birmingham  News .  13,017.704 

Kansas  City  Star .  11.729.231 

Oakland  Tribune  .  11,433,436 

Dayton  News  .  11,402,580 

Canton  Repository  .  10,424,080 

Milwaukee  Journal  .  10,294,186 

CLASSIHED  ADVERTISING 
LEADERS 

Evening  and  Sunday 

Detroit  News .  7,803,824 

Brooklyn  Eagle  .  6,153,510 

Ikiltimore  Sun  .  5,821,641 

Washington  Star  .  5,741,738 

Kajisas  City  Star  .  5,634,008 

Oakland  Tribune  .  5,523,938 

St.  Louis  Post-Dispatch .  4,959,920 

Pittsburgh  Press  .  4,828,768 

Columbus  Dispatch  .  4,100,375 

Seattle  Times  .  3,942,285 

Milwaukee  Journal  .  3,758.651 

Dayton  News  .  3,072,832 

NATIONAL  ADVERTISING 
LEADERS 
Evening — Six  Day 

Newark  News .  5,041,045 

Philadelphia  Bulletin .  4,872,339 

Boston  Traveler .  4,2^,131 

New  York  Sun .  4,068,489 

Indianapolis  News .  3,934,419 

Philadelphia  Ledger .  3,853,098 

Buffalo  News .  3,429,584 

Milwaukee  Journal .  3,214,745 

Detroit  News .  3,166,016 

Chicago  News .  3,154,945 

St.  Louis  Post-Dispatch .  2,986,200 

New  York  Journal .  2,962,.594 


LOCAL  ADVERTISING  LEADERS 
Evening — Six  Day 

Detroit  News .  16,868,376 

Washington!  Star .  14,566,736 

Qiicago  News .  14,072^ 

Pittslnirgh  Press .  12,656,938 

New  York  Sun .  11,9521526 

New  'S'ork  Journal .  11,795,415 

I’hiladelphia  Bulletin .  11,647,545 

Los  Angeles  Herald .  H, 221^406 

St.  Louis  Post-Dispatch .  ll.lSd^SSO 

Baltimore  Sun .  11,133930 

(irand  Rapids  Press .  11,081,854 

Akron  Beacon  Journal .  11,010460 

CLASSIHED  ADVERTISING 
LEADERS 
Evening — Six  Day 

Newark  News .  5,184,723 

Detroit  News .  4,984,168 

Brooklyn  Eagle .  4,659,974 

Chicago  News .  4.584,330 

Washington  Star .  4,4%, 371 

Philadelphia  Bulletin .  4,178,772 

Baltimore  Sun .  4,019,615 

Buffalo  News .  3,854,8^ 

Los  .Angeles  Herald .  3,624,320 

Cleveland  Press .  3,440,729 

Indianapolis  News .  3,429,498 

New  York  Evening  Telegram  3,003,9K 

PICKERING  RESIGNS 
FROM  N.  A.  N.  A. 

Quits  Position  at  General  Manager  of 

Feature  Organization  He  Started 
to  Write  in  France — No 
Successor  Named 

Maj.  Loring  Pickering  has  resigned 
as  general  manager  of  the  North  Amer¬ 
ican  Newspaper  Alliance. 

The  resignation  was  tendered  Feb.  5, 
but  was  only  announced  officially  this 
week.  Maj.  Pickering  is  now  awaiting 
the  decision  of  the  board  of  directors. 
A  meeting  of  the  board  will  be  called 
shortly  by  George  E.  Miller,  Detroit 
Nrii’S,  and  N.  A.  N.  A.  president,  to  act 
on  the  resignation  and  appoint  a  suc¬ 
cessor. 

Maj.  Pickering  told  Editor  &  Pub- 
i.isHER  he  has  long  been  anxious  to  get 
away  from  detailed  work  for  a  rest.  He 
is  planning  to  go  to  Southern  France 
to  devote  his  time  to  writing. 

Maj.  Pickering  was  one  of  the  chief 
organizers  of  the  N.  A.  N.  A.,  when 
it  was  established  five  years  ago  in  the 
spring  of  1922.  He  was  then  owner 
of  the  San  Francisco  BtiUetin,  and  was 
anxious  to  form  a  co-operative  newspaper 
syndicate  for  the  engineering  of  big  ex¬ 
clusive  news  features. 

With  the  assistance  of  Harry  Chan¬ 
dler,  Los  Angeles  Times,  the  nucleus  of 
the  present  N.  A.  N.  A.  was  iormed 
on  the  Pacific  coast,  the  first  member 
papers  being  the  Los  Angeles  Times,  San 
Francisco  Bulletin,  Seattle  Times,  Port- 
land  Oregonian,  and  Spokane  Spokesman 
Knnew. 

Maj.  Pickering  then  journeyed  east- 
;  ward  to  interest  other  publishers  in  the 
venture.  Eventually  a  planning  com¬ 
mittee  was  named  consisting  of  Mr. 
Miller.  Detroit  Ne^vs;  Ralph  Pulitzer, 

I  Neiv  York  World;  Mr.  Chandler,  Los 
-Angeles  Times,  and  Maj.  Pickering. 
This  committee  met  in  July  of  1922  and 
appointed  Maj.  Pickering  general  man- 
1  ager  of  the  N.  A.  N.  A. 

As  then  organized  the  N.  -A.  N.  A. 
was  made  up  of  58  member  papers.  Un¬ 
der  the  direction  of  Maj.  Pickering  it 
has  grown  to  international  proportiew 
and  now  has  a  membership  of  120  dailies 
in  countries  all  over  the  world.  Qnly 
last  year,  Maj.  Pickering  added  to  the 
'  foreign  membership,  circling  the  globe 
to  interest  newspaper  publishers  in  the 
'  enterprise. 

'  The  N.  A.  N.  A.  was  responsible  for 
bringing  Emile  Coue,  the  little  chemirt 
of  Nancy,  France,  to  this  country  on  lus 
first  trip.  Recent  exclusive  N.  A.  N.  A 
I  features  have  included  Amundsen’s  ait- 
plane  flight  that  fell  short  of  the  North 
I  Pole  and  the  “American  Impressions  of 
Queen  Marie  of  Rumania.” 


Editor  &  P  ublisher  for  March  12,  1927 
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309  FIRMS  SPENT  $100317,000  IN  NEWSPAPERS 


A.  N.  P.  A.  Listing  for  1926  Shows  Automobile  and  Radio  Expenditures  Far  Above  1925 — 21  Motor 
Firms  Spent  $19)057,000 — Tobacco  Advertising  on  Larger  Scale 


A  total  of  309  national  advertisers  it  is  the  Bureau’s  purpose  to  extend  the  Crane  Co .  100,000  Illinois  Central  R.  R.  System..  480,000 

invested  $100,317,000  in  newspaper  scope  of  its  service  until  the  entire  field  Crosley  Radio  Corp .  75,000  India  Tea  Growers .  200  (XX) 


tmce  during  1926,  according  to  estimates  «s  covered.’ 

™  .4  .  4.1 _ r> _  AJ _ _ 


Crown  Corset  Co .  60,000  International  Cement  Corp .  110,000 


compiled  by  the  Bureau  of  Advertising  j^e  Bureau’s  estimates  as  completed  to  .  International  Magazine  Co  ....  300.000 

of  the  American  Newspaper  Publishers  Hate  are  as  follows-  Cunard  S.  S.  Co .  2^0,000  International  Mercantile  Marine 

*1,:.  - 1,  uaic  are  as  louow s .  Cunningham.  E.  T..  Inc .  175,000 


Association,  and  made  public  this  week. 

"This  total  equals  about  one-tenth  of 

all  the  national  newspaper  advertisers  3  Stgve  Co  $  75  000  Laooratones .  JSXi.uutl  interwoven  Stocking  (Jo .  lOO.CKX) 

numericallv,”  William  Thomson,  direc-  aJi  Year  rinh  of  ^ 

tor  of  the  Bureau  informed  Editot  &  Talifomla  t)avis.  Geo.  W.,  Motor  Car  Co.  75,0(X)  J^pan  Tea  (growers .  60.000 

Publisher,  “and  represents  about  40  per  Aluminum  Cookine  UteiisVl  Co  ^ift’nnd  Da.v* Fan  Electric  Co .  50.000  Jergens  Andrew  Co .  /A(H)0 

(timnlir  Tohns-Man.sville  Cn . . 


1926  NEWSPAPER  ESTIMATES 
..  B.  Stove  Co . $  75,000 


(_unningham,  E.  T.,  Inc .  173,000  Co .  400,000 

Curtis  Publishing  Co .  950,000  International  Silver  (jo .  120,000 

Cuticura  Laboratories .  800,000  Interwoven  Stocking  Co .  lOO.OfX) 


Davis,  Geo.  W.,  Motor  Car  Co.  75,000  Japan  Tea  Growers .  60.000 


cent  of  the  money  volume.  Ambassador  Hotel  System 

“When  It  IS  remembered  that  more  than  American  Cigar  Co.  - 


3,500  national  advertisers  nsed  news-  American  Cranberry  Exchange 
papers  m  1926  and  invested  a  total  of  i  p-,^  Dp„p;i 

AAA  AAA 


|^,(W0,600  in  that  medium,  it  will  be  American  Ndwl^Co*^'*  ♦I'^’OJO  ^  Raynolds  Co .  185,000  Cio. . . .  1,^,000 

^ddent  that  the  Bureau’s  estimates  cover  .American  Radiated  (jo. 1 75:000  . 

a  relatively  small  portion  of.  the  held.  American  Sugar  Refining  Co..  85,000  9:  »  KnW.  ^  ^  . 

In  other  words  while  the  estimates  dis-  American  Tobacco  Co.  .  2.435,000  ^  ^  ,:nnno  K  Rm.  .  i^^’^ 

close  many  of  the  leading  accounts  Andrea  F  4  D  Tnr  Kn  nnn  F-  K  ) .  loO.CXX)  ^ops  tiros .  14U,^ 

amounting  to  $50,000  or  more,  they  pre-  Anhencpr-RiiQrh  '’inp .  Dodge  Bros.,  Inc . ♦1,800.000  f-n . A .  ^5^’^ 

sent  only  a  partial  picture.  pU .  Doherty,  Henry  L.,  &  Co .  4(K).000  Kraft  Cheese  Co. . . .  223,000 


“on’riCi  l>earborn  Supply  Co .  175,000  Johns-Mansville  Cio .  250,000 

Asofinn  F)e  Forest  Radio  Co .  60,000 

iio’luv!  Delaware,  Lackawanna  &  West-  Kayser,  Julius,  &  Co .  250,000 

im^  ern  R.  R .  137,000  Keith,  (ieo.  E.,  Co .  65,000 


amounting  to  $50,{^  or  more,  they  pre-  Anheuser-Busch,  Inc .  300,000  R  n  ^  ^  . 

sent  only  a  partial  picture.  Ansco  Photo.  Products .  50000  Kf  9°' ' ’r  ‘  fm  Sn 

“Several  companies  whose  appropria-  Armour  &  Co .  500  000  Domestic  Sewing  .Machine  Co. 

tions  were  estimated  a  year  ago  are  not  Armstrong  Cork  Co .  460000  Rouglas  Pectin  Corp..  . 

included  in  the  present  compilation.  The  Associated  Salmon  Packers,  Doughs,  \\ .  L.,  Shoe  Co . 

Bureau  expects  to  cover  these  accounts  inc .  250  (XK)  .  /3,IXXI 

in  a  supplementary  list.  .  .•  Atchison,  Topeka  &  Santa  Fe  x-  .  t-  1  i  z-  ou-ivaa 

"Comparison  of  the  estimates  with  3  3  485 (X)0  ‘‘.astman  Kodak  Co.. .  _83,(r.K) 

those  issued  a  year  ago  shows  large  Atlantic  Refining  Co’.’.!'.'..’.’.’.'.  200’000  Electric  Appliance  Co..  *155,000 

increases  in  many  classifications.  Atwater  Kent  Manufacturing  FJectric  Household  Ltilities 

‘Automobiles,  radio  sets,  raHroads,  Works  .  450,000  ’ '  ; '  ’  V- .  l-olvv! 

electric  washing  machines,  electric  re-  ^  .  r.,-,. 


tAl^  AAA  UIU3.,  XllC .  l,OCAJ,UW  .  # 

Doherty,  Henry  L.,  &  Co .  4(X).(X)0  Kraft  Cheese  Co .  225,000 

Domestic  Sewing  .Machine  Co.  200,000  Kuppenheimer,  B.,  &  Co .  95,000 

A^’noo  Douglas  Pectin  (jorp .  1(X),(X)0  t  k  »  i>i  i  z-  1  ^i-nzm 

460.000  Douglas,  W.  L..  Shoe  Co .  175,000  Lambert  Pharmacal  Co .  1.323,(^ 

n,w  Pr,  7;  (inn  Lamport  &  Holt  Line .  100, (XK) 

9^ArwiA  .  /Jy\AJU  I  o.  r'zv  rnAjvx 


Eastman  Kodak  Co .  285,(X)0 


Lamport  &  liolt  Line .  100,000 

Larus  &  Bros.  Co .  50,000 

l.arvex  Corp .  200.(XX) 

Lathrop,  H.  R.,  &  Co .  100,000 

Lehigh  Valley  Railroad  Co _  160,000 

Lehn  &  Fink  Products  Co .  178,0(JO 

Lever  Bros .  1,5(KJ,000 


frigerators  and  tobacco  have  received 

more  advertising  support  in  the  news-  Babbitt,  B.  T.,  Inc .  85,000 


..iinaK.!  ixciii  Pzirn  13^0(1(1  Leilll  iV  r  lllK  rroOUClS  1^0 .  l/»,tRJU 

Xm.rstro’n  ’sm;;  ■  -p  ■  -Xn  Electric  'Refrigerator  Coi-p! ! ! ! !  ifeS)  L”-']?;  •  •  •  •  . .  '’"iS 

.Xuto  Strop  Safety  Razor  Co..  330,000  Electric  Storage  Battery  Co. . .  200.003  .  a  . 

B  ihbitt  R  T  Tik-  «' non  Klectric  Vacuum  Cleaner  Co. . .  210.0!)()  -  lagazine . .  3W,(W 

Babbitt,  B.  1.,  Inc .  83,000  n,-,.rr  vioni  Life  In.siirance  .\ssn.  of  Canada  73,lXX) 

R.-iltininrp  .«•  Obir.  P  R  Emersoii  rtrug  Lo... .  t  if..  ra..  io.i<kvv 


papers  than  ever  before  in  the  history  Baltimore  &  Ohio  R.  R.  Co.  .  25o!c(X) 


of  advertising. 


“For  example,  21  automobile  companies  Barrett  Co 


Eureka  Vacuum  Qeaner  Co . . , 


in  this  list  show  a  total  ncw.spaper  ad-  Bauer  &  Black .  150(H)0  t-  t  i  z- 

vertising  expenditure  of  $19,057,000.  Of  p.aver  Co .  l(X)OOO')  Famo«i'  T  bayers-L.T-.ky  Corp... 

these  21  companies,  17  were  estimated  Bavuk  Cigars,  inc! !!!!!!!!!!!!  ’l7o’O0O  Lanstee  Produrts  Co . 

in  1925  as  spending  $14,430,000.  These  Beaver  Products  Co.,  Inc .  70  (W  £^7’’*";' . 

same  17  companies  spent  $16,757,000  dur-  Beech-Nut  Packing  Co .  ,50  000  . 

ing  1926,  a  gain  of  $2,327,000.  Bennett,  F.  11.,  Biscuit  Co. . . .  lOujlOO  Corp  . . 


jjOODQ  Liberty  Magazine .  300,(XX) 

'toOoO  In.siirance  .\ssn.  of  Canada  75,lX)0 

imonn  Life  Savers,  Inc .  100,000 

’no  (lOO  Liggett  &  Myers  Tobacco  Co. . .  2,000,(X)0 

Lippincott,  J.  B.,  Co.,  Inc .  50,000 

75  000  Lipton,  Thos.  J.,  Inc .  175,000 

300  (XX)  Literary  Digest .  720,000 


Farrand  Mfg.  Co...!!!!!!!!!!  65’.C03  Long  Island  Duck  Growers 

-1!’ Federal  Brandes,  Inc .  2,50.000  ,  ' ’  V . 


ing  1926,  a  gain  of  $2,327,000. 


inn  nm  Lederal  Radio  Corp .  12.5.000  p  p'"‘'  .  , 

r  nn^  Firestone  Tire  &  Rubber  Co. . .  700.000  Lonllard,  P  Co  . 

^z-’^  Fleiscbmann  Co .  450,000  Lowney,  W  alter  M.,  Co .  230.000 


“This  large  increase  is  all  the  more  Best  Foods,  Inc 


notable  when 


it  is  remembered  that  the  Blosser  Co .  65,000  p 

'or  F*nmnQnv  ttrlii/'Vi  cn<»rif  T'zyI-.*-.  p.Ai\iu\  * 


Ford  Motor  Car  Company,  which  spent  Bohn  Refrigerator  Co 

_ : _ 4^1..  CAA  AAA  _  1-14  ^  ^ 


lorence  Stove  Co. 


approximately  $2,500,000  in  newspaper  Borden  Co .  370.000  r  j  ai  *  ’‘z^ .  im 

advertising  in  1925,  reduced  its  expen-  Boston  &  Maine  R.  R .  .57  (XK)  il  ,  Lo.  •  •  •  ■ .  .  41KJ.I 

diture  to  $400,000  in  1926.  Bowman  Hotels .  7.5.000  F/anklm  Automobile  C(i .  ♦WL 

“Leading  tobacco  companies  have  al-  Brandes,  C..  Inc .  9l;.(X)'-)  Fireman  Radio  Corp -  1_3.' 


(X),000  ForbarCo  .  475«)()  -'McCall  Co .  50,000 

Ford  Motor”(j(!)!! !!!.!! !!!!!!!  40o!o03  Dji^Lcations .  9(_)0,^ 


Mallory  Hat  Co. 


QQQ  Marmola  Co .  4((0,000 


ways  been  large  users  of  newspaper  Brunswick-Balke-Coilender  Co.  3l6,000  9°  ‘  H  ‘ :  V 'z^  ‘ 

space,  especially  to  promote  the  sale  Buick  Motor  (jar  Co . *1,000.(XX)  French  Line  Hotel  Co 


Marmon  Motor  Car  Co 


i65!ooo  Co. .  . . 


of  cigarettes.  The  growth  of  tlieir  busi¬ 
ness  seems  to  be  in  line  with  their  in-  Cadillac  Motor  Car  Co . 

creased  use  of  newspaper  space.  Caldwell  &  Co 

“The  past  year  has  seen  cigar  ad-  California  Fruit  Growers  hjx- 

vertising  done  on  a  much  larger  scale  change  . 

than  in  previous  years.  The  use  of  Calumet  Baking  Powder  ’(j7. ! ! 

newspaper  advertising  campaigns  by  al-  Campbell  Soup  Co . 

most  every  leading  brand  emphasizes  the  Canada  Dry  Ginger  Ale  Inc 
fact  that  cigar  manufacturers  are  ag-  Canada  Steamshio  Lines . 


Metropolitan  Life  Ins.  Co .  150.(XK) 


Freshman.  Ch’a’s!,’  ’(jo! ! ! ! ! ! ! ! ! !  300’.000  Co .  ^.(.W 

Frigidaire  Corp .  1,020,(X)0  -'L  J.  B.  Co .  2U0,tXX) 


c  jv-o.  ..a,  viga.  ualitomia  p ruit  urowers  Ex-  r..  National  Carbon  Co .  425,000 

ng  done  on  a  much  jarger  scale  change  .  ">16  000  .  Kew  York  Central  Lines .  300,000 

in  previous  years.  The  use  of  Calumet  Baking  Powder’ (j^. ! !  1.300!000  General  nec’tric  (jo .  140’000  File  Co. .  50, m 

aper  advertising  campai^s  by  al-  C  ampbell  Soup  Co .  83.000  General  Motors  Coro"  (Institu-  Nickerson,  John,  &  Co . 

1<xor1inar  KronH  tVlP  _ i..  t~\ _  _  ai-  t _  /vi/\  *  '  P*  v  Pomfix*  T?  T?  '^(V^  HOfl 


tional )  .  350,0(X) 


gressively  building  up  demand  for  their  Cantilever  Corp 


(Zanada  Steamship  Lines .  100,000  General  Petroleum  Co .  150.000 


Northern  Pacific  R.  R . 

North  German  Lloyd  S.  S.  Co. . 


Vjciierai  rciroieuiii  v^u .  iju.wv/  _ r'^ 

General  Tire  &  Rubber  Co....  *250.000 


(^arnation  Milk  Products  Co. . .  85!000  cSdelli,  D..  Co. .  . . . . . ! ! ! !  S  Koxzema  Chemical  Co 


Kaaio  advertising  snows  con-  Celotex  Co .  310,000  Gilpin-Langdon  Co .  400.000  ^  u,  a  xr  .  z-  z-  *1700000 

siderable  increase  over  1923.  This  year  Champion  Spark  Plug  Co .  100.000  Glenwood  Ranee  Co  60  000  Oakland  Motor  Car  Co . *1,200.000 

our  list  includes  22  companies  who  are  Cheek-Neal  Giffee  Co .  300.(X)0  Glo  Co  Co  ^  .  5(^’^  O’Cedar  Corp .  123,000 


manufacturers  of  radios  or  radio  acces-  Chevrolet  Motor  Co . *3.122’.(XX)  f^ncjHall  Worsted  ’(^o .  lOO’oOO  Olds  Motor  Works . *1,750,000 

cnripc  ac  cru^ti/ltticr  ^Ll  f¥Y^  rliirincr  tVix»  t> _ _ i _ o  _  _  .  .  _  _  _  Otioirlo  F'rvtYimiiriitv  T  fri  1  OHO 


series  as  spending  $4,326,000  during  the 
year  in  the  newspaper  medium.  Of 


Chicago,  Burlington  &  Quincy 


Goodrich.  B.  F.,  Rubber  Co., 


these  companies  14  were  listed  as  spend-  Chicago.  Indianapoii’s  ”&’ Louis! 

nnn  *t^i _  _  1  A  _ _  _  • 


R.  R.  . . . . . . . . . . . . . .  .340,000  Goodyear  Tire  &  Rubber  Co. . . 


ing  $2,365, (X)0  in  1925.  These  same  14 
companies  spent  $3,(^,000  in  1926.  a 
gain  of  $721,000. 


“In  1924.  the  Bureau  undertook  to  Chicago,  Rock  Island  &  Pacific 


vdle  R.  R  •  •  •  •  •  •  . V  ■  ■  V  •'’0.000  Gorton-Pew  Fisheries  Co.,  Ltd. 

Chicago  Milwaukee  &  St.  Gossard,  H.  W.,  Co . 

Paul  R.  R .  200.000  Graham  Bros . 


throw  some  light  upon  the  then  unknown 
field  of  newspaper  expenditures.  Start¬ 
ing  with  62  estimates  of  the  expenditures 


■^35  600  Dneida  Community,  Ltd .  150,000 

400.000  TD  I.  i  z-  110  ono 

Gorham  Co .  145.000  ; -p.- •  •."  u . 

^  T  on  rwi  Pacific  Co3st  Biscuit  •  •  •  •  •  90«000 

Gorton-P^v  Fisheries  Co.,  Ltd.  . 

Gossard.  H.  W.,  Co .  8(U^  Paige-Detroit  Motor  Car  Co...  I.IOO.OX) 

Gravbar  Electric  Co .  500.000  .  rrmnaniM  ini- .  65  'XKi 

Great  Northern  Railway  Co...  2.50.000  p^^f^l?!i9.  ^  .  iSviJJ 


R.  R .  2.50.000 

Chicago  &  North  Western  R. 

R .  .300.000 


Great  Western  Sugar  Co .  175.000 


Paris  Toilet  Co .  l'<2,000 

Parker  Pen  Co .  2l)0,000 


iiig  wiiu  csiiiiiaics  01  me  c.xyciniuuic3  K .  .XX) IKK)  r  lAor,  rv.or1oc  Tn,-  ITOnOO  varKcr  i  cn  v,o . 

in  1^.  the  Bureau  has  been  able  to  Chrysler  Corp. ..!....!!.!!!!  !*1,200!000  Gulf  R’efmine  Co  .  ^’OOO  Peerless  Motor  Car  Corp . 

broaden  its  picture  year  by  year.  Clicauot  Club  Co .  .500.000  ^  .  ~  ’  Pennsylvania  Railroad  Co .  25O,0W 


Clicquot  Club  Co.. 


“Members  of  the  Bureau  have  given  Qimaline  Chemical  Co .  75!000  Hart.  Schaffner  &  Marx .  650.000  Pennsvivama  Cement  Co . 

valuable  help  by  supplying  monthly  re-  Qorox  Chemical  Corp .  50,000  Hecker,  H-0,  Co .  150.000  Pepsodcin  Co .  . 


ports  which,  when  analyzed  from  a  geo-  Cluett,  Peabody  ik  Co .  150,000  Heinz,  H.  J.,’Co .  600.000  Perfection  Stove  Co .  350,000 


graphical  standpoint,  have  been  very  use-  Cohen.  Goldman  &  Co .  150,000  Heyww)d!M  akefield  Co .  .56.000  Philadelphia  Storage  Battery 


fill  in  checking  the  final  results. 


Colgate  &  Co .  250,000  Hills  Brothers  Co. 


Co .  200,000 


‘|The  really  important  feature  of  these  College  Inn  Focid  Products  Co.  1.50.000  Hoffman  Heater  (jo .  *105.000  Co..  325, (W 

Ktimates  is  that  the  Bureau  appears  to  Columbia  Phonograph  Co .  200.000  Holland  Furnace  Co .  200,000  Pdlsbury  Flour  Mills  Cck .  laU.OW 


be  succeeding  in  a  task  which  many  Congoleum-Naim,  Inc .  75,000  ................  . .  . . - _  .  ,-z>zinzi 

advertising  men  have  thought  impossible.  Congress  Cigar  Co .  400.000  Board  .  250.000  Pompeian  Laboratories .  1/O.OTO 

The  Bureau  believes  a  distinct  service  to  Consolidated  Cigar  Co .  .507.(X)0  Hood  Rubber  Co .  50,000  Pond’s  Extract .  235.0W 


Hollvw’ood  Resort  &  Industrial 


Pittsburgh  Plate  Glass  Co .  87,000 


advertising  will  be  rendered  by  a  complete  Continental  &  (jommercial  Na- 


wrvey  of  newspaper  expenditures. 


Hoover  Co . !!!!!!!!!!!!!!  *125!000  Portland  Cement  Assn.  325,^ 


bas  no  wish  to  embarrass  any  advertiser  Copeland  Products,  Inc...,,...  115,000 
by  divulging  information  about  current  Copper  &  Brass  Research  Assn.  70,000 
w  future  expenditures.  These  estimates.  Corn  Products  Refining  Co _  400,000 


tional  Bank  (Chicago) .  105,000  Hopper,  Edna’ w’a’iiace’.’ Inc! !. .  3S0!00O  Porto  Rican  American  Tobacco  lli,^ 


Horlick’s  Malted  Milk’ Co.!!!!  275!000  Postum  Cerral  Co.,  Inc .  ^29’^ 

Houbigant.  Inc .  120.000  Pratt  Food  Co. .  75, m 


however,  deal  with  past  performances  and  Coty,  Inc . . .  4.50.000  Huylcrs 


Hudson  Essex  Co ! ! ! ! ! !!!!!!!!  75o!000  Procter  &  Gamble  Co .  425,000 


(Continued  on  page  12) 
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Editor  &  Publisher  j  or  March  12,  1927 


POLICE  STOOD  GUARD  WHEN  MELLETT 
WAS  MURDERED,  MAZER  REVEALS 

Editor’s  Charges  of  Official  Corruption  Substantiated — Former 
City  Detective  Arrested — McDermott  Received 
$200  for  “Job” 


By  CHARLES 

Publisher,  Canton 

{By  Telegraph  to  Editor  iS:  Publisher) 
^ANTON,  O.,  March  10 — The  partial 
confession  of  Louis  Mazer,  of  the 
part  taken  by  him  in  a  plot  to  “beat  up” 
Don  R.  Mellett,  former  publisher  <  f  the 
Clinton  Daily  Xms,  which  resultcvt  in 
the  militant  editor’s  murder  last  July, 
may  serve  to  bring  out  all  the  hiddei’ 
facts  of  the  conspiracy. 

Mazer  admits  that  he  brought  Pai 
McDermott  to  Canton  at  the  reauest  of 
Ben  Rudner.  McDermott  and  Rudner 
are  serving  life  sentences  in  the  Ohio 
Penitentiary.  Mazer  admits  he  paid 
McDermott  $200  the  day  after  the  mur¬ 
der  and  then  took  him  to  Cleveland  when 
he  went  in  hiding.  He  charges  that  for¬ 
mer  detective  Floyd  Streitenberger  insti¬ 
gated  the  plot  which  he  .said  was  hacked 
“by  the  Old  Man”  and  there  need  be  no 
worry,  because  the  "iwlice  force  is  all 
right.”  He  maintains,  however,  that 
McDermott  exceeded  instructions  wher 
he  shot  Mellett  and  that  McDermott 
alone  fired  shots,  although  Mazer  and 
three  police  officers  were  near  the  scene 
and  on  guard.  An  e.xpert  testified  that 
three  guns  were  used. 

The  Mazer  story  checks  accurately 
with  previously  known  and  proven  facts 
except  as  to  his  insistence  that  he  was 
not  on  the  firing  line.  He  admits  supply¬ 
ing  McDermott’s  revolver  which  Streit¬ 
enberger  gave  to  him  and  of  disposing 
of  it  afterward  and  names  three  police 
officers  as  among  those  who  conferred 
alxmt  finding  Mellett,  and  two  others  who 
advised  how  to  escape  punishment  after¬ 
ward. 

Faced  with  this  story,  McDermott  says 
that  Mazer  and  Streitenberger  did  the 
actual  shooting  and  that  he  just  shot  his 
gun  in  the  air.  McDermott  involves 
•eight  policemen  and  a  notorious  woman 
bootlegger  and  dope  peddler. 

Streitenberger  was  arrested  at  Spring- 
field,  O..  March  3. 

The  chief  difficulty  in  getting  evidence 
in  the  past  has  been  the  fear  people  had 
of  those  involved,  and  further  fear  that 
the  investigation  would  end  in  a  farce. 
Mazer,  the  first  man  arrested  in  a  fed¬ 
eral  liquor  probe  by  District  Attorney 
Rernsteen,  was  forced  into  the  murder 
scene  by  a  private  affidavit  filed  by  an 
agent  of  the  Canton  Daily  News  and  pre¬ 
pared  by  .\ttorney  Joseph  R.  Roach  of 
Chicago  brought  here  by  the  newspaper 
to  force  investigation  to  a  finish. 

A  pledge  of  immunity  to  Mazer  if  fit 
would  tell  the  truth  to  the  Grand  Jury 
this  week  has  aroused  vociferous  protest 
and  it  will  probably  be  withdrawn  if  in¬ 
vestigation  shows  he  has  not  told  the 
entire  truth. 

Meantime  breaks  are  expected  from 
others  involved,  so  that  now.  eight  months 
after  Mellett  was  killed,  his  major  aim 
is  being  accomplished  which  was  to 
arouse  the  city  to  the  maladorous  situa¬ 
tion  in  the  Police  Department  and  to 
drive  out  of  it  those  he  knew  to  have 
corrupt  connection  with  vice  leaders.  It 
has  taken  so  long  because  there  was  a 
desperate  effort  to  block  inquiry  and 
prosecution  and  because  private  agencies 
had  to  do  what  timorous  public  officials 
would  not  undertake. 

It  has  been  more  difficult  because  of 
the  Ohio  criminal  law  which  makes  those 
who  conspire  to  assault,  or  officials  who 
protect  conspirators,  equally  guilty  if  the 
plot  eventuate  in  murder. 

The  end  of  the  trial  is  now  in  sight 
with  confessions  and  developments  verify¬ 
ing  all  the  charges  and  facts  placed  be¬ 
fore  the  first  Grand  Jury  by  employes  of 
tbe  Canton  Daily  News,  some  of  whom 
had  been  associated  with  the  murdered 
editor.  The  development  now  is  the 
natural  result  of  a  conspiracy  when 
conspirators  begin  to  quarrel  and  to  trade 
Ugainst  each  other  for  immunity. 

Regardless  of  convictions  and  penalties. 


E.  MORRIS 

(O.)  Daily  News 

tb .  investigation  of  Mellett’s  murder  has 
shown  that  all  he  charged  was  true  and 
that  his  cleanup  drive  had  every  justifi¬ 
cation. 

KLAN  DRAGON  STARTS 
TWO  NEW  ACTIONS 

James  Esdale  Asks  $200,000  of  F.  L 
Thompson  and  Birmingham  Age- 
Herald — Libel  Trial 
March  17 

(By  Telegraph  to  Editor  &  Publisher) 

Birmingham,  Ala.,  March  9.  —  The 
fight  between  Janies  Esdale,  (irand 
Dragon  of  the  Ku  Klux  Klan  in  Ala¬ 
bama,  and  the  Binuinghain  Age-Hcrald 
took  a  new  turn  Tuesday  when  two 
damage  suits  for  $100,000  each  were  filed 
against  Frederick  I.  Thompson,  pub¬ 
lisher,  R.  W.  Kincey,  city  editor  and 
C.  M.  Stanley,  associate  editor. 

The  suits,  charging  that  the  -Age- 
Herald  falsely  and  maliciously  published 
stories  about  Esdale,  were  filed  in  civil 
court  by  W.  A.  Denison,  attorney  for 
Mr.  Esdale. 

The  complaint  in  the  first  suit  asked 
for  damages  caused  by  a  story  published 
by  the  Age-Herald  Feb.  23.  which  was 
headed,  “Esdale  .Addressing  the  Klan. 
Endorses  Masked  Whipping.” 

The  second  suit  claims  damages  for 
a  story  printed  in  the  .Age-Herald  Feb. 
24  headed.  “Esdale  Claims  Libel  When 
.Age-Herald  Quotes  Klan  Speech.”  Both 
stories  were  quoted  in  full  in  the  com¬ 
plaints.  The  complaints  stated  that  Es¬ 
dale  has  asked  for  retraction  in  accord¬ 
ance  with  the  law,  but  it  was  never 
made. 

Criminal  charges  of  libel  are  now  pend¬ 
ing  in  Judge  .Abernethy’s  court  against 
Thompson,  Kincey  and  .Stanley  as  a 
result  of  the  two  stories  which  brortght 
the  two  damage  suits.  They  will  go  on 
trial  March  17. 

NEWS  MEN  AID  IN  ARREST 

Three  Springfield  Daily  News  Workers 
Located  Streitenberger 

Three  Springfield.  O..  newspaper  men 
aided  in  the  arrest  of  Floyd  Streiten¬ 
berger,  former  Canton.  O.,  detective  who 
has  been  indicted  for  complicity  in  the 
murder  of  Don  R.  Mellett.  former  editor 
of  the  Canton  Daily  Xeifx. 

The  indictment  of  the  former  detective 
was  returned  shortly  before  noon  March 
3  and  within  an  hour,  the  Springfield 
Daily  received  a  tip  that  he  was 

employed  in  the  city.  From  local  sources, 
his  rooming  address  was  learned  by  the 
newspaper.  Bert  A.  Teeters,  the  man¬ 
aging  editor,  accompanied  by  William  H. 
Smeltzer  and  W.  L.  Shrigley  of  the 
Daily  Xews  staff,  went  fir.st  to  police 
headquarters  to  get  an  officer,  but  police 
declined  to  participate  without  a  warrant. 

The  newspapermen  then  went  to  Streit- 
enberger’s  address  where  they  learned 
he  was  at  work  on  the  new  Ohio  Edison 
plant  near  the  aty.  They  then  hurried 
down  town  where  they  finally  picked  up 
N.  J.  Fischer,  a  private  detective,  and  the 
party  then  headed  for  the  Edison  plant. 
They  located  Streitenberger  working  as 
a  carpenter  on  the  fourth  story.  He  sub¬ 
mitted  to  arrest  without  demur  and 
shortlv  afterward  was  delivered  into  the 
custody  of  the  Clark  Countv  sheriff  and 
eventually  to  the  Stark  County  sheriff 
for  the  return  to  Canton. 

Streitenberger.  in  a  statement  to  the 
Springfield  newspaper  men.  declared  he 
was  innoceiTt  of  complicity  in  Mellett’s 
murder. 


INAUGURATES  NEW  SERVICE  ] 

N.  Y.  Evening  Post  Now  Covering 
Locfl  Stories  for  Wire  Clients 

The  Xew  York  Evening  Post  has  es-  ' 
tablished  a  news  bureau  to  serve  evening 
newspapers  with  stories  breaking  in  and 
around  New 

A'ork.  Harry  U. - 

Clayton,  formerly 
manager  of  the 
Public  Ledger 
News  Bureau  in 
Philadelphia,  has 
been  made  man¬ 
ager  of  the  Post 
bureau.  Mr. 

Clayton  was  for 
eleven  years  in 
charge  of  the 
Public  Ledger 
service  when  that 
newspaper  main- 

taineil  a  system  Uirrv  U.  Clayton 
of  wires  extend¬ 
ing  from  New  York  to  Seattle,  San 
Francisco  and  Los  .Angeles  and  includ¬ 
ing  the  principal  cities  such  as  Wash¬ 
ington,  St.  Louis,  Chicago,  Dallas  and 
-Minneapolis. 

In  addition  to  its  New  A'ork  financial 
service,  the  Evening  Post  has  taken  over 
the  foreign  service  of  the  Public  Ledger. 
With  these  as  a  basis,  the  Post  will 
furnish  a  daylight  service  for  distribu¬ 
tion  to  newspapers  all  over  the  Unitetl 
States  and  Canada. 

GADSDEN  DAILIES  SOLD 

Birmingham  Trio  Buys  Times  and  Star, 
Discontinuing  Latter 

Three  Birmingham  men  this  week  pur¬ 
chased  the  two  Gadsden,  .Ala.,  evening 
papers,  the  Times  and  the  Star  and  dis¬ 
continued  publication  of  the  latter.  The 
purchasers  are  W.  S.  Mudd,  T.  Buford 
GcMidwin  and  R.  H.  Mooney. 

The  Times  was  owned  by  Charles  E. 
and  J.  L.  Meeks  and  the  Star  by  W.  1. 
Martin.  W.  R.  Green.  J.  G.  Powell  and 
W.  S.  Smith.  The  Star  had  been  pub¬ 
lished  for  15  months.  The  Times  was 
established  as  a  weekly  in  1867  by 
M.  W.  M.  Alecks,  father  of  the  recent 
owners,  and  later  merged  with  the  New', 
another  weekiv.  It  became  a  daily  in 
1906. 

Mr.  Mudd  is  president  of  the  Times 
under  the  new  ownership.  Mr.  Mooney 
publisher  and  Mr.  Goodwin  general  man¬ 
ager.  No  other  changes  in  the  staff  have 
been  made.  Mudd  is  a  Birmingham  capi¬ 
talist.  Mooney  is  a  former  member  of  the 
Birmingham  Aden’s  staff  who  has  been  in 
the  motion  picture  business  in  the  past 
few  years.  Goodwin  has  been  at  various 
times  manager  of  the  Birmingham  News, 
publisher  of  the  Atlanta  Georgian-A  mrri- 
ran  and  general  manager  of  tbe  Birming¬ 
ham  Age-Herald. 

LONDON  GETS  PRESS  CONFERENCE 

First  European  Meeting  Since  War  to 
Be  Held  This  Summer 

London,  Feb.  25. — For  the  first  time 
since  1909  the  International  Press  Con¬ 
ference  (the  first  since  the  war)  is  to  be 
held  in  London  during  the  summer  and 
already  a  committee  representative  of  all 
the  newspaper  organizations  in  Britain 
is  preparing  a  program  of  meetings  and 
entertainments  for  the  visiting  delegates 
from  all  the  nations  of  Europe.  The 
Central  Committee  of  the  Union  Inter¬ 
nationale  des  -Associations  de  Presse  is 
organizing  tbe  conference.  T.  P.  O’Con¬ 
nor,  veteran  British  iournalist  and  Mem¬ 
ber  of  Parliament,  editor  of  “T.  P.’s  and 
Cassell’s  Weekly”  nresident  of  the 
British  International  .Association  of  Jour¬ 
nalists.  is  the  chair^’an  of  the  British 
"rogram  committee,  and  I^on  Gastcr  is 
the  secretary. 

GALVESTON-LONDON  TALK 

Silas  B.  Ragsdale,  managing  editor  of 
the  Galveston  (Tex.)  Daily  Mews  recent- 
Iv  talked  over  radiophone  with  Geoffrey 
Dawson,  editor  of  the  London  Times. 


E.  D.  DE  WITT  PURCHASES 
BIRMINGHAM  DAILY 

New  York  Man  Buys  Age-Herald  foi 
Frederick  I.  Thompson  at  Unnamed 

Price — No  Personnel  Changes 
Are  Made 

(By  Telegraph  to  Editor  &  Publisher) 

Birmingha.m,  Ala.  —  Announcement 
was  made  Wednesday  morning  of  the 
acquisition  of  the  Birmingham  Age-Utr. 
old  by  E.  D.  DeWitt,  former  general 
manager  of  the  New  York  Herald,  from 
Frederick  1.  Thompson,  B.  B.  Comer 
and  Donald  Comer  who  have  owned  the 
paper  since  shortly  after  Edward  Bar¬ 
rett,  the  owner  for  many  years,  died 
The  purchase  price,  said  to  have  repre¬ 
sented  “a  handsome  profit”  for  the 
former  owners,  was  not  announced.  Mr 
Thompson  will  center  his  interest  in  his 
Mobile  papers,  the  Register  and  Neuis. 
Item,  and  the  Montgomery  Journal. 

Commenting  on  the  sale  of  the  paper 
Mr.  Thompson  said: 

“The  sale  of  the  .Age-Herald  to  E. 

D.  DeWitt,  was  primarily  prompted  by 
a  desire  to  spend  more  time  at  my  home 
at  Mobile  than  the  duties  as  publisher  of 
the  Age-Hcrald  permitted.  It  will  also 
give  opportunity  for  a  more  intimate  con. 
tact  with  my  other  newspapers  the 
Mobile  Register,  the  Mobile  News  Item 
and  the  Montgomery  Journal. 

“My  chief  purpose  in  acquiring  the 
-Age- Herald  with  my  friends.  Governor 
Comer  and  Donald  Comer,  was  to  ad¬ 
vance  the  building  of  a  state  controlled 
terminal  at  the  port  of  Mobile,  in  thou^t 
that  the  Age-Herald  could,  through  its 
columns,  disseminate  information  of  value 
to  the  people  and  port  with  respect  to 
this  great  emerprise,  which  the  Mobilt 
Register  first  advocated  nearly  IS  years 
ago.  The  legislature,  at  its  last  sesskm. 
placed  its  final  stamp  of  approval  on  that 
project,  releasing  the  full  $10.000,OW  au¬ 
thorized  by  the  people  in  a  constitutional  I 
amendment. 

“If,  in  the  administration  of  the  .Age- 
Herald  for  myself  and  my  partnen. 
there  has  in  any  way  been  a  contribu¬ 
tion  to  the  advancement  of  certain  other 
public  policies  which  the  .Age-Herald 
has  advocated,  such  as  the  alxilition  of 
the  convict  lease  system ;  the  establish¬ 
ment  of  an  exteirded  school  term  from 
four  to  seven  months;  the  strengthenmg 
of  the  prohibition  laws  through  a  further 
fortification  of  public  sentiment;  the  effi¬ 
cient  administration  of  a  defined  good 
roads  policy ;  the  further  protection  of 
the  vast  assets  represented  in  Muscle 
Shoals  to  the  people  of  .Alabama;  then, 
with  others  who  participated  in  such 
movements,  myself  and  my  partners  will 
be  gratified.” 

Mr.  DeWitt  stated  that  there  would 
be  no  change  in  the  policies  of  the  paper 
or  in  the  staff. 

C.  M.  Stanley  is  associate  editor;  .Tohn 

E.  Hope  is  managing  editor;  R.  \V 
Kincey,  city  editor ;  M.  F.  Swarz.  adver¬ 
tising  manager.  Ray  ,S.  Sotrth  and  T.  B 
Caldwell  are  circulation  and  clas.sified 
managers,  respectively. 

CORRECTION 

Gow  Savs  Cline  Press  Controls  Used 
Exclusively  at  News’  Brooklyn  Plant 

The  new  Brooklyn  plant  of  the  Sen 
York  Dailv  News  is  now  operating  at 
full  cajMcity  every  evening.  John  Gow, 
mechanical  superintendent,  informed  Em- 
tor  &  Pi’Bi.iSHKR  this  week.  He  said  he 
expected  that  the  plant  would  shortly 
also  .start  w'orVing  daytime  shifts. 

Mr.  Gow  called  the  attention  of  Emrot 
&  PtTBLiSHER  to  an  error  made  in  the 
description  of  the  Brookivn  plant  pub¬ 
lished  in  this  paper  last  week.  It  was  er¬ 
roneously  stated  that  both  Cline  and  Gen- 
eral_  Electric  press  controls  were  in  op¬ 
eration.  Qine  press  control  equipmoi* 
is  installed  exclusively. 

RETURNS  TO  WEEKLY  FIELD 

The  Clarkston  (Wash.)  Evr^ 
Herald,  has  changed  from  a  daily  to  i 
weekly  publicatiorr. 
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TKACY  YEWS  THE  DARK  SDE  OF  PROSPERITY 


ScrippS'Howard  Columnist  Sees  Editors  Content  to  Listen  to  Ceish  Register  Bells — Deplores  Tendency 
to  Sidestep  Vital  Problems — Deplores  Editorial  Support  of  Boosterism 


Me.  TRACY,  Scripps-Howard  col-  number  are  perfectly  content  to  take  no 

•  umnist,  is  back  in  New  York  after  By  PHILIP  SCHUYLER  stand  provided  the  business  office  receipt  > 

» trans-continental  tour.  Coincident  with  ^  ^  fight.  There  is  an  indolent  at- 

hirretum  his  daily  column,  “Tracy”  was  Prosperity  m  itself.  Were  newspaper  tern  of  justice,  the  fact  that  there  are  titude  toward  news,  editorials  and  fea- 

Stroduced  to  the  Manhattan  public  for  editors  discussing  this  question  intelh-  so  many  laws  that  no  sheriff,  district  tures.  To  be  sure  we  know  enough  to 

♦hr  first  time  in  the  New  York  Evening  gently  ?  Even  prosperity  may  not  be  an  attorney,  or  court  could  come  even  rea-  put  a  big  headline  on  a  sensational  story 

**  «  •«  e  rs  •  isrsmstifrof^H  KlAcesncr  crtnanlv  npnr  Ari fnrr*ir»«T  ir»  tViAir  r._  _ _ a. _ _ i _ *  _r _ _ 


Telegram,  26th  daily  of  the  Scripps-  blessing. 


Ho^rd  group.  This  column,  as  in-  .  business  man/’  he  con-  loc^ities.  figures  j'ump.  Editorially  howeve 

lorLl  as  its  title  implies,  is  not  for  tj^ued,  ‘and  he  will  admit  that  within  Thirdly,  newspapers  should  be  talking  of  our  newspapers  are  washouts. 


sonably  near  enforcing  law  in  their  own  to  sell  an  e.xtra  and  make  the  circulation 


figures  j'ump.  Editorially  however  many 


oC^it  is  published  in  Scripps-Howard  <hree  to  five  years  we  are  due  for  a  about  the  need  of  a  better  distribution  “Xow  I  don’t  believe  in  conducting 
MWrs  exclusively,  affording  its  conductor  Period  of  depression ;  not  because  gen-  system.  The  basic  fault  of  our  economic  crusades  every  15  minutes,  but  I  do  be- 


an  agreeable  independence. 

I  dropped  in  without  warning  on  Mr. 
Tracy  this  week  in  the  World  Building 
on  Park  Row.  His  quarters  there  on 
the  third  floor  are  in  the  turmoil  incident 
to  the  enlargement  of  the  United  Press 
home  office  plant.  For  the  present.  Tracy 
is  in  a  cupboard  of  an  office,  dark  and 
(lusty.  Across  one  side  wall  stands  an 
ancient,  large,  leather  davenport,  in  front 
of  which  there  is  scarcely  room  to  stretch 
one’s  legs.  The  columnist  was  seated 
there,  one  elbow  on  the  davenport’s  arm, 
hand  cupped  in  chin.  He  had  j'ust  com¬ 
pleted  his  daily  dictation,  I  later  learned. 
His  column  had  been  carried  to  the 
U.  P.  wires  for  transmission  to  the 
S^pps-Howard  papers.  * 

Tracy  had  not  been  talking  long,  be¬ 
fore  first  impressions  were  swiftly  and 
completely  changed.  Even  the  locale 
was  entirely  forgotten.  A  rugged,  vigor¬ 
ous  j^ilosopher  was  talking.  More  aptly 
he  might  be  seated  on  some  moss  grown 
rock  in  a  forest  than  in  this  cubby  hole ; 
a  khaki  clad  figure  in  high  muddy  boots, 
gazing  into  the  camp  fire  and  relieving 
his  mind  to  a  companion.  Whitmanesque, 
perhaps.  Of  course,  Tracy  may  laugh 
toudly  at  this  imaginative  reflection  of 
himself. 

I  had  come  upon  Tracy  abruptly,  but 
there  seemed  no  need  of  ceremony  with 
this  man.  Certainly  rough  country  must 
suit  him  better  than  the  polished  mahog¬ 
any  of  an  office  suite.  He  had  travelled 


“The  consciences  of  the  edi¬ 
tors  are  all  right,  but  1  must 
say  a  large  number  of  them 
seem  to  be  unconscious.  They 
aren’t  awake  at  all.” 


“The  United  States  is  on  a 
picnic  just  now,  that  is  all;  and 
who  likes  serious  topics  on  a 


“Editors  have  been  too  wil¬ 
ling  to  climb  aboard  the  Cham¬ 
ber  of  Commerce  booster  band- 


M.  E.  Tracv 


lieve  in  making  certain  that  our  editorial 
and  news  policies  of  today  will  stand 
up  tomorrow.  If  we  don’t  begin  telling 
what  all  of  us  newspaper  men  know,  the 
time  will  come  when  our  readers  will 
accuse  us  of  betraying  them. 

“True  enough,  business  conditions  are 
sound,  morals  are  sound,  but  there  are 
tendencies  that  ought  to  be  stopped.  The 
way  to  stop  them  is  by  intelligent  dis¬ 
cussion.  We  are  not  getting  this  kind 
of  discussion  in  Congress,  our  only  hope 
is  that  we  get  it  in  our  newspapers. 

“Fifteen  or  20  years  ago  our  news 
papers  were  divided  into  several  different 
classes.  There  was  the  ultra-respectable 
newspaper  that  found  fault  with  nothing : 
the  radical  newspaper  that  found  fault 
with  everything ;  the  boost  newspaper  and 
the  knock  newspaper.  As  a  whole,  I 
think  our  profession  today  has  a  saner 
view,  but  we  still  are  not  wide  awake. 
We  have  achieved  i»ise,  and  the  time  has 
come  for  constructive  thought.” 

Tracy’s  own  newspaper  experience 
dates  back  14  years,  most  of  it  spent  on 
the  Houston  Chronicle.  His  column  was 
established  about  a  year  ago. 

His  personal  story  is  unusual,  a  story 
of  a  man  who  became  blind  shortly  after 
birth  and  whose  vision  was  only  partially 
restored  by  an  operation  when  he  was 
eight  months  old.  The  foundation  of  his 
education  was  acquired  at  the  Perkins 
Institute  for  the  blind,  and  he  was  not 
able  to  read  ordinary  books  until  he  was 


much  in  the  last  several  weeks,  and  my  eral  conditituis  are  unsound  toilay,  but  be-  system  is  the  wrong  location  of  our  18  years  old.  Now  at  45,  he  has  but 
first  question  was  the  one  common  to  cause  the  pressure  of  production  and  .sources  of  supply  in  relation  to  our  one-fifth  vision,  which  is  assisted  by  use 
Allman  smoking  cars.  salesmanship  has  caused  us  to  overdo  markets.  Cotton  should  not  be  hauled  of  the  most  powerful  glasses. 

Tracy  avowed  business  conditions  were  a  good  thing.  Human  nature  is  so  con-  from  Te.\as  to  New  England  and  then  At  18,  when  he  left  Perkins,  Tracy 

generally  prosperous.  The  mid-continent  stituted  that  when  people  get  traveling  hauled  back  to  Texas  again  as  manu-  went  back  to  his  home  on  Mount  Desert 
was  particularly  fortunate  due  to  the  in  a  rut  they  travel  too  far.  That  is  factored  goods.  As  a  nation  we  need  to  Island,  Me.  Despite  his  impaired  vision, 
discovery  of  oil.  Immediate  money  in  what  we  are  doing  now.  do  what  individual  manufacturers  have  he  did  little  but  read  for  the  next  three 

large  sums  was  being  piled  up  by  trans-  “I  think  many  cities  of  our  country  already  done,  install  a  continuous  years.  Then  he  went  into  the  general 

fer  of  leases.  An  unemployment  problem  have  been  overbuilt,  and  the  people  gen-  straightline  operation  from  raw  material  contracting  business  _  with  his  father, 
had  been  smoothed  away  by  oil.  In  the  erally  oversold,  especially  on  credit.  The  to  finished  product.  As  we  stand  today  building  houses,  factories,  dams  and  doing 
far  west  the  cattle  industry  was  turning  foreign  markets  will  not  always  he  ready  the  whole  country  is  shipping  goods  back  odd  contracting  jobs.  He  studied  archi- 
toward  recovery  after  a  four-year  slump,  to  absorb  our  overproduction.  We  can’t  and  forth  for  no  purpose.  Each  news-  tecture,  drawing,  and  learned  all  he  could 
It  wasn’t  until  Tracy  returned  east  as  forever  keep  up  the  head  steam  developed  paper  should  study  the  needs  of  its  own  about  materials;  and  for  five  years  was 
far  as  Tennessee  that  he  heard  even  the  in  the  war  and  post-war  periods.  locality  in  this  respect  and  say  some-  consulted  by  people  within  a  radius  of 

whisperings  of  complaint.  “Newspaper  editors  must  share  the  thing  about  it.  20  miles  when  they  were  up  against  a 

Then  I  shot  a  question,  which  I  thought  blame  for  the  overbuilding  of  our  cities.  fourth  problem  w'hich  the  news-  problem  that  taxed  their  own  limitefl 

was  entirely  irrelevant.  They  have  been  too  willing  to  climb  papers  are  side-stepping  is  the  crime  powers. 

“In  what  state  is  the  general  news-  aboard  the  Chamber  of  Commerce  booster  wave.  I  think  we  are  never  going  to  Then  he  became  interested  in  small 

paper  editorial  conscience?”  I  asked.  band  wagon.  In  too  many  cases  they  handle  crime  intelligently  until  we  have  town  politics.  At  21  this_  young  man 

Tracy  chuckled.  have  failed  to  realize  that  a  city  is  a  a  better  organized  police  system.  Crim-  so  handicapped  became  chairman  of  the 

“I  assume  you  mean  editorial  con-  creature  of  its  region.  Its  province  is  inals  are  organized  on  an  international  town  meeting  at  Tremont,  Me.,  presiding 
sciousness,”  he  replied.  “The  consciences  to  render  just  so  much  service  to  that  scale,  while  the  police,  in  comparison,  are  over  about  800  male  adults.  He  had  five 
of  the  editors  are  all  right,  but  I  must  region.  And  though  cities  are  thus  operating  like  an  old-time  village  force,  years  of  this  experience,  including  some 
say  a  large  number  of  them  seem  to  be  limited,  we  go  on  building  cities  in  this  \Vhat  we  need  is  a  co-ordination  of  police  newspaper  work. 


unconscious.  They  aren’t  awake  at  all.”  country  as  though  there  was  no  limit  at  power.  W'hen  he  was  26,  Tracy  went  to  Texas. 

He  proceeded  to  link  prosperity  with  all.  I’m  not  against  business.  But  you  “.And  there  are  causes  of  crime  and  where  he  soon  became  ^itorial  writer 
this  new  theme  in  a  most  convincing  hurt  business  when  you  overdo  it.  The  social  unrest  which  should  be  studied  and  for  the  Houston  Chronicle.  Later  he 

manner.  When  he  had  concluded  the  two  newspapers  have  overdone  boosterism.  brought  to  the  surface.  One  cause  of  w’ent  to  the  Houston  Press,  a  Scripps- 

subjects  appeared  indissoluble.  “In  the  same  way  business  generally  social  unrest,  I  believe,  is  the  idle  woman.  Howard  newspaper,  a  transfer  that 

"This  prosperity,”  he  said,  “is  prevent-  has  tuned  up  production  beyond  con-  Our  women  are  surrounding  themselves  eventually  led  to  the  establishment  of 
ing  newspaper  editors  from  talking  about  sumption.  Take  the  automobile  industry  with  vacuum  cleaners  and  chocolate  h's  present  column. 

a  lot  of  things  they  ought  to  be  talking  as  an  example.  The  only  thing  that  will  drops,  and,  instead  of  using  their  freedom  - 

about.  There  is  a  tendency  to  side-step  keep  it  going  at  the  speed  it  is  today  to  improve  their  minds,  they  are  using  AD  CONTRACTS  PRIVATE 

problems,  which  we  are  too  happy  to  is  for  each  family  in  the  country  to  buy  it  to  improve  their  faces,  or  so  they  - 

f  don’t  think  this  will  be  think,  and  to  play  bridge.  Divorces  and  Maine  Papers  Refute  to  Make  Public 

No  one  is  trying  to  conceal  anything,”  done.  work  for  the  Children’s  courts  follow.  _  1 1  u  r  J*  J 

Tracy  added  quickly  in  defense  of  the  “The  optimists  look  confidently  toward  “These  are  just  a  few  of  the  general  space  Used  by  candidates 

Mitorial  craft.  He  is  no  mere  grouch,  the  foreign  markets.  But  when  Europe  problems  newspapers  are  not  talking  Maine  publishers  have  taken  a  stand 

The  Unit^  States  is  on  a  picnic  just  gets  back  on  its  feet  our  foreign  trade  is  about  as  much  as  they  should.  Different  that  advertising  contracted  by  political 

now,  that  is  all;  and  who  likes  serious  going  to  fall  off.  Europe  is  rapidly  states  and  different  cities  have  their  own  candidates  is  of  a  private  nature  and 

t^ics  OT  a  picnic?  Hence  the  general  getting  back.  individual  problems  and  I  have  noted  therefore  not  information  that  has  to 

disposition  to  evade  discussion  of  vital  “A  second  problem  which  many  edi-  among  newspapers  a  pronounced  disposi-  be  supplied  when  requested.  This  deci- 
a  disposition  not  to  look  at  the  tors  seem  to  be  side-stepping  is  the  gen-  tion  to  compromise  and  side-step  real  sion  was  reached  during  a  discussion  by 
^wlems  people  of  intelligence  ought  to  eral  hypocritical  attitude  toward  law.  not  issues.  the  judiciary  committee  of  the  state  legis- 

‘considering.”  only  the  prohibition  law,  but  hundreds  of  “Newspapers,  I  admit,  are  not  agencies  lature  of  the  bill  to  remove  restrictions 

Naturally  such  a  blanket  charge  must  laws  which  are  not  being  enforced,  and  of  improvement,  but  certainly  they  are  from  the  amount  of  advertising  a  poli- 
o'^'^flenged.  What  are  some  of  these  which  cannot  be  repealed,  due  to  the  in-  agencies  of  information  that  may  lead  tical  candidate  may  contract. 

^oblems  the  newspapers  are  failing  to  sincerity  of  the  public.  The  newspapers  to  improvements.  Newspapers  today  are  Frank  D.  Hoy,  business  manager  of  the 

wuig  to  the  attention  of  their  readers?  should,  I  think,  be  insisting  on  an  attitude  failing  to  lead  as  they  should.  This  is  Lewiston  Sun  and  Journal,  speaking  for 
bad  answers  ready.  of  sincerity.  The  newspapers  are  not  not  true  of  all  the  newspapers,  of  course,  the  publishers  of  the  state  generally,  out- 

In  the  first  place  there  was  this  present  pointing  out  the  basic  fault  in  our  sys-  but  to  a  large  number  of  them.  A  large  lined  their  views. 
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A.  N,  P.  A.  MECHANICAL  BUREAU  OFFERS 
PRO  AND  CON  VIEWS  ON  DRY  MATS 


HE  DIDN’T  PUNCH  WHEN 
MURDERER  POINTED  GUN 


Majority  of  Members  Quoted  in  New  Bulletin  Favor  Dry  Mats 
as  Savers  of  Time,  Paper  and 
Machinery 


A  RGUMENTS  for  and  against  the  dry 
mat  are  presented  in  a  30-page  bul¬ 
letin  sent  out  to  members  last  week  by 
the  mechanical  department  of  the  Amer¬ 
ican  Newspaper  Publishers  Association. 
The  majority  of  members  quoted  in  the 
bulletin  favor  the  dry  mat  basis  for 
newspaper  printing.  W.  E.  Wines,  di¬ 
rector  of  the  department  and  author  of 
the  bulletin,  obtained  information  and  ma¬ 
terial  from  many  sources,  before  passing 
the  conclusions  on  to  association  mem¬ 
bers. 

The  points  listed  in  favor  of  dry  mats 
are:  Saving  of  time;  saving  of  paper; 
additional  lines  per  column ;  elimination 
of  steam  tables ;  and  elimination  of  wet 
mats.  Arguments  against  dry  mats  are 
stated  as :  Initial  cost ;  poor  quality  of 
printing ;  damage  to  type ;  necessity  of 
additional  packing;  buckles ;/possible  con¬ 
gestion  in  foundry ;  uns^sfactory  reg¬ 
ister  in  color  printing;  impossibility 
of  hand  molding. 

“The  evidence  as 'presented  seems  to 
show  that  better  printing  can  be  ob¬ 
tained  from  dry  tlian  from  wet  mats,” 
Mr.  Wines  commented  this  week  when 
interviewed  by  Editor  &  Piblisher. 
“Practically  all  the  arguments  against 
dry  mats  fade  into  insignificance  when 
they  are  carefully  sifted. 

“Some  users  contended  that  the  quality 
of  printing  is  very  poor  on  the  dry  mat 
basis.  The  evidence  shows,  however,  that 
if  dry  mats  are  properly  used  the  printing 
is  better  or  at  least  just  as  good  as  with 
wet  mats. 

“While  .some  insist  that  type  is  dam¬ 
aged  by  dry  mats,  the  case  of  the  New 


York  Sun  seems  to  contradict  their  as¬ 
sertions.  This  newspaper  is  using  dry 
mats  for  the  printing  of  its  stock  and 
bond  tables,  a  very  severe  test,  and  re¬ 
ported  that  at  least  500  dry  mat  moulds 
may  be  made  without  resetting.” 

Paper  saving  resulting  from  the  use 
of  dry  mats  is  held  up  as  particularly 
significant  from  the  business  office  point 
of  view.  It  is  pointed  out  that  a  shrink¬ 
age  of  to  5/16  of  an  inch  per  page, 
obtained  when  dry  mats  are  used,  re¬ 
duces  the  paper  bill  about  1.5  to  1.8 
per  cent. 

The  experience  of  the  Philadelphia  In¬ 
quirer  is  cited  in  connection  with  the 
arguments  that  a  better  quality  of  print¬ 
ing  can  be  obtained  from  wet  than  from 
dry  mats.  This  paper,  according  to  the 
bulletin,  made  a  careful  comparison  of  the 
printing  from  dry  mat  plates  and  from 
wet  mat  plates,  and  declared  in  favor 
of  the  former. 

The  bulletin  admits  that  “no  satisfac¬ 
tory  method  of  overcoming  the  tendency 
of  dry  mats  to  buckle”  has  been  devised. 
There  is  considerable  divergence  in 
opinion  on  this  subject  among  18  stereo¬ 
typers  and  mechanical  experts  quoted  in 
the  report,  the  majority  stating,  however, 
tliat  buckling  presents  no  serious  diffi¬ 
culty. 

The  mechanical  department,  Mr.  Wines 
said,  will  next  begin  an  investigation  of 
newsprint  waste,  gathering  comparative 
statistics  from  member  newspapers.  He 
will  also  co-operate  with  the  traffic  de¬ 
partment  to  investigate  wrapping  and 
loading  of  paper  at  the  mill  and  unload¬ 
ing  and  handling  at  destination. 


MERCHANDISING  HELP 
NEW  OVERHEAD  COST 

But  It  Should  Always  Be  Figured  ig 
Advertising  Rate,  Bridge  Declares 
— Lists  Six  Rules  Cover¬ 
ing  Service 


Don  Rkidce 


John  I).  Osbourne,  reporter  for  the 
Asbitry  Park  (iN.  J.)  Press,  who  inter¬ 
viewed  Ernest  Reiker,  wife  murderer,  in 
u  local  hotel,  Feb.  24.  He  was  menaced 
with  a  revolver  when  he  sought  to  leave 
the  room  to  call  the  police,  hut  walked 
coolly  out.  When  he  returned  Reiker 
had  shot  himself  three  times.  Before 
the  ambulance  arrived.  Reiker  whispered 
a  confession  to  Osbourne. 


CUT  IN  BAGGAGE  RATES 
OBTAINED  BY  A.  N.  P.  A. 


Hundreds  of  Newspapers  to  Benefit  by 
10-Cent  Reduction  Affecting 
Eleven  Different 
Railroads 


Hundreds  of  newspapers  will  benefit 
by  a  10-cent  cut  in  baggage  rates  ob¬ 
tained  on  11  different  railroads  through 
negotiations  conducted  by  the  traffic  de¬ 
partment  of  the  American  Newspaper 
Publishers  .Association,  W.  E.  Mathey, 
traffic  manager,  announced  this  week. 

The  reductions  are  scheduled  to  become 
effective  April  1.  The  present  rate  for 
the  transportation  of  newspapers  in  bag¬ 
gage  service  will  be  cut  to  50  cents  per 
100  pounds  on  the  11  roads. 

The  railroads  making  the  reduction 
are:  Chicago,  Indianapolis  &  Louisville 
(Monon  Route),  all  points;  Cleveland. 
Cincinnati,  Chicago  and  St.  Louis  (Big 
Four  Route),  all  points;  Detroit,  To¬ 
ledo  &  Ironton  Railw'ay,  all  points; 
Michigan  Central  Railroad,  all  points ; 
Erie  Railroad,  all  points  for  maximum 
distance  of  500  miles,  except  that  60-cent 
rate  continues  from  New  York  City, 
Jersey  City,  and  Newark,  N.  J.;  Hocking 
Valley  Railway,  all  points ;  Michigan 
Central  Railroad,  all  points;  New'  York 
Central  Railroad,  all  points,  Buffalo, 
N.  Y..  and  west;  New  York,  Ch’cago 
&  St.  Louis  Railroad  (Nickel  Plate 
Route),  all  points;  Wheeling  &  Lake  Erie 
Railw’ay,  all  points;  Cincinnati,  Indian¬ 
apolis  &  Western,  all  points;  and  Grand 
Trunk,  in  Michigan,  Indiana,  and  Illinois. 

A  large  share  of  credit  for  the  re¬ 
ductions  is  due  to  George  M.  Rogers. 
Cleveland  Plain  Dealer,  Mr.  Mathey  said. 
The  60-cent  rate  has  been  in  effect  for 
about  five  years.  Negotiations  which 
brought  about  the  cut  have  extended  over 
a  period  beginning  last  fall  and  ending 
only  recently. 

The  traffic  department,  according  to 
Mr.  Mathey,  has  also  obtained  substan¬ 
tial  reductions  in  rates  on  paper  winding 


cores  ill  car  load  lots  from  St.  Louis, 
Louisville.  Indianapolis.  Dayton,  Cin¬ 
cinnati  and  Cleveland  to  mill  points  in 
Canada  and  the  United  States.  These 
reiluctions  range  from  eight  cents  to  37 
cents  per  cwt. 

FRANCIS  ESTATE  $3,159,376 

David  Rowland  Francis,  former  Gov¬ 
ernor  of  Missouri,  former  secretary  of 
the  Interior,  former  .Ambassador  to  Rus¬ 
sia,  and  principal  owner  of  the  old  Si. 
Louis  Republie,  who  died  Tan.  8,  left  an 
estate  valued  at  $3,159,376.26,  according 
to  the  inventory  filed  March  7,  in  pro¬ 
bate  court.  The  will  left  the  bulk  of 
his  estate  to  his  six  sons. 


REJECTION  SLIPS  DOOMED? 

Budding  Author’s  Inalienable  Rights 
Assailed  by  New  Delineator  Policy 

Harry  Hansen,  literary  editor  of  the 
New  York  World,  informed  readers  of 
his  column  "The  First  Reader"  on  March 
4.  that  there  was  every  likelihood  that  the 
"time  honored  institution  of  the  writing 
craft,  the  rejection  slip”  would  join  the 
dinosaurs  in  extinction. 

Ixiren  Palmer,  editor  of  the  Delineator. 
Mr.  Hansen  pointed  out,  has  announced 
that  henceforward  his  magazine  w’ould  ex¬ 
amine  no  unsolicited  manuscripts,  but 
would  depend  upon  literary  agents  and  its 
own  selected  authors  for  its  material. 
The  rejection  slips  is  “a  dishonest  sub- 
trefuge  and  should  be  de-bunked,"  Palmer 
said. 


By  Don  Bridge 

National  Advertising  Manager,  Indianattg, 
News 

Newspaper  merchandising  service  is  (rf 
importance  to  the  newspaper  publisher  as 
it  represents  a  comparatively  new  featar* 
of  overhead.  It 

should  not  be 
considered,  how¬ 
ever,  as  unpro¬ 
ductive  overhead. 

It  is  merely  a 
means  to  an  end 
— the  sale  of 
more  national  ad¬ 
vertising  on 
construc- 
tive  basis.  Even 
though  there  are 
e.xpensive  abuses 
of  merchandising 
service,  merchan¬ 
dising  has  a 
proper  and  a 

permanent  place  in  the  sale  of  national 
advertising. 

Desjiite  the  many  recpif.-ts  and  de¬ 
mands  received  from  national  adver¬ 
tisers  and  advertising  agencies,  a  care¬ 
ful  study  of  the  problem  shows  that  the 
viewpoint  of  the  average  advertiser  and 
the  average  advertising  agenev  man  is 
one  of  moderation  and  reason.  ’  They  do 
not  want  extreme  forms  of  service  so 
much  as  they  want  all  of  the  service  that 
an\  other  advertiser  is  securing  under 
similar  conditions.  Fortunatelv  the  ac¬ 
tual  preferences  are  for  the  more  con¬ 
structive  types  of  service  that  the  news- 
paiier  can  give  to  best  advantage,  such 
general  statistics  in  regard  to  the  mar¬ 
ket,  rnerchandising  surveys,  accurate 
route  lists,  tie-up  advertising  to  national 
newspaper  sclieilules,  etc. 

The  recorded  statements  of  many  na¬ 
tional  advertisers  and  advertising  agen¬ 
cies  form  the  basis  for  the  following 
recommendations  covering  policies  of 
merchandising  service  operations. 

1.  The  newspaper  should  operate  on 
tlie  premise  that  the  cost  of  merchan¬ 
dising  service  is  included  in  the  rate. 

2.  Since  the  cost  is  in  the  rate,  sen- 
ice  should  be  confined  to  those  things 
that  the  newspaper  can  do  cheaper  or 
better  than  the  advertiser  or  the  agency 
can  do  them.  All  other  forms  of  sen- 
ice  should  be  eliminated  as  economically 
unsound. 

3.  The  newspaper  should  state 
frankly  what  service  will  or  will  not  be 
given. 

4.  Service  that  is  promised  should  be 
givxn  completely,  honestly  and  efficiently. 

5.  Merchandising  service  should  not 
be  used  as  a  primary  sales  argument  ii 
soliciting  advertising.  Such  solicitatiom 
in  the  past  are  largely  responsible  for  the 
problem  of  today,  because  they  have  en¬ 
couraged  competitive  offers  of  service 
that  advertisers  and  agencies  naturally 
have_  capitalized  upon.  In  addition,  sudi 
solicitations  automatically  stamp  on  the 
mind  of  the  space  buyer  the  assumptkn 
that  the  newspaper  does  not  possess  th« 
fundamental  factors  of  advertising 
value. 

6.  Do  not  give  service  to  the  nee 
advertiser  that  is  not  available  to  the  ok 
advertiser — nor  to  the  advertiser  who  is 
hard  to  sell  if  the  same  service  is  nd 
available  to  the  advertiser  who  buys  wit! 
little  sales  cost  to  the  newspaper. 


Rube  Goldberg  gives  his  two  sons.  George  7  (left)  and  Thomas,  8,  lessons  in 
the  art  of  cartooning.  Mr.  Goldherg  is  vacationing  in  Atlantic  City  with  his 
wife  and  hoys. 


COPYRIGHT  FEE  RAISED 

.A  bill  to  increase  the  copyright  registn- 
tion  fee  from  $1  to  $2  was  passed  by  the 
House  in  Washington,  March  3,  and  sent 
to  the  Senate.  The  measure  also  pro¬ 
vides  a  scale  of  increases  for  other  fees  ■ 
copyright  and  trademark  departments.  « 
makes  newspaper  copyrighted  articles  sd)- 
ject  to  the  increased  rates. 
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TRADE  NAMES  BACK  IN  N.  Y.  RADIO  PROGRAMS 

New  York  Telegram  Breaks  Publishers*  Agreement  and  Is  Followed  by  Other  Dailies — Three  Papers, 

Continue  Censorship — Parker  Explains  Telegram*s  Stand 


4  FTER  live  month’s  trial,  the  agree-  city  is  the _  fountainhead  of  the  best  radio  and  P.  Gypsies’  as  stringed  music.  Or  was  right.  This  assurance  is  based  on 

A  ment  among  New  York  newspaper  programs  in  the  world.  Roxy’s  Gang  as  instrumental  artists.  the  immediate  reaction  which  we  obtained 

Wishers  to  keep  free  advertising  out  “That  custom  is  to  tell  as  little  as  pos-  "If  the  ‘Jolly  Buckeye  Bakers’  make  up  from  radio  listeners,  wIk)  are  also  news- 
I’V  radio  programs  became  a  “mere  sible  about  what  is  going  on  in  the  air.  a  program's  male  quartet,  the  New  York  papc‘r  readers.  Literally  thousands  of  let- 
®  of  paper”  this  week  by  action  of  "Imagine  a  method  of  baseball  re-  Telegram  does  not  consider  it  the  mis-  ters  and  telephone  calls  came  in  to  us 
Vrw  York  Telegram,  which  on  Mon-  porting  which  instead  of  naming  Babe  sion  of  a  newspaper  to  keep  that  fact  .from  radio  listeners,  who  are  not  in- 

returned  to  the  publication  of  “un-  Ruth  in  the  lineup  would  merely  say,  a  secret  any  more  than  it  would  be  to  terested  in  any  publishers’  dispute,  people 

MMored  programs.”  outlielder.  hide  the  fact  that  United  States  Steel  representing  the  rank  and  file  of  news- 

change  in  the  Telegram’s  policy  ”Gr  a  scheme  of  theatrical  reviewing  went  up  two  points  or  that  Mayor  Jimmie  paper  readers,  who  simply  wanted  their 

I  Scripps-Howard  ownership  was  under  which  the  play  called  ‘Chicago,’  Walker  made  a  speech  or  Aimee  Me-  radio  news  and  information  presented  to 

innounced  in  an  eight  column  streamer  at  the  Music  Box  Theatre,  would  be  re-  Phcrs<in  uttered  a  prayer.  them  in  an  understandable  manner.  They 

on  page  one,  and  the  type  was  barely  ferred  to  simply  as  a  well  known  dra-  -jhe  custom  of  being  secretive  and  congratulated  us  on  our  change  in  policy, 
cold  before  the  New  York  Evening  performance.  u  i  u  mysterious  about  who  will  perform  on  “We-  are  not  primarily  interested  in 

World  and  the  New  York  Sutt  had  sent  But  there  you  have  what  has  been  radio  hereby  ended  so  far  as  the  what  the  Eveready  outfit  thinks  about  our 
telegrams  to  local  broadcasting  stations  somg  on  in  radio  reporting.  New  York  Telegram  is  concerned.  policy,  or  the  A.  &  P.  stores,  or  the  New 

telling  them  to  announce  over  the  air  "Your  radio  program  has  said  that  at  "Hereafter  in  that  newspaper  you  will  York  publishers.  What  we  want  to  do 
that  they,  too,  would  begin  the  publica-  such  and  such  an  hour  stringed  music  find  complete,  sane  and  comprehensive  primarily  is  to  serve  our  readers.  That 

tion  of  complete  programs  on  the  fol-  would  be  broadcast.  It  did  not  say  who  radio  programs.  By  reading  the  pro-  they  wanted  the  programs  in  full  is  evi- 

lowing  day.  .  .  would  provide  the  stringed  music.  This  grams  you  will  be  able  to  identify  your  denced  by  the  letters,  which  came  to  us 

Other  papers  swung  into  line,  and  a  same  program  proclaimed  ^  performance  favorite  radio  feature  and  your  favorite  from  people  with  whom  editors  find  it 

count  on  Thursday  of  this  week  showed  by  a  male  quartet,  but  it  did  not  say  radio  artist.  difficult  to  maintain  contact,  from  people 

only  the  Nezv  York  Daily  ^lews,  tabloid,  wffiat  male  quartet  or  under  whose  aus-  “Nothing  new  or  strange  is  involved  reixirters  do  not  come  across  on  their 

the  iVrti’  York  American  3a\d  New  York  pices.  _  in  all  this,  for  the  Scripps-Howard  news-  lieats. 

Eiening  Journal,  retaining  the  former  ‘‘Entertainers  were  announced  and  then  paper  organization.  "We  can’t  afford  to  edit  our  newspaper 

censorship.  you  were  left  to  guess  the  identity  of  the  "Our  conception  of  newspaper  publish-  on  the  nrincinle  that  a  thing  isn’t  news 


The  Times  was  one  of  the  last  to  entertainers, 
revert,  and  on  Thursday  it  was  hard  to  "Instead  of  Eveready  Hour  you  read 
tell  from  the  published  programs  how  that  soloists  would  perform. 


ing  is  quite  simple.  if  it  might  mean  revenue  to  us  if  we  held 

"We  believe  that  a  newspaper  should  it  out.” 
be  edited  with  one  and  only  one  pur-  There  were  editors,  however,  who 


tell  from  the  published  programs  how  that  soloists  would  perform.  be  edited  with  one  and  only  one  pur-  There  were  editors,  however,  who 

far  this  paper  intended  to  go.  It  was  “In  place  of  Atwater  Kent  Hour  pre-  pose  in  mind,  the  convenience  ami  the  held  different  opinions  than  Mr.  Parker 
noted,  however,  that  the  Qiquot  Club  senting  the  London  String  Quartet  you  welfare  of  the  reader.  We  believe  the  "Ti,^rp  k  narallpl  at  all 

Eskimos  were  listed  as  “Eskimos.”  Imve  seen  the  bare  announcement  of  sole  responsMbilitv  of  a  newspaijer  be-  publishing  trade  i^mes  in  radio  programs 

The  Daily  News  is  giving  no  names  -stringed  quaHet  g,ns  and  end.s_  with  the  reader-that  he  ^^e  name  of  Babe  Ruth  in  the  base- 

at  all  in  Its  programs.  The  days  fea-  ■  ^ newspaper  which  succeeds  most  is  the  , all  lineups,”  William  P.  Beazell,  assistant 

tures  are  condensed  to  chart  form,  show-  m  New  \ork  And  a  lot  of  ttstrumental  one  which  serves  the  reader  best.  managing  ^itor  of  the  World  declared 

ing  only  what  hours  different,  local  t  is  becoming  more  and  more  a  aLuted  that  he  did  not  own  a  radio 

stations  are  on  the  air.  This  is  the  Some  are  g^.  Some  are  bad.  Some  factor  in  the  home  life  of  the  nation.  therefore  did  not  sneak  from  the 

system  usually  followed  in  the  case  of  are  awful.  Naturally,  you  want  to  know.  “The  Telegram  realizes  therefore  that  vie’wooint  of  a  radio  fan  Babe  Ruth 

distant  stations.  Naturally,  you  are  more  interested  in  something  more  than  good  program  re-  ^^var^ving  his  bLSall  team  for  Se 

Generally  the  consensus  of  opinion  was  w'ho  the  entertainers  are  ping  to  be  porting  is  called  for.”  pritilegrof  plaving  half  in  order  to  bowt 

that  since  the  Telegram  had  broken  the  than  you  are  m  the  fact  that  they  are  Mr.  Parker  in  a  subsequent  interview  manifactureUs  goods  there  w^ffid 

pact  there  was  nothing  to  do  but  to  entertainers.  with  Editor  &  Publisher  further  ex-  narallel”  he  rontinneH  “That  i« 

a  W  h  •  f  th  P  K.  ar7^ntS  To'^Uw  ^^mend  ""t  f 

Fred  A.  Walker,  chairman  of  the  Pub-  are  entitled  to  know.  It  contends  it  gram  policy.  .j,  broadcasting  stations  for 

lishers  Association  of  New  York,  and  to  be  the  simple  duty  of  the  newspaper  “I  make  no  claim  to  infallible  editorial  j^e  prmlege  of  building  un  goodwill  for 

chairman  of  the  executive  council  of  the  to  tell  the  news.  It  believes  that  the  judgment,”  he  declared.  “This  radio  busi-  ju  -P  j  r  P  ^  ,  .. 

New  York  Sun,  declared  the  matter  was  news  of  radio  has  not  been  told  under  ness  happens  to  be  the  only  case  in  my  ...  ,,  ^  ' 

now  up  to  the  individual  newspapers  the  system  of  merely  la^lling  the  ‘Hap-  editorial  experience  in  which  I  am  100  ,  World,  according  to  Mr.  Beazell, 
themselves.  piness  Boys’  as  entertainers  or  the  ‘A.  per  cent  sure  that  the  decision  we  made  time  past  been  printing 

,  ...  ,  j  -j  j  _  practically  complete  radio  programs. 

Last  November  foe  publishers  decided  ■  'I  without  mentioning  all  trade  names. 

so  much  in  who  was  “sponsoring,”  or  FEBRUARY  LINAGE  DROP  IN  N.  Y.  1.1  P.C.  1  .  ‘We  are  going  to  be  conservative  in 

naving  for  the  broadcasting,  as  in  ’what  I  handling  of  trade  names  m  radio  pro; 

of  feature  was  on  the  air  Thev  - - -  grams,  Lloyd  Jacquet,  radio  editor  of 

type  01  iraiure  was  on  me  air.  iney  vnoK"  t,,,  .1 _ r  ime  n-u-  1—.  tho 


Last  JNovemDer  me  puoiisners  oeciaea  1— - -  without  mentioning  all  trade  names. 

so  much  in  who  was  “sponsoring,”  or  FEBRUARY  LINAGE  DROP  IN  N.  Y.  1.1  P.C.  1  .  ‘We  are  going  to  be  conservative  in 

naving  for  the  broadcasting,  as  in  ’what  I  handling  of  trade  names  m  radio  pro; 

of  feature  was  on  the  air  Thev  - - -  grams,  Lloyd  Jacquet,  radio  editor  of 

toHowed  Minneaoolis  in  clearing  their  YORK  newspaper  linage  for  those  of  1925.  The  total  for  last  month  the  New  York  Herald  Tribune,  said, 

columns  of  free  publicity.  A  radio  pro-  February  showed  a  drop  of  1.16  per  was  12,897,292  agate  lines,  or  150,374  “We  think  that  listeners  are  entitled  to 

gram  censorship  committM  was  appointed  from  foe  total  carried  in  February,  lines  less  than  the  1926  total  of  13,047,666  know  the  principal  features  of  each  pro- 

with  Edwin  S  Friendlv  business  man-  ^926,  according  to  the  compilation  of  the  lines.  gram,  and  where  a  prominent  artist  who 

ager  of  the  Sun  as  chairman  to  see  to  York  Evening  Post  Statistical  De-  Gains  were  made  by  8  of  the  15  can  be  readily  identified  is  on  the  air, 

it  that  all  local  papers  adhere  to  a  set  partment,  published  below.  The  loss  is  newspapers  listed  in  the  tables  for  Feb-  "e  or  she  will  be  featured  over  and  above 

of  rules  laid  down  for  the  editing  of  their  smallest  noted  since  last  October,  ruary,  1927-1926,  and  1927-1921,  which  me  commercial  sponsors.” 

radio  programs.  These  rules  were  never  when  1926  figures  began  to  fall  behind  follow :  - 


made  public.  The  committee  is  no  more.  Pi 
But  it  was  very  much  alive  at  the  last 
meeting  of  the  publishers  association,  held  L272 
Thursday,  March  3.  Then  proposals  Jigj® 
were  submitted  and  considered,  which  i’o78 

provided  for  the  scrapping  of  the  pro-  888 
grams  altogether.  *-388 

The  Telegram  held  different  opinions.  1.094 
G.  B.  Parker,  general  editorial  execu-  758 
five  of  the  Scripps-Howard  organization, 
expressed  them  in  a  radio  talk  from  '542 

WJZ  and  WEAF  on  Monday  evening,  1,092 
March  7.  Mr.  Parker  is  in  temporary  ®82 
charge  of  the  Telegram.  His  headquar-  __ 
ters  are  in  Cleveland.  Into  the  micro-  is,i46 
phone  on  Monday  he  said;  *No 

“It  is  on  behalf  of  the  Telegram  that 
I  desire  to  announce  a  new  policy  of  re¬ 
porting  radio  programs  in  New  York.  h’”'V 


Pages 

Percentage  of 

1927 

1926 

Total  Space 

1927 

1926 

Gain 

Loss 

1,272 

1,186  American  . 

_  6.9 

889,460 

985,124 

95,664 

1,428 

1,372  Herald  Tribune... 

_  10.6 

1,370,230 

1  335,360 

34,870 

1,852 

1,734  Times  . 

_ 16.6 

2,142,074 

2  165  836 

23,7^- 

1,078 

1,236  World  . 

.  8.7 

1,116,593 

1,266,172 

149  579 

888 

832  ‘Mirror  (Tabloid), 

_  2.2 

284,760 

279,322 

5,438 

1  388 

1  248  News  (Tabloid)  . . 

....  5.1 

661,545 

567,332 

94,213 

928 

1,040  *Eve.  Graphic . 

_  2.2 

284  946 

247,418 

37,528 

1.094 

1,072  *Eve.  Journal . 

_  8.7 

1,117,508 

1,189,692 

72,184 

758 

706  *Eve.  Post . 

....  3.1 

397,676 

388,400 

9,276 

712 

770  ’Eve.  W'orld . 

_  5.7 

732,480 

763,386 

30  906 

1  016 

962  ‘Sun  . 

_  9.7 

1,249,998 

1  241,782 

8,216 

542 

586  ‘Telegram  . 

_  3.4 

432,335 

465,846 

33,511 

1,092 

1,062  Brooklyn  Eagle... 

_  9.8 

1,266,463 

1,194,380 

72  083 

682 

666  Brooklyn  Times... 

....  3.9 

508,624 

532,808 

24,184 

416 

504  Standard  Union.. 

.  3.4 

442,600 

424.808 

17,792 

15,146 

14  976  Totals  . 

12,897,292 

13,047  666 

150,374 

•No 

Sunday  edition. 

1927  1926  1925 

1924 

1923 

1922 

1921 

American  .  889.460  985,124  1  060,546  1,083  972 

846,634 

858,512 

739  050 

Herald 

816,122 

846,234 

839,434 

859,950 

Herald 

Trib .  1,370,230  1,335,360  1,120.588  735,818 

711,708 

673  622 

663,821 

HEARSTSEGREGA’nNG  MAGAZINES 


Division  of  Properties 

A  definite  step  has  been  taken  by 
William  Randolph  Hearst  toward  the 
segregation  of  his  magazine  and  news¬ 
paper  properties,  it  was  disclosed  in  an 


cent  serial  debentures  by  Halsey  Stuart  & 
Co.,  New  York. 

Hearst  Magazines,  Inc.,  will  acquire 
control  of  the  International  Magazine 
Company,  Inc.,  which  publishes  Cosmo- 
f’olitan,  Good  Housekeeping,  Harper's 
Baaaar,  Motor  and  Motor  Boating.  This 


^ork  Telegram  the  only  metropolitan  World  •-••• —  *'***>^26  1.328,096  1,139,150  1,042,940  Francisco  Call  a>^  Post,  And  tht  Oakland 

newsnaner  to  mvfi.  t..n  - - Mirror  (Tab.)....  284,760  279,322  278  864  .........  _  t _ —1’  _ 


newspaper  to  give  full  and  complete  radio  kewT  (Tab.).!!!;  66i;545  567’,332  503,554  ’Vis.sii  "ilS.Me  "237,392  '  130.658  Post-Enquirer  formerly  comprised  the 

programs  to  its  readers  yesterday.  Eve.  Graphic .  284,946  247,418  99.764  .  Hearst  Publications,  Inc.  Under  the  new 

It  grew  out  of  a  belief  that  the  sev-  .  1,117,508  1,189,692  1,170.106  1,081,750  arrangement  the  latter  organization  will 

radio  listeners  of  the  New  e";  Post.'..'.'.",’.’  "397,676  "388  400  'seekii  3b’8',948  257,938  297,’564  474  447  control  only  the  newspaper  properties. 

lurx  sectum  were  being  compelled  by  Eve.  World .  732,480  763,'386  6O2.918  578,720  625,268  660,212  645;i94  A  portion  of  the  proceeds  of  the  new 

me  New  York  newspapers  to  grope  in  Globe  .  t... ....  617,882  499,044  506,364  i.ssue  will  be  used  to  retire  the  Hearst 

the  dark.  Sun  .  1.249,998  1,241,782  1,018,986  998.754  698,932  661,878  580,848  Puhlic^tions  Tnc  312  500  000  first  mnrt 

“A  .....f  u  u  11  J  Telegram  .  432,335  465,846  545.916  851,378  479,464  492,778  457,984  ruDt'Cailons,  inc.,  IPASUU.WU  npt  mort- 

-ri  newspaper  custom  has  been  allowed  B’klyn  Eagle .  1,266,463  1,194,380  1.140,874  1,184,908  1,097,118  1.018,942  849,000  gage  and  collateral  trust  6yi  s.  which 

grow  up  in  this  community  which  B’klyn  Times .  508,624  532,808  315.338  363,626  292,534  243,812  223,636  amount,  together  with  the  maturitv  of 

no  other  community  where  we  Sund.  Union .  ‘>‘>2.600  ‘>24,808  507,448  594,340  607,002  579,492  459.898  $1,1{)0.'(X)0  of  the  bonds  on  May  1,  1926, 

^ish  newspapers,  and,  in  fact,  in  no  Totals  .  12,897,292  13,047,666  11,858,168  12,100,156  11,753  504  11,134,126  10  282,748  and  $1,100,000  on  May  1.  1927,  will  reduce 

United  States.  jSun  and  Globe  combined  June  4,  1923;  name  changed  to  Sun  March  10,  1924.  the  $12,000,000  issue  brought  out  in  April 

inis  aespite  the  fact  that  New  York  ttTelegram  and  Mail  combined  January  28,  1924;  name  changeil  to  Telegram  May  18,  1925.  1924  tO  $7,400,000. 
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WEEKLY  PAPERS  FOLLOWING  CHAIN  TENDENCY 

Many  Country  Publishers  Now  Have  Strings  of  Three  and  Five — One  Illinois  Man  Prints  24 — Millar 

Describes  Operation  of  His  Seven  Papers  in  Detail 


Follcm-ing  «  By  NORMAN  J.  RADDER  have  been  poor.  He  doesn’t 

J  Redder,  m  the  chain  tendency  ^  .  have  to  go  around  on  Thursday  or  Friday 

*.  field  The  secofid  will  at^-  Associate  Professor  of  Journalism,  Indiana  University  when  he  is  busy  with  editorial  work  and 

tn  the  Wt  ■  collect  for  advertising  in  order  to  meet 

pear  nex  •  country  newspaper  that  is  not  salary  of  $40  a  week.  The  profits  are  the  payroll. 

While  every  newspaperman  knows  ^  business  success.”  split  between  the  Home  News  Publishing  “The  central  office  makes  out  the  bills 

about  the  Hearst  chain  and  the  These  reasons  prompted  Mr.  Millar  Company  and  the  editor-manager.  The  for  advertising  and  printing  in  triplicate 

Scripps-Howard  chain  of  newspapers  m  associates  to  enter  the  country  latter  gets  20  per  cent  after  setting  aside  once  a  month.  One  copy  is  retained  in 

larger  cities,  the  fact  that  the_  chain  tiejj  1924  with  the  purchase  of  the  Am-  IVa  per  cent  for  preferred  dividends.  Chicago  and  the  other  two  are  sent  to 
ownershii)  idea  has  made  considerable  (HI.)  News.  This  venture,  proving  Common  stockholders  of  the  Home  News  the  newspaper.  The  editor-manager  re- 

progress  in  the  country  weekly  field  has  ^  success,  other  papers  were  added  until  Publishing  Company  get  80  per  cent,  tains  one  set  which  takes  the  place  of 
apparently  escaped  attention.  Yet  this  today  the  chain  consists  of  the  following  The  most  prosperous  paper  in  the  chain  his  ledger  and  sends  the  other  to  the  ad- 
teMency,  very  noticeable  in  some  states  seven  publications,  listed  in  the  order  in  last  year  made  a  net  profit  of  35  per  cent,  vertiser.  If  the  bill  isn’t  paid  by  the  18th 
and  as  yet  unfelt  in  others,  may  have  a  which  they  were  added  to  the  string :  Six  of  the  seven  plant  managers  are  also  of  the  month,  another  bill  is  sent.  This 
significant  influence  on  the  future  of  the  Amboy  (Ill.)  News;  Lake  Gatez>a  stockholders  in  the  Home  News  Pub-  plan  works  out  well  and  relieves  the  man- 
country  paper.  (Wis.)  News-Tribwte;  Farmer  City  lishing  Company.  ager  pf  the  burden  of  personal  collec- 

There  are  two  types  of  chain  organi-  (Ill.)  Journal;  Mendota  (Ill.)  Sun-Bid-  Until  a  few  months  ago  every  editor-  tions.” 

zations:  letin;  Rochelle  (Ill.)  Register-Independ-  manager  had  his  own  bank  account,  aid  Not  only  does  the  new  system  effect 

1  The  one  tvoe  shows  a  superficial  Sandwich  (Ill.)  Free  Press;  Lacon  his  own  buying,  and  paid  his  wages  and  economy  in  buying  but  it  also  prevents 

'  hi  to  the  Hearst  or  Scripps-  )  Hoitte  Journal.  bills  from  his  own  account.  A  radical  overstocking  in  the  various  plants.  In  a 

CrdWea  in  that  each  paper  is  pub-  Each  paper  is  published  in  its  own  change  was  rnade,  however,  with  the  be-  few  months  Mr  Millar  expects  to  have 
,•  itc  nwn  nlant  ouMtitv  buvinff  Plant.  The  towns  have  a  population  of  ginning  of  1927.  Now  all  buying  is  data  that  will  show  just  what  is  a  model 

•'*^np  hv  the  central  office  and^ uniform  ^rom  1,500  to  4,000.  Two  are  in  towns  done  from  the  central  office  in  Chicago,  job  stock  inventory  for  a  country  plant. 

J  arrnnnts  are  ’insisted  unon  where  there  is  another  paper.  Five  serve  H  a  plant  manager  wants  paper,  en-  In  the  meantime,  the  inventories  show  the 

and  out  their  field  exclusively.  The  youngest  pa-  velopes,  repairs,  for  his  press,  or  a  new  stocks  in  each  plant  and  if  a  requisition 

•  "1.  ^  rpHiirirnr  overhead  per  in  the  chain  is  47  vears  old;  the  oldest  set  of  matrices,  he  fills  out  a  requisition  for  poster  stock  comes  m  from  Mendota 

newsnaJerSffi  oL  Ilse  as  0"^  is  90.  '  and  the  Chicago  office  gets  the  supplies  and  the  books  show  that  Lacon  has  an 

and  severe*  "  P  ,  r  Each  paper  is  in  charge  of  an  editor-  and  sends  them  to  him.  The  Chicago  oversupply,  no  new  purchase  is  made, 

TUic  roiirL  in  most  instances  manager.  Some  of  these  editor-managers  office  sends  him  the  checks  to  pay  his  but  part  of  the  Lacon  supply  is  trans- 
plan  are  graduates  of  schools  of  journalism,  bills  and  wages  after  he  has  submitted  ferred  to  Mendota. 

oniv  the  mastheads  of  the  Mechanical  experience  in  a  country  office  vouchers  for  the  correct  amounts.  A  uniform  and  interlocking  bookkeep- 

some  ca  ,  ^  mate-  ‘s  valued  highly  by  Mr.  Millar.  He  be-  Mr.  Millar  points  to  the  great  advan-  ing  system  has  been  worked  out  for  the 

pa^rs  ^  naners  in  the  chain  Hcves  that  the  man  who  has  actually  done  tage  in  having  all  bookkeeping  done  at  seven  newspapers  by  J.  Abegg,  secretary 

nal  goes  p  ^  freelv  These  mechanical  work  has  obtained  a  certain  the  central  office.  of  the  company.  The  general  ledger  of 

Patent  1  s  renresent  the  less  mental  discipline  that  is  indispensable  for  “Few  people  like  to  keep  books,  but  each  plant  owned  by  the  Home  News 

papers  o  v  u  •  ^virnershin  Dn  editor-manager.  This  first-hand  ac-  any  man  can  make  a  daily  report.  It  is  a  Publishing  Company  carries  the  following 

hand  there  are  some  nuMishers  fluaintance  with  mechanical  problems  Mr.  bore  to  most  of  us  and  the  tendency  is  accounts: 
u  •  *h,.oe  nr  mnre  naners  from  one  MiHar  thinks  has  the  additional  advantage  to  do  as  little  as  possible  and  to  put  that  ASSETS:  Cash  in  Bank,  Petty  Cash,  Cash 

I  !re  aWe  to^^^e  eacnaner  making  the  editor-manager  watch  his  off  as  long  as  possible.  Under  our  pres-  on  Hand  Accounts  Receivable  Newsprint  st^. 

olant  ana  still  are  anie  to  give  eacn  paper  _i _ 1..  _  c  : _ _  r  Inb  Print  stock.  Machinery.  Metal,  Office  Fur- 

a  distinct  individuality  and,  by  maintain-  ^lobars  more  closely.  Printers,  further-  ent  system,  it  isnt  necessary  for  the  niture  and  Equip.,  Type.  Furniture  Compos, 

ing  branch  offices  and  branch  managers  anything  over  on  him.  editor-manager  to  keep  any  books  at  all.  Room.  Tools  and  Misc.  Equip.,  Sub.  List  and 

in  all  towns,  satisfy  the  desire  of  the  ,  PfP^"  ^,'1:  reqmrtd  to  do  is  to  send  in  a  '’"^;iA"BILITIES:  Accounts  Payable,  Machin- 

communitv  for  a  home  newspaper,  which,  I?}"  ®  people  on  the  payroll .  report  every  night  giving  full  details  re-  ^ry  notes  Payable,  Accrued  Interest  on  Invest- 

f  home-owned  is  at  l^st  to  some  ^"e  editor-manager,  an  office-girl  re-  garding  the  day  s  business.  This  report  ment.  Managers  Bonus  Accrued,  Unearned  sub- 

J  porter,  a  printer-foreman,  a  linotype  op-  shows  the  collections  for  the  day,  vouch-  scriptions.  Reserve  for  depreciation.  Reserve 

While  ffi  s  a^S^  concerned  pri-  ers  attached,  jobs  of  printing  with  at- 

WnllC  tills  ErtlCic  IS  COnCCrnCQ  pri  nrintinc^  tradp.  ^nmptimp^  tViP  Knv  ic  inv»r»irpc  rAnmciti/M^c  aj.,  t 


While  this  article  is  concerned  pn-  printing  trade.  Sometimes  the  boy  is  tached  invoices,  requisitions,  checks  en-  play  Adv.,  Foreign.  Classified.  Legal,  Subscrip- 
nunly  with  country  weeklies,  it  may  _DC  dispensed  with,  but  Mr.  Millaa  will  not  closed,  and  data  regarding  subscriptions,  Discount  Earned,  Merchandise  Sales, 

0  i"el"  aUhie^’noS  emnlXient'^to  fmir  J^'nnl/TvJ  “dyertising,  and  number  of  new  jobs  re-  ‘'*|"xp^eNSES:  Executive  Payroll,  Office  Pay. 

employment  to  four  people.  Where-  ceived.  roll.  Shop  Payroll,  Rent,  Heat,  Light  and  Poww. 

and  Lnicago,  suDuroan  weeKiy  news-  ever  possible  local  persons  are  hired  as  “Thus  the  manager  is  relieved  of  all  Rollers,  bepairs.  Freight,  Drayage  and  Express, 
papers,  have  been  organize  jnto  printers  and  office  emploves.  Only  one  of  the  worrv  of  making  collections  to  meet  Supplies,  PMtage,  Telephoj^  and  Tele- 

Lnicago  nas  oeen  puDiisning  jetin,  has  two  linotypes  and  two  operators,  enough  money  to  meet  the  editor ^s  pay-  Merchandise  bought  for  resale,  Business  contri- 
surlwrtan  ^pers  for  18  years  and  has  xhe  editor-manager  gets  a  minimum  roll  on  Saturday  even  if  his  collections  Magazine  and  newspaper  sub^ri^iras. 


surburban  papers  for  18  years  and  has 
attained  a  high  degree  of  technical  and 
administrative  efficiency  in  the  quantity 
production  of  newspapers  from  one  cen¬ 
tral  plant. 

B<^  of  the  two  types  of  management 
found  in  the  country  weekly  field  are  in 
vogue,  with  variations  and  modifications, 
in  the  suburban  field  as  well. 

The  three  outstanding  examples  in  the 
country  field  of  the  first  type  of  chain 
newspapers— the  kind  in  which  each 
paper  has  its  own  plant — are  The  Home 
News  _  Publishing  Company  of  Illinois 
with  its  chain  of  prosperous  coimtry 
weeklies  in  Illinois  and  Wisconsin,  the 
newspapers  owned^by  Sol  Lewis  of  Lyn- 
Wash.,  and  his  ^itor-managers,  and 
me  five  Ohio  weeklies  owned  by  Qar- 
ence  J.  Brown  and  associates. 

John  H.  Millar,  president  of  Associated 
Inc.,  is  president  of  the  Home 
News  Publishing  Company.  The  cen- 
tr^  office  which  handles  all  bookkeeping 
*nd  makes  all  purchases  and  disburse¬ 
ments  for  the  chain  is  at  440  S.  Dear¬ 
born  street,  Chicago. 

In  Mr.  Millar  the  country  weekly  has 
®  fj^boch  defender  and  advcxrate. 

The  great  undeveloped  field  in  jour¬ 
nalism  today  is  the  country  weekly,”  he 
syndicate  field  has  been 
tnorougbly  exploited.  Advertising  agen¬ 
cies  are  standardized.  You  can’t  buy 
^  large  cities  for  less  than  a 

million  and  to  start  a  new  one  requires 
"’up  capital  than  that. 

But  in  the  country  weekly  field  a 
^miine  and  almost  unlimited  opportunity 
wists  for  improvements  in  editorial  con- 
j"  .production  methods,  in  business 
aw  administrative  details,  and  m  service 
to  the  community.  I  have  yet  to  see  a 


SAN  JOSE  EDITOR  CHATS  ACROSS  7000  MILES 
TO  LONDON  TIMES  MAN 


A.  L.  Clarke,  editor  of  the  San  lose  (Cal.l  Mercury-Herald  talked  over  7,000 
miles  to  J.  C.  Akerman,  manager  of  the  London  Times  Feb.  27,  in  what  is 
believed  to  be  the  longest  telephone  call  made  since  the  inauguration  of  trans- 
Atlantic  radiotelephony.  He  invited  Londoners  to  attend  San  Jose’s  1.50th  anni- 
versary  celebration  in  May.  In  the  photograph  Mr.  Clarke  is  at  the  telephone. 
Grouped  behind  him,  left  to  right,  are:  John  R.  Brokenshire,  city  editor; 
Dan  Manning,  local  telephone  company  manager;  A.  E.  Bubot.  fiesta  pub¬ 
licity  chairman;  Earle  Bothwell,  vice-president  Chamber  of  Commerce,  and 
Alvin  Long,  chairroa>'  of  the  fiesta  and  anniversary  committee. 


Interest,  Depreciation  Estimate,  Bad  Debts, 
estimate.  Managers’  Bonus,  Circulation  Expense, 
Services,  cuts  and  features.  Correspondents, 
Agency  Discounts,  Newsprint  used.  Paper  and 
materials  for  jobs. 

Thus  through  this  standard  system  of 
accounts,  the  business  passes  automatically 
before  the  eyes  of  the  men  at  the  head 
of  the  organization. 

Mr.  Millar  sets  forth  only  one  require¬ 
ment  for  all  editors:  The  paper,  when 
it  becomes  a  member  of  the  chain,  must 
be  better  than  it  was  before.  “Buy  and 
improve”  is  his  motto. 

Thus  the  papers  in  the  Millar  chain 
have  all  the  characteristics  of  prize-win¬ 
ning  country  weeklies,  such  as  clean 
pography,  pyramided  advertising,  well-dis¬ 
played  ^itorials,  and  well-head^  depart¬ 
ments.  All  have  a  farm  news  department 
and  a  local  school  news  department. 
Some  have  a  sports  page. 

The  Lake  Geneva  News-Tribune  and 
some  of  the  other  papers  run  two  boxes 
on  the  front  page  every  week.  One  box 
is  headed  “When  I  Get  Big”  and  tells 
what  a  boy  intends  to  do  or  be.  The 
other  is  retrospective  and  is  headed 
“When  I  Was  20”  and  here  a  man  tells 
what  he  was  doing  when  he  was  20  years 
old. 

Instead  of  running  the  “25  years  Ago” 
paragraphs  in  the  conventional  manner 
with  little  display,  some  of  the  papers 
feature  them  under  a  separate  three-col¬ 
umn  heading,  “The  Old-Time  Journal.” 
Some  papers  run  notes  for  10,  25,  50 
and  70  years  ago. 

An  exceedingly  interesting  promotion 
department,  “Type  Chatter”  appears  on 
the  editorial  page  of  every  paper.  In  this 
department  the  editorial-manager  chats 
(Continued  on  page  57) 
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OF  WAR  HORRORS 


PROBERT  RESIGNS  AS  Printing  Ink  Manufacturers,  who  are  WOOD  HEADS  BOXING  WRITERS  A.  P.  REPORTER  TELLS 

A  P  PAPITAI  PHIFP  Wilbur  Wood,  of  the  New  York  Sun,  pvp  WAR  1-IORRODC 

A.  P.  CAPITAL  CHIEF  kss  than  carload  lots  W  ^  Ot  WAR  HORRORS 

_  manager  of  the  traffic  department  of  the  Ac<jnriatinn  at  the  recent  annual  - 

c  .  px  .  .  ««  V  American  Newspaper  Publishers  Asso-  ^  i  j »  rx  j  r.  •  j  r 

Served  Organization  22  Year*,  10  a*  ciation,  will  inte^ene  at  the  hearing  in  tv*"!!.?:  **‘'*"’’**  Received  from  Aim. 

Head  of  Washington  Bureau —  support  of  the  complainant.  Wooster,  first  vice-president,  Harry  ander  in  Nicaragua  Too 


Served  Organization  22  Years,  10  as  ciation,  will  intervene  at  the  hearing  in 

Head  of  Washington  Bureau-  support  of  the  complainant.  vicl^esidSt ;  ’  Edwal-d 

No  Successor  Yet  Ap-  -  Forbes,  secretary;  Sam  Taub,  recording 

pointed  CHAPUN  LOSES  SUIT  secretary ;  and  Marty  J.  Berg,  treasurer. 

-  Board  of  directors  consists  of  Nat 

L.  C  Probert  has  resigned  as  super-  ,  .  ^  •  t  i  •  Fleischer  Sid  Mercer,  Harry  Newman, 

tendent  of  the  Washington  bureau  of  *^*"**‘  Te'nPfeary  Injunction  Damon  Runyon,  James  Wood,  Hype 

e  Associated  Press.  No  successor  has  Against  Pictorial  Review  Igoe  and  James  P.  Dawson. 


intendent  of  the  Washington  bureau  of 
the  Associated  Press.  No  successor  has 
yet  been  ap¬ 
pointed.  Byrcm 
Price,  news  edi¬ 
tor,  is  in  charge 
with  no  change 
in  title. 

Announcement 
of  the  resignation 
was  sent  out  by 
Kent  Cooper, 
general  manager, 
in  a  message  sent 
out  to  superin¬ 
tendents,  editors, 
and  correspond¬ 
ents,  dated  March 
5.  The  message  L.  C.  Probert 
read : 


Charles  Chaplain  failed  to  obtain  an  in¬ 
junction  last  week  against  the  Pictorial 
Review,  restraining  the  publication  from 


AGENCY  MAN  JOINS  DAILY 


Ghastly  to  Print, 

Says  Stiles 

Scenes  too  horrible  to  print  and  too 
ghastly  to  present  in  picture  form  are 
being  witnessed  by  M.  B.  .\lexander 
Associated  Press  war  correspondent  in 
Nicaragua. 

Photographs  which  he  took  in  the  war 


printing  any  more  instalments  of  Jim  H.  F.  Failing,  president  of  Crossley  zone  were  received  this  week  at  A.  p. 

Tully’s  biography  of  the  film  comedian.  &  Failing,  Inc.,  advertising  agency,  has  hearquarters  in  New  York,  and  many  of 

Judge  Thacher  ruled  in  federal  court  been  appointed  advertising  director  of 

March  3  that  the  biography  had  “nothing  tbe  Portland^  Oregon  Journal,  a  newly  | 

to  do  v^ith  trade  or  advertising.”  created  position.  Gordon  Brown,  adver- 

The  court  admitted  that  the  law  pro-  tising  manager,  remains  in  charge  of 
hibiting  the  use  of  a  person’s  portrait  or  local  advertising  and  Will  F.  Hessian 
name  without  his  consent  for  “trade  or  continues  in  charge  of  national.  Mr. 
advertising  purposes”  may  have  been  Failing  has  disposed  of  his  agency  inter- 
violated  in  the  preliminary  advertising  of  to  his  associate,  J.  T.  Crossley. 

Tully’s  work,  but  said  that  if  it  had  it  _ 

was  a  “thing  of  the  past,  and  a  temporary 

injunction  should  not  be  issued  now.”  TO  WED  GOBEL  HEIRESS 

McGarry  resigned  from  the 
Thacher  added,  can  it  be  said  that  the  advertising  staff  of  the  New  York  Eve- 


“The  management  regrets  to  announce  j  intended  to  cover  the  oublication  j  ^ 

the  rp.;ipnation  from  the  service  of  L.  C.  r  •  f  puDiicanon  March  4,  and  is  now  on  his 

tne  resignation  irom  inc  scivixc  ^  x.  pictures  of  people  in  connection  with  ^uav  tn  Pan'®  trw  marr,,  lu;®®  XToior.  r,xK..i 
Probert,  superintendent  of  the  Washing-  biographical  or  other  articles  published  in  helrgs®  fo  the 

ton  bureau.  Mr.  Probert’s  22  years  in  newspaoers  books  or  maeazines  ”  heiress  to  the  $3,^000  sausage  fortune 

the  organization,  18  of  them  in  Wash-  "^"spapers,  dooks  or  magazines.  amassed  by  her  father,  the  late  Adolph 

ington  and  10  of  those  as  chief  of  the - Gobel.  Th^e  wedding  will  occur  shortly 

Washington  staff,  have  been  marked  with  STRAW  VOTE  ACCURATE  after  McGarry  arrives  in  Paris.  The 

many  distinguished  services  to  the  asso-  romance  began  in  the  classroom  in  the 

ciation  and  its  membership.  He  intends  Remarkable  accuracy  in  predicting  a  Brooklyn  Academy  of  Music,  where  Mc- 
to  devote  himself  for  the  present  to  per-  coming  election  was  demonstrated  by  a  Garry  was  giving  a  course  in  art. 

sonal  interests.  I  have  told  him  that  straw  vote  taken  by  the  Chicago  Daily  - 

you  join  me  in  regret  at  seeing  him  leave  Journal  prior  to  the  recent  mayorality  FOTATir  Rirv«  RAiuif  rriMTPni  t,  j 

us  and  in  all  good  wishes  for  his  future,  primary.  Ballots  cast  by  readers  and  tal  A  it,  BUT  b  BANK  CONTROL  M.  B.  Alexander 

-  others  demonstrated  that  William  Hale  The  estate  of  H.  L.  Pittock,  publisher 

EDITOR  STANTON  QUITS  ^ould  wm  about  two  to  one,  of  the  Portland  Oregonian  up  until  the  them  were  too  repugnant  for  reproda- 

«RR,  1919.  has  taken  con-  tion.  according  to  M  N.  Stiles,  foreign 

FRISCO  BULLETIN  lio  ballotmg  out  ^  trol  and  management  of  the  Northwest-  editor.  They  show  piles  of  dead  Wt 

_  504.519  ballots.  Thompson  received  67.84  ern  National  Bank.  Portland,  with  re-  unburied  on  battle  fields,  bodies  mutilated 

,  c  J  k  w:ii:.nx  P,.,x  sources  of  more  than  $22,000,000.  The  and  picked  to  the  bone  by  vultures,  and 

U  Succeeded  by  William  Hme.,  Pro-  -  estate  still  holds  a  controlling  interest  in  bodies  burned  in  huge  pyres. 


M.  B.  Alexander 


U  Succeeded  by  William  Hines,  Pro¬ 
moted  a  Year  Ago  to  General 
Manager — European  Vacation 
Plan  of  Retiring  Cbief 


NEWS  MAN  A  SUICIDE 

Don  Allen,  New  York  and  Boston 


the  Oregonian.  In  the  picture  herewith  reproduced, 

-  Alexander  is  shown  on  a  flatcar  pressed 

HEADS  DEMOCRATIC  ORGAN  service  to  bring  women  and  wounded 

T7J _ J  T _ L  u  ,  to  Corinto  after  the  recent  battle  m 

hnrfnifefik  Chinandega.  Over  the  last  weekend, 

itor-m-chief  of  the  National  Democratic  a  d  a _ r  wr^ 


(By  Telegraph  to  Editor  &  Publisher)  He  left  an  unsigned  note  ask 
San  F'rancisco,  March  10.— The  San  body  be  given  to  a  hospital. 

Francisco  Bulletin  announced  today  the  _ 

resignation  of  Charles  S.  Stanton,  who 

has  been  its  editor  and  publisher  for  309  FIRMS  SPEIN 
more  than  two  years,  and  the  appoint¬ 
ment  of  William  M.  Hines,  who  was  I 

promoted  a  year  ago  from  managing 

editor  to  general  manager,  to  succeed  Quaker  Oats  Co . 

him. 


newspaper  man  committed  suicide  by  MEADS  DEMOCRAT 
gas  March  7  in  a  Boston  rooming  house.  Edward  James  Smythe 
He  left  an  unsigned  note  asking  that  his  editor-in-chief  of  the  Natu 
body  be  given  to  a  hospital.  Review,  political  monthly. 


HEADS  DEMOCRATIC  ORGAN 


RSi"5lhi«l  Democratic  the  A.  P  staff  man  with  Linton 

Review,  political  monthly.  correspondent  of  the  New  York 

Tribune,  journeyed  to  Muy  Muy  in  the 

_ _ ...  Nicaraguan  jungles  to  report  the  confer- 

309  HRMS  SPENT  $100,317,000  IN  NEWSPAPERS  ence  between  Diaz  representatives  and 

iContinued  from  page  5)  Moncado.  Liberal  rebel  military 

Alexander  has  denied  in  dispatches 

750,000  Studebaker  Cbrp . .  2,000,000'  from  Manama  that  American  Marines 

Syracuse  Washing  Machine  Co.  450,000  have  been  killed  or  wounded  as  reported 

500,000  in  a  recent  exclusive  story  published  by 


Mr.  Stanton,  it  _was  stated,  will  take  Radio  Corp.  of  America .  500,000  in  a  recent  exclusive  story  published  by 

an  ejrtended  vacation  before  announcing  Ralston  Purina  Co .  142,000  Thatcher  Co  7<;nno  the  New  York  Daily  Mirror.  He  has 

his  plans  for  the  future.  His  preset  Regal  Shoe  Co . 220,000  Tiffany  &  Co .  90000  reported  to  Mr  Stiles  that  he  is  facing 

plans  ^11  for  a  trip  to  Europe  after  Regensburg,  E.,  &  Sons .  120,000  Tidewater  Oil  Co .  210  000  censorship  in  Managua  such  as  ht 

which  he  will  return^  to  San  Francisco,  r^q  Motor  Car  Co .  600,000  Timt-on  nil  RnrnAr  rA .  Tn’rwi  contended  against  in  Bluefields.  but 

Mr.  Stanton  was  in  former  days  one  of  Reynolds,  R.  J.,  Tobacco  Co...  2,500,000  turner  uo .  /t,uuu  privacy  in  the  sending 

the  executives  of  the  New  Yorfr  Resinol  Chemical  Co .  300,000  tt-  „  n  ,  r  t  r  vt  •  oocono  "^ws  dispatches.  Whfle  no  matter 

under  the  late  Joseph  Pulitzer  and  sub-  Kjtj.hie,  Harry  F.,  Co .  125,000  ftS  been  cut  out  of  his  stories,  everything 

«quently  was  associated  with  James  Rolls  Royce  of  America,  Inc. . .  100,000  .  he  writes  is  immediately  turned  over  to 

Keely  in  editing  the  pirago  Tribune.  Royal  Typewriter  Co .  135,000  K’  c  .  the  conservative  government  officials,  he 

For  a  period  of  years  before  h.s  service  U.  S.  Rubber  Co .  835,000  declared  in  a  recent  message  sent  by  liaiL 

^  San  Fi^ncisco  Bulletin  e  ^s  5^3^^  Water  Corp...  50,000  oro/w,  Alexander  has  been  in  Nicaragua  since 

publisher  of  the  Son  Frmtr^ro  Exami^r.  Scholl  Mfg.  Co .  ...  200,000  Vacuum  Oil  Co . . .  2M,0W  early  this  year,  having  been  sent  from 

•  born  in  San  Jose  Cal  .  200.000  V^n  Ess  La^ratones  .  Associated  Press  bureau  in  .Atlanta, 

in  1888,  He  was  in  the  Hearst  service  j  ---  Cn  82000  Van  Slyke,  G.  W.,  &  Horton..  125,000  Ga 

for  eighteen  years,  first  as  correspondent  .  Velie  Motors  Corp .  200,000 

and  eventually  as  city  editor  of  the  San  YV  A  Pen  Co .  300’000  Vick  Chemical  Co .  200,000  - 

Franci-sco  Examiner  In  19.4  he  became  shredded  Wheat  Co. 350’,000  Vivaudou,  Inc .  260,000  WRITERS  “KID”  GOV.  SMITH 

managing  editor  ot  the  ban  rrancisco  ci  .  r'  s  t  r'.x  Vwi 

Bulletin  and  a  year  later  he  was  made  5,  t  S.tVU  ^  .  p  „  iTonnn  “Hown  to  D.  C.  in  Sips”  was  the  title  of 

general  manager  Mr.  Hines’  energies  Smith  L.  C,  &  Corona  Type-  Wabash  Railway  Co .  ,he  extravaganza  put  on  March  3,  in 

were  largely  concentrated  on  controlling  ^ p . p .  inonoo  VVot^toi-  .  nn’nm  Albany  by  the  Legislative  Correspondents 

expense  and  building  up  circulation.  In  Snider,  T.  A.,  Preserve  Co .  mOW  Waiter  Co. . . .  15W  Association  of  New  York  at  their  annual 

a  signed  statement  today,  Mr.  Hines  'A.' Cmv.  Alfred  E.  Smith  was  the 

said:  “.^fter  twenty  years  of  association  Scmthern  Cotton  Oil  Trading  *  ghouse  Elect  ic  &  Mfg.  butt  of  most  of  the  jokes,  which  he  sp¬ 


in  the  new'spaper  business  with  Mr.  c  ‘  ‘ -‘c" .  V'JL .  o^’nm  peared  to  enjoy  hugely.  Late  in  the  ev^ 

Giarles  S.  Stanton,  it  is  with  keen  per-  |°7^bern  Pacific  Co. . .  WkJti.  RrJ-ir’ AyfJnAVaVilnriAff®’ ' '  74n’f¥¥t  ”'^8  he  made  the  only  speech  permitted 

sonal  regret  I  learn  that  he  has  decided  ^  .  wm  Mineral  Springs .. .  2^,^  reported.  George  B.  Snell, 

to  temporarily  give  up  his  life’s  work  /p  Son  .  A^m  W.  ard  Sforage  Batfo^^^^^  186,000  IWt  Yim  is  association  president. 

and  take  a  inuch  needed  rest.  Our  as-  S^^nd^''^  Co . .3222  ^dliams  Oil-0-Matic  Heating  _ 

sociation  has  been  most  intimate  and  to  f  andard  Oil  Co.  of  Indiana . . .  2,000,000  Corp.  .  .  ..........  100,000  - 

him  I  owe  deep  gratitude  for  years  of  Standard  Oil  Co.  of  New  Jersey  Winslow  Boiler  &  Engineering  INSTALLS  NEW  14-UNIT  PRESS 

ceasnned  counsel”  (gasoline  and  motor  Oils) ... .  500,000  Co .  150,000 

_ ! _  _  Standard  Oil  Co.  of  New  York  600,000  Willys-Overland  Co . *1,. 500,000  The  Hartford  Daily  Times  has  m- 

wi-M  cccv-  cDcic'UT  c'l  IT  Standard  Sanitary  Mfg.  Co -  275,000  Wrigley,  Wm.  Jr.,  &  Co .  1,250,000  stalled  a  new  14-unit  Hoe  press.  The 

INK  MEN  SEEK  FREIGHT  CUT  A.  &  Co .  100.000  installation  was  inspected  Feb.  28  by  !» 

hearing  is  scheduled  to  be  held  be-  Straus,  S.  W.,  (To .  400,(X)0  Zenith  Radio .  *160,000  members  of  the  Hartford  Engineer’s  Onb 

fore  the  Interstate  Commerce  Commis-  Stromberg-Carlson  Telephone  -  who  were  addressed  by  H.  M.  Tillingh^ 

sion  in  New  York  on  March  12  on  com-  Mfg.  Co .  283,000  *Includes  dealer  co-operative  adver-  vice-president  of  R.  Hoe  &  Co.,  on  A 

plaint  of  the  National  Association  of  Stuart,  F.  A.,  Co .  200,000  tising.  Century  of  Press  Making." 


dinner.  Gov.  Alfred  E.  Smith  was  the 
butt  of  most  of  the  jokes,  which  he  ap- 
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“PEARL”  FIRM’S  GUESSING  CONTEST 
CREATES  NEW  LOCAL.  ADVERTISERS 

Stores  Using  Plan  Urged  to  Stimulate  Public  Interest  with 
Newspaper  Copy — 5,700  Votes  Cast  in 
Salt  Lake  City 


By  HAMMOND  EDWARD  FRANKUN 


.-tr 


o'' 


The  Teari 
You  Tick 
may  wii  the 

*50.  Prize! 


i  quick- ACTION  plan  to  get  pros- 
pects  into  dealers  stores  and  con-  r 
vince  them  of  the  main  selling  argument 
for  the  product  has  been  applied  success¬ 
fully  during  the  last  five  years  in  many 
parts  of  the  country,  in  most  instances 
with  the  assistance  of  local  newspaper  ad- 

^The  fienshel  Company  of  New  York 
City,  which  introduced  and  popularized 
Bluebird  Pearls  “for  happiness”  with 
national  advertising,  sought  a  method  to 
prove  to  the  public  beyond  question  tlwt 
their  manufactured  pearls  cannot  be  dis¬ 
tinguished  from  real  pearls.  Their 
solution  was  an  adaptation  of  the  old-time 
“guessing  contest,”  which  causes  much 
local  speculation  and  causes  many  to  come 
inside  the  store. 

The  company  s  salesman  books  an  order 
for  the  pearls  and  at  the  same  time  ar¬ 
ranges  all  details  of  the  contest,  through  a 
definite,  written  agreement  between  the 
store  and  manufacturer,  in  which  the 
i^er  of  the  pearls  agrees  to  pay  a 
definite  amount  to  be  applied  by  the  dealer 
for  advertising  the  contest  at  local  rates. 
This  allowance  depends  upon  the  size  of 
the  order.  The  company  also  furnishes 
Blue  Bird  Pearls  as  prizes,  entry  blanks 
and  complete  material.  Mats  are  supplied 
for  newspaper  use  and  sometimes  special 
copy  written  for  the  dealer. 

The  “heart”  of  the  plan  is  a  display  box 
which  shows  100  pearls,  one  of  them  real, 
the  rest  of  the  Blue  Bird  Pearls,  with  the 
invitation.  “Which  is  the  real  pearl?” 


The  BLUEBIRD 

'Tmd-the-'^d-Vearl” 

CONTEST 

IS  the  Talk  of  the  Town! 


cess  Ileana  and  the  Queen  Marie,  a  re¬ 
plica  of  that  worn  by  the  queen.  The 
names  of  many  dealers  were  listed. 

In  Qeveland,  45  prizes  totaling  in 
retail  value  $1,275  were  offered  in  De¬ 
cember  in  co-operation  with  15  high 
grade  jewelry  stores.  Similar  prizes 
were  offered  in  Detroit  in  November  in 
co-operation  with  25  jewelers.  Much 
was  made  of  the  fact  that  replicas  of 
strands  worn  by  the  visiting  royalty  were 
on  exhibition  in  the  store  windows. 

During  the  six  years  this  contest  plan 
has  been  in  use,  it  has  been  applied  in  at 
least  500  cities  each  year  and  in  1926  in 


DECISION  IN  GRAPHIC 
CASE  DUE  APRIL  18 


Testimony  Taken  Mareh  &  Reveals 
Macfadden  Withdrew 'a*  President 
Feb.  14 - Seek  to.  ^[-Res¬ 

ponsibility  for  CunLpwBtes 


A  decision  in  the  actio&S^^^ht  against 
the  A’cti*  York  EvenjHg^Gi'itphic  by  the 
New  York  Society  for  the  Suppression 
of  Vice  in  connection  with  the  Macfadden 
more  than  1,000  cities.  After  a  suitable  tabloid's  play  of  the  Browning-Browning 
interval,  it  often  is  staged  again  in  a  city  separation  hearing  will  be  handed  down 


by  the  same  or  other  dealer. 


EDITS  MIDWEST  PAPER 
FROM  CALIFORNIA 


Col.  Jewett,  90-Year  Old  Editor  of 
Sbelbina  (Mo.)  Democrat,  Submits 
Weekly  Mail  Budget  of  Editorials 
— Is  Civil  War  Veteran 


April  18,  it  was  announced  March  5  when 
evidence  was  heard  by  Magistrate  Corri¬ 
gan  in  Homicide  Court.  Attorneys  for 
t)oth  sides  will  submit  briefs  April  5. 

The  Graphic  was  charged  with  violating 
Section  1141  of  the  criminal  code  which 
forbids  publication  of  a  newspaper  “prin¬ 
cipally  made  up  of  criminal  news,  police 
reports,  or  accounts  of  criminal  deeds,  or 
stories  of  bloodshed,  lust  and  crime,”  a 
law  passed  through  efforts  of  .\nthony 
Comstock  when  he  was  crusading  against 
the  old  Police  Gazette. 


One  of  the  oldest  newspapers  in  Mis-  ^  Sumner,  executive  secretary  of 

Ilf.;  n _ the  New  York  Society  for  the  Suppression 


C  ni^'Tw  YOUB*Zdi^w^— CUM  •««  * 
k«dy  not.  d  yM  <m.  TX  ONE  UAl  KAU' 

CtatrSmeh  as/ SATURDAY  — YOCK  fatryNm-f 


DEALER’S  NAMEPLATE 

PEARL  HEADQUARTERS 

Tie-up  copy  gent  to  local  jewelry 
firms  to  stimulate  interest  in  guessing 
contest. 


souri,  the  Shelbina  Democrat,  is  edited 
from  a  distance  of  2,000  miles.  Every 
week  from  Los  Angeles  comes  an  envel- 
o^^f  editorial  manuscripts,  signed  “W. 

Col.  W.  O.  L.  Jewett  for  more  than  50 
years  has  operateid  and  edited  the  Demo¬ 
crat.  He  is  now  a  resident  of  Los  An¬ 
geles  and  is  90  years  old.  He  formerly 
was  president  of  the  Missouri  Press  As-  ‘"i-'  a.so  ucicuucu  uje  p 

sociation  and  aided  in  the  founding  of  the  about  Harry  Thaw  u. 

Missouri  school  of  journalism  at  Colum-  ground  hat  ,t  would  arouse  the  con 

.  .  J  wvsvsiii  /Yt  fMA  rw»rtf\1d»  oor'iificT  urr/-4nfT  onr 


Society  for  the  Suppression 
of  Vice,  who  made  the  complaint,  told  of 
serving  the  summons  on  Emil  H.  Gauv- 
reau,  managing  editor  of  the  Graphic,  on 
Feb.  4.  The  latter,  he  testified,  said  he 
was  “glad  you  started  this  thing,  because 
we  have  been  in  some  doubt  as  to  how 
far  we  can  go  in  publishing  news  of  this 
kind.” 

Mr.  Ganvreau  also  defended  the  pub- 


Chher  window^  cards_  are  furnish^  turcr  at  once  so  that  some  other  jeweler 

headlines,  “Spend  1  minute  and  earn  $50 !  ’,  another  city,  who  has  the  stunt  sched- 
“A  challenge  worth  $50  to  you,”  etc.  The  uled,  may  receive  it”.  Last  November 


bia. 

The  Democrat  now  is  operated  locally 
by  his  son,  Ernest  W.  Jewett,  and  Edgar 
P.  Blanton,  son  of  Jack  Blanton  of  the 
Monroe  County  Appeal. 

Col.  Jewett  was  born  in  Maine.  He 


science  of  the  people  against  wrong  and 
drive  Thaw  out  of  New  York.  Mr. 
Sumner  said  he  agreed  that  both  would 
be  desirable,  but  that  they  could  not  be 
accomplished  by  the  publication  of  stories 
of  the  kind  in  question. 

Other  witnesses  examined  by  Assistant 
District  Attorney  Charles  A.  White  and 
cross-examined  by  Max  D.  Steucr, 


listened  to  Horace  Greeley’s  admonition 
in  .\urora.  111.,  to  young  men  to  turn 

westward.  So  after  he  had  served  in  the  .r  7  V' 

first,  second  and  third  prizes,  which  are  Salt  Lake  City  more  than  5,700  votes  (livil  war.  Colonel  Jewett  went  to  Mis- 

usually  $50,  $25  and  $15  Blue  Bird  Pearls  vvere  cast.  In  one  city,  2,121  persons  entered  souri.  Later  the  advice  came  to  him  tu,.  PnhUrUirinc  sinrA  FaK  14 

respectively,  are  shown  against  velvet.  In  the  contest.  In  another,  over  1,000.  Instill  again  and  he  moved  to  California,  buying  last  -  Vfi'ee  RaIIa  T^nHActnan  cArrAfai-J 
the  foreground  are  arrayed  many  other  another  city,  more  th^  300  did  so.  The  an  80-acre  ranch  near  Los  .\ngeles.  He  pij’  xTartJn  H  WAvraiinii  acc.^:n<r 
Blue  Bird  offerings  at  various  prices  and  window  draws  and  holds  large  crowds,  sold  the  oil  rights  of  this  land  for  $80,-  nianaging  editor  of  th^  Graphic  ■  Jack 

Sussman,  news  photographer;  Charles  C. 
Canavan,  assistant  circulation  manager, 
and  Charles  J.  Bamberger,  agent  of  the 


Blue  Bird  window  cards.  David  Goldman,  in  connection  with 

A  package  complete  with  all  contest  trade  fair  in  Milwaukee,  received  20,000 
material  is  sent  to  the  dealer,  including  a  ballots.  At  least  500  votes  usually  are 
photograph  of  suggested  arrangement  of  cast  even  in  small  cities, 
the  window.  Before  the  contest  starts,  \  series  of  good-sized  advertisements 
the  dealer  puts  special  voting  blanks  on  are  furnished  the  merchant  with  the 
the  front  counter  of  his  store  and  the  suggestion  he  use  his  local  newspaper, 
ballot  box  in  the  extreme  rear  so  all  con-  in  a  number  of  cases  the  Henshcl  Com- 
testants  will  have  to  walk  through.  pany,  according  to  its  president,  Harry 

In  voting,  each  contestant  should  write  D.  Henshel,  has  succe«led  in  inducing 
a  few  words  explaining  why  he  thinks  his  non-advertising  jewelers  to  become  news- 
choice  is  correct,  according  to  rules  of  paper  advertisers.  The  mats  announce 
contest,  using  form  on  the  ballot.  The  the  details  of  the  contest,  feature  the 
shortest  and  clearest  answer  from  among  entry  blank,  issue  a  last  call  for  entries 
those  who  selected  the  genuine  pearl  wins  and  announce  the  winners.  Where  the 
the  prize.  appropriation  permits,  liberal  use  is 

The  dealer  is  advised  to  put  in  the  made  of  “teasers”, 
window  on  Friday  night  and  close  the  Rules  are  simple.  The  contestant  is 
contest  eight  days  later ;  the  following  not  required  to  buy  anything.  The  lot- 
Saturday  night,  which  gives  two  Satur-  tery  element,  which  is  frowned  on  by 
days.  The  merchant  is  warned  that  post  office  authorities,  is  entirely  elimi- 
eight  days  should  be  the  maximum.  nated  in  spirit  and  in  fact.  However, 


000 

Now  and  then  Colonel  and  Mrs.  Jewett 
return  to  Shelbina  to  see  how  the  boys 
are  getting  along.  On  a  recent  visit  he 
reflected : 

“The  most  notable  change  in  news-  t.  j  ,  j  ,1-  1 

T  u  w  “  ,  j  -ii.  nesses  had  to  do  with  the  personal  re- 

papers  since  I  have  been  connected  with  ^nonsihilitv  _ 

them  IS  improvement  in  their  English,  -  ^ 


Society  for  the  Suppression  of  Vice. 
Much  of  the  examination  of  the  wit- 


their  manner  of  expression.  Editorials 
and  news  writing  today  are  models  of 
clarity  and  of  brevity.  Ornate  writing 
cuts  very  little  figure.  People  want  the 
facts  tersely  and  accurately  told. 


of  Bernarr  Macfadden, 
former  president  of  the  concern,  for  the 
articles  and  pictures  in  question. 

Jack  Sussman  identified  the  faces*  of 
Browning  and  Mrs.  Browning  as  they  ap¬ 
peared  in  a  composite  picture  as  having 
been  photographed  by  him.  He  dis- 


“It  is  best  to  select  a  well  known  any  manufacturers  who  consider  putting  morning  to  find  a  new  rival  across  the 


2  claimed  any  rnowTedge^ 

with  a  hatful  of  type  were  sufficient  sponsible  for  the  composite  picture. 

Mr.  Elder  said  he  could  not  remember 

in  orders  on  the  butcher,  grocer  and  dry 
goods  merchant.  New  papers  were  pop¬ 
ping  up  everywhere,  even  in  the  smallest 
villages.  When  an  editor  retired  at  night 
he  wasn’t  a  bit  surprised  to  wake  up  next 


equipment  to  start  supplying  a  ‘long-felt 

-  -  — A  >  T>  •  A  A.  A  £  At.  ♦  aYII.  x:.iuci  adiu  lie  LUUlU  IHJl  IClllClllUCl 

want  Printer  got  most  of  their  wage  ^r.  Macfadden  sign  anv 

of  the  Graphic  s  editorials.  Magistrate 
Corrigan  said  it  was  “a  very  interesting 
case”  and  added  he  wanted  plenty  of  time 
to  make  a  decision. 


group  of  men  and  women  as  judges”, 
the  company  states.  “Principals  of  pub¬ 
lic  and  high  schools,  active  club  and 
local  society  leaders.  Chief  of  Police, 
judges  or  newspaper  men  are  good.  The 
dealer  should  not  act  as  judge  himself. 
A  white  sealed  envelope  is  supplied  with 
a  voting  blank  on  which  the  position  of 
the  real  pearl  has  been  marked.  When  the 
contest  is  over,  the  dealer  calls  a  meeting 
of  judges,  preferably  with  the  public  as 
spectators.  The  judges  open  the  envel- 


on  a  contest  of  this  nature  would  do  well 
to  submit  the  proposed  rules  to  their 
local  postmaster  who  will  have  a  ruling 
made  by  the  solicitors’  section  of  the 
postmaster-general’s  office.  The  element 
of  consideration  is  what  is  scrutinized 
most  closely.  If  a  person  has  to  buy 
.something  to  enter,  the  contest  is  likely 
to  come  under  the  ban. 

The  makers  of  Bluebird  Pearls,  for¬ 
merly  magazine  advertisers,  now  not 
only  help  make  newspaper  users  of  their 
opes  and  go  through,  selecting  all  who  dealers,  but  do  much  advertising  of  their 
have  picked  the  position  of  the  real  pearl,  own  in  the  daily  and  Sunday  press. 

“After  winners  are  announced,  the  Just  before  Christmas,  large  space 
dealers  re-dress  the  window,  encircling  appeared  in  Chicago  and  New  York 
the  genuine  pearl  with  a  gold  wedding  papers  with  a  humorous  cartoon  of  a  puz- 
nng  The  signs  are  turned  around  to  zled  man.  The  headline  counseled, 
‘PI  ^  Passages  on  back,  ‘Our  thanks’,  “Frankly.  Mr.  Man.  she  needs  as  many 
Blue  Bird  Pearls’  and  ‘The  one  genuine  pearl  necklaces  as  vou  have  neckties, 
pwri .  People  are  interested  to  know  BLUEBIRD  PE.\RLS. — your  one  safe 
which  was  the  real  pearl.  be* !” 

As  soon  as  the  contest  is  over,  the  In  a  panel,  the  company  said.  “Pardon 
dealer  is  expected  to  pack  all  material  us  while  we  talk  to  the  ladies!”.  The 
just  as  carefully  as  it  was  packed  when  copy  illustrated  the  Bluebird  Ileana,  a 
sent  to  him,  and  return  to  the  manufac-  replica  of  the  pearl  rope  worn  by  Pr in¬ 


street.  The  newspaper  didn’t  take  much 
ready  cash.  About  anything  raised  on  a 
farm  was  legal  tender.  pair  of  knitted 
socks  or  gloyes  would  extend  the  sub¬ 
scription  for  another  year.  In  contrast 
the  newspaper  today  has  become  a  serious 
bu.siness  enterprise.  The  right  sort  of 
cfiin'pment  costs  money  and  lots  of  it. 
The  workmen  must  be  paid  in  cash. 
There  are  not  so  many  papers  in  the 
towns,  but  those  that  are  running  must 


PUBLICITY  CHANCE  FUMBLED! 


Signing  Ruth  Quickly  Co*t  Ruppert 
Hundreds  of  Columns,  Says  Daley 


Col.  Jacob  Ruppert  relinquished  $20,000 
worth  of  free  advertising  “for  the  good  of 
the  game,”  when  he  spent  only  one  hour 
settling  the  question  of  Babe  Ruth’s 
salary,  which  might  well  have  extended 
be  strictly  up-to-date  in  the  character  of  over  a  period  of  240  hours,  George  Daley 
news  they  print,  and  in  the  office  facilities  estimated  in  his  “Sport  Talk”  column  in 
for  commercial  printing.  the  New  York  World  on  March  4. 

“On  the  whole,  conditions  are  much  “Such  an  economic  waste  in  these  days 
better  now  for  the  real  newspaper  than  of  buncombe  and  ballyhoo  is  beyond 
they  were.  Merchants  have  learned  that  understanding.”  Daley  commented.  “It 


advertising  space  is  worth  money,  and 
that  they  are  not  entitled  to  free  puffs. 

“While  the  newspaper  of  today  does 
not  contain  the  long  and  heavy  editorials 
that  characterizes  the  pioneer  paper,  it 
really  has  more  influence.  It  has  become 
recognized  as  an  institution  for  service. 
\  town  cannot  hope  to  develop  without 
it.” 


shows  that  all  sense  of  humbleness  and 
proportion  is  not  dead.  High  sums  are 
paid  for  shrewd  brains  wfiich  can  devise 
imaginary  happenings  to  be  turned  to  the 
profit  of  publicity  seekers.  Yet  there  was 
a  chance  to  keep  the  fans  on  emotional 
edge  for  a  good  ten  days  without  the  cost 
of  a  penny  and  the  opportunity  is  tossed  in 
the  waste  basket.” 
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HIGHAM  PRINTS  LIPTON  TEA  SCHEDULE 
TO  AID  TIE-UP  ADVERTISING 


120  Newspapers  in  Sixty- three  U.  S.  Cities  Figuring  in  Cam¬ 
paign  Handled  by  British  Agent — Will  Visit 
Here  This  Spring 


O  encourage  American  tea  distributors 
to  purchase  tie-up  advertising  in  the 
newspapers,  the  India  Tea  Asociation 
has  published  its  complete  1927  adverti¬ 
sing  schedule.  One  hundred  and  twenty 
newspapers  in  63  cities  are  being  used. 

The  account  is  handled  by  Sir  Charles 
Higham,  British  advertising  agent,  who 
believes  the  distributors  can  sell  more  tea 
if  they  buy  space  in  the  newspapers 
next  to  the  copy  being  placed  by  his  client. 
Sir  Charles  will  visit  this  country  in  the 
near  future,  he  has  announced. 

The  list  of  newspapers  in  which  India 
Tea  advertisements  are  now  appearing 
with  dates,  follows  in  full: 

New  York 

The  Times,  1927 — April  7;  May  12;  June,  2, 
23;  July  14;  August  4,  25;  September  IS; 
October  6;  November  3,  23;  December  8. 
1928 — January  5;  February  2,  23;  March 
8,  29. 

American.  1927 — April  S,  26;  May  17;  June  7, 
28;  July  19;  August  9,  30;  September  20; 
October  11;  November  1,  22;  December  13. 
1928 — January  10,  31;  February  21;  March  13. 
S’Kn,  1927 — April  i4;  May  S.  26;  June  16; 
July  7,  28;  August  18;  September  8.  29; 
October  20;  November  10;  December  1,29. 
1928 — January  19:  February  9,  March  1,  22. 
Evening  Werld,  1927 — April  20;  May  18;  June 
1,  22;  July  13;  August  3,  24;  September 
14;  October  5,  26;  November  16;  Decem¬ 
ber  7. 

1928 — January  4,  25;  February  15;  March 
7  28 

Telegram  and  Mail.  1927 — April  4.  2S'  May  16; 
June  6,  27;  July  18;  August  8,  29;  Septem¬ 
ber  19;  October  10,  31;  November  21;  De¬ 
cember  12. 

1928 — January  9,  30;  February  20;  March  12. 
Herald  Tribune.  1927 — April  1,  22:  May  13; 
une  10;  July  1,  29;  August  19;  Septem- 
er  9,  30;  October  21;  November  11;  De¬ 
cember  2.  30. 

1928 — January  20;  February  3,  24;  March  24. 
News,  1927 — April  13.  27;  May  11.  25;  June 
8,  22;  July  6.  20:  August  17,  31;  Septem¬ 
ber  14,  28;  October  12,  26;  November  9, 
23;  December  7,  21. 

1928-— January  4,  18;  February  1,  15,  29; 
March  14.  28. 

Mirror,  1927 — April  8.  22;  May  6.  20;  June  3, 
17;  July  1.  15,  29:  August  12,  26;  Sen- 
tember  9,  23;  October  7,  21;  November  4, 
18;  December  2,  16.  30. 

1928 — January  13,  27;  February  10,  24; 
March  8,  22. 

Morning  World,  1927 — April  11;  May  2.  31; 
June  13;  July  6,  25;  August  IS;  September 

5,  26;  October  10.  24;  November  14,  28; 
December  19. 

1928 — January  16;  February  6.  27:  March  19. 
Evening  Journal,  1927 — April  12;  May  3,  24; 
June  14;  July  5:  August  9;  September  6. 
27;  October  4,  25;  November  15;  December 

6,  27. 

1928 — January  10.  31;  February  14;  March  6. 
Evening  Post,  1927 — April  13,  27;  May  25; 
June  22,  July  13;  August  10;  September 

7,  28;  October  19;  November  9,  23;  De¬ 
cember  14,  28. 

1928 — January  18;  February  1,  22;  March  14. 


tol>er  20;  N'ovemlwr  10;  Decemlier  1,  22. 
1928 — January  19;  February  16;  March  8.29. 
Morning  and  Evening  Globe,  1927 — April  1,  22: 
May  13;  June  24;  July  8,  29;  August  26; 
September  16;  October  14;  November  4, 
25 ;  December  9. 

1928 — -January  6;  February  3,  24;  March  16. 
Brooklyn 

Times.  1927 — April  4,  25;  May  23;  June  6,  27; 
July  18;  August  8,  29;  September  19;  Oc¬ 
tober- 17  ;■  November  7,  28;  December  12. 
1928 — January  16;  February  6,  27;  March  19. 
Standard  Union.  1927 — -April  13;  May  4.  18; 
Tune  IS;  July  13;  August  3,  17;  Septem¬ 
ber  7;  October  5,  26;  November  16;  De 
cember  .7, 

1928 — January  4,  25;  February  15;  March  7. 
Eagle,  1927— April  1,  29;  May  13:  June  24; 
July  29;  August  26;  September  30;  October 
14;  November  4,  25;  December  30. 

1928-— January  13;  February  3;  March  2.  30. 

Chicago 

Tribune,  1927 — April  4,  25;  May  23;  June  13; 
July  5,  18;  August  8,  29;  September  19; 
October  17;  November  14;  December  12. 
1928— January  16;  February  6,  27;  March  12. 
American.  1927 — April  12;  May  3,  31;  June  7, 
21;  July  12;  August  2,  23;  September  13; 
October  4,  25;  November  22;  December  20. 
1928— January  10,  31 ;  February  21 ;  March  20. 
News,  1927 — April  6,  20:  May  18;  '  ••’e  15: 
July  6,  27;  August  17;  September  21;  Oc¬ 
tober  12;  November  2,  30;  December  28. 
1928 — Januarv  25;  February  8,  29;  March  14. 
Herald  Examiner.  1927 — April  14;  May  5,  26; 
June  9,  30;  July  21;  August  25;  September 
8,  29;  October  20;  November  10;  Etecem- 
ber  1.  22. 

1928^ — January  19:  February  16;  March  8,29. 
Journal,  1927 — April  1,  29;  May  20;  June  24; 
July  15;  August  5.  19;  September  2,  23; 
October  28;  November  18;  December  9,30. 
1928— January  13,27;  February  24;  March  23. 

Baltimore 

American.  1927 — April  4,  18:  May  9.  31;  June 
20;  July  18:  August  8,  29;  September  19; 
October  10,  31;  November  21;  December  12. 
1928 — January  2,  30:  February  13:  March  12. 
Post.  1927— April  13,  27;  May  11,  25;  June  8. 
29;  Tulv  13.  27;  August  10,  24;  September 
7,  21;  October  5,  19;  November  9,  30;  De- 
ceml)er  28. 

1928 — January  11,  25;  February  8;  March  7. 
Sun,  1927 — April  8.  22;  May  20;  Tune  17;  July 
1.  22:  August  19:  September  2,  30;  October 
28;  November  18;  Decemlier  9. 

1928-— January  6,  27;  February  24;  March 
16,  30. 

Cincinnati 

Enquirer,  1927 — April  5,  19;  May  17;  June  7; 
July  5,  26;  August  23:  September  20; 
October  00;  November  1,  29;  December  27. 
1928— January  17;  February  14;  March  6,  27. 
Post.  1927 — April  14;  May  12;  June  2,  16; 
July  14;  August  18;  September  1,  15;  Oc¬ 
tober  20;  November  17;  December  1,  22. 
1928— January  26;  February  9,  23;  March  15. 
Times  Star.  1927 — April  8,  29;  May  27;  June 
24;  July  22;  August  12;  September  9,  30; 
October  14;  November  4,  25;  December  16. 
192S1 — January  6;  February  3;  March  2,  23. 

Cleveland 


Philadelphia 

Sun.  1927— April  1,  22;  May  13,  27;  June  10, 
24;  July  8,  22;  August  5,  19;  September  2, 
16;  October  14,  28;  November  11,  25;  De¬ 
cember  9,  23. 

1928 — January  13,  27;  February  10,  24; 
March  9,  23. 

Public  Ledger,  1927 — April  4,  25;  May  23; 
June  20;  July  18;  August  8,  29;  Septem¬ 
ber  19;  October  17;  November  7,  28;  De¬ 
cember  26. 

1928 — January  23;  February  13;  March  5,26. 
Evening  Bulletin.  1927 — April  12;  May  10.  31; 
June  28;  July  12,  26;  August  23;  Septem¬ 
ber  13;  October  4,  25;  November  22;  De¬ 
cember  1 3. 

1928 — January  10,  31;  February  21; 

March  13. 

News,  1927 — April  6,  20;  March  4,  18;  June  8, 
22;  July  6,  20;  August  10,  24;  September 
7,  21;  October  12,  26;  November  9,  23; 
December  7,  21. 

1928 — January  4,  18;  February  8,  22;  March 
7,  21. 

Inquirer,  1927 — April  14;  May  12;  June  2, 
16;  July  14;  August  18;  September  1.  22; 
October  20;  November  17;  December  1,  29. 
1928— January  26;  February  9,  23;  March  15. 
Record,  1927 — April  1,  29;  May  27;  June  24; 
July  22;  August  19;  September  16;  Octo¬ 
ber  7,  29;  November  18;  December  16. 
1928 — January  20;  February  17;  March  23. 

Boston 

Transcript.  1927 — April  5,  19:  May  17;  June 
7;  July  5.  26;  August  23;  September  20; 
October  11;  November  1,  29;  December  27. 
1928— January  24;  February  21;  March  6,  27. 
Herald,  1927 — April  13;  May  4.  25;  June  IS; 
July  13;  August  10.  31;  September  7;  Oc¬ 
tober  5,  26;  November  16;  December  14. 
1928 — January  12;  February  9;  March  1,  22. 
Pott,  1927— April  7,  28;  May  19;  June  9.  30; 
July  21;  August  18;  September  8,  29;  Oc- 


News.  1927— April  11;  May  2.  16;  June  6,  27; 
July  11;  August  1,  22;  September  12; 
October  17;  November  7,  28;  December  12. 
1928— January  9;  February  13:  March  12. 
Plain  Dealer,  1927 — April  6,  20;  May  11;  June 
1.  22:  July  20;  August  17;  September  7, 
28;  October  12,  26;  November  23;  De¬ 
cember  28. 

1928 — January  25;  February  22:  March  21. 
Press,  1927 — .4pril  IS;  May  6,  27;  June  17; 
July  IS;  August  12;  September  2,  23; 
October  7,  21;  November  18;  December  16. 
1928 — January  13;  February  3;  March  2,  30. 

Detroit 

Free  Press,  1927 — April  5,  19;  May  17;  June 
7,  21;  July  5,  26;  August  23;  September 
13;  October  11;  November  1,  29;  De¬ 
cember  27. 

1928 — January  24;  February  21:  March  20. 
News.  1927 — April  13;  May  4,  25;  June  15; 
July  13;  August  10,  31;  September  21; 
October  5,  26;  November  16;  December  14. 
1928— January  12;  February  9;  March  1,  29. 
Saturday  Night,  1927 — April  9,  30;  May  21; 
June  11;  July  2,  23;  August  20;  September 
10;  October  15,  29;  November  12;  De¬ 
cember  3,  31. 

1928 — Januarv  28;  February  18;  March 
10.  24. 

Times,  1927 — April  1,  22;  May  13;  June  3, 
24;  July  15;  August  5,  26;  September  30; 
October  21;  November  4,  25;  December  9. 
1928 — January  6,  20;  February  24;  March  16. 

Indianapolis 

News,  1927 — April  5;  May  3,  31;  June  28; 
July  26;  August  30:  September  20;  October 
25;  November  15;  December  6,  27. 

1928— January  10,  24;  February  7,  28; 

March  13. 

Star,  1927 — April  14;  May  19;  June  9,  23; 
July  7;  August  4,  18;  Septemher  8; 

October  6;  November  3,  25:  December  15. 
1928 — January  19;  February  16;  March  1,  29. 


Los  .Angeles 


.Atlanta,  Ga. 


Herald  1927 — April  4,  18;  May  9.  31;  June  13; 
July  18;  August  8,  29;  September  12; 
October  17.  31;  November  14;  December  19. 
1928 — Januarv  23;  February  6,  20;  March  19. 
Examiner,  1927 — April  13.  27;  May  25;  June 
22;  July  13;  August  3,  24;  September  21; 
October  12,  26;  November  9,  30;  De¬ 
cember  28. 

1928 — Januarv  18;  February  8,  29;  March  14. 
Times,  1927 — April  8;  May  6;  June  3;  July  1, 
29;  August  19;  September  9;  October  7; 
November  4,  25;  December  9. 

1928 — January  6,  27;  February  17;  March 
9,  30. 

PlTTSBVRG 

Chronicle  Telegraph,  and  Gazette  Times.  1927— 
April  12;  May  10,  31;  June  14;  July  5; 
August  2,  23;  September  13:  October  18;' 
November  8,  29;  December  13. 

1928 — Januai^  10.  24;  February  7;  March  13. 
Post  and  Evening  Sun.  1927 — April  7,  28;  Mav 
19;  June  9,  30;  July  21;  August  18:  Sen. 
♦ember  22;  October  13;  November  3,  23: 
December  8. 

1928— January  5;  February  2,  23;  March  22. 
St.  Louis 

Globe  Democrat.  1927 — April  11;  May  2,  23; 
June  20:  July  11:  August  8;  Septemher 
5;  October  3.  24;  November  14;  De¬ 
cember  19. 

1928 — Januarv  16,  30;  February  13;  March 
5.  26. 

Post  Dispatch.  1927 — April  6,  20;  May  18: 
June  15;  July  6.  20:  August  24:  September 
21;  October  19;  November  9,  29;  De¬ 
cember  14. 

1978 — January  11,  25;  February  8,  29; 
March  14. 


San  Francisco 

Chronicle  1927 — April  12;  May  3,  24:  June 

7.  28;  July  26;  August  16;  September  6; 
October  4,  25;  November  22;  December 
6.  27. 

1928 — Januarv  17;  Februarv  14:  March  6.  27. 
E.raminer.  1927— April  7.  28;  May  19;  June 
16;  July  14;  August  11;  September  1,  29; 
October  13;  November  3,  17;  December 
1.  15. 

1928 — January  26;  February  9,  23;  March  22. 
VV.ASHINGTON 

Herald  and  Times.  1927 — April  11;  May  9.  31; 
June  20;  July  18;  August  15,  29;  Septem¬ 
ber  12;  October  3,  24;  November  14,  28; 
December  5. 

1928 — January  2.  30;  February  13:  March  12. 
Evening  News.  1927 — April  5.  19;  May  3.  17; 
.June  7.  28:  Jul'-  5.  26:  August  9.  23; 
September  6,  20;  October  18:  November  8. 
22:  December  20. 

1928 — January  17;  Februarv  7,  21;  March 
6.  27. 

Morning  Post.  1927 — April  13:  May  11:  June 

1.  22:  Julv  13;  August  17.  31:  September 
14;  October  12;  November  2,  30;  De¬ 
cember  14. 

1928 — Januarv  11;  February  1,  29;  March  21. 
Evening  Star.  1927 — April  7,  28;  Mav  19;  June 
9.  30:  Julv  21;  August  25;  September  22: 
October  20 :  November  1 7 :  December  8. 
1928 — Januarv  5,  26;  Februarv  16:  March 

8.  29. 

Fort  Smith,  Ark. 

Record  and  Southsoest  .American.  1927 — April 
6.  27:  May  18;  June  8.  29;  July  20; 
August  10.  31-  Sepfember  21;  October  12; 
November  2,  23;  December  14. 

1928 — January  4.  25:  February  15;  March  8. 

J^iTTi.E  Rock.  Ark. 

Gazette.  1927— April  15;  May  6.  27:  June  17; 
July  8,  29;  August  19:  September  9.  30; 
October  21;  November  11;  December 

2.  30. 

1928 — January  13;  February  3;  March  3. 
Jackson,  Mississippi 

News,  1927 — April  21;  Mav  12:  June  2,  23; 
July  14;  August  4,  25;  September  15; 
October  6,  27;  November  17;  December  8. 
1928 — Januarv  19;  February  9.  23;  March 

9.  30. 

New  Orleans.  J.a. 


Journal,  1927 — April  4,  25;  May  16;  Jun,  t 
27;  July  18;  August  8,  29;  September  it 
October  10;  November  7;  December  IJ ’’ 
1928 — January  9,  30;  February  13;  Man4<  ti 
Constitution.  1927 — April  13;  Mav  4,  25-  Itri 
15;  July  13;  August  24;  September'*^ 
October  5,  26;  November  16;  December 

1928 — January  25;  February  8;  March  1  m 
Georgian.  1927 — April  1,  22;  May  13.  27-  Tiifi 
10,  24;  July  8.  22;  August  5,  19I 
temher  9;  October  21;  November  I’l  « 
December  9,  30.  ’ 

1928 — January  20;  February  24;  March  9,  39 

Macon,  Ga. 

Telegraph,  1927 — April  5,  26;  Mav  17;  June? 
28;  July  19;  August  9,  30;  September  M- 
October  11;  November  8;  December  13  ' 


1928 — January 
March  14 


10,  31;  February  J4. 

Augusta,  Ga. 


Herald.  1927 — April  21;  May  12;  June  u. 
July  14;  August  11;  September  15;  October 
6.  27:  November  17;  December  8,  22. 
1928 — ^January  19;  February  2,  23;  MmA 
9,  30. 

Savannah,  Ga. 

News,  1927 — April  11;  May  2,  23;  June  20- 
July  5;  August  1,  22;  September  5,  2<’ 
October  17;  November  7,  28;  Decembn  h’ 
1928 — January  23;  February  13;  March  20 


Miami,  Fla. 

Herald,  1927 — April  20;  May  11;  June  1,29' 
July  13;  August  17;  September  14;  October 
5,  26;  November  16;  December  7,  28. 

1928 — January  18;  February  1,  22;  March  15. 

Tampa,  Fla. 

Tribune,  1927 — April  8,  29;  May  20;  June  10'  t 
July  1,  22;  August  12;  September  2,  23- 
October  14;  November  4,  25;  December  It  j 
1928 — January  6,  27;  February  17;  March  9  f 


Jacksonville,  Fla. 

Times-Union,  1927 — April  12;  May  3,  24;  Jm* 

14;  July  5,  26;  August  16:  September  t 
27;  October  18;  November  8;  December  t 
1928 — January  10,  31;  February  21;  March 
20. 

St.  Petersburg 

Times,  1927 — April  20;  May  11;  June  1,  29; 
Julv  13;  August  24;  September  14; 
October  5,  26;  November  23;  December 
7,  28. 

1928 — January  18;  February  8,  29;  March  14. 
Dallas,  Texas 

News,  1927 — April  7,  28;  May  19;  June  1{; 
July  21;  August  11;  September  8,  29; 
October  13;  November  3,  17;  Decembers.  £ 
1928 — January  12,  26;  February  16;  March!.  | 

Beaumont,  Texas  f 


Enterprise  Journal,  1927 — April  15;  May  13; 
June  10;  July  8,  29;  August  19;  September 
16;  October  28;  November  11;  Decewn 
2.  16. 

1928 — January  6,  27;  February  10;  March 
2,  30. 

Fort  Worth,  Texas 

Star,  Telegram,  Record,  1927 — April  19;  May 
10,  31;  June  21;,  July  12;  August  2,  23; 
September  13;  October  4,  25;  November  IS; 
December  6,  27. 

1928 — January  17;  February  14;  March  6,21 


Houston,  Texas 

Chronicle,  1927 — April  6,  27;  May  25;  Tune  IS: 
July  6;  August  10,  31;  September  21; 
October  19;  November  9,  30;  December  21. 
1928 — January  11,  25;  February  22; 

March  14. 

Post  Dispatch,  1927 — April  14;  May  5,  19; 
June  2,  23;  July  21;  August  18;  SepteBibet 
8;  October  13;  November  17;  December 
1.  29. 

1928 — January  19;  February  9;  March  1,  22. 


Times  Picayune,  1927 — April  13:  May  4.  25; 
June  15:  July  6.  27;  August  17;  Septem¬ 
ber  7,  28;  October  19;  November  9,  30; 
December  28. 

1928 — Januarv  11;  Februarv  1.  22:  March  IS. 
Item.  1927— April  4.  25:  Mav  16;  June  6,  27; 
July  18:  August  8,  29:  Sentember  19; 
October  10,  31 ;  November  21;  December  12. 
1928 — January  2,  23;  February  13;  March  13. 

Shreveport,  La. 

Times.  1927 — April  19;  Mav  10.  31;  June  21; 
July  12;  August  2,  23;  Septemher  13; 
October  4,  25:  November  IS:  December  6. 
1928 — January  17;  February  7,  21;  March 
7,  21. 

Birmingham,  Ala. 

News.  1927 — April  6,  27;  May  18;  June  IS; 
July  6,  27;  August  17;  September  7,  28; 
October  19;  November  2,  23;  December  14. 
1928 — January  11;  February  15;  March  15. 

Mobile,  Ala. 

Register,  1927 — April  21;  May  12;  June  9; 
July  14:  August  11:  September  22; 
October  13;  November  10;  December  1,  29. 
1928 — January  12,  26;  February  9,  23;  March 
9,  23. 

Montckimery,  Ala. 

Advertiser,  1927 — April  IS;  May  6,  27;  June 
17;  July  8,  29;  August  19;  September  9, 
30;  October  21;  November  18;  December  9. 
1928 — January  20:  February  3;  March  3,  24. 


San  Antonio,  Texas  I 

News.  1927— April  1.  22;  May  27;  June  17;  I 

July  15;  August  26;  September  16;  I 
October  7,  28;  November  25;  December  16.  I 
1928 — January  5,  26;  February  16;  Much  I 
8,  29.  » 

Galveston,  Texas 

News.  1927— April  7,  28;  May  19;  Tune  9,  30; 
July  21;  August  11;  September  1,  22; 
October  13;  November  3,  25;  December  15. 
1928— January  12;  February  2,  23;  March  15. 

Waco,  Texas 

Tribune.  1927— April  13;  May  4,  25:  June  15; 
July  6,  27;  August  17;  September  7,  «: 
October  19;  November  9,  30;  December  21. 
1928— January  18;  February  1,  22;  March  21. 

Memphis,  Tenn. 

Commercial  Appeal,  1927 — April  21;  May  12; 
June  2,  23;  July  14;  August  4,  25; 
tember  15;  October  6,  27;  November  17; 
December  8,  29.  1 

1928— January  25;  February  15;  March  7.  f 


Chattanooga,  Tenn. 

Times,  1927— April  8,  29;  May  20;  JuM  H: 
July  1,  22;  August  12;  September  2,  23. 
October  14;  November  4,  25;  Decembw  JJ- 
1928— January  6,  27;  February  6;  March  lE 

(Continued  on  page  60) 
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business  paper  executives  received  by  president  at  white  house 


COOLIDGE  RECEIVES  EDITORS 

The  National  Conference  of  Business 
Paper  Editors  was  held  Monday  in 
Washington.  The  editors  were  received 
by  President  Coolidge  at  the  White 
House.  Luncheon  followed  at  the  Hotel 
Powhatan.  A  visit  was  then  made  to  the 
National  Academy  of  Sciences.  A  dinner 
at  which  Secretary  of  Commerce  Herbert 
Hoover  was  the  central  figure  followed 
at  the  Metropolitan  Club. 


FIRST  COPY  PLACED  IN 
N.  Y.  STATE  DRIVE 


INITIAL  RELEASE  IN  N.  Y.  PROMOTION  CAMPAIGN 


Eighty  State  Dailies  Outside  of  New 
York  City  Start  Year  Campaign 
to  Tell  Merits  of 
Market 


Newspapers 
Cover  CompUtely 


The  advertising  program  of  the  New 
York  State  dailies  is  now  under  way, 
the  first  copy  appearing  in  80  up-state 
dailies  last  week.  The  size  of  each  ad¬ 
vertisement  is  1,000  lines  and  the  copy 
will  appear  for  52  weeks.  The  cam¬ 
paign  is  being  prepared  and  placed  by  the 
Advertising  Bureau  of  the  New  York 
State  Publishers. 

R.  C.  Harris,  secretary  of  the  Ad¬ 
vertising  Departmental  and  advertising 
manager  of  the  Uiica  Daily  Press,  is  in 
charge. 

“New  York  State,  outside  of  the  met¬ 
ropolitan  district,  has  91  newspapers,” 
Mr.  Harris  said.  .“Eighty  of  these 
with  a  circulation  amounting  to  well  over 
1.475,000  are  co-operating  in  this  inten¬ 
sive  schedule,  and  so  it  is  conservative 
to  say  that  this  is  probably  the  biggest 
consistent  campaign  ever  attempted  by 
so  large  a  group  of  newspapers  all  lo¬ 
cated  in  one  section. 

“The  plan  behind  this  schedule  is  to 
picture  the  potential  possibilities  of  the 
New  York  State  market,  and  to  show 
the  complete  and  economic  coverage  of 
that  market  by  the  newspapers  of  the 
state. 

“The  text  of  the  whole  campaign  is 
directed  to  those  in  industry  who  sit 
behind  the  scenes  and  guard  the  purse 
strings.  The  first  two  pieces  of  copy  are 
general,  showing  first  the  complete  cov¬ 
erage  of  the  market  and  then  showing 
the  tremendous  buying  power  of  that 
market. 

“The  balance  of  the  schedule  will 
deal  each  week  with  individual  in¬ 
dustries.  For  instance  in  one  piece  of 
copy  an  estimate  is  made  of  the  amount 
of  heating  apparatus  which  will  be 
bought  this  year  in  this  market  and 
then  it  is  shown  how  the  newspapers 
reach  these  potential  buyers.  This  same 
thought  is  carried  through  all  the  range 
of  products  as  food,  furniture,  clothing, 
electrical  appliances  and  every  line  of 
merchandise  that  could  possibly  be  sold 
through  newspaper  advertising  to  con¬ 
sumers.” 


TWO  $100,000  SUITS 


Heavy  Damages  Asked  as  Result  of 

Advertisement  in  Winnipeg  Daily 

Claiming  to  have  been  gravely  injured 
in  his  character,  credit  and  reputation  and 
to  have  been  brought  into  public  scandal, 
odium  and  contempt  by  an  announcement 
and  advertisement  published  in  the 
Winnipeg  Manitoba  Free  Press,  Feb.  26, 
1927,  a  suit  claiming  $100,000  damages 
has  been  started  at  Winnipeg  by  William 
John  Balnmn,  president  of  the  Balman 
Bros.,  Limited,  local  printers,  against  the 
Manitoba  Free  Press  Company,  Limited, 
and  E.  H.  Macklin,  its  president  and  gen¬ 
eral  manager.  Another  suit,  citing  the 
same  reasons,  and  asking  for  damages  of 
$100,000  from  the  newspaper  has  been 
started  by  the  Balman  Bros.,  Limited. 

The  court  action  follows  evidence  given 
before  the  Royal  Customs  Commission, 
during  its  recent  sessions  at  Winnipeg, 
concerning  the  printing  of  liquor  labels 
and  reference  made  in  an  advertisement 
and  display  published  by  the  Manitoba 
Free  Press. 


Furniture  Manufacturers! 


The  Staten  Department  of  Commeree  estimates 

that  each  family  in  New  York  State  upends  S73.M  each 
year  for  furniture  and  home  fumishmirs.  It  follows 
then  that  the  families  of  New  York  State  will  spend  $1M.- 
8$4.S18  32  this  year  to  make  their  homes  fnorc  comfortable. 

This  tremendous  amount  of  furniture  is  21.5  per  cent  of 
all  that  is  manufactured  in  the  United  States  Although  New 
York  State  leads  ail  the  other  states  in  amount  of  furniture 
iHiilt,  the  demand  in  New  York  State  wiH  exccod  the  amount 
manufactured  in  this  state  by  30  milHona  of  dollars. 

Economies  in  sales  and  tranaportation  often  to  affect 
sales  prices  that  competition  no  longer  ia  a  factor  fn  selling. 

To  develop  a  concentrated  market — right  cloae  to  heme 
a  market  that  ia  far  more  able  to  buy.  that  has  a  greater  oam- 
ing  power  and  that  pays  higher  income  taxes  than  any  distant 
markrt,  ia  an  effort  that  m  worthy  ^  the  serioua  consideration 
of  every  one  of  the  r>M  fuAuture  manufacturers  located  in 
New  York  State. 

Before  sales  are  made— a  desire  must  be  created — and 
advertising  is  the  one  sure  and  effective  way  of  creating  the 
kind  of  desire  that  culminataa  in  salea. 

Thb  Newspapers  of  New  York  State  are  read  daily  by 
every  one  of  the  familiee  of  this  state.  The  109  Newspapers 
go  with  confidence  into  2's  million  homea  snth  a  smaller 
amount  of  duplication  and  at  a  lower  coat  than  any  other 
medium. 

We  are  prepared  to  furnish  facts  both  concemihg  the 
market  as  a  whole  or  in  part,  and  concerning  the  newspapers 
that  cover  the  market  U  is  a  non-competitive,  unbiased  aerv- 
ke.  available  to  all.  Ask  your  local  Newspaper  or  write  The 
Adv'ertising  Bureau.  New  York  State  Publiahert.  709  Char¬ 
lotte  Street.  Utica,  N.  Y. 


GERMAN  CABLE  OPENED 


First  Direct  Commonicatioii  Since  War 
Is  Made  Available 

Direct  communication  by  cable  between 
Germany  and  the  United  States  inter¬ 
rupted  since  the  World  War  was  restor^ 
on  March  4,  when  the  new  Emden- .Azores 
cable,  connected  with  the  Azores-New 
York  line  was  opened. 

After  an  exchange  of  greetings  between 
President  Coolidge  and  Von  Hindenburg, 
Kent  Cooper,  general  manager  of  the  As¬ 
sociated  Press,  sent  a  message  of  congrat¬ 
ulations  to  General  Manager  Mantler  of 
the  Wolf  Bureau  in  Berlin. 

The  new  cable,  which  has  a  capacity  of 
1,500  letters  a  minute,  takes  the  place  of 
two  German  cables  cut  off  by  the  allies. 


J  NEWSPAPER  ADVERTISING 

Peaches  Directly 

Every  Jobber-Every  Retailer-Everv  Consumer 


This  1,000  line  copy  addressed  to  fnrnitnre  manufacturers  appeared  last  week 
in  80  New  York  state  newspapers. 
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NEWSPAPER  MAKERS  AT  WORK 


New  York  Morning  Sun,  transferring  in 
1918  to  the  copy  desk  of  the  New  York 
Tribune.  Four  years  ago  he  was  made 
night  editor  of  the  Tribune,  and  was  ap¬ 
pointed  managing  editor  of  the  New  York 
Herald  Tribune  in  June,  1926,  when  Julian 
S.  Mason  resigned  to  become  editor-in- 
chief  of  the  New  York  Evening  Post. 


800  FRIENDS  HONOR 
HOUSTON  EDITOR 


FOREIGN  PAPERS  SHUN 
“AVERAGE”  READER 

Pres*  of  Central  Europe  Handicapp^^ 
by  Conservative  News  Attitude 
Says  Prague  Newspaper 
Man 


Knife  and  Fork  Club  Tenders  Testi¬ 
monial  Banquet  to  Col.  George 
Bailey — 23  Years  on 
Local  Papers 


“Ponderous  newspapers  have  disappeared.” — A.  R.  Holcombe. 


A  JUSTIFICATION  of  front-page 
play  of  the  Browning  story  was  of¬ 
fered  recently  by  A.  R.  Holcombe,  man¬ 
aging  editor  of  the  New  York  Herald 
Tribune. 

“When  a  rich,  middle-aged  man,  with 
a  perverted  mind  is  permitted  by  the  au¬ 
thorities  to  run  amuck  among  immature 
girls,  it  is  certainly  within  the  province 
of  a  newspaper  to  go  as  far  as  it  can 
in  disclosing  his  activities  in  the  belief 
that  when  the  public  is  in  possession  of 
all  the  facts,  it  w'ill  take  such  action  as 
is  necessary  for  the  protection  of  society,” 
he  said. 

This  is  an  occasion  when  public  policy 
ontvyeighs  the  question  of  obscuring  sor¬ 
didness  and  perversion.” 

Mr.  Holcombe  contrasted  the  Browning 
case  with  that  of  the  Kip  Rhinelander 
separation  suit. 

“Every  editor,”  he  said,  “frequently 
feels  compelled  to  carry  the  most  inter¬ 
esting  story  in  the  news  on  an  inside  page. 
This  was  done  by  at  least  one  New  York 
paper  in  the  case  of  the  Rhinelander  suit. 
The  editor  in  charge  of  that  paper  con¬ 
sidered  it  only  a  sensational  story,  involv¬ 
ing  the  son  of  a  wealthy  family.  There 
was  not  a  matter  of  public  policy  in¬ 
volved.  It  was  merely  a  sordid  tale  of 
miscegnation. 

“In  the  Browning  case,  the  judgment  of 
the  editor  of  the  same  paper  was  directly 
reversed.  It  was  considered  that  the  dis¬ 
play  of  the  Browning  story  on  the  first 
page  was  justified  by  the  moral  questions 
involved.” 

Mr.  Holcombe  contended  that  skill  in 
writing  is  the  only  way  to  avoid  cheap¬ 
ness.  He  continued : 

“One  ,of  the  most  inevitable  results  of 
lack  of  taste  is  cheapness.  But  cheapness 
may  frequently  be  avoided  in  handling 
stories  of  doubtful  propriety  by  the  skill 
of  the  writer.  It  happens  almost  nightly 
in  a  metropolitan  newspaper  office  that 
some  clever  writer  takes  an  insignificant 
or  cheap  or  sordid  incident  and  by  his 
cleverness  weaves  a  story  of  such  appeal 
and  in  such  good  taste  that  it  imme¬ 
diately  becomes  a  candidate  for  the  first 
page  play. 

“I  recall  one  outstanding  incident  of  this 
sort:  the  story  of  a  Qiinese  laundryman 
cutting  the  throat  of  his  white  wife.  The 
bare  facts  were  a  sorry  tale  which  might 


have  been  dismissed  with  a  half  dozen 
lines  on  an  inside  page.  But  the  grue¬ 
some  details  were  so  handled  by  the  re¬ 
write  man  that  when  the  story  came 
through  it  was  a  masterpiece  of  human 
tradegy.” 

A  trend  away  from  dullness  in  .Ameri¬ 
can  newspapers  was  noted  by  Mr.  Hol¬ 
combe.  Some  25  years  ago,  he  pointed 
out,  some  New  York  papers  issued  first 
pages  which  were  “hard  for  any  but  an 
academician  to  enjoy.” 

The  editor  today  feels  that  his  task 
should  be  taken  seriously  but  not  solemnly, 
that  it  is  the  duty  of  his  newspaper  to  re¬ 
flect  some  of  the  joy  and  humor  of  the 
world’s  daily  life  as  well  as  to  inform 
his  readers  of  the  more  important  de¬ 
velopments  of  the  day. 

The  content  of  a  newspaper  is  not  un¬ 
like  the  daily  life  of  the  average  man.  A 
little  information,  a  little  finance  and  busi¬ 
ness,  a  little  sport,  humor,  drama,  music, 
art,  society,  religion.  To  be  sure, 
there  are  still  solemn  individuals  and  there 
are  solemn  newspapers,  but  the  number  of 
solemn  individuals  is  decreasing  and, 
fortunately,  so  is  the  number  of  solemn 
newspapers.  A  little  gayety  in  writing 
or  illustration  makes  a  newspaper  more 
attractive  and  more  valuable,  just  as  a 
little  gayety  added  to  the  life  of  an  in¬ 
dividual  makes  him  a  better  and  more  use¬ 
ful  citizen,  and  prolongs  his  life. 

“I  am  sure  that  if  some  of  the  pon¬ 
derous  newspapers  which  long  since  have 
either  expired  or  been  combined  with 
other  papers  had  had  in  their  make-up 
some  element  of  humor,  lightness  and  real 
humanity,  they  would  still  be  enjoying  a 
hale  and  hearty  old  age.” 

Mr.  Holcombe  spent  several  years 
teaching  school  after  being  graduated  from 
Centenary  College  in  Louisiana.  He  was 
granted  an  M.  A.  from  Vanderbilt  Uni¬ 
versity  in  1898.  His  first  newspaper  ex¬ 
perience  came  in  1901  on  the  staff  of  the 
old  Nezv  Orleans  Picayune.  After  eight 
years  on  this  paper  as  reporter,  he  went 
to  the  St.  Louis  Rebuhlic  as  assistant  city 
editor.  From  St.  Louis,  Mr.  Holcombe 
went  to  Cleveland  to  become  assistant  city 
editor  of  the  Clnvland  Leader,  but  soon 
returned  to  St.  Ix)uis  to  join  the  Times 
of  which  he  became  managing  editor. 

During  the  war.  Mr.  Holcombe  came 
to  New  York  on  the  copy  desk  of  the  old 


Nearly  800  friends  gathered  in  Houston 
March  4,  at  a  dinner  sponsored  by  the 
Knife  and  Fork  Club  to  honor  Col. 
George  McQellan  Bailey,  editor  of  the 
Houston  Post-Dispatch.  Col.  Bailey  re¬ 
cently  was  appointed  as  one  of  30  editors 
to  make  a  peace  survey  of  Europe  under 
the  auspices  of  the  Carnegie  Endowment 
for  Permanent  Peace. 

Principal  speakers  at  the  dinner  were 
Mrs.  Percy  V.  Pennybacker  of  Austin; 
Oarence  R.  Wharton  and  Bishop  Sam 
R.  Hay  of  Houston. 

Col.  Bailey  has  been  an  editor  in 
Houston  for  23  years.  He  was  born 
in  Wiscasset,  Me.,  Aug.  28,  1864.  His 
first  job  as  reporter  was  on  the 
Columbus  (Ga.)  Times,  published  by 
his  uncle,  in  1882. 

Col.  Bailey  came  to  Texas  in  1883, 
working  on  the  old  Dallas  Herald,  pre¬ 
decessor  of  the  Dallas  News.  In  the 
fall  of  1884  he  established  the  Colorado 
City  (Tex.)  Graphic,  a  weekly,  where 
he  functioned  for  the  first  time  as  a 
full-fledged  editor.  But  after  three  years 
he  discontinued  this  publication,  selling 
the  plant.  He  returned  to  Dallas  to  take 
charge  of  the  Dallas  bureau  of  the  Fort 
Worth  Gasette.  In  Ifiat  position  he  re¬ 
mained  until  he  joined  the  Dallas  News 
in  1890. 

Twenty-three  years  ago  he  came  to  the 
Houston  Post  as  chief  editorial  writer 
and  since  has  been  with  the  Post  and 
Post-Dispatch  continuously  except  for 
three  months  with  the  Hottston  Dispatch. 
He  was  editor  of  the  Dispatch  and  when 
that  paper  was  merged  with  the  Post 
he  became  editor  of  the  Post-Dispatch. 

.Among  those  who  sent  messages  of 
tribute  and  regret  at  being  unable  to 
attend  the  dinner  were:  Adolph  S.  Ochs, 
New  York  Times;  Robert  Lathan, 
Charleston  News  and  Courier;  George 
Fort  Milton,  Chattanooga  News;  Capt. 
William  Rule,  Knoxville  Journal;  O.  O. 
McIntyre;  Oark  Howell,  Atlanta  Con¬ 
stitution  ;  Robert  O.  Ryder,  Columbus 
Ohio  State  Journal;  James  B.  Nevin, 
Atlanta  Georgian;  Tom  Wallace,  Louis- 
inlle  Courier-Journal  and  Times;  Tom 
Gooch,  Dallas  Times-Herald ;  Frank  G. 
Huntress,  San  Antonio  Express  and 
Ne7vs:  George  Morris,  Memphis  Evening 
Appeal;  Maj.  K  B.  Stahlman,  Nashville 
Banner;  Casper  S.  Yost,  St.  Louis  Globe- 
Democrat;  Henry  Ellis,  Denison  Herald; 
D.  S.  Freeman.  Richmond  News-Leader; 
Frederick  A.  Stowe,  Peoria  Journal;  F. 
B.  Stoneman,  Miami  Herald;  C.  C.  Ham¬ 
lin,  Colorado  Springs  Gaaette ;  Col.  Frank 
P.  Holland,  Holland’s  Magazine,  Dallas; 
Hamilton  Owens,  Balthnore  Evening 
Sun;  Harvey  Ingham,  Des  Moines  Reg¬ 
ister. 


C.  Gkanvilu. 
Geiringek 


By  maintaining  their  traditionally 
conservative  attitude  toward  newi 
Central  European  newspapers  are  re¬ 
stricting  their 
circulations  and 
thereby  are  not 
achieving  their 
true  mission,  that 
of  informing  the 
public,  C.  Gran¬ 
ville  -  Geiringer, 
conductor  of  two 
news  services 
with  headquar¬ 
ters  in  Prague, 

Czecho  -  Slovakia, 
said  in  an  inter¬ 
view  this  week. 

Mr.  Geiringer, 
who  sailed  for 
home  Wednesday 
on  the  President  Roosevelt,  has  been 
visiting  in  the  United  States  for  the 
past  eight  months.  He  returns  to  Prague 
as  the  accredited  representative  in  Czecho¬ 
slovakia  and  the  Balkans  of  the  North 
-American  Newspaper  Alliance. 

“I  would  apply  the  word  serieui  as 
describing  the  tone  maintained  by  the 
press  of  Central  liiurope,”  Mr.  Geiringer 
stated.  “These  ‘serious’  or  ‘conservative’ 
newspapers  naturally  are  most  read  by 
the  cultured  people  and  seldom  reach 
the  masses,  who  have  a  right  to  be  b- 
formed.  The  press  does  not  educate 
people  to  b^ome  newspaper  readers  and 
therefore  fails  to  achieve  its  real  duty. 

“The  tabloids  in  this  country  have 
shown  the  way  in  creating  great  num¬ 
bers  of  new  readers.  I  do  not  hold  a 
brief  for  the  sensational  newspaper,  but 
I  should  like  to  see  in  our  press  the 
bit  of  news  which  is  interesting  and 
not  sensational.” 

The  papers  of  Central  Europe  also  have 
a  mistaken  idea  about  the  meaning  of 
independence,  he  said.  Some  are  satisfirt 
to  represent  a  political  group,  their  “b- 
dependence”  consisting  in  the  printing  of 
highly  partisan  news.  Others  are  tdlied 
with  business  interests,  or  are  partial 
to  “big  business.” 

“I  question  which  is  the  more  de¬ 
pendent,  the  partisan  political  paper,  or 
the  conservative  ‘business’  paper  with  an 
avowed  editorial  policy,”  he  commented. 

Mr.  Geiringer  advised  every  American 
newspaper  man  to  visit  Europe  if  oily 
“to  resurrect  whatever  is  left  of  his 
individuality  after  a  four  year  college 
course.” 

Mr.  Geiringer,  who  is  an  -American 
citizen,  spent  16  years  of  his  youtli 
abroad,  later  coming  to  this  country. 
He  entered  newspaper  work,  serving  on 
the  New  York  World,  International  News 
Service  and  the  New  York  Herald.  He 
has  been  abroad  for  the  past  five  years. 

He  is  director  of  the  Trans- Atlantic 
Press,  an  article  service,  and  Loko-Press, 
a  political  service  with  headquarters  b 
Prague. 

EDITING  BROOKLYN  EDITION 


J.  W.  KURTZ  RESIGNS 

J.  W.  Kurtz,  for  26  years  with  the 
Cloverleaf  Publications,  and  circulation 
manager  of  the  combined  Omaha  Bee- 
A^ru’s  has  resigned  and  is  leaving  the  field 
temporarily  to  look  after  his  clay  farms 
in  Missouri.  L.  L.  Ricketts  has  been  ap¬ 
pointed  his  successor.  Ricketts  was  at 
one  time  w'ith  E.  T.  Merideth’s  Better 
Homes  and  Gardens  and  was  circulation 
manager  of  the  Des  Moines  Capital,  be¬ 
fore  its  recent  sale  to  the  Des  Moines 
Register-Tribune.  Floyd  Carter,  for¬ 
merly  classified  advertising  manager  of 
the  Omaha  News  has  joined  the  Mil- 
zvaukee  Sentinal  display  staff. 


Clifford  Laube  in  Charge  of  New  N.  Y. 

Dsuly  News  Section 

Qifford  Laube  is  now  editor  of  the 
Brooklyn  section  of  the  Nezv  York  Daily 
News,  which  has  been  made  tri-weekly 
instead  of  weekly  as  formerly.  John 
Glass  is  advertising  manager.  The 
Brooklyn  section  was  established  as  a 
weekly  on  Jan.  13,  1924. 

Since  last  week,  when  the  section  went 
on  a  tri-weekly  basis,  published  from  the 
new  Brooklyn  plant  of  the  picture  paper, 
a  new  system  is  being  followed,  whereby 
the  Brooklyn  section  is  tied  in  with  the  . 
regular  edition  avoiding  stuffing  by  news-  I 
dealers. 

The  avoidance  of  a  separate  section  is 
the  idea  of  Capt  J.  M.  Patterson. 
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You  Can  Share  in  Its  Growth 


jll  T’S  NEVER  too  late  to  get  in  on  the  ground  floor  of  De- 
troit’s  business  growth.  A  city  that  has  grown  from  465,000 
population  in  1910  to  993,000  in  1920  and  1,500,000  in  1926 
has  a  ground  floor  always  ready  for  the  aggressive  sales  manager 
and  advertiser. 

Come  into  the  Detroit  market  today,  sell  your  product  to  the 
present  elements  in  its  population  and  you  will  reap  a  double  har¬ 
vest — the  natural  growth  resulting  from  intensive  sales  effort — 
and  the  growth  of  consumer  demand  coincident  with  population 
growth. 

Sales  managers,  ^advertisers,  manufacturers  at  present  active  in 
the  Detroit  market  or  contemplating  entering  this  field  should 
realize  that  they  have  a  singular  advantage  here,  rarely  presented 
elsewhere,  for  in  Detroit  they  can  deliver  their  sales  messages  to 
practically  every  English  speaking  home  with  the  use  of  only  one 
medium — The  Detroit  News. 

The  Detroit  News  has  the  greatest  circulation  in  Michigan  and 
covers  its  field  more  thoroughly  than  any  other  newspaper  in  any 
other  city  of  Detroit’s  size  or  larger.  It  has  for  53  years  been  the 
intimate  home  newspaper  and  its  growth  has  kept  pace  with  every 
accretion  of  Detroit’s  population.  A  copy  of  The  News  goes  into 
practically  every  English-speaking  home.  It  is  the  buying  guide 
of  this  market  of  1,500,000.  The  leadership  of  The  Detroit  News 
in  the  selling  classifications  of  advertising  substantiates  this  fact, 
and  its  world  leadership  in  advertising  in  1926  emphasizes  its  out¬ 
standing  value  as  an  advertising  medium  for  Ae  sale  of  any 
merchandise. 


The  Detroit  News 


The  HOME  newspaper 

Now  More  Than  365,000  Sunday  Circulation  Now  More  Than  330,000  Weekday  Circulation 
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Editor  &  Publisher  for  March  12,  1927 


PRINTED  PRODUCTS  WORTH  $2,269,000,000 
MADE  IN  1925,  SAYS  U.  S.  CENSUS 

Newspaper  Earnings  Put  at  $892,000,000  for  That  Year,  with 
$230,500,000  from  Circulation  and  $661,000,000 
from  Advertising 


CLUB  WOMEN  EDIT  PAPER 


FIGURES  picturing  the  gargantuan 
proportion  of  the  printing  and  pub¬ 
lishing  industry  of  the  United  States 
were  issued  this  week  by  the  Department 
of  Commerce  in  Washington,  D.  C.,  after 
a  survey  of  data  collected  at  the  biennial 
census  of  1926. 

According  to  these  figures,  the  total 
output  of  American  printing  and  pub¬ 
lishing  establishments  was  valued  at 
$2,269,638,230  in  1925. 

More  than  half  of  this,  or  $1,321,610,- 
733,  represented  the  value  of  output  of 
newspapers  and  periodicals  alone,  and 
the  output  of  newspapers  was  valued  at 
$892,094,122.  This  figure  is  lower  than 
current  trade  estimates,  which  have  been 
based  upon  the  gross  revenue  from  ad¬ 
vertising,  before  deduction  of  Commis¬ 
sions  and  discounts.  Whether  the  census 
figures  edpict  net  or  -igross  earnings  is 
not  stated  in  this  preliminary  summary. 

There  were  21,051  establishments  in 
the  United  States  devoted  exclusively  to 
printing  in  1925,  and  10,620  of  these  were 
publishing  newspapers  and  periodicals. 
The  average  number  of  wage  earners  in 
the  printing  industry  as  a  whole  was 
251,051  and  117,002  were  employed  in 
the  newspaper  and  periodical  business 
alone — an  army  larger  than  the  standing 
army  of  the  United  States.  Consider¬ 
ably  more  was  spent  in  the  printing  in¬ 
dustry  than  for  the  support  of  the  army 
and  navy  combined. 

The  survey  showed  that  the  number  of 
copies  of  books  and  pamphlets  published 
in  the  United  States  in  1925  was  423,- 
983.344.  In  1923  the  number  was  359,- 
291,818,  the  increase  in  one  year  was 
over  70,000,000  copies. 

The  number  of  copies  of  books  printed 
in  1925  was: 

Text-books  (for  school  use) . 

Juvenile  . 

Aftriculture  . 

Bioeraphjr  . 

Fiction  . 

Fine  Arts . 

History  . 

Law  . 

Medicine  . 

Poetry  and  drama . 

Religion  and  philcsophy . 

Science  and  technology . 

Sociology  and  economics . 

Travel  . 

Miscellaneous  and  not  specified.... 

Total  books . 


The  number  of  copies  of 
issued  was: 

Texts  for  school  use . 

Juvenile  . 

General  literature . 

Total  pamphlets . 


79,319,455 

15,108,144 

463,107 

2,691,583 

30,598,410 

1,062.729 

1,253.147 

2,239,080 

1,560,169 

8.817.255 

12,244.224 

2,094,343 

563,471 

704.825 

32.849.392 

191,769,340 

pamphlets 

27,661,513 

3,481,050 

201.071,441 

232,214,004 


The  total  output  of  $2,269,638,230 
credited  to  the  printing  and  publishing 
industry  in  1925  was  made  up  as  follows : 

Newspapers  and  periodicals  printed 
and  published,  or  published  only; 

subscriptions  and  sales .  $398,338,060 

Advertising  .  923,272,673 

Books  and  pamphlets  printed  and 

published,  or  published  only _  154,991,493 

J^  printing,  general . . .  669,937,423 

Newspapers  and  periodicals  printed 

for  publication  by  others .  56,488,175 

Books  and  pamphlets  printed  for 

publication  by  others .  46,716,345 

Sheet  music  and  books  of  music. .  14,133,306 

Miscellaneous  products .  $5,760,755 

The  summary  for  the  industry  as  a 
whole  in  1925,  compared  with  1923,  was 
announced  as  follows: 

P.C. 

„  ^  ,  1925  1923  Inc. 

Number  of  es¬ 
tablishments.  21,051  20,452  2.9 

Book  and  job.  10,322  10,075  2.4 

Music  .  100  110  *0.9 

Newspapers  & 

Mriodicals. .  10,620  10,267  3.4 

Wage  earners 

(av.number)  251,273  246,455  2.0 

Max.  month. .  259,472  253,976  . . . 

Min.  month..  246,749  243,100 

P.  c.  of  max.  95.1  95.7 

Wages .  $438,832,974  $399,387,583  9.9 

Contract  work  138,872,030  117,950,134  17.7 

Coat  of  mate¬ 
rials  .  610,058,696  585,935,675  4.1 

Value  of  prod¬ 
ucts  .  2,269,638,230  2,021,355,739  12.3 

Value  added  by 

manufacture  1,659,579,534  1,435,420,064  15.6 
Horsepower...  408,310  357,048  14.4 

•Decrease. 


Products  by  class  and  value  for  indus¬ 
try  as  a  whole  in  the  two  years  were: 

P.C. 

1925  1923  Inc. 

Products,  total 

value  _ $2,269,638,230  $2,021,355,739  12.3 

Newspapers  & 
periodicals 
printed  and 
published,  or 
published 

only  .  1,321,610,733  1,154,786,177  14.4 

Subscriptions 

and  sales...  398,338,060  360,892,708  10.4 

Advertising..  923,272,673  793,893,469  16.3 

Newspapers..  892,094.122  803,497,387  11,0 

Subscriptions 

and  sales..  230.580,880  222,559,646  3.6 

Advertising. .  661,513,242  580,937,741  13.9 

Peril  dicals  oth¬ 
er  than  news¬ 
papers .  420,516,611  351,288,790  22.3 

Subscriptions 

and  sales..  167,757,180  138,333,062  21.3 

.Advertising..  261,759,431  212,955,728  22.9 

Books  and 
pamphlets 
printed  and 
rmblished,  or 

pubii  hed  only  154,991,493  135,278,737  14.6 

Job  printing, 

total  .  773,141,943  703,134,978  10.0 

General _  669,937,423  623,046,840  7.5 

Newspapers  & 
periodicals 
printed  for 
publication  by 

others  ....  56,488,175  36,892,993  53.1 

Books  and 
pamphlets 
printed  for 

publication  by  _ 

others  ....  46,716,345  43,195,145  8.2 

Dec. 

Sheet  music 

and  books  of  _ 

music .  14,133,306  14,163,414  0.2 

All  other  prod-  ^  , 

ucts  ......  5,760,755  13,992,433  58.8 

The  department  stated  that  the  amount 
of  printers’  and  publishers’  profits  cannot 
be  calculated  from  the  census  figures 
because  no  data  are  collected  regarding 
some  items  of  expense  such  as  interest 
on  investment,  rent,  depreciation,  taxes, 
insurance  and  advertising. 

For  the  newspaper  and  periodical 
branch  alone  the  average  number  of  wa<re 
earners  in  1925  was  117,002,  compared 
with  15,646,  the  maximum  in  any  month 
being  121,^  in  December,  1925,  com¬ 
pared  with  a  minimum  of  114,950  in  July 
that  year.  Wages  paid  by  newspapers 
and  periodicals  in  1925  were  $217,540,967, 
compared  with  $196,804,325.  The  number 
of  employes  increased  1.2  per  cent,  in 
the  two  years  and  their  wages  increased 
10.5  per  cent.  Their  contract  work  in 
1925  was  ^5,577,570,  compared  with 
$75,773,989  in  1923;  cost  of  .materials, 
$379,540,602,  compared  with  $363,479,831, 
and  horse  power  used  increased  16.8  per 
cent  from  203,454  in  1923  to  237,662 
in  1925. 


R.  E.  Turner 


Featured  Feminine  Activitie*  on  Pagel 
of  Lancaatcr  Intelligencer 

The  Lancaster  Intelligencer  was  edited 
for  a  day  recently  by  leading  women 
of  the  city,  all  members  of  the  Quota 
Club.  They  had  entire  charge  of  the 
newspaper,  editing  and  placing  the  news. 

Stories  in  which  women  figured  found 
place  on  the  first  page.  The  story  about 
women  investors  in  Pennsy  and  Bell 
stocks ;  the  girl  bank  clerk  in  the 
Daugherty-Miller  case;  a  bill  in  the 
legislature  fixing  the  minimum  age  as 
16  for  marriage  was  also  “played  up.’’ 

The  lead  editorial  written  by  Miss 
Hurst  and  approved  by  the  staff  mem¬ 
bers  said  in  part : — 

“If  this  paper  were  to  continue  to  be 
edited  and  published  by  the  Quota  Gub 
it  would  be  absolutely  non-political  and 
would  only  advocate  what  would  be  for 
the  best  interest  of  the  entire  community, 
including  City  and  County,  always  hav¬ 
ing  due  regard  for  the  l^st  interest  of 
the  taxpayer  and  citizen.” 

CELEBRATES  SIXTH  YEAR 

Celebration  of  the  sixth  anniversary 
of  the  Rockville  Centre  (L.  I.)  Nassau 
Daily  Review  was  observed  March  7. 

James  E.  Stiles,  publisher,  received  a 
scroll  bearing  more  than  100  signatures 
of  prominent  men  in  the  county,  together 
with  $1,000  in  gold  and  a  wrist  watch. 

The  30  employes  of  the  organization  pre¬ 
sented  Mr.  Stiles  with  a  fountain  pen  set. 

STORE  TAKES  24  PAGES 

The  Rochester  (N.  Y.)  Times-Union 
on  March  8,  published  a  24-page  section 
for  Hart’s  Self-Service  Chain  Grocery 
stores.  Frank  E.  Gannett  is  publisher  and 
Roy  C.  Kates,  general  manager. 

COLLINS  JOINS  GRAVURE  - 

Robert  S.  Collins,  recently  with  the  $40,000  FIRE  LOSS 

western  organization  of  the  Woman’s  Fire  in  the  Presque  Isle  (Me.)  Star- 
World,  has  been  appointed  Western  man-  Herald  building  last  week  caused  dam- 
ager  of  the  Gravure  Service  Corporation,  age  estimated  at  ^0,000.  The  paper 
with  headquarters  in  Chicago.  has  been  forced  to  suspend  indefinitely. 


NORFOLK  EXECUTIVE  HONORED 

R.  E.  Turner  Feted  on  Completinf  4$ 
Years  of  Continuous  Service 

In  recognition  of  his  45  years  of  jcf,. 
ice  with  the  Norfolk  (Va.)  Pirginian. 
Pilot  and  its  predecessor,  the  Norfolk 
Landmark,  ofli- 
cials  and  employti 
of  the  paper  qq 
March  4  gave  a 

complimentary 

dinner  at  the 
Monticello  Hotel 
to  R.  E.  Turner, 
general  manager. 
Mr.  Turner  was 
presented  with  a 
handsome  loving 
cup  and  silva 
pitcher,  suitably 
engraved. 

W.  S.  Wilkin¬ 
son,  treasurer  of 
the  Virginian- 
Pilot  Publishing  Corporation,  presided 
at  the  dinner  and  made  the  presentation 
siieeoh,  telling  Mr.  Turner  of  the  af¬ 
fection  and  regard  in  which  he  is  heW 
by  the  employes  of  every  department 

Mr.  Turner,  in  responding,  contrasted 
newspaper  publishing  conditions  in  the 
70’s  and  80’s  with  those  of  today,  and 
reviewed  the  growth  of  Norfolk  in  the 
last  forty-five  years,  emphasizing  the 
part  the  newspapers  have  played  in  the 
development  of  the  citj'. 

Mr.  Turner  began  his  newspaper 
career  in  Norfolk  on  the  Landmark 
March  4,  1882,  as  the  result  of  a  four- 
line  classified  advertisement.  He  was 
employed  by  James  Barron  Hope.  He 
later  was  with  the  Virginian  and  thra 
the  Pilot  and  continued  through  the 
two  consolidations. 


Aik  any  agency  or  any  advertlie^— 
and  bo  prepared  for  a  revelation  of 
just  what  they  do  think  of  the  sue- 
oessful  checkins  proof  lervioe  -we  are 
operatins.  There  is  no  question  of 
the  value  of  our  lervice  to  an  agency 
or  advertiser,  as  it  cuts  their  work 
to  about  one-third  of  what  they  for¬ 
merly  had  to  oontend  with  when 
handling  complete  copies  for  check¬ 
ing  purposes.  Mow,  they  are  receiv¬ 
ing  a  service  on  which  they  can  de¬ 
pend  at  all  times,  and  if  additional 
checking  proofs  are  needed  they  can 
write  or  phone  us  direct  at  Mew 
York  or  Chicago  and  rective  very 
prompt  and  satisfactory  service. 


NOW — 377  newspapers 

Dhe  Advertising 
CHECKING  BUREAUJhc: 


79  Madison  Avo. 
New  York 


far  more  important  than 
lineage  or  circulation  data — 


/O 

CITY  COVERAGE 


DOMINATING  ONE  OF  AMERICA’S 
GREATEST  MARKETS— 

CENTRAL  PENNSYLVANIA 


A  Single  Newspaper 
at  a  Single  Cost! 


HARRISBURG  TELEGRAPH 

Central  Pennsy Ivttnia’s  Greatest  Daily 


838  So.  Clark  St. 
Chicago 


NEW  YORK 


Represented  by 

STORY  BROOKS  &  FINLEY 

PHILADELPfflA 


CfflCAGO 


Editor  &  Publisher  for  March  12,  l92? 


The  Advertising 

Production 

Department 

of  The  New  York  Times,  in  connection  with  The 
Times  Photo  Engraving  Department,  offers  to 
advertisers  its  advisory  service  in  obtaining  the 
finest  mechanical  reproduction  of  illustrations 
and  type  in  newspapers. 

These  departrnents  of  The  Times  have 
mastered  the  special  requirements  of  news¬ 
paper  advertising  reproduction.  Their  counsel 
will  help  advertisers  to  avoid  the  waste  which 
comes  from  poor  cuts,  typographical  and 
mechanical  work. 

National  advertisers  especially  will  find  the 
assistance  of  The  New  York  Times  advertising 
production  and  engraving  departments  of  value. 
Their  advice  is  cheerfully  given. 

oil}?  Nm  ^nrk  Stm^a 

'  First  in  the  First  Market 


THE  NEW  YORK  TIMES  CIRCULATION  IS  NOW  AT  THE 
HIGHEST  POINT  IN  ITS  HISTORY.  DAILY  NET  PAID  SALE 
OVER  375.000  COPIES ;  SUNDAYS  OVER  650,000.  NO  SUCH  VOLUME 
OF  QUALITY  CIRCULATION  IN  THE  NEW  YORK  MARKET  AS 
THE  TIMES  NOW  OFFERS  HAS  EVER  BEEN  OBTAINABLE 
BEFORE. 
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EDITOR  &  PUBLISHER  ANNUAL  LINAGE  TABULATION 

(Continued  from  page  3) 

Total 

City 

Paper 

Pub. 

Linage 

National 

Local 

Classified 

New  York  . . 

...American  ... 

.(m) 

4,825,409 

1,073,131 

2,234,754 

1,517,524 

Sunday  ed . . . 

..(s) 

8,287,442 

2,093,646 

5,707,098 

486,698 

Total  . 

(ms) 

13,112,851 

3,166,777 

7,941,852 

2,004,222 

Graphic  . . . . 

..(e) 

3,699,155 

322,984 

2,750,027 

626,144 

Herald 

Tribune  ... 

.  (tn) 

11,536,427 

3,407,410 

6,995,017 

1,134,000 

Sunday  ed... 

..(s) 

7,249,426 

2,245,034 

4,327,756 

676,636 

Total  . 

(ms) 

18,785,853 

5,652,444 

11,322,773 

1,810,636 

Journal  . 

..(e) 

14,758,009 

2,962,594 

11,795,415 

Mirror  . 

.(m) 

3,699,719 

554,803 

3,144,460 

456 

Post  . 

..(e) 

5,181,281 

1,518,400 

3,299,343 

363.538 

Sun  . 

..(e) 

16,245,237 

4,068,489 

11,952,526 

224.222 

Telegram  ... 

..(e) 

5,803,533 

847,018 

1,952,553 

3,003,962 

Times  . 

.(m) 

17,596,682 

3,554,271 

10.437,780 

3.604.631 

Sunday  ed... 

..(s) 

12,192,146 

3,399,096 

6,223,890 

2,559,160 

Total  . 

(ms) 

29,788,828 

6,953,367 

16,671,670 

6,163,791 

Wall  St.  News  (m) 

474,707 

World  . 

..(e) 

9,842,432 

1,760,162 

8,049,142 

33.128 

World  . 

.  (m) 

10,056,731 

1,618,063 

2,746,574 

5,692,094 

Sunday  ed  . . 

..(s) 

7,602,100 

1,356,424 

4,240,114 

2,005,562 

Total  . 

(ms) 

17,658,831 

2,974,487 

6,986,688 

7,697,656 

PUiladelphia  . 

...Bulletin . 

..(e) 

20,698,656 

4,872,339 

11.647.545 

4,178,772 

Inquirer . 

.(m) 

13,514,100 

2,136,600 

7.209,000 

4,168,500 

Sunday  ed... 

..(sj 

8,379,300 

1,289,700 

4,260,300 

2,829,300 

Total . 

(ms) 

21,893,400 

3,426,300 

11,469,300 

6,997,800 

Public  Ledger  (ms) 

15,865,668 

4,826,097 

7,389,093 

3,650.478 

Public  Ledger,  (e) 

15,300,208 

3.853,098 

8,825,935 

2,621,175 

Record . 

.(ms) 

8,813,425 

1.472,120 

5,250,435 

2,090,870 

Sunday  Item. 

..(s) 

362,730 

21,807 

312,969 

27,964 

j  NEWSPAPERS  IN  CITIES  OF  750.000  TO  999,999 

POPULATION 

Baltimore  . . . 

...American  .. 

..(m) 

3,322.947 

473,725 

1,347,191 

1,502,031 

Sunday  ed.. 

...(s) 

2,902,844 

148,474 

2,232,147 

522,223 

Total  .... 

.(ms) 

6,225,791 

622,199 

3,579,338 

2,024,254 

News  . 

..(e) 

7,799,382 

1,373,994 

4,905,760 

1,519,628 

Post  . 

..(e) 

4,301,869 

582,916 

2,963,573 

755,380 

Sun  . 

,.(m) 

9,029,403 

2,674,825 

2,049,882 

4.304.696 

Yuh  . 

..(e) 

17,744,842 

2,691,307 

11,133,920 

4,019,615 

Sunday  ed.. 

..(s) 

8,820,506 

926,180 

6,092,300 

1,802,026 

Total  .... 

.(es) 

26,565,348 

3,617,487 

17,226,220 

5,821,641 

St  Ixiuis . 

...Globe- 

Democrat 

,.(m) 

9,586,092 

3,085,788 

4,817,115 

1,683,189 

Sunday  ed.. 

..(s) 

5,085,996 

1,453,320 

2,137,779 

1,494,897 

TotJil  .... 

,(ms) 

14,672,088 

4,539,108 

6,954.894 

3,178,086 

Post- 

Dispatch  . 

..(e) 

16,433,480 

2,986,200 

11,156,880 

2,290,400 

Sunday  ed.. 

..(s) 

8,728,440 

1,710,520 

4,348,400 

2.669,520 

Total  .... 

.  (es) 

25,161,920 

4,696,720 

15.505,280 

4,959,920 

Star  . 

..(e) 

7,739,697 

1,297,545 

5,072,445 

861,036 

Times  . 

..(e) 

4,678,800 

75*,S00 

3,131,700 

389,100 

Pittsburgh  . . . 

. . .  Chronicle- 

Telegraph 

..(e) 

11,893,742 

2,289,280 

8,643,866 

960,596 

Gazette- 

Times  . . . 

.(m) 

5,817,056 

1,582,280 

2,961,056 

1,273,720 

Sunday  ed.. 

..(s) 

4,428,480 

1,147,496 

2,447,214 

833,770 

Total  .... 

(ms) 

10,245,536 

2,675,776 

5,408,270 

2,107,490 

Post  . 

.  (m) 

6,071,954 

1,672,132 

3,230,668 

1,169,154 

Sunday  ed, . 

..(s) 

4,272,198 

1,147,104 

2,406,614 

718,480 

Total  .... 

(ms) 

10,344,152 

2,819,236 

5,637,282 

1,887,634 

Press . 

..(e) 

17,844,624 

2,420,684 

12,656,938 

2,767,002 

Sunday  ed.. 

..(s) 

7,414,106 

1,066,086 

4,286,254 

2,061,766 

Total  .... 

.  (es) 

25,258,730 

3,486,770 

16,943,192 

4,828,768 

. 

..(e) 

8,692,208 

1,058,526 

6,956,754 

676,928 

NEWSPAPERS  IN  CITIES  OF  500,000  TO  749,999  POPULATION 

Boston  . Christian  Science 


Monitor  . 

...(e) 

6,600,227 

2,970,102 

1,584,055 

2,046,070 

Globe  . 

.  (me) 

9,347,245 

2^07,584 

4,826,160 

2,013,501 

Sunday  ed. . 

...(s) 

6,929,798 

1,273,273 

3,168,676 

2,487,849 

Total  . . . . 

(mes) 

16,277,042 

3,780,856 

7.994.836 

4,501,350 

Herald  .... 

...(m) 

10,939,707 

3,952,184 

4,705,806 

2,280,717 

Sunday  ed. . 

...(s) 

4,924,736 

1,566,882 

1,779,098 

1,578,756 

Total  . . . . 

.  (ms) 

15,864,443 

5,519,066 

6,484,904 

3^159,473 

Transcript  . 

...(e) 

7,588,780 

2,530,329 

2,425,216 

2,633,235 

Buffalo  . 

Traveler  . . 

.  .Courier- 

....(e) 

12,661,605 

4,229,131 

6,352,202 

2,080,272 

Express  . , 

. . .  (m) 

5,179,303 

1,382,219 

2,905,328 

891,756 

Sunday  ed . . 

...(s) 

4,187,219 

1,277,858 

2,559,669 

349,692 

Total  ... 

. .  (ms) 

9,366,522 

2,660,077 

5,464,997 

1,241,448 

News  .... . 

,...(e) 

15,585,369 

3,429,584 

8,300,953 

3,854,832 

Times  .... 

. . .  (es) 

13,313,888 

1,703,240 

11,610,638 

Gncinnati  , . . . 

..Enquirer  .. 

. .  (ms) 

14,681,363 

2,378,912 

8,844,410 

3,458.041 

Times-Star 

...(e) 

14,929,957 

2,753,863 

10,225,418 

1,950,676 

T.oner  Island 

City.  N.  Y. 

...Star  . 

....(e) 

4,567,860 

385,936 

3,128,556 

1,053,377 

Milwaukee.  W'lS  Journal  . . 

....(e) 

13,814,191 

3,214,745 

8.074,220 

2,525.226 

Sunday  ed. 

....(s) 

5.136.188 

1,682.797 

2,219,966 

1.233.425 

Total  ... 

,...(es) 

18,950,379 

4,897,542 

10,294,186 

3,758.651 

*■ 

Sentinel  ... 

...(m) 

4,165,663 

1,073,216 

2,350,004 

742,443 

Sunday  ed . 

....(s) 

3.139,228 

1,067,704 

1.596,297 

310,220 

Total  . . . 

..(ms) 

7,304,891 

2,140,920 

3,946,301 

1,052,663 

Total 


City  Paper 

Pub. 

Linafe 

National 

Local 

San  Francisco. .  .Bulletin _ 

..(e) 

6,645,079 

1,070,387 

3,994,924 

1.579 

Call . 

..(e) 

10,933,311 

2,011,399 

7,809,557 

1.112JSS 

Chronicle  . . 

.(m) 

6,876,254 

1,641,038 

3,531,444 

1.703772 

Sunday  ed . . 

..(s) 

4,159,540 

1,645,168 

1,807,400 

7063^ 

Total  .... 

(ms) 

11,035,794 

3,286,206 

5,338,844 

2.410,744 

Examiner  . . 

.(m) 

11,150,497 

2,355,709 

4,493,558 

•l>585,9lSg 

Sunday  ed . . 

..(s) 

8,520,524 

959,904 

5,430,187 

1.839,925 

Total  .... 

(ms) 

19,671,021 

3,315,613 

9,923,745 

5,425393 

News  . 

..(e) 

7,674,385 

887,814 

5,549,701 

1.236370 

Washington,  D.  C.Post . 

.(m) 

6.031,158 

1,090,512 

3,811,106 

1,129,540 

Sunday  ed . . . 

..(s) 

5,341,470 

565,438 

4,435,032 

341,d(io 

Total  .... 

(ms) 

11,372,628 

1,655,950 

8,246,138 

1,470,510 

Star  . 

..(e) 

21,443,889 

2,378,782 

14,566,736 

4,498,371 

Sunday  ed . . 

..(s) 

7,456,935 

836,182 

5,377,386 

1.243367 

Total  .... 

(es) 

28,900,824 

3,214,964 

19,944,122 

5,741738 

NEWSPAPERS  IN  CITIES  OF 

400,000  TO  499,999  POPULATION 

Minneapolis, 

Minn . Journal  . 

..(e) 

12,105,396 

2,506,048 

8,080,172 

1,519,176 

Sunday  ed . . . 

..(s) 

3,511,073 

1,003,418 

1,681,203 

82642 

Total  .... 

.(es) 

15,616,469 

3,509,466 

9,761,375 

2.345,628 

Tribune  . . . . 

.  (m) 

11,141,730 

2,166,876 

6,734,416 

2.240,438 

Tribune  ... 

..(e) 

11,141,730 

2,166.876 

6,734.416 

2240,438 

Sunday  ed . . 

..(s) 

4,193.551 

1.273,754 

1,895,005 

1,024792 

Total  .... 

(es) 

16,334,281 

3,440,630 

8,629,421 

3265730 

Newark,  N.  J....News  . 

...(e) 

21,200,163 

5,041,145 

10,974,295 

5,184,723 

Sunday  Call 

..(s) 

♦5,497,866 

2,819,759 

509.595 

(National  and  Local  Combined) 

*(  Total  figures  include — General  Display,  Auto, 

Radio,  Real  Estate,  Theatrieal 

Rotogravure  and  GassiBed  Advertising.) 

New  Orleans,  La.Times- 

Picayune 

..(m) 

12,924,504 

2,046.790 

7,655,032 

3222,682 

Sunday  ed . . 

...(s) 

6,936,416 

1,155,520 

3,401,532 

2,379,364 

Total  .... 

.(ms) 

19,860,920 

3,202,310 

11,056,564 

5,602,046 

States  . 

...(e) 

7,043,753 

832,635 

5,437,452 

773,666 

Sunday  ed . . 

...(s) 

2,743,692 

272,117 

2,021,782 

449,793 

Total  .... 

. . (es) 

9,787,445 

1,104,752 

7,459,234 

1223,459 

NEWSPAPERS  IN  CITIES  OF  300,000  TO  399,999  POPULATION 

Denver,  Colo.... Port  . 

...(e) 

10,627,736 

2,121,784 

7,032,704 

1,412,684 

Sunday  ed . . 

...(s) 

4,814,404 

1,201,396 

2,366,140 

1,281396 

Total  .... 

. . (es) 

15,442,140 

3.323,180 

9.398,844 

2.694.104 

(Total  includes  26,012  lines-legal) 

(Continued  on  page  22) 


What  the 
Lineage  Record 
Shows— 

TABULATION  of  the  official  lineage 
records  for  1926  discloses  a  unique 
situation. 

In  National,  Automobile  and  Classified 
Advertising,  the 

NttMurk  Cvcmtig  Netwe* 

ranks  FIRST  and  in  Total  Volume  of 
Advertising  it  ranks  SECOND  among 
ALL  six-day  newspapers  published  in  the 
Nation, 

Such  a  record  must  show  conclusively  that  both  local  and 
national  advertisers  recognize  its  pulling  power  and  its 
complete  dominance  of  its  held. 


Eugene  W.  Farrell 

Business  and  Advertising  Manager 

215-221  Market  Street 
Newark  New  Jersey 

O’MARA  &  ORMSBEE,  Inc. 

General  Advertising  Representatives 

New  York  Chicago  Detroit  San  Francisco 


FIRST  in  Buffalo,  by  far.  ^ 

National  Advertisers  of  Foods,  Groceries, 
Toilet  Preparations  and  other  items® 
bought  by  women  usually  and  wisely 
govern  their  selection  of  newspapers  by^ji 
the  choice  of  local  advertisers,  particu-i;i: 
larly  Department  Stores.  Here,  again, 
The  Buffalo  TIMES  is  FIRST.  i 
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Total 


City  Paper 

Pub. 

Linage 

National 

Local 

Classified 

Denver,  Colo _ Rocky  Mt. 

News  . 

.(m) 

4,061,904 

839,020 

2,288,440 

900,928 

Evening  News  (e) 

5,411,364 

963.508 

2,570,204 

962,080 

Sunday  ed . . 

..(s) 

2,625,448 

599,676 

1,454,796 

562,884 

Total  .... 

(ms) 

6,687,352 

1,438.696 

3,743,236 

1,463,812 

Indianapolis,  I nd.  Commercial 

.(m) 

764,143 

73,869 

159,394 

531,880 

News  . 

..(e) 

18,272.586 

3,934,419 

10,908,669 

3,429,498 

Star  . 

.  (m) 

7,425,267 

1,512,018 

3,827,127 

2,086,122 

Sunday  ed . . 

..(s) 

5.939,079 

1,430,574 

3,477,549 

1,030,956 

Total  .... 

(ms) 

13.364.346 

2,942,592 

7,304,676 

3,117,078 

Titncs  . 

..(e) 

6,008,772 

749,840 

4,535,356 

723,576 

Jersey  City,,  N.  }. Journal  . . . 

..(e) 

7,329.394 

2,319,766 

3,996,096 

1,013,532 

Kansas  City,  Mo.Journal  _ 

.(m) 

3,670,971 

969,850 

1,219,838 

1,481.283 

Sunday  ed . . 

..(s) 

2,330.848 

599,243 

1,297,204 

434,401 

Total  .... 

(ms) 

6,(X)1,819 

1,569,093 

2,517,142 

1,915,684 

East  . 

..(e) 

5,218,192 

1,291.253 

2,449,618 

1,477.321 

Star  . 

..(e) 

12,414,209 

1,851,872 

7,487,276 

3.075.061 

Sunday  ed . . 

..(s) 

6.632,712 

831.810 

4,241,955 

1,558,947 

Total  .... 

.(es) 

19,046,921 

2.683,682 

11,729,231 

5.634,008 

Times  . 

.(m) 

10,029,075 

1,844,050 

5,158,356 

3,036,669 

Louisville,  Ky ..  .Courier- 

Journal  . . 

.(m) 

8,095,284 

1,982,946 

4,075,311 

2,019,057 

Sunday  ed . . 

..(s) 

6.694,118 

1,001,219 

4,914,130 

775,396 

Total  .... 

(ms) 

14,789,402 

2,984,165 

8,989,441 

2.794.453 

Times  . 

..(e) 

12,488,974 

2,(M6.953 

8,400,392 

2,006.417 

Oakland,  Cal _ Post- 

Enquirer  . 

..(e) 

10,166,184 

532,560 

6,770,624 

1.570.968 

Tribune  _ 

.  (es) 

19.071.710 

2,114,336 

11,433.436 

5,523,938 

Portland,  Ore _ News  . 

..(e) 

5.733.3.34 

1.014,650 

4,223.548 

495,166 

Oregonian  . 

.(m) 

9.677,9(^6 

2,263,618 

4,395,118 

3.019,170 

Sunday  ed . . 

..(s) 

5.289.564 

1,342.866 

2,380  8% 

1,565.802 

Total  .... 

(ms) 

14,%7.470 

3,606,484 

6,776.014 

4,584.972 

Ore.  Journal 

. .  (e) 

9.475.256 

1,544,928 

6,022,352 

1.907.976 

Sunday  ed . . 

..(s) 

3.C3 1.896 

611,646 

1,556.356 

853.884 

Total  .... 

.  (es) 

12.507.152 

2,156,574 

7,578.718 

2.771.860' 

Telegram  .. 

..(e) 

5.756.284 

1.122,144 

4.012.837 

621,303 

Providence,  R.  I.Journal  - 

.(m) 

6.358,5()8 

1.195.916 

2,774,056 

2,388,595 

Sundav  ed . . 

..(s) 

4,183.536 

1,133,241 

2,491,011 

559.284 

T otal  . . . 

(ms) 

10,542.104 

2,329.157 

5,265,067 

2,947,880 

Bulletin  . . . 

..(e) 

14.175,342 

2.419,277 

9,368,585 

2,387,480 

Ne^vs  . 

..(e) 

4.890.191 

1.040.768 

3,450,060 

399,363 

Tribune  . . .' 

. .  (e) 

4  033,071 

579,983 

3.181.978 

267,110 

Sundav  ed . . 

..(s) 

850,720 

146,865 

658,453 

49,402 

Total _ 

.  (es) 

4.883,791 

726.848 

3.840,431 

316,512 

Rochester,  N.  Y.Democrat  & 

Chronicle 

.(ms) 

17.378,556 

2,076,692 

9,106.747 

6,195,117 

Titnes-V  nion 

..(e) 

13..592.909 

2.347,333 

9,779,470 

1,400,2.12 

Seattle,  Wash . . .  Post- 

Intelligencer  (ni) 

6,892.872 

1,558,508 

3,822.420 

1,511,944 

Sundav  ed.. 

..(s) 

4.006,968 

1,707,034 

1,511,202 

788.732 

Total  . . . . 

.(ms) 

10.899,840 

3,265,542 

5.333,622 

2,300,676 

Times . 

..(e) 

11,422,907 

2,426,443 

6,733,298 

2,263,166 

Sundav  ed. . 

..(s) 

5,040.458 

1.138,527 

2,222,812 

1.679,119 

Total _ 

.  (es) 

16.463  365 

3.564,970 

8,956,110 

3,942.285 

Union  Record.,  (e) 

1,732,374 

76,734 

1,431,822 

223,818 

NEWSPAPERS  IN  CITIES  OF 

250,000  TO  299,999 

POPULATION 

Atlanta,  Ga . Georgian  ... 

..(e)) 

Sunday 

7.233,258 

1,076,040 

4,902,170 

1,255,048 

American 

..(s) j 

Journal  . . . . 

...(e) 

10,759.250 

2.059,059 

7,225,692 

1,474.499 

Sunday  ed . . 

..(s) 

4,071,825 

1,135,593 

2,144,038 

792,194 

Total  .... 

. .(es) 

14,831,075 

3,194,652 

9.369,730 

2,266,693 

Columbus,  0. . .  .Citieen  .... 

...(e) 

12.027.152 

1,228,710 

3,941,982 

1,853.656 

(Total 

includes 

2,804  lines 

readers) 

Dispatch  . .. 

.  .(es) 

22,961,134 

3,075,674 

15,785,085 

4.100,375 

Journal  . 

.(ms) 

7,741.450 

751,900 

5,432,000 

1,557,500 

Toledo,  0 . Blade  . 

...(e) 

15,522,970 

2,881,351 

10,332,151 

2,309,468 

News-Bee  .. 

...(e) 

9.915.031 

1,136,482 

6,545,248 

2,233,301 

Times  . 

.  (ms) 

8,423,646 

550,620 

6,632,654 

1,240,372 

San  Antonio,  Tex.Express  & 

Evening 

Nnos  . . . . 

(mes) 

19.544.428 

3,696,050 

10,220.056 

5,628,322 

Bight . 

...(e) 

7,866.712 

1,143,548 

5,278,056 

1,445,108 

Sunday  ed . . 

...(s) 

4,621,946 

798,504 

2,967,504 

855,820 

Total  .... 

. .  (es) 

12,488.658 

1,942,052 

8,245,678 

2,300,928 

NEWSPAPERS  IN  CITIES  OF 

200,000  TO  249,999  POPULATION 

Akron.  O . Beacon- 

Journal  . 

...(e) 

16.344.979 

2,429,493 

11,010.160 

2,905,326 

Times-Press 

..(e) 

11.167,926 

930,916 

8.011.122 

2,225,888 

Sunday  ed . . 

..(s) 

3.342,640 

239,792 

2,476,236 

626,612 

Total  .... 

.  (es) 

14,510,566 

1,170,708 

10,487,358 

2,852.500 

Birmingham,  Ala.Age-Herald 

(ms) 

6,167,098 

656,670 

4.885,314 

625,114 

Nezt's  . 

.  (es) 

18,220,272 

3,120,726 

13,017,704 

2,081,842 

Dallas,  Tex . Journal  ... 

. .  (e) 

7,032,947 

795,942 

4,367.767 

1,869.238 

News  . 

.(m) 

8.052.482 

1.752.344 

4,430,900 

1,869,238 

Sundav  ed . . 

..(s) 

5,586,504 

780,174 

3,735,391 

1,070,939 

Total  . . . , 

(ms) 

13,638.986 

2,532,518 

8,166,291 

2,940.177 

Times-Herald  (e) 

11,297,104 

1,638,417 

8,172,617 

1,486,016 

Sunday  ed . . 

...(s) 

4,890.556 

509,848 

3,792,931 

589,847 

Total  .... 

..(es) 

16,187,660 

2,148,265 

11,965,548 

2,075,863 

(Continued  on  page  24) 


The 

testimony 
of  the 

434-- 

In  1926,  434  national  advertisers  used 
The  Indianapolis  News  exclusively  in 
Indianapolis  to  merchandise  the  In¬ 
dianapolis  Radius. 

The  list  reads  like  a  ''blue  book”  of 
American  industries  and  products. 

If  you  doubted  the  ability  of  The  News 
alone  to  carry  your  advertising  effort 
in  this  remarkable  market,  you  might 
ask  any  or  all  of  these  434  about  their 
experience. 

But  it  isn’t  necessary  to  ask  them. 

The  way  they  invested  their  own  ap¬ 
propriations  is  better  proof  of  their 
experience  and  convictions  about  The 
Indianapolis  News  than  if  they  told 
you  in  words. 

One  advertiser  might  conceivably 
make  a  mistake  in  his  choice  of  a 
medium,  or  in  his  willingness  to  make 
it  solely  responsible  for  his  results. 

But  it  is  rather  an  absolute  certainty — 
isn’t  it? — when  434  advertisers  unani¬ 
mously  endorse  The  News  in  Indian¬ 
apolis  and  the  Indianapolis  Radius  and 
use  it  exclusively. 


^%eIndkmapolls 


Frank  T,  Carroll,  Advertising  Director 


New  York  Office 
Dan  A.  Carroll 
110  E.  42cl  Street 


Chicago  Office 
J.  L  Luts 
The  Tower  Bldg. 
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Informal  Notes 


ROY  W.  HOWARD, 

SCRIPPS-HOWARD  NEWSPAPERS: 

Without  KoinK  through  the  formality  of 
extending  congratulations  on  the  many  re¬ 
markable  moves  you  have  been  making 
(you  have  probably  reached  a  place  where 
congratulations  are  an  annoyance),  I  would 
like  to  go  on  record  to  the  effect  that  the 
present  aggressive  policy  of  the  Scripps- 
Howard  Newspapers  is  one  of  the  two  or 
three  most  interesting  developments  in  jour¬ 
nalism  since  the  great  expansion  of  news¬ 
papers  during  the  war.  I  dare  say  moat 

man  nnf  avmntinir  vniir 


papers  aunnK  a-j  ...aw- 

any  newspaper  man,  not  excepting  your 
competitors,  would  agree  with  me  in  this. 


mergenthaler  linotype  CO., 

BROOKLYN,  NEW  YORK: 

Perhaps  if  you  take  the  matter  up 
through  the  right  channel,  you  will  be  able 
to  announce  before  long  that  "Informal 
Notes”  is  now  being  set  in  Linotype  Ionic 
No.  S.  .  *  . 


JOHN  F.  D.  AUE, 

PUBLISHER, 

BUPLINGTON  HAWK-EYE: 

Wo  congratulate  you  on  your  election 
for  the  fourth  consecutive  time  as  oresident 
of  the  Iowa  Dail^  Press  A'sociation.  As 
far  as  re-e’ection  is  concerned,  you  seem  to 
be  running  considerably  ahead  of  George 
Washington,  Theodore  Roosevelt,  and  very 
likely  Calvin  Coolidge  also. 


A.  R^MOS, 

MANAGER,  EL  MUNDO. 

SAN  JUAN,  PORTO  RICO: 

Your  request  this  morning  for  samples 
of  the  services  which  we  have  been  adver¬ 
tising  in  "Editor  &  Publisher”  establishes 
a  new  record.  Yours  is  the  first  paper  to 
send  a  reply  to  these  advertisements  across 
ocean  water. 

«  *  • 


MARC  A.  ROSE. 

EXECUTIVE  MANAGER. 
INTERNATIONAL  NEWS  SERVICE: 

We  congratulate  you  upon  your  new 
position  and  new  responsibilities  with  the 
International  News  Service  and  extend 
most  cordial  good  wishes  for  your  success. 
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A 

COMPLETE 

Classified 

Service 


H.  B.  STITT, 

MAN»GING  EDITOR, 

GRAND  RAPIDS  PRESS: 

In  glancing  over  the  Grand  Rapids  Press 
this  morning,  I  noticed  in  particular  two 
small  depart ments  on  page  one:  in  the  left 
"ear”  your  "Hourly  Temperatures";  at  the 
bottom  of  the  fourth  column,  ‘This  and 
That  in  Local  News.”  The  skilful  editor 
these  days  is  constantly  trying  to  put  more 
in  less  space.  You  have  certainly  done 
this  most  effectively  in  these  two  small 
departments. 


J.  H.  BUTLER. 

CLASSIFIED  MANAGER. 

HOUSTON  CHRONICLE: 

Glad  you  like  the  spring  real  estate  cam¬ 
paign  prepared  by  “Associated  Editors 
Classified  Service.”  Like  yourself,  so  many 
classified  managers  wanted  to  use  this 
material  earlier  than  the  month  scheduled. 
May,  1927,  that  we  mailed  it  to  every  one 
of  our  clients  during  the  past  week.  We 
may  be  able  to  help  along  other  lines;  call 
again  t 


HADDON  IVINS, 

EDITOR-IN-CHIEF. 

UNION  CITY  HUDSON  DISPATCH: 

We  congratulate  both  you  and  the  Hud¬ 
son  Dispatch  upon  your  return  as  Editor- 
in-Chief  of  the  paper  of  which  you  were 
for  twelve  years  managing  editor. 


C.  B.  GROOMES. 

ADVERTISING  MANAGER. 

EDITOR  &  PUBLISHER: 

I  have  noticed  during  the  past  few  weeks, 
an  increase  in  the  mail  sales  of  our  fea¬ 
tures  and  services.  I  rather  think  these 
ads  in  "Editor  ft  Publisher”  have  had 
something  to  do  with  it. 


J.  K.  HUNTER, 

ADVERTISING  MANAGER. 
CHILLICOTHE  (O.)  NEWS- 
ADVERTISER: 

You  are  certainly  meeting  us  more  than 
half  way  in  your  use  of  "Associated  Edi¬ 
tors  Classified  Service.”  Regular  repre¬ 
sentation  on  both  your  front  and  classified 
pages  cannot  fail  to  secure  new  readers  and 
new  advertisers.  How  does  the  new  art  in 
both  our  front  page  and  classified  page 
boxes  impress  you? 


In  Business,  and 


f'ln 


Divided  Into  Four 
Usable  Units 


in  the  Home; 


Major  Promotion  Campaigns 

One  or  two  each  month. 

General  Promotion  Advertising 

Eight  or  more  ads  a  month. 

Classified  Page  Boxes 


Buying  or  Selling 
Real  Estate, 


Six  each  week. 


Front  Page  Boxes 


Daily — Supplemented  by  Result  Stories. 


Used  Cars,  or 


Written  and  prepared 
to  Increase  Reader- 
Interest  and  Create 
Linage,  by  men  who 
Know  Their  Subject 


Merchandise 


Consult  Us 

On  Your  Classified  Problems! 


Associated  Editors 
Classified  Service 


Covers  Them  ALL! 


Associated  Editors,  inc. 


JOHN  H.  MILLAR,  President 

440  S.  Dearborn  St.  CHICAGO 


Ideas— not  merely  big  names/* 


I 
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i  Total 

^  City  Paper  Pub.  Linage  National  Local 

Houston,  Tex,  ..Chronicle  . (e)  9,928,100  1,878,884  5,427,226 

Sunday  ed . (s)  5,193,090  869,022  3,453,086 

,  V  Total . (es)  15,121,190  2,747,906  8,880,312 

Post-Dispatch  (m)  8,309,658  1,422,288  4,819,878 

Sunday  cd . (s)  3,985,660  440,734  2,959,180 

Total  . (ms)  12,295,318  1,863,022  7,779,058 

Press  . (e)  6,385,932  682,080  4,862,466 

Omaha,  Neb.  ..Bee  . (me)  3,609,956  946,022  2,317,518 

Sunday  ed . (s)  2,010,036  531,160  1,289,332 

Total  ....(mes)  5,619,992  1,477,182  3,606,850 

World- 

Herald  ....(me)  9,992,542  1,830,745  6,398,798 

Sunday  ed . (s)  2,626,932  958,279  625,170 

Total  ....(mes)  12,549,474  2,789,024  7,023,968 

St.  Paul,  Minn . .  Pioneer 

Press . (m)  7,186,508  2,504,432  3,118,262 

Sunday  ed . (s)  2,986,872  842,226  1,452,458 

Total  . (ms)  10,173,380  2,346,658  4,570,720 

News  . (e)  7,502,418  1,229,914  5,519,822 

Sunday  ed . (s)  1,622,978  239,554  1,082,354 

Total . (es)  9,125,396  1,469,468  6,602,176 

Dispatch . (e)  10,135,468  2,501,744  6,072,430 

Worcester,  MassJ’oft  . (e)  5,897,283  905,544  4,182,762 

Telegram- 

Gasetle  ...(me)  16,541,924  4,369,579  9,752,494 

Sunday  ed . (s)  2,917,411  705,618  1,666,042 

Total  ....(mes)  19,459,335  5,075,197  11,418,536 


2,621,990 

870,982 

3,492,972 

2,067,492 

585,746 

2,653,238 

841,386 

346,416 

229,544 

575,960 

1,692,999 

1,043,483 

2,736,482 

1,563,814 

692,188 

2,256,002 

752,682 

301,070 

1,053,752 

1,561,294 


2,419,851 

545,751 

2,965,602 


how  half  a  state 
found  its  voice 


1920 

South  Jersey  without  a 
single  newspaper  of 
general  circulation. 

Camden,  largest  city  of 
South  Jersey,  support¬ 
ing  2  local  dailies 
with  combined: — 

linage 

10,876,523 


1926 

South  Jersey  with  a 
morning  and  an  eve¬ 
ning  newspaper  reach¬ 
ing  every  city,  village, 
and  rural  route. 

Camden  proud  of  two 
big  dailies  with  com¬ 
bined  advertising: — 

linage 

20,276,943 


NEWSPAPERS  IN  CITIES  OF  150,000  TO  199,999  POPULATION 


Bridgeport,  Cotm.Post  . (e) 

Sunday  ed . (s) 

Total  . (es) 

Telegram  ....  (m) 


Dayton,  O. 


.Journal  . (m) 

Sunday  ed . (s) 

Total  . (ms) 

Herald  . (e) 

Total . (es) 

News  . (e) 

Sunday  ed . (s) 

Total . (es) 


7,119,568 

1,478,383 

8,597,951 

7,172,193 

4,350,696 

3,984,372 

8,335,068 

10,728,494 

14,712,866 

12,848,626 

4,033,554 

16,882,180 


1,848,318 

289,030 

2,137,348 

1,850,292 

631,890 

399,826 

1,031,716 

978,922 

1,378,748 

1,937,516 

469,252 

2,406,768 


4,431,921 

1,008,706 

5,440,627 

4,519,691 

2,387,084 

2,992,962 

5,380,046 

8,246,070 

11,239,032 

8,594,866 

2,807,714 

11,402,580 


839,329 

180,647 

1,019,976 

802,210 

1,054,606 

591,584 

1,646,190 

1,470,854 

2,062,438 

2,316,244 

756,588 

3,072,832 


Circulation  Circulation 

67,000 


Des  Moines,  \2i.  .Capital  . 

..(e) 

5,884,663 

1,244,693 

3,867,121 

772,849 

Tribune  .... 

...(e) 

9,608,754 

2,404,985 

5,745,725 

1,458,044 

Register  ... 

.  .(m) 

4,673,156 

2,113,258 

1,118,294 

1,441,604 

,  Sunday  ed... 

...(s) 

3,421,203 

1,215,885 

1,534,820 

670,498 

Total  .... 

.(ms) 

8,094,359 

3,329,143 

2,653,114 

2,112,102 

Fort  Worth  _ Star-Telegrai 

m  (e) 

6,649,370 

1,914,640 

3,628,604 

1,106,126 

Record- 

Telegram 

. .  (m) 

4,610,410 

1,647,800 

1,854,174 

1,108,436 

'  Sunday  ed . . 

...(s) 

3,628,912 

726,936 

2,419,718 

482,258 

Total  . . . . 

.  (ms) 

8,239,322 

2,374,736 

4,273,892 

1,590,694 

Press  . 

...(e) 

5,514,796 

554,736 

4,077,206 

882,854 

Grand  Rapids, 

Mich . Press  . 

...(e) 

15,814,470 

2,521,540 

11,081,854 

2,211,076 

Hartford,  Conn..Courant  _ 

..(m) 

6,821,789 

1,199,090 

4,604,121 

1,018,638 

Sunday  ed. . 

...(s) 

4,764,116 

1,180,270 

3,223,939 

3,359,907 

Total  .... 

.(ms) 

11,585,905 

2,379,300 

7,828,060 

1,378,545 

Times . 

...(e) 

15,113,111 

2,447,763 

10,629,512 

2,035,836 

Memphis,  Tenn.  .Commercial 

Appeal  . . 

...(m) 

10,626,399 

2,426,907 

6,292,832 

1.906,660 

Sunday  ed. . 

...(s) 

5,807,473 

1,170,015 

3,675,560 

%1,898 

Total  .... 

.  (ms) 

16,433,872 

3,596,922 

9,968.392 

2,868,558 

'  •  Press-Scimitar  (e) 

7,324,485 

784,560 

5,613,671 

926,254 

New  Haven, 

Conn.  . Journal- 

Courier  . . 

. .  (m) 

7,848,652 

1,252,247 

5,705,397 

891,008 

Register  . . . 

...(e) 

9,248,449 

2,151,711 

5,426,772 

1,669,966 

Mindav  ed . . 

...(s) 

3',77 1.566 

763,855 

2,635,511 

372,200 

Total  . . . . 

. .  (es) 

13,020,015 

2,915,566 

8,062,283 

2,042,166 

Norfolk,  Va . Ledger- 

Dispatch 

. ...  (e) 

10,122,700 

1,856,008 

7,238,462 

1,028,230 

Richmond,  Va. . .  N ews-Leader  .(e) 

12.756,408 

2,210,558 

8,396,430 

2,149,420 

Syracuse,  N.  Y.. Herald  _ 

....(e) 

9,174,437 

1,259,832 

6,732,389 

1,182,216 

Sunday  ed. 

....(s) 

3,047.335 

466,081 

2,132,008 

449,246 

Total  .. 

.  ..(es) 

12.221,772 

1,725,913 

8.864.396 

1,631.462 

Youngstown,  0.  .Telegram  . 

....(e) 

11,051,613 

1,732,085 

7,539,163 

1,780,365 

(Estimated) 


7  Years*  Growth  of  Camden* s  Two  Newspapers 

C1RCU^W^19^  J2IL 

j  Linage 

6Q.QQQ - t _ 2qooo!Doo 

- 19,000,000 

- - 18,000000 

- 17,000000 


EVENING 

Camden,  N.  J. 


MORNING 

Camden,  N.  J. 


f.  Courier 
Post 


NEWSPAPERS  IN  CITIES  OF  100,000  TO  150,000  POPULATION 

Albany,  N.  Y _ Knickerbocker 


Press . 

.  (m) 

7,589,470 

1.272,450 

4,947,022 

1,369,998 

Sunday  ed. . . 

..(s) 

3,482,472 

589.596 

2,537,612 

355,264 

Total  . 

(ms) 

11,073,342 

1,848,056 

7,500,024 

1,725,262 

News  . 

..(e) 

7,277,536 

877,322 

5,030,216 

1,369,998 

Times-Union 

..(e) 

9,395,438 

2,182,490 

6,183,238 

1,029,710 

.Post  . 

.(m) 

7,205,659 

672,891 

5238,416 

1,294,352 

Courier  .... 

..(e) 

13,071,284 

1,478,861 

10,254,629 

1.337.794 

Post  & 

Courier  ... 

.(meJ 

20,276,943 

2,151,752 

15,493,045 

2.632.146 

Cover  half  a  state 
at  one  cost 


National  Representather:  Story,  Brooks  8i  Finley,  New  York,  Philadelphia 
Chicago,  Los  Angeles,  San  Francisco 


(Continued  on  page  26) 
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fxii^ra  and  OrmsbeeW 


O  Mar*  andur 

^  New  York 


Chicago 


Detroit 


San  Francisco 


FIGURES 
TELL  THIS 
STORY 

BETTER  THAN 
WORDS 


IN  1926  the  St.  Paul  Dis¬ 
patch  8C  Pioneer  Press 
and  Sunday  Pioneer  Press 
published  6,053,712  lines 
of  national  advertising  .  .  . 
a  GAIN  of  1,156,625  lines 
over  the  previous  year. 

The  list  of  579  National 
Advertisers  (312  of  this 
number  used  these  papers 
exclusively)  investing  in 
this  lineage  is  representative 
of  all  classes  of  business. 

A  substantial  increase  in  the 
total  number  of  National 
Advertisers  and  in  exclusive 
accounts,  as  well  as  in 
National  Advertising  line¬ 
age,  is  strong  and  convinc¬ 
ing  evidence  that  National 
Advertisers  are  finding  a 
rich  and  profitable  market 
for  their  goods  in  the  re¬ 
markable  coverage  of  these 
complete,  metropolitan 
newspapers. 


Average  net  paid  combined  daily  circulation  for  6  months 
ending  September  30,  1926 

City  Home  Total  Total 

Delivered  City  Net  Paid 

Dispatch  and 

Pioneer  Press  . .  96,518  104,559  162,797 


Average  net  paid  Sunday  circulation  for  6  months  ending 
September  30,  1926 


Total 

Total 

City  Home 

Total 

Total 

City 

Net  Paid 

Delivered 

Sunday  Pioneer 

City 

Net  Paid 

104,559 

162,797 

Press  .  48,233 

54,525 

147,707 
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(Continued  from  page  24) 


City  Paper 

Pub. 

Total 

Linage 

National 

Local 

Classified 

Canton,  0 . News  . 

.(es) 

9,192,092 

736,624 

6,530,694 

1,824,774 

Repository  . 

...(e) 

12,114,871 

1,640,618 

8,224,402 

2,249,851 

Sunday  ed. . . 

..(s) 

3,321,945 

530,020 

2,199,678 

592,247 

Total . 

.(es) 

15,436,816 

2,170,638 

10,424,080 

2,842,098 

Duluth.  Minn.  ..News- 

Tribune  ... 

,  (ms) 

7,344,029 

1,028,398 

4,%9,503 

1,346,128 

Elizabeth,  N.  ].. Journal  . 

..(e) 

12,668,698 

1,389,556 

9,342,004 

1,937,138 

El  Paso,  Tex.  ., Times  . 

.(m) 

2,735,995 

1,015,345 

1,102,006 

618,644 

Sunday  ed . . . 

..(s) 

2,016,302 

493,466 

1,307,445 

215,391 

Total  . 

(ms) 

4,752,297 

1,508,811 

2,409,451 

834,035 

Herald  . 

..(e) 

5,713,919 

1,788,342 

3,035,528 

890,049 

Post  . 

..(e) 

3,176,715 

409,5% 

2,326,482 

440,997 

Erie,  Pa.  . Dispatch- 

Herald  . . . 

..(e) 

7,659,073 

1,200,133 

5,269,166 

1,189,774 

Sunday  ed . . . 

..(s) 

1,839,725 

500,076 

1,339,649 

360,198 

Total . 

.(es) 

9,498,798 

1,700,209 

6,608,815 

1.552.418 

Times . 

..(e) 

8,941,793 

1,605,220 

5,891,869 

1,444,704 

Fall  River,  iJlassHerald-News 

..(e) 

6,470,374 

1,580,154 

4,557,269 

332,951 

Flint,  Mich . Journal  - 

...(e) 

14,604,772 

1,865,934 

11,246,631 

1,494,526 

Fort  Wayne,  Ind.Journal- 

Gazette  . . . 

.(m) 

7,527,051 

715,610 

4,883,697 

1,927,744 

Sunday  ed . . . 

..(s) 

3,796,709 

415,030 

2,590,581 

791,098 

Total  . 

(ms) 

11,323,760 

1,130,640 

7,474,278 

2,718,842 

News  & 

Sentinel  . . 

..(e) 

11,488,099 

1,971.837 

7,966,210 

1,550,052 

Hollywood,  Cal.  .Cithen  . 

..(e) 

4,556,441 

697,882 

3,227,704 

630,855 

Honolulu,  T.  H..  Advertiser  .. 

.  (ms) 

6,144,061 

1,201,529 

4,259,626 

682,906 

Star-Bulletin 

.(e) 

5,576,897 

1,303,373 

3,891,502 

383,022 

Jacksonville,  Fla. Journal . 

.  .(es) 

8,827,028 

966,728 

6,155,884 

1,704,416 

Times-Union  (ms) 

16,014,012 

4,619,314 

8,403,808 

2,990,876 

Kansas  City,  Kan.Kansan  . 

.  (es) 

5,853,050 

1,229,725 

3,237,444 

1,298,843 

Knoxville,  Tenn..A7ftw- 

Sentinel  . . 

..(e) 

8,556,602 

1,423,058 

5,723,030 

1,410,514 

Journal  . 

..(m) 

5,470,220 

902,524 

3,518,382 

1,049,314 

Sunday  ed . . . 

..(s) 

2,902,788 

203,8% 

2,301,166 

379,726 

Total  .... 

.(ms) 

8,373,008 

1,106,420 

5,819,548 

1,447,040 

Long  Beach,  Cal.Press-Tele- 

gram . 

..(e) 

9,359,679 

1,470,620 

5,848,799 

2,040,260 

Sunday  ed. . , 

...(s) 

2,579,066 

534,406 

1,580,199 

464,461 

Total  .... 

.  .(es) 

11,938,745 

2,005,026 

7,428,998 

2,503  721 

Lowell,  Mass.  ..  Courier-Citizen  & 
Leader  ....  (me) 

5,872,898 

1.075.854 

4,255,535 

543,409 

Lynn,  Mass . Telegram- 

News _ 

..(e) 

5,834,696 

865,536 

3,954,132 

1,015,028 

Sunday  ed.. 

..(s) 

1,201,3% 

218.974 

653.646 

328.776 

Total  . . . 

..  (( 

7,036,092 

1,084,510 

4,607,778 

1.343,804 

Item  . 

..(e) 

6,582,394 

NaslArille,  Tenn.  .Banner _ 

..(e) 

6,345,990 

1,403,192 

4,150,692 

792,106 

Sunday  ed. . 

..(s) 

2,765,742 

565,530 

1,877,372 

322,840 

Total  .... 

.(es) 

9,111,732 

1,968,722 

6,028,064 

1,114,946 

New  Bedford  ..  .Standard  & 

Mercury  . 

.  (me) 

6,060,572 

1,441,902 

4,204,970 

413,700 

Sunday  ed . . . 

...(s) 

1,570,464 

376,054 

1,084,902 

109,508 

Total  .... 

(mes) 

7,631,036 

1,817,956 

5,289,872 

523,208 

Times  . 

.  .(m) 

3,902,212 

365,898 

3,122,907 

413,407 

Oklahoma  City.. News  . 

...(e) 

4,731,678 

878,164 

3,047,422 

806,092 

Oklahoman 

. .  (m) 

6,686,274 

1,7%,438 

3,185,630 

1,704,206 

Times . 

...(e) 

8,067,136 

2,065,294 

4,320,078 

1,681,764 

Sunday  ed . . 

.  .(es) 

3,437,364 

963,536 

1,748,726 

725,102 

Paterson,  N.  J...Pre.M- 

Guardian 

...(e) 

9,190,794 

1,188,5% 

6,561,193 

1,441,005 

Sunday 

Chronicle 

...(s) 

1,769,598 

374,254 

1,132,559 

262,785 

Total  .... 

(es) 

10,960,392 

1,562,850 

7,693,752 

1,703,790 

Reading,  Pa.  ...Eagle  . 

.  (es) 

11,985,484 

2,185,556 

9,798,628 

times  . 

.(m) 

6,151,362 

558,782 

5,000,226 

592,354 

San  Diego,  Cal. .  Sun  . 

...(e) 

11,255,860 

1,195,768 

8,108,576 

1.951.516 

Tribune  ... 

..(e) 

14,069,804 

2,346,638 

9,435,048 

2,288,118 

Union  . 

(ms) 

16,551,080 

2,556,204 

9,408,616 

4,586,260 

Scranton  . Republican  . 

.(m) 

8,420,978 

899,468 

6,942,206 

579,304 

Times . 

..(e) 

13.984,863 

2,103,661 

11,017,101 

864,101 

South  Bend,  Ind.News-Times(mes) 

10,872,015 

1,399,335 

7,660,114 

1,812,566 

r ribune  . . . 

...(e) 

8,934,078 

1,513,033 

6,211.902 

1,209,143 

Sunday  ed . . 

...(s) 

1,9%,507 

436.726 

1,264,635 

295,146 

Total  . . . . 

. . (es) 

10,930,585 

1.949,759 

7,476,537 

1.504,289 

Salt  Lake  Citv, 

Utah . Deseret  News. .(e) 

4,637,710 

1,021,370 

2,872,422 

743,918 

Telegram  .. 

...(e) 

5,121,746 

579,632 

3,820,908 

703,206 

Sunday  ed . . 

...(s) 

1,068,998 

373,4.50 

695.548 

202,454 

Total  . . . . 

. . (es) 

6,190,744 

971,082 

4,516,456 

905,660 

Tribune  ..., 

...(m) 

7,346,%2 

1,656,858 

3,735,172 

1,954,932 

Sunday  ed . . 

...(s) 

4,023,446 

899,654 

2.522.380 

601,412 

Total  .... 

..(ms) 

11,370,408 

2,556,512 

6,257,552 

2.556,344 

Spokane,  Wash.  .Chronicle  .. 

...(e) 

10,488,853 

1.599.6% 

7,163,069 

1.726.088 

Spokesman- 

Review  . . 

. .  (m) 

5,522,090 

1,358,700 

2,327.234 

1,836.156 

Sunday  ed, . 

...(s) 

3,415,412 

1,048,460 

1,804.7% 

562,156 

Total  . , , , 

. .  (ms) 

8,937,502 

2,407,160 

4,232,030 

2,398,312 

Press  . 

...(e) 

3,430,728 

681.716 

2,162,468 

586,544 

Tacoma,  Wash,, Ledger _ 

.. .  (m) 

2,524,639 

574,348 

1,302,839 

647,452 

Sunday  ed , . 

...(s) 

3,6%, 026 

848.%S 

1,982,137 

864,924 

Total  . . , , 

,  .(ms) 

6,220,665 

1,423,313 

3,284,976 

1,512,376 

'  News-Tribune  (e) 

9,974,790 

2,031,022 

5,802,888 

2.140,880 

Times . 

...(e) 

5,424,4% 

924,364 

3,777,116 

1,0%,018 

City 

Paper 

Pub. 

Total 

Linase 

National 

Local 

Trenton,  N.  J... 

.State-Gazette 

(m) 

5,%5,964 

506,390 

4,698,251 

Times . 

Times- 

..(e) 

9,944,023 

1,956,760 

6,617,163 

Advertiser 

..(s) 

2,508,236 

264,982 

1,793,679 

Total . 

.(es) 

12,452,259 

2,221,742 

8,410,842 

Troy,  N.  Y . 

.Record  . 

(me) 

6,866,779 

1,4%, 940 

4,742,316 

Tulsa,  Okla.  . . . 

.Tribune . 

.(es) 

10,414,236 

1,625,400 

7,190,134 

World  . 

(ms) 

11,363,023 

2,303,084 

7,010,745 

Utica,  N.  Y.... 

.Press  . 

.(m) 

8,6%,632 

1,018,612 

7,678,020 

Waterbury,  Conn./4»«erican  ... 

..(e) 

8,%7,729 

1,751,776 

6,120,858 

Republican  . . 

.(m) 

7,212,932 

1,407,462 

4,773,592 

Sunday  ed . . . 

..(s) 

2,439,511 

411,553 

1,768,947 

Total  . 

(ms) 

9,652,443 

1,819,015 

6,542,539 

Wilmington,  Del. Journal  . 

Morning 

..(e) 

8,329,777 

1,728,995 

5,627,245 

News  . 

.  (m) 

2,747,234 

826,331 

1,125,613 

Sunday  Star 

..(s) 

2,315,338 

Yonkers,  N.  Y. 

1 - 

.  Herald  . 

..(e) 

5.241,446 

771,%3 

3,382,269 

I 


ClattifitJ 

576,663 

1.201,036 


436,545 

1.637,581 

627,523 

1,598,702 

2,049,194 


1,095,095 

1,031,878 

259,011 

1,290.889 


NEWSPAPERS  IN  CITIES  OF  75,000  TO  99,999  POPULATION 


Allentown,  Pa.  .  .Chronicle  & 

News  . (e) 

Call  . (m) 

Sunday  ed . (s) 

Total  . (ms) 

Bayonne,  N.  1... Times  . (e) 

Chattanooga, 

T enn . News  . (e) 

Times . (m) 

Sunday  ed . (s) 

Total . (ms) 

Evansville,  Ind.. .  Courier- 

Journal  . . .  (me) 

Sunday  ed . (s) 

Total  ....(mes) 

Gary,  Ind . Post-Tribune  ..(e) 

Harrisburg,  Ps... Tele  graph  _ (e) 

Lansing,  "iAxch..  .State  Journal  ..(e) 

Little  Rock,  A.r\iDemocrat . (e) 

Sunday  ed . (s) 

Total  . (es) 

Gazette . (ms) 

Miami.  Fla . Herald  . (m) 

Sunday  ed . (s) 

Total  . (ms) 


8,434,384 

10.232.628 
1.364,076 

11.232.628 
4,145,912 


535,038 

1,930,180 

206,206 

2,136,386 

928,848 


7,057,246 

6,837,796 

941,668 

7,779,464 

2,491,196 


842,100 

1,464,652 

216202 

1,680,854 

725,868 


7,708,180 

4,631,640 

2,420,863 

7,052,503 


1.646,785 

842,996 

443,994 

1.286.990 


5,185,159 

3,069,525 

1,666,291 

4,735,816 


11,324,509 

3.160,437 

14,484,946 

10,401,801 

5,979,288 

11,008,851 

7,012,460 

3,316,502 

10.328,962 

10,253,320 

18,277,392 

6,039,922 

24,317,314 


(Continued  on  page 


1,858,954 

624,006 

2,500,960 

1.153.836 
1.247,246 
1,715,602 

1.508.836 
602,112 

2,110,948 

2,567,474 

2,133,922 

735,154 

2,869,076 

28) 


7,694,965 

2,229,817 

9,924,782 

7,819,230 

4,060,042 

7,932,701 

4,411,344 

2,268,672 

6,680,016 

6,346,158 

11,736,382 

4.175,304 

15,911,686 


1.770,690 

288,614 

2,059204 

1.428,735 

672,000 

1,360,548 

1.092280 

445.718 

1,537.998 

1,339,688 

4,407,088 

1,129,464 

5,536,552 


WHY  NOT 


Cover  an  Entire  Market  with 
One  Advertising  Contract? 


The  Northern  Minnesota  and  Upper 
Wisconsin  Jobbing  Territory  and  the 
Twin  Ports  Market  of  Duluth  and 
Superior  is  thoroughly  covered  by  the 


Duluth  News  Tribune 
SUPERIOR  TELEGRAM 


COMBINATION 


IN  FACT 


It  takes  one  advertising  contract  to  obtain 

54,000  Circulation 


in  this  field. 


w-jf  i*  ^  i  j  A 
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The  Eloquence  Of  Figures 

And  The  Conviction  Of  Facts 


The  importance  of  Washington,  D.  C.  as  a  market  is  emphasized  by  The  Star’s  rank  as 
fourth  among  the  7-issues-a-week  newspapers  of  the  country  with  a  total  of  28,900,824 
lines. 

An  analysis  of  these  figures  reveals  The  Star’s  outstanding  supremacy  in  this  market. 

Lx>cal  Display  Daily  ^  carried  8,865,861  lines 


The  Star  . 14,566,736  :  MORE  local  display  advertising  daily 

Second  Paper  .  5,700,875  I  than  the  second  paper — and  480,978 

Third  Paper  .  3,468,205  lines  more  than  all  the  other  papers 

Fourth  Paper  .  3,064,923  I  combined. 

Fifth  Paper .  1,851,755  J 

•» 

Local  Display— Sunday  The  Star  carried  1,012,283  lines 

The  Star .  5,377,386  .  MORE  local  display  advertising  on 

Second  Paper  .  4,365,103  Sunday  than  the  second  paper. 

Third  Paper .  1,094,427 


National  Advertising — 

Daily 

The  Star  . 

2,378,782 

Second  Paper  . 

1,210,668  1 

Third  Paper  . 

1,032,943 

Fourth  Paper  . 

705,777 

Fifth  Paper  . 

376,270 

National  Advertising — Sunday  1 

The  Star . 

836,182  1 

Second  Paper  . 

699,637  f 

Third  Paper  . 

478,116  J 

Classified — Daily 

I 

The  Star  . 

4,498,371 

Second  Paper  . 

1,535,404 

Third  Paper  . 

1,174,702 

Fourth  Paper  . 

1,164,692 

Fifth  Paper  . 

551,099 

Classified — Sunday 

The  Star  . 

1,243,367 

Second  Paper  . 

463,610 

Third  Paper  . 

298,735 

Total  Linage  of  All  Advert’sing  I 

The  Star  . 

28,900,824  ! 

Second  Paper  . 

11,343,381  i 

Third  Paper  . 

8,086,245 

Fourth  Paper  . 

7,028,191 

Fifth  Paper  . 

,  2,779,124  J 

The  Star  carried  1,168,114  lines 
MORE  national  advertising  than  the 
second  paper. 


The  Star  carried  136,545  lines 
MORE  national  advertising  than  the 
second  paper. 


The  Star  carried  2,962,967  lines 
MORE  classified  advertising  daily 
than  the  second  paper — and  72,474 
lines  more  than  all  the  other  papers 
combined. 

The  Star  carried  779,757  lines 
MORE  classified  advertising  Sunday 
than  the  second  paper — and  481,022 
lines  more  than  all  the  other  papers 
combined. 


The  Star  carried  17,557,443  lines 
MORE  advertising  than  the  second 
paper. 


In  Other  words  The  Star  carried  within  336,117  lines  as  much  advertising  during  1926 
as  ALL  THE  OTHER  PAPERS  IN  WASHINGTON  COMBINED. 

Washington  is  a  great  market — which  The  Star  covers  completely  and  economically. 


Eastern  Representative 
Dan  A.  Carroll 
110  East  42n<l  Street 
New  York,  N.  Y. 


WASHINGTON,  D.  C. 

Member  of  The  Aeeoeiated  Preae 


Western  Representative 
J.  E.  Luts 

1110  Tower  Building 
Chicago,  III. 
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Classified 

838,461 

1,375,871 

382,202 

1,758,073 

1,404,648 


Rockford,  Ill.  . 
Sioux  City,  la. 


Schenectady, 


Tampa,  Fla 


(Continued  from  page  26) 

Paper 

Pub. 

Total 

Linage 

National 

Local 

..Times . 

..(e) 

10,126,680 

1,437,924 

7,850,295 

.Star . 

..(e) 

8,371,046 

1,587,275 

5,407,900 

Sunday  ed. . 

..(s) 

2,873,115 

449,260 

2,041,653 

Total  .... 

(es) 

11,244,161 

2,036,535 

7,449,553 

Transcript  . 

.(m) 

6,400,576 

1,562,022 

3,433,906 

Joumai- 

Transcript 

..(es) 

11,888,212 

1,974,406 

8,087,590 

.Republic  . . . 

...(e) 

5,610,640 

711,312 

4,170,768 

.Journal  - 

(tries) 

6,278,510 

1,921,346 

3,544,254 

.Gazette  - 

.  .(m) 

3,161,410 

i39,014 

2,127,944 

Sunday  ed. . 

...(s) 

2,202,046 

259,210 

1,778,434 

Total  . . . . 

.(ms) 

5,363,456 

798,224 

3,906,378 

News-Press 

...(e) 

6,698,958 

1,855,854 

4,079,180 

.Gazette  _ 

..(m) 

10,303,440 

1,532,202 

7,283,962 

Unton-atar  . 

...(e) 

7,583,970 

1,074,815 

5,480,344 

.Times . 

...(e) 

12,381,236 

1,178,268 

9,288,384 

Tribune  .... 

..(m) 

11,116,462 

1,808,870 

6,597,682 

Sunday  ed . . 

...(s) 

5,197,864 

762,300 

3,650,318 

Total  . . . . 

.(ras) 

16,314,326 

2,571,170 

10,248,000 

.Hudson 

Dispatch  . 

..(m) 

5,119,529 

607,546 

3,757,586 

. Beacon  .... 

...(e) 

6,064,985 

794,728 

4,138,327 

Sunday  ed . . 

...(s) 

2,032,824 

165,699 

1,509,121 

Total  . . . . 

..(es) 

8,097,809 

960,428 

5,647,488 

Eagle . 

.(ms) 

9,695,427 

1,821,946 

5,387,774 

LNeuifs . 

...(e) 

7,105,392 

847,424 

5,964,232 

Times-Lcdger . .  (e) 

12,331,760 

1,325,875 

10,414,609 

Record  .... 

..(m) 

13,813,499 

1,163,176 

10,929,142 

1,826,216 

728,560 

812,910 

494,452 

164,402 

658,854 

763,924 

1,403,892 

817,430 

1,914,584 

2,709,910 

785,246 

3,495,156 

754,397 

1,131,930 

358,004 

1,489,934 

2,485,707 

293.736 

591,276 

1,721,181 


NEWSPAPERS  IN  CITIES  OF  50,000  TO  74,999  POPULATION 


Altoona,  Pa . Mirror  . 

..(e) 

11,991,672 

1,370,586 

9,292,738 

1,328,348 

Tribune  . . . . 

..(m) 

5,786,914 

506,905 

4,380,003 

900,006 

Atlantic  City, 

N.  J . Press-C/«»o« 

(me) 

10,085,771 

1,505,338 

6,423,602 

2,003,328 

Sunday  ed. . . 

..(s) 

2,783,106 

145,672 

2,011,612 

624,826 

Total  .... 

(mes) 

12,868,877 

1,651,010 

8,435,214 

2,628,154 

Augusta,  Ga.  ...Chronicle... 

.(ms) 

4,261,110 

688,114 

3,169,684 

403,312 

AsbfviDe,  N.  C.. Citizen  . 

.(ms) 

12,044,746 

1,579,410 

8,667,568 

1,797,768 

Times . . 

..(es) 

9,763,306 

601,524 

7,4841246 

1,498,966 

Bay  City,  hLich..Times-Tribune  (e) 

6,680,380 

1,158,598 

4,963,742 

478,912 

Sunday  ed. . . 

..(s) 

1,680,896 

195,048 

1,380,400 

101,836 

Total  . . . . . 

. . (es) 

8,361,276 

1,353,646 

6,344,142 

580,748 

Beaumont,  Tex. .Enterprise  & 

Journal  . . 

(mes) 

14,169,966 

3,093,024 

9,135,197 

1,854,339 

Berkeley,  Cal.  ..Gasette . 

..(e) 

5,614,672 

634,536 

3,328,752 

1,651,384 

Bethlehem,  Pa.  .  .Globe-Times 

..(e) 

8,100,890 

1,344,238 

6,157,746 

598,906 

Binghamton, 

N.  Y . Press  & 

Leader  . . 

..(e) 

10,871,304 

1,897,290 

7,321,302 

1,652,712 

Brockton,  Mass . .  Enterprise  . 

..(e) 

5,300,106 

1,238,818 

3,122,644 

938,644 

Cedar  Rapids,  la.  Gazette _ 

..(e) 

6,958,546 

1,603,616 

4,804,464 

550,466 

Charleston,  S.  CGazette _ 

.(m) 

7,101,430 

1,379,679 

4,661,034 

868,315 

Sunday  ed. . 

..(s) 

2,218,020 

333,263 

1,692,215 

182;938 

Total  . . . . 

(ms) 

9,319,450 

1,712,942 

6,353,249 

1,051,253 

Courier  . . 

(m) 

2,725,646 

707,308 

1,544,144 

474,194 

Sunday  ed . . 

..(s) 

1,813,994 

458,920 

1,173,242 

181,832 

Total  . . . . 

(ms) 

4,539,640 

1,166,228 

2,717,386 

656,026 

Post  . 

..(e) 

5,903,660 

1,508,780 

3,974,754 

420,126 

Chester,  Pa . Times . 

..(e) 

5,834,902 

1,784,646 

3,326,466 

723,790 

Columbus,  Ga.  ..Ledger  _ 

..(e) 

3,826,584 

883,008 

2,522,198 

421,378 

Sunday  ed. . 

..(s) 

1,531,950 

248,982 

1,129,842 

153,216 

Total  .... 

.(es) 

5,358,534 

1,131,900 

3,652,040 

574,594 

Covington,  Ky. .  .'Kentucky  Post  (e) 

2,885,750 

103,992 

‘2,321,242 

460,516 

Sunday  ed. . 

...(s) 

785,242 

47,428 

593,964 

143,850 

Total  . (es) 

Davenport,  la.  . .  Democrat  & 

3,670,992 

151,420 

2,915,206 

604,366 

Leader  . 

...(e) 

5,164,516 

622,314 

4,194.078 

348,124 

Sunday  ed 

...(s) 

1.755.236 

236,390 

1,323,490 

195,356 

Total  . . 

. . (es) 

6.919.752 

858,704 

5,517,568 

543,480 

T  imes  . . . 

...(e) 

9,432,108 

1,673,630 

6,862,128 

8%,350 

Decatur,  Ill . Herald  .. 

.  (ms) 

7,527,170 

994,112 

5,635,528 

1,017,814 

Re^new  . . 

...(e) 

6,306,120 

1,096,462 

4,325.730 

883,928 

Sunday  ed 

...(s) 

2,067,929 

199,363 

1,674,967 

193,599 

Total  . . 

..(es) 

8,374,049 

1,295,825 

6,000,697 

1,077,527 

Evanston,  Ill.  . . .  Nervs-hidex 

..(e) 

6,001,000 

260,622 

5,158,108 

582,270 

Fresno,  Cal . Republican  , 

..(ms) 

8,017,304 

2,042,474 

4,411,624 

1,562,218 

Galveston,  Tex.. News . 

..(ms) 

5,709,595 

1,292,996 

3,096,293 

1,320,306 

T ribune  . . . 

...(e) 

3,860,771 

639,938 

2.351,973 

873,860 

Greenville,  S.  C..News . 

.  .(m) 

4,897,278 

1,122,228 

3,314,544 

460,506 

Sunday  ed. 

...(s) 

2,173,908 

512,078 

1,413,596 

248',234 

Total  . . . 

..(ms) 

7,071,186 

1,634,306 

4,728,140 

708740 

Greenwood,  S.  ^Andex- Journal  (es) 
Harerhill,  Mass .  Sunday 

2,431,198 

423,752 

1,860,768 

146,678 

Record  . , 

....(s) 

1,001,492 

40,000 

957,492 

4,000 

City 

Paper 

Pub. 

Total 

Linage 

National 

Local 

Claui^ 

Huntington, 

W.  Va, . 

.Herald- 
Dispatch  . 

.(ms) 

7,990,945 

1,201,555 

5,711,040 

1,078,^ 

Jackson,  Mich... 

.  Citizen- 
Patriot  .. 
Sunday  ed . . 

...(e) 

...(s) 

7,717,253 

2,285,421 

1,224,770 

227,359 

5,679,996 

1,813,168 

812,48 

I.O57S1 

Total  .... 

. .  (es) 

10,002,674 

1,452,129 

7,493,1M 

Johnstown,  Pa.. 

.  T ribune  . . . 

...(e) 

12,084,422 

1,370,894 

9,856,462 

857,066 

Joliet,  Ill . 

.  Herald-News  ( es  ) 

10,683,260 

1,194,690 

7,732,256 

1.756314 

Kalamazoo,  Mich.Gasette  .... 

...(e) 

8,371,894 

1,465,814 

5,959,449 

946^1 

Sunday  ed. . 

...(s) 

2,037,036 

262,542 

1,453,243 

32lSi 

Total  .... 

. .  (es) 

10,408,930 

1,728,356 

7,412,692 

1.267^ 

Kenosha,  Wis.  . 

.News  . 

...(e) 

8,355,830 

1.204,406 

5,665,702 

1.485,72 

Lancaster,  Pa.  . 

.New  Era  . . 

...(e) 

7,064.998 

1,378,037 

4,551,852 

1.135109 

Intelligencer 
News 
Journal  . . 

6- 

.  (me ) 

6,485,444 

1,377,944 

4,088,732 

1,018;« 

Sunday  ed . . 

...(s) 

816,388 

98,675 

514,092 

203,62 

Total  .... 

(mes) 

7,301,832 

1,476,619 

4,602,824 

1.2223 

Lima,  O . 

.  News  . 

..(es) 

9,018,142 

1.341,872 

6,129.270 

1,4662® 

Star  . 

.  (ms) 

4,621.582 

294,868 

3,268,944 

1,057;® 

Macon,  Ga . 

.Telegraph  . , 

,..(m) 

4,836,820 

1,107,684 

3,071,609 

65732 

Sunday  ed . . 

...(s) 

2,189,381 

441,844 

1,547,250 

20028 

Total  . . . . 

.(ms) 

7,026,201 

1,549,528 

4,618,859 

857314 

Madison,  Wis.  . 

.Capital-Times  (e) 

5,867,386 

838,166 

4,264,792 

764,428 

McKeesport,  Pa..Vct£'r  . 

...(e) 

9,860,410 

Montgomery,  Ala..\dvertiser  . . 

.  (ms) 

5,672,534 

1,559,278 

3,602,382 

510374 

Mt.  Vernon, 

N.  Y . 

..■irgus  . 

...(e) 

9,718,618 

917,756 

8,125,460 

675,48 

Niagara  Falls, 

N  Y . 

.Gazette  . . . 

...(e) 

9,049,480 

1,224,878 

6,981,739 

832363 

Pasadena,  Cal.  . 

.Star  . 

...(e) 

11,999,960 

754,936 

8,270,318 

2,525,922 

Passaic,  N.  J... 

.News  _ 

...(e) 

7,908,929 

1,417,707 

5,648,042 

843,180 

Portsmouth,  Va, 

..Star  . 

...(e) 

3,112,325 

437,717 

2,505,264 

164344 

Sunday  ed. 

...(s) 

1,711,080 

79,818 

1,593,627 

37,635 

Total  . . . 

..(es) 

4,823,405 

517,535 

4,098,891 

201379 

Racine,  Wis.  . . 

.  Journal-News  ( e  ) 

6,909,672 

1,302,938 

4,878,062 

728372 

Times-Call  , 

....(e) 

5,272,372 

755,454 

3,886,498 

630,420 

Rock  Island,  Ill. 

..Argus  . 

...(e) 

7,442,729 

1,120,504 

5,651,030 

671,1# 

Saginaw,  Mich. 

.News-Courier  (es) 

11,812,906 

1,660.302 

8,976,476 

1,176,125 

{Continued  on  page 
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Today — The  Greatest  Circulation 
Ever  Attained  in  Bloomington,  111. 

Feb.  1  to  24,  1927 

Over  20,000  Paid 

Demonstrating  again  that  QUALITY  DOES  COUNT  —  that  readers  DO 
appreciate  a  NEWSpaper  that  is  as  complete  as  time,  money  and  effort  ca 
make  it! 

Not  a  Flash-In-the-Pan  Increase, 

But  a  Steady  Year-to-Year  Gain 


Into  6  out  of 
every  7  homes  in 
Bloomington. 


Last  Quarter  1926 

19,435  Paid 

A.  B.  C.,  Dec.  31 


Into  78  Towns  ia 
the  Bloomington 
trading  radius. 


014?  iatlg 

Published  Every  Morning  Except  Sunday  at  Bloomington,  III. 
REPRESENTATIVES— 

CHAS.  H.  EDDY  CO.,  247  Pork  Ave.  New  York  City;  294  Washinfton  St.,  Bostss. 
F.  E.  WALES,  Room  1501,  140  S.  Dearborn  St..  Chicaco. 

Member  A.  B.  C.,  A.  N.  P.  A.,  Asaociated  Press. 


NOT  A  RECORD 
LEFT  STANDING! 

“t  Courier - 

I  ^  Journal  and 
Times’  one  hundredth  year  of 
Service  in  this  territory  saw  the 
smashing  of  every  Advertising 
and  every  Circulation  record. 
Over  600  National  Advertisers 
are  using  these  papers  exclu¬ 
sively  in  this  territory,  because 
they  know  that  The  Courier- 
Journal  and  Times  are  deliver¬ 
ing  COMPLETE  COVERAGE 
of  this  important,  PROSPER¬ 
OUS  Market. 

MEMBER  THE  100,000  GROUP 
OF  AMERICAN  CITIES,  INC. 

Represented  Nationally  by 

The  S.  C.  Beckwith  Special  Agency 


Total  Advertising 

The  Daily  Courier-Journal  and  e%g\  goA  OCO 

The  Louisville  Times .  MU,d04,A«)0 

The  Other  Louisville  Daily  News-  f\  At  7 

papers  Combined  .  Ir,0  i  1  / 


The  Sunday 
Courier- Journal 
The  Other 
Sunday  Paper 


6,694,118 

4,274,298 


*  National  Advertising 


The  Daily  Courier-Journal 
and  The  Louisville  Times . . 
The  Other  Louisville  Daily 
Newspapers  Combined  .... 


4,029,899 

1,449,826 


The  Sunday 

Courier*JournaI  . 

The  Other 

Louisville  Sunday  Paper.... 


1,001,219 

415,032 


Local  Display  Advertising 


The  Daily  Courier-Journal 
and  The  Louisville  Times 
The  Other  Louisville  Daily 
Newspapers  Combined  .  .  .  . 


12,476,703 

5,962,206 


The  Sunday 

Courier-Journal  . 

The  Other  Louisville 
Sunday  Newspaper  .  . 


4,914,130 

3,517,080 


Classified  Advertising 


The  Daily  Courier-Journal 
and  The  Louisville  Times.. 
The  Other  Louisville  Daily 
Newspapers  Combined  .... 


4,025,474 

1,700,745 


The  Sunday 

Courier-Journal  . 

The  Other  Louisville 
Sunday  Newspaper  .  . 


CtiUlici  Joimial 

mul 

Times 


Other 
Louisville 
NewsMpen 
Combined 


66.7% 


TOTAL  ADVERTISING 


I^TIONAL  ADVERTISING 


LOCAL  DISPLAY 


775,396 

336,931 


CLASSIFIED 
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City  Paper 

Pub. 

Total 

Linage 

National 

Local 

Classified 

St.  Petersburg, 

Fla . Times  . 

..(m) 

LS, 844, 122 

779,576 

10,553,508 

3,885,644 

Sunday  ed . . . 

..(s) 

5,287,170 

398,202 

4,029,872 

846,636 

Total  . 

(ms) 

21,131,292 

1,177,778 

14,583,380 

4,732,280 

Independent  . 

..(e) 

11,772,454 

709,604 

9,530,760 

1,532,090 

Shreveport,  La.  Jourtial . 

..(e) 

6,686,246 

832,370 

5,135,928 

717,948 

Times  . 

.(m) 

6,494,191 

1,582,159 

4,157,837 

754,195 

Sunday  ed . . . 

..(s) 

3,074,050 

599,992 

2,087,558 

386,500 

Total  . 

(ms) 

9,568,241 

2,182,151 

6,245,395 

1,140,695 

Springfield,  Ido.  .Leader  . 

.(es) 

7,841,190 

1,594,964 

5,212,298 

1,033,928 

News  . 

.(m) 

7,533,498 

1,246,658 

5,771,416 

515,424 

Sunday  ed . . . 

..(s) 

2,261,848 

350,236 

1,734,516 

177,096 

Total . 

.(es) 

9,795,346 

1,594,884 

7,505,932 

792,520 

Stockton,  Cal _ Record  . 

..(e) 

8,231,496 

1,613,556 

5,648,734 

969,206 

Terre  Haute,  Ind.Tribune  _ 

.  (es) 

9,525,530 

1,354,360 

7,214,410 

956,760 

Star  . 

.(ms) 

8.07/, 3S3 

1,415,047 

5,717,187 

945,149 

Topeka,  Kan.  i.. Capital  . 

.  (m) 

5,567,184 

1,257,368 

3,017,413 

1,107,547 

Sunday  ed. . . 

..(s) 

2,617,188 

434,161 

1,671,299 

474,894 

Total  . 

(ms) 

8,184,372 

1,691,529 

4,688,712 

1,582,441 

Waco,  Tex . News- 

Tribune  ... 

(ms) 

5,937,330 

1,408,078 

3,716,566 

812,686 

Timcs-Hcrald 

(e) 

3,667,463 

565,731 

2,410,581 

691,151 

.  Sunday  ed . . . 

..(s) 

1,6.53,123 

135,811 

1,346,354 

170,958 

Total  . 

.(es) 

5,320,586 

701,542 

3,756,935 

862,109 

Wheeling, 

W.  Va . Register  - 

..(m) 

4,464.766 

453. .>^6 

3,685,626 

32o.oo4 

Sunday  ed. . . 

..(s) 

3.247,804 

72,996 

3,099,628 

75,180 

Total  . 

(ms  1 

7,712,570 

526,582 

6,785,254 

400,734 

Wichita  Falls, 

Tex . Times  . 

.(es) 

9..537.514 

1,443.764 

6,399.820 

1,693,930 

NEWSPAPERS  IN  CITIES  OF  25,000  TO  49,999  POPULATION 


Anaconda,  Mont.Standard  . . . 
Biloxi  &  Gulf- 

(ms) 

4,038,496 

850,360 

2,756,880 

431,256 

port.  Miss.  ...Herald  . 

..(e)  . 

3,44'4,880 

593,670 

2,443,686 

377,524 

Cumberland,  Md.  Times  . 

. .  (e) 

5,467,377 

786,877 

4,512,872 

167,628 

Sunday  ed. . 

..(s) 

1,421,211 

63,581 

1,329,678 

27,952 

t  Total  . . . . 

.(es) 

6,888,588 

850,458 

5,842,550 

195.580 

Everett,  W ash..  .Herald  . 

..(e) 

6,671,902 

1,411,228 

4,612,777 

647,897 

Alameda,  Cal.  ..Times-S tar  . 

..(e) 

3,079,076 

386,568 

2,254,028 

438,480 

Albuquerque, 

N.  M . Journal  .... 

..(e) 

2,712,752 

207,928 

1,809.836 

626,094 

Journal . 

.(m) 

2,497,280 

407,918 

1,434,288 

611,324 

Sunday  ed. . 

..(s) 

1,294,748 

271,796 

882,168 

136,948 

Total  . 

(ms) 

-3,792,028 

679,714 

2,316,456 

748,272 

State  Tribune.it) 

3,401,006 

965,146 

2,080,470 

355,390 

Alexandria,  ha..Tozm  Talk. 

..(e) 

4,366,082 

888,244 

3,297,112 

180,726 

Alliance,  0 . Review  - 

Amsterdam, 

..(e) 

8,480,644 

849,526 

7,259,763 

371,355 

N.  Y . Recorder  ... 

..(e) 

4,834,221 

865,642 

3,673,081 

295,498 

Anderson,  K-y. .  .Bulletin  .... 

..(e) 

3,913,182 

762,202 

3,001,012 

149,968 

Ashland,  Ky. . .  .Independent 

.  (es) 

2,556,415 

836,843 

1,101,252 

628,320 

Ashtabula,  0 _ Star-Beacon 

..(e) 

5,979,849 

807,198 

4,953,242 

219,409 

Auburn,  N.  Y.. Citizen  . 

..(e) 

4,067,515 

820,491 

2,983,610 

263,414 

Aurora,  Ill . Beacon  -News 

(es) 

10,489,762 

1,346,800 

7,289,086 

1,404,828 

Austin,  Tex . American  ... 

.(m) 

3,092,306 

821,016 

1,648,548 

622,706 

Sunday  ed.. 

..(s) 

1,929,130 

287,378 

1,341,298 

310,454 

Total  . . . . 

.(ms) 

4,021,436 

1,108,494 

2,989,846 

933,150 

Statesman  . . 

...(e) 

2,880,752 

818,748 

1,451,450 

610,554 

Bakersfield,  Cal. Californian  . 

...(e) 

6,116,768 

1.543,696 

3,741,444 

682,276 

Bangor,  Me . Nezvs  . 

.  (m) 

5,791,758 

1,275,148 

4,516,610 

883,570 

Baton  Rouge,  ha.  Advocate  . . . 

.(ms) 

4,925,709 

686,315 

3,874,332 

359,476 

State-Times 

Battle  Creek, 

Mich . Enquirer  & 

..(e) 

6,282,486 

921,102 

4,490.850 

356,034 

News  _ 

...(e) 

7,595,952 

1,185,842 

5,018,818 

1,391,292 

Sunday  ed. . . 

..(s) 

1,491,560 

138,628 

994,602 

358,330 

Total  _ 

.  .(es) 

9,087,512 

1,324,470 

6,013,420 

1,749,622 

Moon-Joumal  (e) 

Bellingham, 

7,319,667 

2,123.044 

594,734 

5,821,368 

903,555 

Herald  .... 

...(e) 

5,798.982 

1,442,770 

3,770,312 

585,900 

Reveille  .... 

.(ms) 

1,753,206 

514,514 

1,150,842 

87,850 

Beloit,  Wis . Ucws . 

...(e) 

5,544,616 

936,327 

4,015,809 

592,480 

Biddeford,  Nit..  .Journal  ... 

...(e) 

1,902,712 

708,960 

1,072,456 

121,2% 

Bloomington,  \ll. Bulletin  ... 

..(es) 

4,342,220 

467,718 

3,493,964 

380,538 

Pantagraph 

..(m) 

7,536,271 

1,445,675 

5,568,691 

521,905 

Burlington,  Vt...Free  Press 

..(m) 

6,188,112 

1,113,616 

4,655,098 

419,398 

Burlington,  la..  .Gazette  ... 

...(e) 

4,265,744 

1,083,432 

2,831,066 

351,246 

Hawk-Eye 

..(m) 

3,795,148 

838,740 

2,665,460 

290,948 

Butte,  Mont  ....Miner  . 

Casper,  Wyo.  ...Herald- 

.  (ms) 

5,025,100 

1,132,572 

3,040,996 

851,952 

Tribune  . 

(mes) 

4,026,540 

1,007,552 

2,761,178 

257,810 

Champaign,  111..  .News-Gazette  (e) 

4,585,448 

697,466 

3,436,356 

451,626 

Sunday  ed.. 

...(s) 

1,512,042 

221,088 

1,171,338 

119,616 

Total  . . . . 

..(es) 

6,097,490 

918,554 

4,607,694 

571,242 

Clarksburg, 

W.  Va . Exponent  .. 

..(ms) 

1,381,646 

654,192 

3,490,158 

387,296 

Telegram  ., 

...(es) 

5.343,302 

926,216 

4,088,378 

330,708 

Total 


City  Paper 

Pub. 

Linage 

National 

Local 

Claaaifcfj 

224^0 

160,692 

221,491 

»3,S62 

218,932 

522,494 

Clinton,  la . Advertiser  . . 

..(e) 

4,176,354 

837,690 

3,114,104 

Columbia,  S.  C.. Record  . 

..(e) 

2,775,360 

708,316 

1^106,352 

Sunday  ed. . . 

..(s) 

942,466 

217,994 

663.670 

Total . 

(es) 

3,717,826 

926,310 

2,570.022 

State  . 

.  (m) 

3,473,190 

1,220,716 

1,948,912 

Sunday  ed... 

..(s) 

1,876,602 

587,804 

1,069,866 

Total  . 

Danville,  Ill . Commercial- 

(ms) 

5,349,792 

1,808,520 

3,018,778 

New's  . 

..(e) 

7,177,110 

1,345,344 

4,966,276 

865,490 

214,592 

213,556 

768,980 

Register  . . . . 

(ms) 

3,603,832 

983,538 

2,405,702 

Bee  . 

..(e) 

3,934,834 

970,612 

2,750,666 

Press  . 

Dubuque,  la.  ...Telegraph- 

,(ms) 

5,516,394 

626,388 

4,121,026 

lierald  ... 

.(es) 

5,694,318 

1,337,291 

3,898,485 

458,542 

Times- Journal  (es) 

4,023,610 

732,573 

2,970,553 

320,484 

Durham,  N.  C _ Herald  . 

(ms) 

7,4J1,015 

1,243,002 

5,906,824 

2S1J89 

Elgin,  Ill . Courier-News 

:  (e) 

6,902,784 

1,119,132 

4,841,018 

942^634 

Elkhart,  Ind . Truth  . 

..(e) 

5,209,106 

918,568 

3,499,356 

791,182 

Elmira,  N.  Y _ Star-Gazette 

Elyria,  0 . Chronicle- 

..(e) 

8,084,510 

1,575,294 

5,614,420 

894,796 

Telegraph  . 

..(e) 

5,719,210 

744,576 

4,523,974 

228,333 

Fitchburg,  Mass.Sentinel  . 

..(e) 

6,054,794 

935,102 

4,802,518 

314,174 

Fort  Smith,  Ark.f ounial . 

..(e) 

1,256,136 

81,942 

1,174,194 

Record  . . . 
Soutliwest 

..(e) 

2,621,198 

1,217,202 

1,261,602 

142.394 

American 

..(tn) 

3,681,414 

1,217,188 

2,274.538 

189688 

Sunday  ed. . . 

..(s) 

1,904.676 

440,920 

1,310,512 

153  744 

Total  . . . . 

Great  Falls, 

(ms) 

5,586,090 

1,658,108 

3,585,050 

342,932 

Mont . Leader . 

..(e) 

2,372,146 

352,786 

1,833,314 

1861)46 

Tribune  _ 

..(m) 

4,543,650 

976,370 

3,274,904 

292376 

Sunday  ed . . . 

..(s) 

1,701,644 

451,878 

1,152,396 

97.370 

Total  . 

(ms) 

6,245,294 

1,438,248 

4,426,300 

399,746 

Green  Bay,  Wis. Press-Gazette 

(e) 

8,258,7% 

1,268,442 

6,360,746 

629,608 

Greensboro,  N.  C.News  . 

(ms) 

9,201,990 

1,819,230 

6,744,654 

638,106 

Hagerstown,  Md.Herald  . 

.(m) 

4,336,332 

1,007,244 

2,730,210 

598878 

Mail  . 

..(e) 

4,375,952 

1,004,682 

2,850,988 

5202® 

Hamilton,  0 . Journal . 

..(e) 

4.524,954 

958,860 

3,175,396 

390,698 

Neziv  . 

..(e) 

3,768,729 

414,248 

2,860,703 

493!780 

Hutchinson,  Kan.Herald  . 

.(m) 

3,642,420 

1,062,180 

1,808,352 

771,988 

News  .... 

..(e) 

5,448,100 

1,077,580 

3,587,906 

782,6i4 

Total  . 

High  Point, 

(me) 

9,090,520 

2,139,760 

5,396,258 

1,554,602 

N.  C . Enterprise  . . 

.  (es) 

5,142,760 

658,224 

4,127,256 

357,280 

Jackson,  Miss.  .  .News  . 

.  (es) 

5,807,886 

3,8.30,288 

1,257,718 

719.880 

Jamestown,  N.  Y Journal  . 

..(e) 

8.3%,500 

740,208 

6,418,538 

979,034 

(Continued  on  page  32) 

The  Daily  Oklahoman  and  Oklahoma 
City  Times  carried  32^58  more  lines 
of  National  Advertising  in  January, 
1927,  than  in  January,  1926. 

These  two  newspapers  are  read  by 
98%  of  the  people  in  Oklahoma  City 
and  by  64%  of  the  families  within  its 
trading  area — an  audience  recognized 
by  the  A.B.C.  as  728,624  people. 

Combined  Daily  Circulation  144,000;  Sunday  88,000 

^Daily  Oklahoman 
Oklahoma  City  Times 


Represented  by  E.  Katz  Special  Advertising  Agency- 
New  York,  Chicago,  Detroit,  Atlanta,  Kansas  Gty,  San  Francisco 


Clarksburg, 
W.  Va.  . 
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Editor  &  Publisher 

Radio 
Announcement! 


The  New  York  Telegram 
now  presents  its  radio  pro¬ 
grams  in  a  eomplete,  sane, 
understandable  form. 

Telegram  radio  programs 
now  make  it  possible  for 
readers  to  identify  their 
favorite  radio  features  and 
artists  by  name. 


Ifnrk 

A  Scripps-Howard  Newspaper 


Represented  by  Dan  A.  Carroll  and  Allied  Newspapers,  Inc. 


City  Paper  Pub. 

Quincy,  Ill . Herald- 

Whig  . (e) 

Raleigh,  N.  C...News  & 

Observer  .  (ms) 

Times  . (e) 

Richmond,  Cal . . Independent  ..(e) 

Richmond,  Ind..Item  . (ms) 

Riverside,  Cal. .  .Enterprise  ...(m) 

Press  . (e) 

Rome,  N.  Y . Sentinel  . (e) 

Salem,  Ore . Capital- 

Journal  .... (e) 

Salem,  Mass.  ...News  . (e) 

Salisbury,  N.  C..Post  . (e) 

Sunday  ed  .... (s) 

Total  . (es) 

San  Bernardino, 

Cal . Sun  . (ms) 

Telegram  ....(e) 

San  Jose,  Cal.. .  .Mercury- 

Herald  ...  (ms) 

San  Pedro,  CA.. Pilot  . (e) 

Santa  Ana,  Ca\..  Register  . (e) 

St.  Qoud,  Si'mnJoumal-Press  .(e) 

Santa  Monica, 

Cal . Outlook  . (e) 

Sunday  . (s) 

Total  . (es) 

Sharon,  Pa . Herald  . (e) 

News- 

Telegraph  ..(e) 

Sheboygan,  Wis. Prcjj  . (e) 

Sioux  Falls,  S.  D.Argus- 

Leader  . (e) 

Press  . (m) 

Sunday  ed....(s) 

Total  (ms) 

South  Norwalk, 

Conn . Sentinel  . (e)  3,806,894  458,500  2,974,482 

Spartanburg, 

N.  C . Herald  . (m)  5,038,782  1,533,658  3,157,280 

Journal  (e)  4,454,114  1,531,348  2,627,996 

Total  ....(me)  9,492,896  3,065,006  5,785,276 

Stamford,  Conn.. Advocate  . (e)  7,602,042  819,543  5,691,122 

Superior,  .  .Telegram  ....(e)  6,212,860  1,432,724  4,120,640 

Taunton,  Mass.  .Gosefte  . (e)  4,814,141  1,205,091  3,382,4^ 

Tucson,  .Ariz.  ...Star  . (ms)  4,242,168  901,8^  2,313,934 

Citizen  (es)  3,949,862  663,502  2,560,330 

Washington,  Pa. Observer  & 

Reporter  .  (me)  10,603,306  1,210,398  8,818,068 

Waterloo,  la _ Courier  . (e)  6,335,756  1,476,384  4,162,606 

Watertown, 

N.  Y . Times  . (e)  3,608,654  914,396  2,694,258 

Standard  . (e)  3,670,996  629,4%  2,649,864 

(Continued  on  page  37) 


Local 


EDITOR* PUBLISHER  ANNUAL  LINAGE  TABULATION 


(Continued  from  page  30) 


Total 

Linage  National  Local  Classified 

3,597,135  1,027,722  2,099,083  470,330 

2,036,212  300,524  1,424,472  311,216 

5,633,347  1,328,246  3,523,555  781,546 

4,462,489  1,328,936  2,461,987  671,566 

5,121,270  852,950  3,933,314  335,006 

4,041,884  486,318  3,107,958  447,608 

1,601,728  110,211  1,232,816  258,701 

5,643,612  5%,529  4,340,774  706,309 

5,380,354  1,020,474  3,984,442  375,438 


4,042,207  1,060,920  2,717,311 

1,020,568  132,300  834,860 

5,062,875  1,193,220  3,552,171 

4,280,528  1,150,856  2,882,796 

3,583,118  947,646  2,438,688 

4,106,326  497,434  3,175,214 

1,957,424  211,778  1,584,730 

6,063,750  709,212  4,759,944 

5,308,912  985,670  3,913,308 

2,233,630  189,658  1,891,344 

7,542,542  1,175,328  5,804,652 

6,060,726  588,056  4,762,408 


263,9% 

58,422 

322,418 

246,876 

1%,784 

433,678 

160,916 

594,594 

409,944 

152,628 

562,562 

710,262 


Journal  ....(e)  4,511,514  613,886  3,175,886  16,632 

Marietta,  O . Times  . (e)  2,830,204  654,927  1,747,035  428,242 

Sunday  ed . (s)  618,166  124,855  421,267  72,044 

Total  . (es)  3,448,370  779,782  2,168,302  500,286 

Marion,  Ind.  ....Chronicle  . (e)  4,981,389  887,838  3,604,160  489,381 

Leader- 

Tribune  ...(m)  4,994,121  701,590  3,931,261  461,270 

Middletown,©.  .Journal  . (es)  4,132,884  611,170  2,990,456  531,258 

News-Signal  .(e)  8,916,192  541,100  3,375,092  . 

(Qassified  included  in  local  linage) 

Uiissillon,  O.  ...Independettt  ..(e)  7,077,141  702,716  5,887,589  486,836 

Middletown, 

Conn . Press  . (e)  5,247,974  822,507  4,006,639  418,828 

Moline,  Ill . Dispatch  . (e)  7,109,130  1,116,976  5,992,154  590,632 

Monroe,  La . News-Star  ...(e)  4,367,832  935,018  3,001,950  430,864 

Morgantown, 

W.  Va . Post  . (c)  3,916,304  491,778  2,903,768  328,748 

Muncie,  Ind . Star  . (m)  5,426,610  1,237,614  3,391,640  797,356 

Sunday  ed  ..(s)  1,572,046  184,646  1,114,302  273,098 

Total . (ms)  6,998,656  1,422,260  4,505,942  1,070,454 

Newark,  O . Advocate  _ (e)  4,8%,181  745,472  4,150,709  . 

Newburgh,  N.  Y.JVewr  . (e)  5,188,414  1,007,846  3,645,110  535,458 

New  London, 

Conn . Day  . (e)  4,971,092  1,233,414  3,082,422  655,256 

New  Rochelle, 

N.  Y . Standard- 

Star  . (e) 

Norristown,  Pn..  Register  . (e) 

Times-Herald  (e) 

Norwich,  Conn. .Bulletin  . (m) 

Oswego,  N.  Y..  .Palladium- 

Times  . (e)  3,868,284  669,354  2,812,600  167,160 

Ottumwa,  la.  ...Courier  . (e)  5,616,646  948,164  4,237,184  431,298 

Paducah,  Ky.  ...News 

Democrat  (ms) 

Sun  . (e) 

Parkersburg, 

W.  Va . News  . (m) 

Sunday  ed.  ...  (s) 

Total  .....(ms) 

Sentinel  . (e) 

Pensacola,  Fla — Journal  _ (ms) 

Nervs  . (e) 

Petersburg, 

W.  Va . P  r ogres s- 

Index  . (e) 

Sunday  ed . (s) 

Total . (es) 

Phoenix,  Ariz  ..Gazette  . (e) 

Republican  . .  (m) 

Sunday  ed....(s) 

Total . (ms) 

Pine  Bluff,  Ark.  Graphic  _ (ms) 

Port  Huron, 

Mich . Times- 

Herald  . (e)  6.794,340  1,047,004  5,340,930  406,406 

Portsmouth,  O...Sun  . (m)  2,141,116  809,046  786,644  545,426 

Sun- 

Times  . (s)  2,072,154  219,800  1,663.914  188,440 

Total  . (ms)  4,213,270  1,028,846  2,450,558  733,866 

Times . (e)  6,995,662  955,276  5,365,(k)6  675,250 

Pottsville,  Pa... .Morning 

Paper  . (m)  3,001,814  880,698  1.893,966  227.L50 

Republican  ...(e)  4.911,492  839,104  3,711.930  360.458 

Total  ....(me)  7,913,306  1,719.802  5,605,8%  587,608 

Poughkeepsie, 

N.  Y . Sunday 

Courier  _ (s)  2.158,749  1,972,747  .  186.002 

(Local  included  in  national  linage) 

Pueblo,  Colo.  ...Chieftain  - (m)  3,434,004  450,114  2,363,410  606,2(X) 

Sundav  ed _ (s)  1,343,608  251,734  840,196  265.958 

Total . (ms)  4,777,612  701,848  33)3,606  872.158 

.9/nr- 

Journal  ...(es)  6,494,672  1,313.024  4,038,118  1,143.530 


6,843,760 

2,765,823 

5,552,235 

3,179,416 


5,425,084 

2,185,464 

4,113,555 

2,273,308 


655,606 

423,280 

646,694 


320,376 

443,282 

336,490 

81,046 

417,536 

31,222 

645,106 

309,540 


Circulation 

Over 

S9.000 


3,926,818  658,868  2,993,018  274,932 

1,078,014  51,618  970,662  55,734 

5,004,832  710,486  3,%3,680  330,666 

5,225,752  8%,  126  3,498,740  830,886 

6,706,078  1,143,100  3,995,244  1,567,734 

2,453,2%  534,548  ,1,477,090  441,658 

9,159,374  1,677,648  -  5,472,334  2,009,392 

3,981,922  908,120  2,724,362  349,440 


First  in  Circulation 
First  in  National  Linage 
First  in  Local  Display 
First  in  Classified 


The  MIRROR  c* 
33,816  lines  moi 
February,  1927, 
in  February,  1926. 


CftWSOUBWEP 


UMtCD  Pfgf^  SERVfCt 


TheALTOONXMn 

Altooniv,  Pex. 
jBus//ie55  D/ract 


0. Pearce,  Advertising  Monagw. 
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Editor  &  Publisher  for  March  12,  192 


NUMBER  THREE  OF  A  SERIES 


THE 


ISTINGUISHED 


NEW  S  PAP  E  R 


LINOTYPE 


A  Head-Dress  That  Expresses 
Individuality 


The  head-dress  of  a  newspaper  is  one  of  the  chief  physical 
as(>ects  by  which  its  individuality  is  expressed — the  trade-mark, 
which  constantly  proclaims  its  identity. 

The  Distinguished  Newspaper  maintains  its  individuality  by 
adopting  a  head-letter  that  is  pleasing  to  the  reader  and  practical 
for  the  head-writer. 

It  restricts  the  number  of  different  styles  of  heads  to  those 
actually  necessary  and  it  confines  the  number  of  decks  in  each 
head  to  a  reasonable  minimum.  Both  of  these  elements  are  re¬ 
flected  in  lowered  production  costs  and  at  the  same  time  improve 
the  paper’s  appearance. 

Cloister  Bold,  the  face  selected  for  the  head-dress  of  the  Dis¬ 
tinguished  Newspaper  specimen  on  the  following  pages,  is  avail¬ 
able  on  the  Linotype  in  sizes  up  to  30  point.  It  is  graceful  though 
not  ornate;  compact  yet  sufficiently  rounded  to  be  extremely 
legible  and  radiates  an  atmosphere  of  distinctiveness  and  indi¬ 
viduality  that  will  find  favor  with  readers  of  any  class  or  clime. 


MERGENTHALER  LINOTYPE  CO.,  BROOKLYN,  N.  Y. 
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e  TRADE 


The  Distungiiisli 


Text  set  in  Linotype  Ionic  No.  5 — 
Boxes  and  opening  paragraphs  under 
main  heads  in  7  pt.  on  8  pt.  body; 
remainder  in  61;  pt.  on  7  pt.  body.  , 


LINOTYPE 


HEADS  SET  ON  THE  LINOTYPE  IN 


All-Cap  Head 
Style  Is  Going  | 
Into  Discard 

i 

Aim  to  Improve  Readability 
Results  in  Trend  to 

Lower  Case  ■ 

-  I 

Experts  Like  Change; 

Say  that  Eyes  "Slip-oflf”  Lines 
Composed  Entirely  in 
Capital  Letters 


The  Department  of  Agricultural ' 
Journalism  of  the  Wisconsin  Depart-  | 
ment  of  Agriculture,  in  co-operation  j 
with  the  Weekly  Press  of  Wisconsin, ! 
issues  each  week  a  bulletin  in  the  in¬ 
terest  of  the  community  newspaper 
and  a  recent  one  discusses,  at  consider-  ! 
able  length,  the  desirability  of  adopt¬ 
ing  lower-case  heads  in  preference  to 
the  all-cap  style. 

It  points  out  that  display  lines  in  all 
capital  letters  are  not  as  easy  to  read  as 
capitals  and  lower  case,  and  quotes  the 
late  Benjamin  Sherbow,  as  authority  lor 
the  statement  that  “all-capital  heads 
and  sub-heads  should  be  avoided  as  lar 
as  possible.” 

In  his  work  on  the  type  make-up  of 
magazines  and  trade  papers  for  a  hall 
dozen  years,  Sherbow  did  not  use  a 
single  all-cap  headline.  The  editors  for 
whom  he  worked  have  quite  generally 
agreed  that  the  headline  in  upper  and 
lower  case  is  not  only  easier  to  read,  but 
gives  the  page  a  friendlier,  more  inviting  | 
look. 

Sherbow  talked  with  many  newspaper 
editors  and  publishers  on  the  same  sub-  i 
Ject.  He  found  some  a  bit  harder  to  con¬ 
vince.  But  in  several  instances  he 
succeeded  in  getting  newspapers  to 
adopt  the  upper  and  lower  case  through¬ 
out. 

Coiuleii>e(l  Type  Hard  to  Kead 

It  is  readily  conceded  by  practically 
every  newspaper  man,  and  amply  sub¬ 
stantiated  by  experimental  tests,  that 
what  Sherbow  says  regarding  the  read¬ 
ing  of  caps  and  lower  case  as  compared 
with  reading  all  caps,  is  true.  In  fact, 
it  is  estimated  from  psychological  tests, 
that  type  set  in  caps  and  lower  case  is 
from  twenty  to  fifty  per  cent  easier  to 
read  than  type  set  in  all  caps. 

"Until  a  few  years  ago,”  writes  No»- 
man  J.  Radder,  in  his  book  on  ‘News¬ 
paper  Make-up  and  Headline,’  “little 
thought  was  given  to  the  readability  of 
headline  type.  The  chief  concern  seemed 
-  he  to  get  a  condensed  or  extra-con- 
^  carry  the  largest 

- I 


Good  Makeup  Men  Often 

Use  Indented  Box  Plan 


The  selection  of  a  newspaper  type 
dress,  w’hether  for  news  columns  or 
classified  ads,  calls  for  the  careful 
weighing  of  two  factors:  legibility 
and  word  count.  It  is  ordinarily  as¬ 
sumed  that  one  must  be  sacrificed 
for  the  other,  but  this  is  not  neces¬ 
sarily  true  as  may  be  seen  by  a 
study  of  the  new  face,  Ionic  No.  5, 
in  which  these  two  desirable  quali¬ 
ties  are  combined  to  a  remarkable 
degree. 

The  growing  demand  for  space, 
with  which  publishers  constantly 
find  themselves  confronted,  pre¬ 
sents  a  problem  that  can  now  be 
met  in  a  satisfactory  way. 

A  smaller  size  of  Ionic  is  as  easy 
to  read  as  a  larger  size  in  some 
other  face,  hence  a  reduction  in 
type  size  does  not  mean  lessened* 
legibility,  but  instead  means  easier 
reading  than  the  type  face  origi¬ 
nally  used. 

This  new  Ionic  is  an  exception¬ 
ally  readable  face,  its  chief  charac¬ 
teristic  being  conservation  of  vision 
which  it  attains  by  its  even  tone 
and  its  well-proportioned  form. 


Cloister  Bold  i  Typographic  M< 


Gives  Good 
Letter  Count 

Averages  11  to  13  Units  in  ^ 
Top  Deck  Lines  of 
30  Point  Size 

Aids  in  Head  Writing 

Makes  it  Possible  to  Give  a 
Better  Summary  of 
the  Story 


any  rcauauic  lauc,  its  i.iiici  timiat,-  i  .  oneninff  naraeranhs  under  the 
teristic  being  conservation  of  vision  ,  tne  opening  paragrapns  unaer  me 

which  it  attains  by  its  even  tone  ^^is  p^e  have 

and  its  well-proportioned  form.  ^een  set  in  7  Point  Ionic  No  5  on 

i  eight  point  body.  The  two  indented 

- - - I  boxes  have  also  been  set  in  this  size 

T  *  T  T.J  I  I  and  all  the  rest  of  the  text  in  614  point 

Tome  As  AOe3.I  seven.  This  has  been  done  to  show 

I  the  possibilities  of  combination  use  of 
'p«  f  rw-i  two  sizes  of  the  new  and  most  read- 

A*3.C0  tor  X  0XL  — Ionic  No.  5,  recently 

brought  out  by  the  Mergenthaler  Lino- 

- •*" -  I  type  Company  and  already  adopted  by 

•  r»  j  •  T'  o*  '  many  of  the  leading  newspapers  of  the 

Permits  Reducing  Type  Size  united  States  and  Canada. 

Widiout  Any  Impairment  ,  Jt“no"nSe“” 

o(  Reading  Quality  |  rSe‘ I 

- ^ -  adapted  to  the  “roughness”  of  news-  j 

...  ,  _ _ _  I  paper  stock.  The  outstanding  advantage 

After  several  years  of  investigation  and.  conservation  bf  ; 

experimentation,  the  Mergenthaler  Lino-  |  throughout  is  rest-  ' 

type  Company  announces  the  mtroduc-  ^  ^  without  being  monoto- 

tion  of  a  new  newspaper  body  face.  This  ^  variation  to  avoid 

new  IS  an  exceptionally  readabl^e  tij-egomeness,  yet  not  enough  to  be  dis- 

T  concerting.  A  happy  medium  has  been 

theheightand widthof  thelowercase  effected.  Various  degrees  of  leading  can 
the  clear-cut  capitals— the  size  and  full-  .  ^  ^  nrivantace  or  the  lines  mav 

ness  of  the  figures--the  absence  of  marked  ^  ^  The  comparative 

mteH  shortness  of  the  ascenders  and  descend- 

the  well-fitted  tinits  the  maximum  ^  legibility  even  when  set 

makr^thirnew  tvpe  a  mo^ 

make  this  new  t>pe  a  most  desirable  ^  ^  Evening  News,  of  Newark, 

newspaper  face.  _  _  _  _  _ 


Without  Any  Impairment 
of  Reading  Quality 


iwajjapci  iciuc.  „  Jersev 

The  expression  embodying  the  phrase  ' 


“he  who  runs  may  read”  was  not  con¬ 
ceived  with  the  newspaper  in  mind,  but 


Coininended  by  Optometrist 
After  a  trial  of  several  weeks,  the  man- 


its  application  to  the  conditions  under  agement  of  the  paper  is  more  enthusi- 
which  most  newspapers  are  read  makes  astic  than  ever  about  it,  and  readers 


;  it  apropos. 


continue  to  send  in  words  of  commen- 


i  In  crowded,  poorly  lighted  street  cars,  .  Nation  daily.  One  of  the  most  apprecia- 
!  on  corners  under  flickering  arc  lights,  in  tjyc  jg  or.  Joseph  H.  Salov,  a  leading 
I  vestibules  and  waiting-rooms,  on  trains  optometrist,  and  past  president  of  the 
I  and  boats  and  subways,  in  taxicabs,  and  pjg^.  jersey  Optometric  Association.  Says 
I  busses,  moving;  swaying;  jostling;  yi-  salov,  addressing  the  editor  of  the 
,  bratmg  under  the  most  trying  handi-  News:  “It  would  be  unfair  for  me  or  any 
j  caps  to  vision,  much— perhaps  most  else  who  realizes  the  amount  of  ‘ 

newspaper  reading  is  done.  good  that  will  result  from  your  recent  i 

♦  change  in  the  style  of  type  you  use  in  ' 

r  • _ •„  „  the  makeup  of  the  News  if  this  were  not 

LtnO  tn  Moving  DUtldtng  recognized,  appreciated  and  so  acknowl- 

edged  by  every  one  interested  in  the 
^^__^Ii.eepS  Right  on  Producing  conservation  of  vision.” 

Various  degrees  of  leading  can  be  used 
vantage,  or  the  lines  may  be  cast 
- -  short- 


Herntan  Roe,  President  of  thel 
loving  cup  he  won  for  the  hestl 
Nevs—li 

Courant  in  New  Dre» 


Newspaper  readers  in  Hartfonlj 
necticut,  have  been  given  greawi 
ing  comfort  through  the  adsp'y 
Linotype  6' 4  Point  Ionic  No.  5t 
out  after  several  years  of 
and  experimentation  by  the  1= 
thaler  Linotype  Company. 

This  new  Ionic  is  an  except 
readable  face.  The  opennes*  ■ 
rounded  letters — the  height  aM 
of  the  lower  case — the  clear-cut® 
— the  size  and  fullness  of  the  C 
the  absence  of  marked  contrast  * 
thick  and  thin  strokes — the 
units — the  maximum  letter-c^ 
of  these  things  go  to  make  this® 
a  most  desirable  newspaper  faK: 


Italic  Relieves 
Gives  Spf^ 


The  outstanding  advanti^J^Hje 

^^■^^^s_coosprvation  ^  the 


Text 

Boxes  and  opening  paragraphs  under 
main  heads  in  7  pt.  on  8  pt.  body; 
remainder  in  6]'z  pt.  on  7  pt.  body. 


LINOTYPE 


OISTER  BOLD  FAMILY 


Attractive  and 
Practical  Face 
For  All  Heads 


Boxes  Help  to  Balance 

Heads  at  Top  of  Page 


Wide  Range 
Provided  By 
i  Single  Serie 


cJ^Rewarded 


The  selection  of  a  newspaper  type 
dress,  whether  for  news  columns  or 
classified  ads,  calls  for  the  careful 
weighing  of  two  factors:  legibility 
and  word  count.  It  is  ordinarily  as¬ 
sumed  that  one  must  be  sacrificed 
for  the  other,  but  this  is  not  neces¬ 
sarily  true  as  may  be  seen  by  a 
study  of  the  new  face,  Ionic  No.  5, 
in  which  these  two  desirable  quali¬ 
ties  are  combined  to  a  remarkable 
degree. 

The  growing  demand  for  space, 
with  which  publishers  constantly 
find  themselves  confronted,  pre¬ 
sents  a  problem  that  can  now  be 
met  in  a  satisfactory  way. 

A  smaller  size  of  Ionic  is  as  easy 
to  read  as  a  larger  size  in  some 
other  face,  hence  a  reduction  in 
type  size  does  not  mean  lessened 
legibility,  but  instead  means  easier 
reading  than  the  type  face  origi¬ 
nally  used. 

This  new  Ionic  is  an  exception¬ 
ally  readable  face,  its  chief  charac¬ 
teristic  being  conservation  of  vision 
which  it  attains  by  its  even  tone 
and  its  well-proportioned  form. 


Stands  Out  in  Favorable 
Contrast  to  Conventional 
Head  Styles 


Possible  to  Obtain  Sufficient 
Variety  by  Using  Only 
One  Type  Face 


learance  Improved 


Letters  Well  Formed 


Properly  Proportioned,  Yet  Suf 
iiciently  Compact  for 
Head  Use 


Typography  Tied  Together  and 
Harmony  of  Whole 
Page  Preserved 


Newspapers  have  clung  tenaciously 
to  plain,  condensed  head-letter  styles 
chiefly  on  account  of  the  necessity  for 
maintaining  a  high  letter-count,  an 
essential  which  has  been  made  para¬ 
mount  to  everything  else.  Cloister 
Bold,  however,  meets  the  condition 
imposed  in  this  respect  and,  in  addi¬ 
tion,  combines  the  desirable  charac¬ 
teristics  of  beauty  of  form  and  extreme 
legibility. 

The  selection  of  a  newspaper  type  dress, 
whether  for  news  columns  or  classified 
ads.  calls  for  the  careful  weighing  of 
two  factors:  legibility  and  word  count. 
It  is  ordinarily  assumed  that  one  must 
be  sacrificed  for  the  other,  but  this  is 
not  necessarily  true  as  may  be  seen  by  a 
study  of  the  new  face,  Ionic  No.  5,  in 
which  these  two  desirable  qualities  are 
combined  to  a  renoarkable  degree. 

The  growing  demand  for  space,  with 
which  publishers  constantly  find  them¬ 
selves  confronted,  presents  a  problem 
that  can  now  be  met  in  a  satisfactory 
I  way. 

A  smaller  size  of  Ionic  is  as  easy  to 
read  as  a  larger  size  in  some  other  face, 

,  hence  a  reduction  in  tyi)e  size  does  not 
,  mean  lessened  legibility,  but  Instead 
means  easier  reading  than  the  type  face 
originally  used. 

Developed  After  Thorough  Test 

After  several  years  of  investigation  and 
I  experimentation,  the  Mergenthaler  Lino¬ 
type  Company  announces  the  Introduc- 
I  tlon  of  a  new  newspaper  body  face.  This 
[  new  Ionic  is  an  exceptionally  readable 
;  face.  The  openness  of  the  rounded  letters 
>  — the  height  and  width  of  the  lower  case 
I  — the  clear-cut  capitals — the  size  and 

-  fullness  of  the  figures — the  absence  of 

-  marked  contrast  between  thick  and  thin 
ted  units — the  maxi- 
-all  of  these  things 


It  is  not  uncommon  to  find  several 
different  and  entirely  unrelated  type 
faces  used  in  heads  appearing  on  the 
same  page.  In  some  cases  two  or  three  I 
different  faces  are  used  in  different ! 
decks  of  one  head,  as  in  the  case  of  one 
daily  which  has  been  known  to  use 
Gothic  for  the  top  deck,  Cheltenham  | 
Bold  for  crosslines  and  Century  Ex-  j 
panded  for  secondary  decks.  | 

The  selection  of  a  newspaper  type  dress, 
whether  for  news  columns  or  classified 
ads,  calls  for  the  careful  weighing  of ! 
two  factors:  legibility  and  word  count. 
It  is  ordinarily  assumed  that  one  must 
be  sacrificed  for  the  other,  but  this  is 
not  necessarily  true  as  may  be  seen  by  a 
study  of  the  new  face,  Ionic  No.  5,  in 
I  which  these  two  desirable  qualities  are 
I  combined  to  a  remarkable  degree. 

The  growing  demand  for  space,  with 
!  w’hlch  publishers  constantly  find  them- 
'  selves  confronted,  presents  a  problem 
that  can  now  be  met  in  a  satisfactory 
1  way. 


Most  People  Read 
Only  T wo  Decks 


Tests  Made  by  Psychologists 
of  Indiana  U.  Determine 
This  Fact 


fndl  Editorial  Association,  and  the 
\page  makeup,  nith  his  Northjield 
^pe^equipped 


The  selection  of  a  newspaper  type  dress, 
whether  for  news  columns  or  classified 
ads,  calls  for  the  careful  weighing  of 
two  factors:  legibility  and  word  count. 
It  is  ordinarily  assumed  that  one  must 
be  sacrificed  for  the  other,  but  this  is 
not  necessarily  true  as  may  be  seen  by  a 
study  of  the  new  face,  Ionic  No.  5,  in 


A  smaller  size  of  Ionic  is  as  easy  to 
read  as  a  larger  size  in  some  other  face, 
hence  a  reduction  in  type  size  does  not 
mean  lessened  legibility,  but  instead 
means  easier  reading  than  the  type  face 
originally  used. 

There  are  no  “pin-holes”  or  sharp  cor¬ 
ners  to  fill  up  with  ink;  no  fine  lines  to 
break  down  in  stereotyping.  The  even 
color  of  the  character  is  particularly 
adapted  to  the  “roughness”  of  news¬ 
paper  stock.  The  outstanding  advantage 
of  the  new  face  is  its  conservation  of 
vision.  The  even  tone  throughout  is  rest¬ 
ful  to  the  eyes  without  being  monoto¬ 
nous.  There  is  enough  variation  to  avoid 
tiresomeness,  yet  not  enough  to  be  dis¬ 
concerting.  A  happy  medium  has  been 


Best  Front  Page 
Wins  Silver  Trophy 


i  Again  Linotype  composed  papers  won  | 
'most  of  the  leading  prizes  awarded  by 
the  National  Editorial  As.sociation  at 
Los  Angeles. 

First  prize  for  the  best  front  page 
was  won  by  the  News,  Northfield, 
Minn.;  second,  the  Hunterdon  County 
Democrat,  Fiemington,  N.  J.;  third,  the 
Sentinel,  Bemidjl,  Minn. 

The  Reporter.  Walton,  N.  Y.,  was  de¬ 
clared  the  best  weekly  newspaper  sub¬ 
mitted  in  the  contest:  second,  the  Be- 
midji  Sentinel;  third,  the  Cedar  County 
News.  Hartington,  Neb. 


new  Ionic  is  an  exceptionally  readable  | 
face.  The  openness  of  the  rounded  letters 
— the  height  and  width  of  the  lower  case — 
and  clear-cut  capitals — the  size  and  full¬ 
ness  of  the  figures — the  absence  of  marked 
contrast  between  thick  and  thin  strokes 
—  the  well-fitted  units — the  maximum 
letter-count— all  of  these  things  go  to 
make  this  new  type  a  most  desirable 
newspaper  face. 


crs  gives  good  legibility  even  when  set 
solid.  The  first  paper  to  adopt  the  new 
face  was  the  Evening  News,  of  Newark, 
New  Jersey. 

romniended  by  Optometrist 
After  a  trial  of  several  weeks,  the  man¬ 
agement  of  the  paper  is  more  enthusi¬ 
astic  than  ever  about  it,  and  readers 
continue  to  send  in  words  of  commen¬ 
dation  daily.  One  of  the  most  apprecia¬ 
tive  is  Dr.  Joseph  H.  Salov,  a  leading 
optometrist,  and  past  president  of  the 
New  Jersey  Optometric  .Association.  Says 
I  Dr.  Salov,  addressing  the  editor  of  the 
““^••i^^^^liieunfair  for  me  or  any 

r 


le  Monotony  and 
:le  to  Feature  Heads 


There  are  no  “pin-holes”  or  sharp  cor¬ 
ners  to  fill  up  with  ink:  no  fine  lines  to 
break  down  in  stereotyping.  The  even 
color  of  the  character  is  particularly 
adapted  to  the  “roughness”  of  news¬ 
paper  stock.  The  outstanding  advantage 
of  the  new  face  is  its  conservation  of 
vision.  The  even  tone  throughout  is  rest¬ 
ful  to  the  eyes  without  being  monoto¬ 
nous.  There  is  enough  variation  to  avoid 
tiresomeness,  yet  not  enough  to  be  dis¬ 
concerting.  A  happy  medium  has  been 
effected.  Various  degrees  of  leading  can 
be  used  to  advantage,  or  the  lines  may 
j  be  cast  on  a  solid  body.  The  comparative 
1927,  the  New  York  !  shortness  of  the  ascenders  and  descend- 
;  ers  gives  good  legibility  even  when  set 
^ naner  to  adopt  the  new 


lewl  There  are  no  “pin-holes”  or  sharp 
Tie  corners  to  .ill  up  with  ink;  no  fine  lines 
to  break  down  in  stereotyping.  The  even 
^^^^^^^^j»c^racter  is  particularly 

nf  news- 


New  York  World  Now  Set  in 
Linotype  6*/2  Pi’  Ionic  No.  5 
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T he  Cloister  Bold  Series 


LINOTYPE 


6  Point  (6A268) 

Attractive  and  practical  face  for  newspaper  hea 
Attractiye  and  practical  face  for  newspaper  hea 


8  Point  (8A370) 

Attractive  and  practical  face  for  newspa 
Attractive  and  practical  face  for  newspa 


10  Point  (I0A302) 

Attractive  and  practical  face  for  ne 
Attractive  and  practical  face  for  ne 


12  Point  ( 12A276) 

Attractive  and  practical  face  for 
Attractiye  and  practical  face  for 


14  Point  (14A154) 

Attractive  and  practical  face 
Attractive  and  practical  face 


18  Point  (18A243) 

Attractive  and  practica 


24  Point  (24A207) 

Attractive  and  pra 


30  Point  (30A155) 


Attractive  and 


Linotype  Composition  of  newspaper  heads  leads  to  a  higher 
degree  of  efficiency  in  composing-room  operation  and  a  greater 
measure  of  economy  in  composing-room  costs. 

Many  beautiful  and  practical  faces  for  head-letter  purposes 
are  available  on  Linotype  matrices  and  one  of  these,  Cloister 
Bold,  is  shown  here  in  its  complete  series. 

Clip  out  the  specimen  heads  on  the  inside  spread  and  paste 
them  over  those  you  are  now  using  and  decide  for  yourself 
whether  they  add  to  the  attractiveness  of  your  paper. 


18  Point  Italic  (18A243) 

Attractive  and  practica 


24  Point  Italic  (24A209) 

A  ttr active  and  pra 


30  Point  Italic  (30A197) 


Attractive  and 


Swash  Characters 
%  T  V  Y 


MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 


Representatives  in  the  Principal  Cities  of  the  World 


Publisher  for  March  12,  1927 


editors  PUBLISHER  ANNUAL  LINAGE  TABULATION 

(Continued  from  page  32) 


White  Plains, 

jj  . . Reporter  . (e) 

Williamsport  Pa.Gazette- 

Bulletin  . . .  (m) 
Sun  . (e) 


Wilmington, 

C . Star  . (m) 

Sunday  ed . (s) 

Total  . (ms) 

Woonsocket, 

R.  I . Call  . (e) 

York,  Pa . Dispatch  . (e) 

Gazette  & 

Daily . (m) 


Attleboro,  Mass.. S'wn  . (e) 

Amarillo,  Tex. . .News  . •.  (ms) 

Globe  . (e) 

Anniston,  Ala.  .  .Star  . (e) 

Appleton,  Wis... Post- 

Crescent  . . . (e) 

Ardmore,  Oklz.  .Ardmoreite  . .  (es) 
Press  . (ms) 

Bristol, 

Va.-Tenn . Herald- 

Courier  . . .  (ms) 
News 

Bulletin  ....  (e) 

Concord,  N.  H..  .Monitor- 

Patriot  . . . . (e) 

Coming,  N.  Y.  ,  .Leader  . (e) 

Danbury,  Corm.. Neu>s  . (e) 

Eau  Gaire,  Wis.Leader  & 

Telegram  .(me) 

Fairmont,  W.  Va.Times  . (ms) 

West 

Virginian  . . .  (e) 
Freeport,  III  ...  .Journal- 

Standard  . . . (c) 

Gloversville,  N.Y.Leorfer- 

Republican  .  (e) 

Hackensack, 

N.  J . Bergen  Record  (e) 

Homestead,  Pi.. Messenger - (e) 

Ithaca,  N.  Y . Journal-News  (e) 

Janesville,  Wis.. Gasette  . (e) 

Johnston  City, 

Tena  . Chronicle  & 

Staff- 

News  ....  (mes) 

Lebanon,  Pa . News-Times  . .  (e) 

hong  Branch, 

N.  J . Record  . (e) 

Marinette,  Eagle-Star  . . .  (e) 

Mason  City,  li... Globe- 

Gazette  .... (e) 

Meridian,  Miss... Star . (es) 

Oil  City,  Pa . Blizzard  . (e) 

Derrick  . (m) 

Olean,  N.  Y . Times  . (e) 

Orlando,  Fla.  . .  .Reporter- 

Star  . (e) 

Sunday  ed . (s) 

Total . (es) 

Sentinel  _ (ms) 

Owensboro,  Ky.  .Messenger  . .  (ms) 

^rsons,  Kan.  ...Sun  . (e) 

Pomona,  Cal ....  Bulletin 

Ponca  City,  OklaJVow  . (e) 

Sunday  ed . (s) 

,  Total  . (es) 

Richmond,  Ind..  .Palladium  ....(e) 

Sandusky,  0 . Star- 

n  _  Journal . (e) 

Rome,  Ga . News- 

Tribune  ....(e) 

Sunday  ed . (s) 

o.  , .  Total . (es) 

Shamokin.  Pa.  .  .Dispatch  . (e) 

Yallejo,  Cal.  ...Chronicle . (e) 

Wausau,  Wis _ Record- 

Herald  . (e) 

I  akima.  Wash . .  .Republic  . (e) 

Herald  . (m) 

Sunday  ed  . . . . (s) 
Total  . (ms) 


Total 

Linage 

National 

Local 

Classified 

7,663,068 

605,486 

5,986,182 

1,121,400 

4,192,496 

591,794 

3,600,702 

7,013,846 

1,219,400 

5,794,446 

2,892,120 

876,400 

1,752,800 

262,920 

1,274,000 

254,800 

873,600 

145,600 

4,166,120 

1,131,200 

2,626,400 

408,520 

5,284,398 

958,832 

4,022,942 

302,624 

10,378,368 

♦9,338,208 

1,040,160 

"'(Local  and  national  combined) 

6,302,240 

499,394 

5,210,870 

591,976 

20,000  TO  24,999  1 

POPULATION 

3,492,328 

7,945,700 

1,072,484 

5,618,494 

1,254,722 

4,969,482 

795,592 

2,919,168 

1,254,722 

3,197,782 

652,988 

2,288,496 

256,298 

6,327,986 

926,632 

4,831,652 

569,702 

3,499,398 

614,128 

2,615,588 

269,682 

2,101,053 

417,622 

1,154,706 

189,896 

4,470,896 

706,160 

3,279,150 

485,586 

3,795,402 

673,612 

2,771,874 

349,916 

3,950,282 

3,585,463 

646,142 

2,704,331 

234,998 

8,357,965 

1,489,880 

6,301,050 

567,035 

4,287,948 

1,119,524 

2,810,080 

358,344 

4,154,150 

3,664,010 

4,337,449 

712,516 

3,211,107 

413,826 

4,311,650 

798,672 

2,790,004 

614,838 

7,754,152 

832,606 

5,883,956 

1,036,588 

2,983,356 

316,820 

2,396,828 

269,708 

5,112,002 

834,204 

3,716,622 

561,176 

5,581,786 

976,248 

4,100,110 

505,428 

3,503,250 

809,774 

2,326,310 

367,176 

4,111,828 

958,496 

2,734,746 

418,586 

5,325,943 

814,188 

4,029,336 

482,419 

2,667,746 

543,620 

2,067,366 

56,760 

5,956,132 

1,092,168 

4,551,848 

312,116 

5,276,292 

1,321,880 

3,722,880 

231,532 

3,427,368 

193,032 

3,132,878 

101,458 

6,080,781 

1,367,567 

4,481,896 

231,318 

4,908,824 

697,564 

3,649,216 

563,044 

7,583,408 

2,441,684 

10,025,092 

11,152,120 

4,079,887 

3,427,130 

3,706,038 

2,528,050 

1,117,578 

3,645,628 

4,632,796 

4,556,347 

1,989,260 

854,672 

2,843,932 

2,393,741 

2,003,246 


570,500 

183,176 

753,676 

2,374,862 

853,783 

610,512 

550.564 

319.564 
136,388 
455,952 
959,294 


...(e)  5,236,826 

...(e)  5,714,150 

..(m)  3,511,554 

. . .  (s)  1,729,028 

.  (ms)  5,240,582 

(Continued  on  page 


798.188 
1,178,058 

538,468 

475.188 
1,013,656 

42) 


6,350,708 

2,102,856 

8,453,564 

6,909,742 

3,133,326 

2,630,684 

2,581,124 

1,830,262 

872,508 

2,702,770 

3,057,782 

3,325,203 

1,189,398 

689,052 

1,878,450 

1,953,707 

1,494,360 

3,898,860 

3,653,804 

2,207,478 

1,044,624 

3,252,102 


652,200 

155,652 

817,852 

1,575,812 

92,778 

185,934 

566.188 

378,224 

108,682 

486,906 

614,810 


New  York  Telegram 


using 


METROPOLITAN 
DRY  MATS 

regularly  starts  its  first  press 
in  not  more  than 


47^ 


minutes 


after  the  form  is  closed. 
Frequently  it  is  done  in 

4  minutes 


The  speed  and  efficiency 
of  the  stereotyping  force 
of  the  New  York  Tele¬ 
gram  combined  with  the 
exceptional  stayback  of 
the  METROPOLITAN 
DRY  MAT,  which  cuts 
packing  to  a  minimum, 
makes  it  possible  to  ac¬ 
complish  this  result  day 
in  and  day  out. 

Those  publishers  who  do 
not  believe  WOOD  DRY 
MATS 

save  time 

should  visit  the  plant  of 
The  Telegram,  watch  in 
hand. 

Wood  Flong  Corporation 

STILLWATER,  NEW  YORK 
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E  D  I 


STUDENT  SUICIDE  “WAVE” 


For  weeks  the  tenderest  sensibilities  of  millions 
of  newspaper  readers  have  been  wounded  by 
recurring  newspaper  reports  of  a  “suicide  wave’ 
among  young  college  or  high-school  students,  26  such 
cases  having  been  thus  connected  in  this  country  since 
the  tirst  of  the  year. 

W  e  believe  that  many  of  our  readers  must  have 
wondered,  as  have  we,  whether  the  insistent  emphasis 
uptMi  the  “su.cidc  wave  was  justitied  by  the  facts 
or  would  not  ultimately  lead  to  the  charge  that  the 
newspapers  have  recklessly  spread  the  suggestion  of 
self-<lestruction  and  influenced  weak  or  morbid  youths 
to  their  mad  acts.  In  none  of  the  rej^rts  that  we 
ha\c  read  has  there  been  any  evidence  that  the 
suicide  was  impelled  by  a  common  suggestion.  On 
the  contrary,  each  case  that  we  have  seen  described 
-eeined  to  be  either  a  complete  mystery  or  to  have 
assi.gned  to  it  causes  which  were  wholly  individual. 

It  comes,  therefore,  as  only  mildly  shocking  that 
the  statisticians  of  the  Metropolitan  Life  Insurance 
Company  corrpletely  riddle  the  theory  of  a  “students 
suicide  wave,"  showing  by  tigures  gathered  during  15 
years  among  ‘X)  per  cent  of  the  population  of  the 
country  that  there  is  nothing  strange  or  unusual  in 
the  nun-.ber  of  suicides  of  persons  of  stmlent  age  this 
year.  Indeed,  according  to  these  statistics,  the  num¬ 
ber  of  suicides  of  per.sons  between  the  ages  of  15  and 
20  this  year,  as  during  1926,  is  under  the  usual  aver¬ 
age.  The  company's  statement  dealing  with  this  situa¬ 
tion  may  be  found  in  other  columns  of  this  issue  of 
Kditor  &  Publisher. 

W'e  need  not  moralize  on  this  matter,  for  the 
possibilities  of  harm  in  scare  suicide  wave  stories  are 
perfectly  obvious  to  any  newspaper  man.  The  power 
of  suggestion  through  imagery  created  by  the  printed 
word  is  a  very  well-established  principle  in  psychology 
and  if  the  newspaper  stories  that  we  have  read  have 
not,  as  appears  to  be  the  case,  started  an  epidemic  of 
self-destruction  among  morbid  youths  it  should  be  a 
matter  of  congratulation. 

.\nyone  who  knows  the  news  field  in  this  country 
is  well  aware  that  it  is  a  simple  matter  to  create 
stories  of  alleged  general  conditions  by  associating 
isolated  cases  picked  up  by  wire  among  the  people 
of  the  country.  If  all  the  cases  of  legs  broken  by 
short  falls  among  more  than  a  hundred  million  people 
should  be  connectetl  in  the  news  daily  for  a  week 
or  a  month  timid  people  might  be  so  frightened  that 
they  would  hesitate  to  walk  across  a  room. 

It  i,>  absurd  and  extremely  mischievous  to  call  a 
number  of  suicides  a  “wave”  when  vital  statistics 
indicate  that  the  number  is  less  than  ordinary. 


If  Judge  Dearth  is  impeaehed  in  Indiana  for 
his  act  in  interfering  with  the  sale  of  a  news¬ 
paper  we  heliex'e  that  it  nill  be  the  first  im- 
peaehnient  in  .lineriein  history  Imsed  upon  the 
eonstitutiojuil  right  of  free  press. 

EDITORIAL  JUDGMENT 

G1\'E  it  you  as  my  conviction  that  many 
I  editorial  chairs  creak  under  their  load  of  mis¬ 
understanding  of  the  public.  Occupants  of  these 
chairs  think  the  public  is  shallow.  It  is  deep.  They 
think  the  public  wants  trash.  It  wants  the  best  that 
is  known  and  thought  in  the  world.  Movies  are  all 
right  in  their  way.  Jazz  is  all  right  in  its  way. 
Comic  strips  are  all  right  in  their  way.  In  moments 
of  exceptional  penetration,  even  I  can  see  the  fun  in 
them.  But  I  say  to  you  that  all  these  are  light  diet. 
I  say  to  you  that  we  cannot  build  up  a  great  and 
safe  denmcracy  on  movies  and  jazz  and  comic  strips. 
Give  us  these  by  all  means — for  we  do  not  want  to 
draw  faces  over-long — but  give  us  also  more  of  the 
sentiment  and  the .  philosophy  and  the  facts  that  are 
pregnant  with  the  fate  of  human  society.” — Edward 
Price  Bell,  in  an  address  before  the  .Academy  of 
Political  Science. 


“Some  say  'money  makes  money’;  but  I  tell 
you  money  does  not  make  anything.  It  is  men 
that  make  things.  They  make  everything  per¬ 
taining  to  chnliaation,  money  ivith  the  rest,” 
said  the  late  E.  IV.  Scripps  in  a  disquisition  on 
the  widespread  idolatrous  attitude  toward  ac¬ 
cumulated  wealth. 


For  the  earth  which  drinketh  in  the  rain  that 
ronieth  oft  upon  it,  and  hringeth  forth  herbs 
meet  for  them  by  whom  it  is  dressed,  receiveth 
blessing  from  God: 

But  that  which  beareth  thorns  and  briers  is 
rejected,  and  is  nigh  unto  cursing;  whose  end 
is  lo  burned. — Hebrews,  VI;  7,  8. 


TELLING  THE  PEOPLE 

IX  a  page  advertisement  by  The  May  Company,  ap¬ 
pearing  in  St.  Louis  Globe-Democrat  recently, 
there  appeared  a  statement,  signed  by  David  May, 
on  the  subject  of  how  advertising  reduces  selling  costs. 
It  is  not  only  a  valuable  testimonial  of  a  great  and 
amazingly  prosperous  house,  operating  stores  in  five 
leading  cities,  but  is  remarkable  for  succinct  appraisal 
of  the  chief  elements  in  the  modern  science  of  commer¬ 
cial  publicity.  For  the  benefit  of  Editor  &  Publisher 
readers  we  quote  the  statement  in  full : 

“The  first  advertising  contract  of  the  MAY  Stores 
was  a  printing  order  for  a  thousand  ‘dodgers.’ 

“With  distribution  costs  added,  those  hand-bills  were 
the  most  expensive  publicity  the  company  ever  bought. 

“In  the  intervening  sixty  years,  we  have  grown  to 
realize  that  the  newspaper  reaches  farther  and  costs 
less  than  any  medium. 

“Biggest  circulations  are  cheapest,  just  as  biggest 
stores  can  deliver  the  most  value  for  the  least. 

“These  daily  ads  of  ours,  far  from  adding  to  expense 
of  operation,  measurably  reduce  overhead  by  quicken¬ 
ing  store  traffic,  and  permit  us  to  use  clerks  and  space 
many  more  times  in  the  course  of  the  day,  than  if  folk 
did  not  come  here  with  definite  objectives  in  mind,  and 
their  selections  mainly  decided  in  advance. 

“.Advertising  enables  us  to  move  specific  stocks  with¬ 
in  fixed  time  limits,  make  prompt  disposal  of  surpluses 
and  broken  lines,  and  create  instant  markets  for  new 
goods,  which  would  otherwise  wait  on  deliberate  word- 
of-mouth  promotion. 

“We  couldn’t  sell  nearly  so  much  merchandise  with¬ 
out  the  help  of  printers’  ink  and  therefore  couldn’t  sell 
nearly  so  cheaply. 

“D.AVID  MAY, 
“Founder  of  The  May  Co.” 
(Copyright  1927 — The  May  Co. — All  rights  reserved.) 


I  ^  E 

WHEN  NEWS  IS  POISON 

TII.AT  dictatorship  and  civil  liberty  do  not 
cannot  harmonize,  whether  dictatorship  be  fro. 
the  top  or  the  bottom  of  society,  is  again  i. 
finitely  revealed  by  an  elaborate  and  thonmgb  con. 
sidcration  of  fascism  and  bolshevism  in  the  cutTn 
issue  of  The  Survey.  These  two  European  challam, 
to  democracy  are  shown  to  have  one  thing  in  coi^ 

— free  press  is  not  only  equally  repugnant  to  tba, 
but  neither  can  bear  it.  As  William  Bolitho 
shows  in  his  article  on  the  press  neither  Lenin  » 
Mussolini  could  tolerate  news.  Opinion  they  noti. 
for  a  time  tolerate,  but  the  actual  facts  of  lift  ^ 
told  by  the  ordinary  reporter,  were  poison  to  tit 
antipodal  schemes  and  each  protected  himself  by  tl»i 
same  instrument — censorship.  t 

In  Italy  this  suppression  was  carried  out  withn.!, 
paralleled  ferocity.  Tress  smashings  by  fascist  ganK.| 
men  and  confiscation  of  editions  as  soon  as  they 
printed  were  so  common  that  the  writer  does  m 
attempt  to  enumerate  them.  The  reign  of  tenc 
against  the  press  has  continued  until  now  the  grtt  I 
newspapers  exist  only  in  name  and  appearance.  TT*,! 
are  the  'servile  propaganda  creatures  of  Mussoh ' 
The  people  of  Italy  have,  as  Mr.  Bolitho  says,  1*5 1 
turned  out  of  the  spectacle  of  the  theatre  of  titi 
world  an<l  are  herded  into  a  lecture  hall.  They  a.- 1 
amputated  from  the  body  of  civilization. 

What  of  the  future?  The  answer  of  the  Stmti! 
■writer  is — “For  as  many  years  to  come  as  fascist  1 
has  deeds  to  conceal  and  impostures  to  advertise,  Ik*  f 
is  as  long  as  the  rule  of  fascism  lasts,  Italy  wiH  stjrl 
bereft  of  a  free  press.  ♦  ♦  *  In  this  forbidden  & 
closure,  only  henceforth  to  be  studied  by  reporttn 
from  the  outside  world  who  take  their  lives  in  thei 
hands,  will  no  doubt  fructify  to  inevitable  crop  thos 
fruits  of  intolerance,  gullibility,  and  chauvinist  j 
whose  trees  have  been  planted,  irrigated  and  pmoK 
by  the  ambition  of  the  Dictator.”  j 

.All  honor  to  the  .American  reporter  who  takes  thi 
risk !  .All  honor  to  the  American  newspaper,  fret 
unfettered,  that  prints  his  stuff,  thereby  in  the 
possible  way  defending  our  democratic  state  wind' 
to  exist,  nay  to  flourish,  has  never  needed  to  ens 
civil  liberties  with  the  iron  hand  of  censorship,  Ik 
never  dared  to  face  the  truth  as  the  honest  nets  i 
reporter  may  tell  it. 

BREAK  IN  THE  LINE 

XNOUNCEMENT  was  made  this  weekbij. 
the  .Vm’  York  Telegram  that  in  the  future  hi 
radio  programs  would  “make  it  possible  for  00  j 
readers  to  identify  their  favorite  radio  features  mi  * 
artists  by  name,”  meaning  that  names  of  advertisen 
and  branded  merchandise  would  not  be  excluded.  Tb 
reversed  the  policy  recently  adopted  by  the  assodjtei 


A  paper  may  be  knowtt  by  the  press  agents 
it  tolerates. 


TURNING  ON  THE  LIGHT 

Ox  another  page  of  this  issue  Editor  & 
Publisher  carries  the  interesting  tabulation 
made  by  the  Bureau  of  .Advertising,  .American 
Xewspaper  Publishers’  Association,  .showing  that  309 
adverti.scrs  spent  a  total  of  $100,317,000  in  newspaper 
space  during  1926. 

-Mthough,  as  the  Bureau  admits,  this  is  only  a  par¬ 
tial  picture,  it  presents  impressive  evidence  of  the 
selling  power  of  newspaper  columns.  Publishers  have 
lieen  notably  lax  in  the  past  in  keeping  accurate  ad¬ 
vertising  records,  and  for  this  reason  the  Bureau  is 
to  be  congratulated  on  the  work  it  is  doing  to  throw 
light  on  the  unknown  field  of  sales-producing  invest¬ 
ments  in  newspapers.  Considering  the  more  than 
2.000  dailies  in  the  country  and  the  hundreds  of  agen¬ 
cies  handling  appropriations,  the  task  of  compiling 
figures  which  will  adequately  represent  the  preference 
of  general  advertisers  for  the  newspaper  medium  is 
no  easy  one. 

The  great  headway  the  Bureau  is  making  is  appar¬ 
ent  when  the  309  appropriations  in  the  present  list  are 
compared  with  the  62  carried  in  the  first  list  presented 
in  1924. 

Salesmen  of  newspaper  space  can  find  ready  use  for 
the  figures  now  available. 


publishers  of  Xew  York  dailies. 

Accordingly,  on  Monday,  the  Telegram  began  am- 
ing  in  news  columns  the  names  of  radio  advertisiu 
hotels,  stores,  manufacturers  and  others  with  some 
thing  to  sell.  Before  the  week  was  out  several  odr 
Xew  York  papers  began  publication  of  the  fannk 
brand  and  company  names  in  their  radio  propac 
columns.  If  radio  fans  appreciated  the  serria 
their  enthusiasm  could  not  reasonably  be  expected  !t 
compare  with  that  of  radio  advertising  salesmen  wk 
like  to  tell  an  advertiser  that  for  his  money  he  wJ  | 
reach  not  only  the  air  audience  but  also  have  hf 
brand  name  gratuitously  printed  in  the  newspapers. 

By  some  it  is  contended  that  the  name  of  a  schedule  | 
radio  entertainment  is  “news,”  hut  none  can  deny  ite ' 
newspaper  publication,  in  the.se  circumstances,  of  tk  1 
name  of  a  brand  of  merchandise,  or  of  a  store  or  bofe- 
is  free  advertising  and  is  intended  to  be  that,  nothiE ; 
more  or  less.  * 

\Ve  are  not  convinced  that  publication  of  the  nans  | 
of  advertised  g>iods  when  hooked  to  radio  progizl 
features  is  a  valuable  service  to  radio  listeners,  but  “ 
this  point  should  be  conceded  we  should  still  hold  da 
the  larger  public  interest  is  served  by  their  elinna 
tion.  Tht  principle  underlying  the  segregation* 
news  and  advertising  is  worth  conserving.  The  T4-  ^ 
gram  believes  it  is  doing  something  worth  while  fej 
its  radio  fan  readers.  We,  however,  believe  its 
program  policy  encourages  free  commercial  pabto 
which  is  not  only  the  most  disastrous  economic 
in  the  newspaper  business  but  is  the  day’s  most 
pudent  assault  upon  editorial  integrity. 


leu' 


PERSONAL 

miiiavi  AILEN  white  oub-  ‘he  paper,  succeeding  C.  Raymond’Long 

lisher^  of  .  the  Emporia  (KanJ  adver"-  W.  ?,•  °"t 

Gazette,  is  visiting  in  southern  Lali-  manaper  *  Missourians  among  30  metropolitan 

fnrtiia  . .  .  T’  ,  ’  .  •  •  .•  ■  newspaper  representatives  who  will  tour 

"■Ur,  Lincoln  0-B™„..cdUpr  oMhc 

Boston  (MassJ  Ihrald,  is  \isiting  in  jq  Danville  agency  of  the  Carnegie  En- 

Los  Angeles,  Cal.  Dodge  Bros.’  motor  cars.  dowment  for  In- 

Gilbert  I.  Hinges  of  the  Am’  I  ork  p  g-  3urns,  advertising  manager  of  ternational  Peace, 

Sun,  and  Mrs.  fudges,  are  in  Bermuda  Catholic  L'nnvrse  Bulletin,  Canton,  has  probably  the 

for  a  two  weeks  stay.  t).,  edition,  has  been  named  general  ad- 

0.  C.  Harn,  managing  director  of  the  vertisiiig  sales  manager  for  the  Catholic 
Audit  Bureau  of  C  irculations  is  spending  Press  Cnion,  with  headquarters  in  Cleve- 
a  vacation  in  Pinchurst,  N.  C.  land.  The  organization  publishes  six 

Walter  C.  Johnson,  vice-president  and  Catholic  newspapers  in  Ohio  and  Penn- 
general  manager  of  the  Chattanooga  sylvania. 

Arw’J.  and  former  president  of  the  Soutli-  William  1.  l-'nglehart  has  been  named 
ern  Newspaper  Publishers’  .Association,  national  advertising  manager  of  the  .Vete 
has  been  elected  president  of  the  Chatta-  York  Exrning  Gral<hic.  lie  was  formerly  engaged  in  news- 
nooga  Coniiniinity  .Advertising  .Assixria-  with  Liberty  magazine.  paper  work  in 

tion.  _  Henry  l-'emrite  has  been  named  local  Ransas  Cjty,  Mo., 

Virgilio  K.  Beteta  of  (juateinala  City,  display  advertising  manager  for  the  Madi- 
member  of  the  e.xecutive  committee  of  gon  (Wis. )  Capital  Tunes. 

the  Press  Congress  of  the  World,  is  visit-  - - - 

IN  THE  EDITORIAL  ROOMS 


largest  acquaint¬ 
ance  of  any  man 
in  Missouri 
among  metropoli¬ 
tan  and  rural 
newspaper  men. 

“Doug”  Meng 
has  been  actively 


\V.  D.  Mesc 


ing  in  Washington,  1).  C. 

Gene  lluse,  editor  of  the  Norfolk 
(Neb.)  News  was  operated  on  for  appen¬ 
dicitis  this  week  in  tlklahoma  City,  and  is 
convalescing. 


since  1909  with 
the  e.xception  of  two  years  he  spent  as 
assistant  sergeant  of  arms  in  the  senate 
in  Washington,  During  that  time  he 
handled  correspondence  for  the  Kansas 


YTAGKl'DER  C.  MAURA',  telegraph  City  I’ost  and  the  St.  Louis  Times  in 
editor  for  the  Boston  (Mass.)  Sun-  addition  to  his  senate  duties. 
day  .Uhertiser.  is  a  new  member  of  the  Reared  in  the  newspaper  school  of  ex- 
X-  I-  M.,,-!..  .*■  Boston  College  faculty  and  will  instruct  perience  where  he  learned  to  do  it  by 

*  orm  i  ..  .  .  ,  1  s  class  in  journalism  for  juniors  and  doing  it,  _Meng  has  held  virtually  every 

'Ctiiors.  position  in  a  newspaper  office,  but  is 

William  F.  A’oung  is  the  new  country 
the  Dain’ille  (Ill.)  Cominer- 


.Aaron  M.  Braytoii,  publisher,  Madi-  ynnam  r. 
i«  (Wis.)  State  Journal,  accompanied  ,  F.  ””  * 
f  his  wife,  is  in  the  East,  visiting  in  ' 


son 

by 

Washington,  1).  C.,  and  other  cities. 


Buffalo  Times,  is  spending  a  vacation  at 

Miami  Be.ach.  1  la.  .  ,  jietter  known  as  a  columnist.  He  now 

is  chief  editorial  writer  for  the  Kansas 
City  Post. 

r'^ii:.,o  r  .u  r>  ./  j  /rv  s  1908-09,  Meng  was  editor  of  the 

Dean  Collins  of  the  Portland  {Ore.)  Bateyiille  (Ark.)  Guard  and  prior  to 

John  H.  Harrison,  editor  and  pub-  ‘bat  was  editor  and  part  owner  of  the 

lisher  of  the  Danville  (111.)  Commercial-  ?40()  silver  trophy,  for  u.ringlcm  (Mo.)  Ne^s.  He  is  a  mem- 

Sews,  has  left  for  a  six  weeks’  vacation  criticism  written  in  several  press  associations, 

in  Florida.  Portland  during  the  past  year.  — 

E.  T.  Kiest,  publisher  of  the  Dallas  ,f“barles  .A.  Robots,  formerly  state  as  police  reporter  for  the  Danville  (Ill.) 

(Tex.)  Timcs-Herald,  has  been  appoint-  Spnngncld  (O.)  Diuly  .Acrcj  has  Morning  Press. 

..  .  r  ..  I-  IT  •  hi’Pn  annriinti'H  npwe  priitnr  W  illium  i-  it  . 


Id  to’  the  Board  of  Regents  of  the  Uni-  been  appointed  news  editor.  William 


versity  of  Texas,  by  Gov.  Dan  Mootly. 

(diaries  B.  Spatz,  publisher  of  the 
Boyertown  (Pa.)  Detnocrat,  has  been 
named  regional  secretary  of  the  Eastern 
division  of  the  National  Editorial  .Asso¬ 
ciation,  Herman  Roe,  N.ICA.  president, 
announced  this  week. 


Ken  Hughes,  sports  editor  of  the  Kut- 
land  (At.)  Evening  Xezes,  is  now  writ¬ 
ing  a  column,  “Sportorials.” 

Tom  Haynes,  sporting  editor,  Norfolk 
(A  a.)  Ledger-Dispatch,  has  been  elected 
president  of  the  Norfolk  Cosmopolitan 
Club. 


C.  C.  Lambert,  for  some  years  cashier 
and  assistant  to  the  publisher  of  the 


Smeltzer,  formerly  on  the  court  beat,  is 
now  holding  down  the  state  desk. 

Kenneth  F.  Schmitt,  reporter,  Madison 
(AA’is.)  Capital  Times,  has  been  ap- 
fioiiited  director  of  AA’IB.A  radio  station 
in  Madison. 

James  AA'.  Renick,  former  dav  city  edi- 

L.  H.  Henry,  publisher  of  the  Charles  pringjield  (O.)  Nim,  has  been  ^  _  _  ,,, 

City  (la.)  Daily  Press,  accompanied  b.,  transferred  to  the  sports  department  as  Camden  (.Ark.)  Evening  Nezi’s,  has  been 
his  wife,  is  visiting  in  Long  Beach.  Ca  editor.  named  managing  editor,  a  newly  created 

A.  G.  Mayes,  publisher  of  the  Slier-  Jack  Lloyd  has  returned  to  newspaper  post.  AA^allace  Hurley,  brother  of  Curtis 
man  (Tex.)  Daily  Democrat,  has  been  work  as  a  member  of  the  copy  desk,  B.  Hurley,  publisher,  is  now  cashier  and 
made  vice-president  of  the  Sherman  cze  I  ork  Journal.  bookkeeper. 

Chamber  of  Commerce.  Brynnly  Griffiths,  former  city  editor.  Marion  T.  Gaines  and  C.  J.  Car- 

E.  D.  Lambright,  editor  of  the  Tampa  ^ladisnn  (AVis.)  State  Journal,  is  now  michael,  of  the  Daytona  Beach  (Fla.) 

Tribune,  and  Olin  W.  Kennedy,  manag-  covering  AA  isconsin  legislature  for  the  Xezv.s- Journal,  have  resigned  to  join  the 

ing  editor  of  the  A/ ta«ii  H^raW,  have  been  Madison  (AVis.)  Capital  Times.  Jacksomnlle  Times-Union,  the  former  as 

appointed  members  of  the  state  library  .Albert  A.  Pashby,  city  editor  of  the  city  editor,  and  the  latter  as  his  assistant, 

brard  by  Governor  John  W.  Martin.  Lynn  (Mass.)  Item,  has  been  elected  Thirtv-live  contributors  to  the  “Side 
John  A.  Shaffer,  publisher  of  the  Chi-  president  of  the  Lynn  Press  Club.  Swipes”'  column  in  the  Peoria  (Ill.) 

cago  Ez’ening  Post,  accompanied  by  his  C.  S.  Bolen  has  joined  the  staff  of  Star  were  guests  of  Mr.  and  Mrs.  Chi 
wife,  will  return  to  Chicago  soon  after  the  Springfield  (O.)  Daily  Xezvs,  sue-  Gamble  at  their  home  last  w’eek,  with 


spending  several  weeks  in  California. 

IN  THE  BUSINESS  OFRCE 

P  0.  PRICE,  for  the  past  12  years  in 
*  charge  of  national  advertising  with 
the  Boston  .Vi’tt’j  Bureau,  is  now  with 
the  Boston  Ezming  Transcript  working 
on  national  advertising. 

Roy  Huber  has  resigned  as  a  director 
of  the  Norristown  Herald  Printing  and 
Publishing  Company,  vice-president  and 
director  of  the  Norristown  Press  and  as 
advertising  manager  of  the  Times  Herald. 

Harvey  R.  A^onng,  advertising  manager 
of  the  Columbus  (O.)  Dispatch,  returned 
to  Columbus  March  9,  from  a  vacation 
in  Florida  and  Cuba. 

(jcneral  manager  J.  U.  FAdredge,  Jr., 
of  the  Ogden  (Utah)  Standard-E.raminer, 
has  returned  from  an  extended  eastern 
trip  during  which  he  purchased  new 
presses  and  other  equipment  for  the 
paper. 

William  J.  Parrett,  business  manager, 
Damille  (Ill.)  Commcrcial-Xezas,  has 
returned  from  three  weeks’  vacation  in 
Florida. 

H.  L.  Moreman,  of  the  circulation 
staff,  Seattle  Daily  Journal  of  Commerce, 
IS  now  in  the  advertising  department. 

R- .T.  Aldwortb  formerly  of  Chicago, 
has  joined  the  Houston  Post-Dispatch, 
in  charge  of  foreign  and  local  automobile 
advertising. 


ceeding  .Arthur  Surprise,  resigned.  Mr.  Gamble,  the  column  conductor,  mas- 

'Fay  Feidler,  deputy  sheriff  at  Dan-  ceremonies, 

ville.  Ill.,  has  returned  to  his  former  post  (Continued  on  page  40) 


In  May 

We  will  begin  releasing,  daily. 
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Editor  &  Publisher  for  March  12,  1927 


{Continued  from  page  39) 

M.  Crosby  Rogers,  editorial  writer  for 
the  ICorcester  (Mass.)  Telegram- 
Gazette,  is  recovering  from  a  critical 
illness, 

\V.  B.  Ruggles,  editorial  writer  on  the 
Dallas  (Tex.)  Morning  News,  was  chief 
speaker  at  the  Texas  Independence  Day 
Banquet  given  by  former  students  of  the 
University  of  Texas,  at  .‘\ustin. 

H.  P.  Ringler  has  joined  the  staff  of 
the  Madison  (Wis.)  Capital  Times  as  a 
reporter. 

Harold  M.  Griffin,  reporter,  Madison 
(Wis.)  State  Journal,  will  leave  Madi- 
■soii  in  July  on  a  trip  to  Europe. 

Herman  P.  Lochner  has  rejoined  the 
editorial  staff  of  the  Madison  (Wis.) 
Capital  Times  as  police  reporter. 

Edward  W.  Scannell,  sports  editor, 
Worcester  (Mass.)  Post,  is  now  con¬ 
ducting  a  daily  column  of  sporting  gos¬ 
sip,  "Around  The  Town.” 

Calvin  Patterson,  editor  of  the  Uni- 
zersity  of  Michigati  Daily,  is  now  assist¬ 
ing  .Mien  Schoenfield,  staff  correspondent 
of  the  Detroit  Xezvs  in  Ann  Arbor. 

Charles  L.  Hughes,  former  Warren, 
R.  I.,  correspondent  for  the  ProzAdence 
(R.  I.)  Journal  and  Evening  Bidletin, 
has  been  placed  in  charge  of  the  Bristol 
County  District  for  the  two  papers  at 
Warren. 

Roberts  Phillips,  former  Boston  news¬ 
paper  man,  has  joined  the  city  staff  of 
the  Worcester  (Mass.)  Telegram. 

Elof  Peterson  has  resigned  from  the 
city  staff  of  the  Worcester  (Mass.) 
Telegram  and  is  now  in  the  automobile 
business  in  W'orcester. 

Horace  A.  Hawkins,  of  the  local  staff, 
Richmond  (Va.)  Times-Dispatch,  has 
resumed  his  duties  with  his  paper,  follow¬ 
ing  an  illness. 

Harold  D.  Valpey,  managing  editor  of 
the  Lynn  (Mass.)  Item,  will  sail  from 
Boston,  on  the  S.  S.  President  Wilson 
on  Wednesday,  March  23,  on  a  European 
trip. 

Julian  L.  Sareet,  Jr.,  is  assisting  Bev¬ 
erly  Smith  in  covering  ship  news  for  the 
New  York  Herald  Tribune. 

Harold  F.  Seymour,  formerly  assistant 
night  city  editor,  Sioux  City  (la.)  Trib¬ 
une,  is  now  assistant  day  city  editor.  He 
succeeds  Andrew  Bernhard  who  resigned 
to  go  to  Oiicago. 

William  J.  Welpley  has  recovered  from 
an  illness  of  several  weeks,  and  has  re¬ 
turned  to  the  editorial  department. 
Providence  (R.  I.)  Evening  Bulletin. 

Walter  A.  Washburne,  city  editor, 
Chicago  Evening  Post,  will  spend  the 
summer  touring  Europe. 

John  Brior  has  joined  the  editorial 
staff,  Ogdensburg  (N.  Y.)  Republican- 
Journal. 

Charles  H.  Clark,  has  joined  the  edi¬ 
torial  staff,  Ogdensburg  (N.  Y.)  Ad- 
zwtee  and  St.  Lawrence  Democrat. 


MARRIED 

JM.  MILLER,  telegraph  editor  of  the 
•  .dshevUle  (N.  C.)  Citizen,  to  Miss 
Lulu  M.  Cassidey,  a  reporter  on  the 
Asheville  Times,  Feb.  12. 

Thomas  M.  Reay,  of  the  Madison 
(Wis.)  bureau  of  the  Associated  Press, 
to  Miss  Phyllis  Virginia  Smith  of  Min¬ 
neapolis,  Feb.  18. 

W.  F.  Alder,  marine  editor,  Los 
.dngcles  Express,  to  Miss  Janess  .\bbey 
Diebold,  also  in  newspaper  work,  on 
board  the  S.  S.  Columbia,  recently. 

Fred  L.  Shaw,  staff,  Prozidctice  Sun¬ 
day  Journal,  to  Miss  Beatrice  F.  Thomas, 
Block  Island,  R.  I.,  March  1, 


PRESS  ASSOCIATION  NOTES 


was  in  W'ashington  this  week. 


Robert  T.  Small,  special  staff  writer 
of  the  Consolidated  Press,  who  for  the 
past  two  weeks  has  been  in  the  Hawaiian 
Islands,  expects  to  return  to  San  Fran¬ 
cisco  about  the  middle  of  March. 

Chester  Hope,  manager  of  Universal 
Service,  and  Mrs.  Hope,  arrived  in  Lon¬ 


don  this  week,  enroute  to  Paris,  Berlin 
and  Rome. 

David  M.  Auch  of  the  Associated  Press 
staff  at  Columbus,  O.,  has  become  pub¬ 
licity  director  for  the  Ohio  Bankers  As¬ 
sociation. 

P.  J.  O’Connell  has  succeeded  L.  L. 
Sisk,  resigned,  as  manager  of  the  Inter¬ 
national  News  Service  Bureau  at  San 
Antonio. 

H.  R.  Baukhage,  business  manager  of 
the  Consolidated  Press  .Association,  has 
been  spending  some  time  in  the  New 
York  office,  assisting  in  the  expansion  of 
the  work  in  connection  with  the  Re¬ 
search  Bureau. 

Richard  L.  Spry  has  been  named  act¬ 
ing  correspondent  for  the  .Associated 
Press  at  its  Madison,  Wis.,  bureau. 

Salisbury  (N.  C.)  Post  started  leased 
wire  Saturday  night  service  of  Inter¬ 
national  News  Service  March  5. 

Dcs  Moines  (la.)  Register  started 
leased  wire  automatic  printer  report  of 
Universal  Service,  March  6. 

John  R.  Williams  has  been  appointed 
.Associated  Press  correspondent  at  Jack¬ 
sonville,  Fla.,  succeeding  Oliver  Morton, 
transferred  to  Atlanta,  Ga. 

HOLDING  NEW  POSTS 

/^LARK  MUSGROVE,  from  re-write 
^  staff,  Denver  Post,  to  copy  desk, 
Denz'cr  Rocky  Mountain  News. 

Harold  V.  Streeter,  from  farm  editor, 
Danville  (Ill.)  Commercial-News,  to  edi¬ 
torial  department.  Charleston  (W.  Va.) 
Mail. 

H.  L.  McCleary,  from  telegraph  editor, 
Austin  American,  to  Houston  Post-Dis¬ 
patch  copy  desk. 

S.  V.  Van  Petten,  former  federal  court 
reporter  Damille  (Ill.)  Morning  Press, 
to  city  editor,  new  morning  edition  of  the 
East  St.  Louis  (Ill.)  Journal. 

Ivan  ReVeal,  from  reportorial  staff, 
Damille  (Ill.)  Commercial-Nezvs,  to 
Little  Rock  Arkansas  Gazette. 

Dan  Farrell,  Jr.,  from  sporting  editor, 
Danville  (Ill.)  Commercial-News,  to 
Denz-er  (Col.)  Post. 


SUSPENSIONS 

ORADENTON  (Fla.)  TRI-CITY 
MORNING  NEWS  has  ceased  pub¬ 
lication,  leaving  the  old  paper  the  Herald 
a  clear  field  in  that  city. 

NEW  PLANTS  AND  EQUIPMENT 

■DELLOWS  F.ALLS  (Vt.)  TIMES 
^  has  purchased  a  rotary  press  from 
R.  Hoe  &  Co.,  Inc. 

Elrod  lead,  slug  and  plain  rule  casters 
have  recently  been  installed  by  the  fol¬ 
lowing  newspapers;  Troy  (N.  Y.) 


Times;  Herald  Publishing  Company, 
Toronto;  and  the  Tallahassee  (Fla,) 
State  News. 

Gonzales  (Tex,)  Inquirer,  Mrs,  Henry 
Reese,  publisher,  has  purchased  a  flat¬ 
bed  perfecting  press. 

Launceston  (Tasmania)  Examiner  is 
installing  a  new  Duplex  16-page  tubular 
press. 

A  Hoe  right-angle  quadruple  press  has 
been  purchased  by  Three  Rivers  (Que.) 
Le  N ouz’ellistc.  .A  complete  outfit  of 
stereotyping  machinery  was  bought  at 
the  same  time. 

Madison  (Wis.)  Capital  Times  plans 
to  be  housed  in  its  new  building  June  1. 

Ithaca  (N.  Y.)  Journal-Nezvs  has  pur¬ 
chased  a  new  24-page  Duplex  tubular 
press.  Numerous  construction  changes 
will  be  made  in  the  interior  of  the  plant 
at  125  West  State  street  and  it  is  ex¬ 
pected  that  the  new  press  will  be  installed 
within  a  month. 

ON  THE  MECHANICAL  SIDE 

"jVICHOL.AS  BURKS,  assistant  fore- 
man  of  the  composing  room  of  the 
Richmond  (V'^a.)  Times-Dispatch,  has 
been  made  foreman  to  succeed  Earl  Lowe, 
resigned. 


NEW  PUBUCATIONS 

TJOYNTON,  East  Coast  Florida  city, 
has  a  new  weekly,  the  Herald.  Rev. 
(jerrit  Koyker  is  editor  and  Lon  Burton 
of  the  Delray  News  is  publisher. 


SPECIAL  EDITIONS 

T>LUFFTON  (Ind.)  EVENING 
NEWS,  special  basketball  edition, 
March  3. 

Columbus  (Ga.)  Enquirer-Sun,  72-page 
Industrial  edition,  Feb.  27. 

Cluitham  (Ont.)  Daily  News,  Canadian 
Ford  supplement,  March  5. 

Windsor  (Ont.)  Border  Cities  Star, 
real  estate  section,  March  4. 

Wichita  Falls  (Tex.)  Daily  Times, 
116-page  new  home  edition,  Feb.  20. 

Boston  (Mass.)  Globe,  Automobile 
Show  Number,  four  sections. 

Boston  (Mass.)  Herald,  Boston  Auto¬ 
mobile  Show  Number. 

Charlotte  (N.  C.)  Observer,  12-page 
special  edition,  March  6,  devoted  to  the 
formal  opening  of  a  new  Charlotte 
theatre. 

Long  Beach  (Cal.)  Morning  Sun,  78- 
page  1927  Trade  Extension  edition,  Feb. 
27. 

Long  Beach  (Cal.)  Press-Telegram, 
.Automobile  Pageant  and  Show  Week 
number,  Feb.  27. 


MEASURING  CERTIFIED 


The  measure  of  Certified  value  is,  and  has  always 
been,  COMPARISON. 

For  until  you  have  COMPARED  Certified  Dry 
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That  is  why  we  ask  you  to  COMPARE — and 
make  it  very  simple  for  you  to  do  so  without  any 
expense  on  your  part,  and  without  obligating  you 
in  any  way. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y. 


for  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds. 
MADE  IN  U.  S.  A. 


San  Bernardino  (Cal.)  Sun,  Dranae 
Show  number,  Feb.  20. 

New  Bedford  (Mass.)  Sunday  Stand¬ 
ard,  48-page  Auto  Show  edition,  Mardi 
6. 

Boston  (Mass.)  Sunday  Post,  Motor 
Show  number,  four  sections  28  pages. 

Colorado  Springs  (Col.)  Gazette  and 
Telegraph,  168-page  annual  edition, 
March  6,  containing  17,500  inches  of  ad¬ 
vertising. 

Boston  (Mass.)  Evening  Transcript 
Silver  Jubilee  Motor  Section,  24  pagw’ 
March  5. 


SCHOOLS 

SEVENTEEN  students,  9  men  and  8 
women,  completed  the  requirements 
for  the  degree  of  Bachelor  of  Journalism 
this  month  at  the  University  of  Missouri 
“The  Newspaper  and  Crime”  is  the 
title  of  an  84-page  bulletin  just  issued 
by  the  University  of  Missouri,  written 
by  Miss  Virginia  Lee  Cole,  who  received 
an  A.  M.  degree  in  journalism  from  the 
University  in  June,  1926. 

Wilton  A.  Simpson,  sports  edit(x, 
Michigan  Daily,  has  been  chosen  chair¬ 
man  of  the  annual  Gridiron  banquet  of 
the  University  of  Michigan  Gridiron  to 
be  held  April  5. 


FLASHES 


A  sloganeer  with  imagination  is  Mr. 
Christie  Brooks  of  Milburn,  N.  J.  It  is 
his  conceit  that  the  trade  paper,  “devoted 
to  the  interests  of  plumbers  and  tin¬ 
smiths”  should  call  itself  “A  Paper  for 
People  Who  Tink,”  while  many  a  tal^ 
loid  might  do  worse  than  describe  itself 
as  carrying  “All  the  News  That’s  Fit  to 
Tint.” — F.  P.  A.  in  New  York  World. 


The  saddest  thing  about  a  strike  in  the 
fuel  producing  region  would  be  the  grief 
that  would  overwhelm  the  philanthropic 
coal  operators  if  they  were  “forced”  to 
raise  the  price  of  the  commodity. — J.  ,R. 
W.  in  MUzmukee  Journal. 


The  bee,  according  to  Professor  Bab¬ 
bitt  of  Trinity  College,  is  really  indolent 
.  .  .  So  we  are  as  busy  as  a  bee,  after 
all. — Edward  Hope  in  New  York  Herald 
Tribune. 


“.A  new  nation  is  being  born  in  China,” 
says  Professor  Quigley  of  the  University 
of  Minnesota.  It  must  be  triplets  judpng 
from  the  racket. — Philadelphia  Inquirer. 


Eggs,  says  a  news  item,  are  being  syn¬ 
thetically  made  from  veal.  And  so  is 
your  old  chicken  salad. — New  York 
A  merican. 


all  mats  2o\24' 


One  Quatitity 
only  the  best  ^ 
tanjrriakc 


\ 
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IMPROVEMENT  No.  2 
The  letters  shown  below 
have  been  enlarged  about 
12  times.  Notice  the  ample 
spacing  between  letters. 


Just  as  proper  spacing  between  lines  is 
essential  to  easy  reading,  so  words  with 
proper  spacing  between  letters  are  easier 
to  read  than  words  whose  letters  are  too 
closely  “packed”  together. 

The  eye  sees  words  as  a  whole.  It  recog¬ 
nizes  “word-pictures.”  Therefore  when  let¬ 
ters  are  spaced  too  close  or  too  wide,  recog¬ 
nition  of  the  word  becomes  an  effort  and 
reading  is  slowed  up. 

There  is  also  a  mechanical  advantage  in 


ample  spacing.  Ample  space  between  let¬ 
ters  permits  the  making  of  matrices  whose 
side  walls  are  of  sufficient  strength  to  re¬ 
duce  to  a  minimum  smudging  and  hair  lines. 

The  Intertype  News  face  has  been  adopt¬ 
ed  by  such  leading  newspapers  as  The  New 
York  Times,  Seattle  Times,  Cleveland 
Plain  Dealer,  Toronto  Daily  Star,  Etc. 

The  complete  series  is  designed  in  5^,  6%, 
7  and  8  Point,  which  gives  a  perfect  step- 
up,  meeting  every  requirement. 


Intertype  IDEAL  News  Series 

has  Normal  Spacing  between  Letters 


6%  Point  on  Solid  Slug 


The  Intertype  News  Series  Is  meeting 
the  approval  of  all  those  who  believe 
that  types  should  be  made  for  the  needs 
of  the  newspaper  reader.  The  qualities 
which  make  the  Intertype  News  Series 
easy  to  read  are  not  free  from  the  usual 
mannerisms  of  the  standard  newspaper 
type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  conforms 
to  the  familiar  and  friendly  design  to 
which  the  majority  of  newspaper  read¬ 
ers  are  accustomed,  and  yet  gives  a 
clearness  to  print  which  is  not  to  be  had 
by  the  use  of  ordinary  light-face  type. 
Intertype  established  the  fact  that  easy 
to  read  type  is  familiar  type.  Unfa¬ 
miliar  type  quickly  tires  the  eyes.  Inter¬ 
type  then  set  about  to  improve  familiar 
type.  The  changes  from  old  standards 
were,  in  most  instances,  not  of  great 
importance  but  most  of  them  were  in 
directions  that  have  heretofore  been 
avoided  by  type-makers.  The  hairlines 
of  Intertype  News  Series  show  a  dis¬ 
tinctly  visible  thickness.  The  serifs 
were  shortened  and  bracketed,  and  the 
descenders  were  made  a  little  longer. 
The  sharp  contrast  between  thin  and 
thick  lines  has  been  modified.  Charac¬ 
ters  like  c  e  s  a  g,  which  always  have 


7^  Point  on  Solid  Slug 

The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of  the 
standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertyi)e  News  Series  con¬ 
forms  to  the  familiar  and  friendly  de¬ 
sign  to  which  the  majority  of  newspa¬ 
per  readers  are  accustomed,  and  yet 
gives  a  clearness  to  print  which  is  not 
to  be  had  by  the  use  of  ordinary  light- 
face  type.  Intertype  established  the 
fact  that  easy  to  read  type  is  familiar 
type.  Unfamiliar  type  quickly  tires 
the  eyes.  Intertype  then  set  about  to 
improve  familiar  type.  The  changes 
from  old  standards  were,  in  most  in¬ 
stances,  not  of  great  importance  but 
most  of  them  were  in  directions  that 
have  heretofore  been  avoided  by  type- 
makers.  The  hairlines  of  Intertype 
News  Series  show  a  distinctly  visible 
thickness.  The  serifs  were  shortened 
and  bracketed,  and  the  descenders 


8  Point  on  Solid  Slug 

'The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  famiiiar  and  friendly  de¬ 
sign  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  grives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  light-face  tyi)e.  Intertype  estab¬ 
lished  the  fact  that  easy  to  read  type 
is  familiar  type.  Unfamiliar  type 
quickly  tires  the  eyes.  Intertype  then 
set  about  to  improve  familiar  type. 
'The  changes  from  old  standards 
were,  in  most  instances,  not  of  great 
importance  but  most  of  them  were  in 
directions  that  have  heretofore  been 
avoided  by  type-makers.  The  hair- 


Write  our  nearest  branch  for  larger  specimens. 


Standardized 


INTERTYPE 


iNTERT YPE  CORPORATION :  New  York  1440  Broadway ;  Chicago  130  N.  Franklin  St. ;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 
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Total 


369,390 

290,000 

741,170 

191,520 

46,052 

237,572 

450,548 


[ACCOUNT  executive 


Republican  . . 

Bradenton,  Fla . .  Herald  . 

Bradford,  Pa _ Era  . 

Burbank,  Cal _ Review  . 

Cairo,  Ill . Citizen  . 

Carbondale,  Pa. .  Leader  . 

Centralia,  Ill _ Sentinel  . 

Cheyenne,  Wyo.. State  Tribune- 

Leader  . 

Sunday  ed.... 

Total  . I 

Connellsville,  Vz-Courier  . 

Denison,  Tex — Herald  . 

Escanaba,  Mich.  Press . 

Eugene,  Ore _ Guard  . 

Eureka,  Cal . Humboldt 

Standard  . . 

Eureka,  Cal . Humboldt 

Times  . 

Findlay,  O . Republican  & 

Courier  . . .  (: 


la.  . Democrat  ....  (e) 

Fort  Myers,  Fla.Torpical 

News  ....(ms) 

Gardner,  Mass.  .iV cuts  . (e) 

Geneva,  N.  Y... Times  . (e) 

Goldsboro,  N.  C.N'ews  . (m) 

Grand  Forks, 

N.  D . Herald  _ (mes) 

Grand  Island, 

Neb . Independent  ..(e) 

Hornell,  N.  Y..  .Tribune -Times  (e) 

Huntington,  Ind. Press  . (m) 

Iron  Mountain, 

Mich . News  . (e) 

Ironwood,  Mich.j7o6c  . . (e) 

Keokuk,  la . Gate  City  - (e) 

Key  West,  Fla..Cificc»  . (e) 

La  Porte,  Ind.  .Herald- Ar pis  (e) 
McAlester,  Okla.N ews-Capital  (e) 
Manistee,  Mich..N’cw- 

Advocate  ...(e) 
Marquette,  Mich. Mining 

Journal  ....(m) 
Marshalltown,Ia.  Tmici- 

Republican  .  (e) 


.News  . 

JSiews-Herald 
Journal  & 
News- 
Tribune  . . 


Modesto,  Cal. 
Muscatine,  la 


Neu'S 


Newcastle,  Ind.. Courier  . (e) 

New  Kensington, 

Pa . Dispatch  . (e) 

Port  Jervis,  N.Y .Union-Gazette  (e) 


NEWSPAPERS  IN  CITIES  OF  15,000 — 19,999  POPULATION 


^  Message  . .  to 

T^twnal  Advertising  Representatives 


7{ow  much  do  you 
depend  on  sweet 
conversation? 


EDITOR  &  PUBLISHER  ANNUAL  LINAGE  TABULATION 

(Continued  from  page  37) 


city  I'aper  Pub.  Linage 

.\storia.  Ore Astorian . (m)  2,049,799 

Sunday  ed - (s)  796,992 

Total  . (ms)  3,289,791 

Budget  . (e)  3,109,736 

Bartlesville, 

Okla . Examiner _ (m)  3,678,108 

Batavia,  N.  Y...News  . (e)  4,325,000 

Billings,  Mont. .  .Gazette  _ (mes)  4,353,394 

Blackwell,  Okla.  Tribune  _ (me)  2,267,980 

Sunday  ed . (s)  815,562 

Total  ....(mes)  3,083,542 

Boise,  Idaho  ..  .Statesman  ...(ms)  4,611,296 

Boone,  la . News- 


National 

444,738 

113,918 

558,656 

634,970 


Local 

1,747,228 

618,212 

2,365,440 

2,215,290 


Classified 

300,833 

64,862 

365,695 

259,476 


478,982 

720,000 

1,204,072 

379,022 

143,444 

522,466 

1,401,330 


2,829,736 

3,306,000 

2,408,152 

1,697,438 

626,066 

2,323,5(M 

2,689,429 


2,219,938 

5,039,328 

4,711,308 

1,850,562 

2,255,470 

2,790,419 

2,863,574 


452,466 

1,085,504 


1,676,710 

3,770,494 


90,762 

183,330 

253,456 

238,714 

133,868 


157,234 

638,3J2 

283,499 

619,682 


1,341,984 

1,483,300 

*2,506,920 

2,020,018 


188,398 


1,963,528 

652,442 

2,615,970 

4,021,262 

3,985,310 

3,606,876 

4,835,138 


682,486 

241,220 

923,706 

685,370 

268,030 


1,096,942 

352,982 

1,449,924 

3,090,934 

2,894,080 


184,100 

58,240 

242,340 

244,958 

823,200 


933,716 


3,069,878 


831,544 


3,463,404 


529,928 


2,352,280 


518,196 


4,734,324 


977,942 


2,676,212 


1,000,170 


5,172,300 


836,164 


3,872,974 


463,162 


Fort  Madison, 


3,067,536 


570,542 


..(e) 


2,392,607 


104,387 


(ms)  *3,738,672 
.(e)  3,578,932 


315,357 

536,977 

569,814 

558,608 


2,863,252 

2,734,564 

2,080,540 

2,296,000 


487,529 

307,391 

359,562 

84,000 


3,009,916 

2,838,608 


Grand  Forks, 


3,974,978 


1,032,842 


2,707,110 


235,026 


Grand  Island, 


4,146,016 

2,949,414 

3,655,796 


857,416 

660,900 

401,646 


3,288,600 

2,140,040 

2,966,782 


148,474 

287,368 


Iron  Mountain, 
Mich . 


4,113,844 

3,312,036 

2,967,594 

1,297,215 

2,437,036 

2,745,637 


621,740 

574,112 

687,554 

507,645 

841,372 

519,254 


3,288,432 

2,594,088 

2,167,970 

741,675 

2,471,504 

1,983,637 


203,672 

143,836 

112,070 

47,895 

124,160 

243,097 


2,176,746 


430,920 


1,590,694 


167,132 


4,442,998 


748,958 


3,458,938 


235,102 


3,953,752 


1,061,744 


2,575,538 


316,470 


Michigan  City, 
Ind . 


3,138,464 

5,024,138 


589,722 

791,420 


2,246,258 

3,369,254 


302,484 

863,464 


2,383,080  188,678 


3,341,170 


769,412 


Newburyport, 
Mass . 


2,832,732 
*(  Local  and 
3,545,164 


♦2,124,549 
linage  combined) 


708,183 

Classified 


4,762,400  567,336 

*2,003,400 


5,550,936 

2,371,600 


221,200 

368,200 


*( Local  and  Gassified  combined) 


674,561 

1,098,538 

391.552 
229,362 
620,914 

1,049,580 

736.552 
475,594 
637,294 
627,786 


2,843,783 

2,355,556 

1,398,292 

552,440 

1,950,732 

3,928,428 

1.830.454 

2.239.454 
2,052.106 
12,105,314 


124,082 

345,002 

310,058 

62,622 

372,680 

307,426 

174,146 

251,286 

195,000 

149,492 


Pottstown,  Pa... News  . (m) 

Reno,  Xev . Gazette  . (e) 

State  Journal  (m) 

Sunday  ed . (s) 

Total  . (ms) 

Salina,  Kans. . . .  fournal  . (e) 


3,890,589 

3,799,096 

2,099,902 

844,424 

2,944,326 

5,285,434 


Selma,  Ala . Times-Joumal  (es)  2,741,132 


2,966,234 

2,884,400 

2,882,592 

6,954,640 

5,607,560 


Santa  Cruz,  Cal. Sentinel . (ms) 

Sunbury,  Pa _ Daily  . (e) 

Item  . (e) 

Uniontown,  Pa.  .Herald  . (m) 

Gettius  . (e) 


Total  . (me)  12,562,200 


(Continued  on  page  44) 


Most  publishers  are  unmoved  by  your  requests 
for  market  facts.  They  seem  to  think  that 
the  national  representative  can  build  his  case- 
arguments  out  of  thin  air,  or  locate  them  like  the 
old-fashioned  well-digger  located  water  with  a 
divining  rod. 

Don’t  your  publishers  think  that  it  is  largely 
up  to  you  to  discover  facts  about  their  papers? 
They  do  not  realize  that  such  selling  assistance  is 
due  from  them  as  manufacturers. 


in  More  Than  Forty  American  Homes  Such  as 


EMEJ3SON  B.  KNIGHT,  Inc. 

INDIANAPOLIS,  INDIANA 


V'ancouver, 

Wash . 

Walla  Walla, 
Wash . 


.Columbian 
Bulletin  . . 
.Sunday  ed. 
Total  ... 


2,485,269 

3,814,076 

1,172,346 

4,986,422 


539,108  1,596,651 

966,000  2,437,722 

247,324  845,922 

1,213,324  3,283.644 


226,793 

410,354 

79,100 

489,454 


Help  in  "National  and  Local  Selling 

In  more  than  forty  American  newspaper  markets,  the  Knight 
Organization  is  giving  strong,  authoritative,  fundamental 
help  in  building  national  and  local  linage.  The  basis  of  this 
help  in  each  market  is  a  certified  study  of  the  human  element 
behind  circulation.  The  facts  developed  for  the  national  field 
are  now  effective  in  the  sales-presentations  of  more  than  a 
dozen  national  representatives. 

To  each  of  the  newspapers  served,  a  local  sales  case  has 
been  given  display  staffs  under  the  instruction  of  experienced 
executives.  The  Knight  Organization  believes  that  the 
structural  selling  of  any  newspaper  begins  at  home. 


CHICAGO  BUFFALO  MINNEAPOUS 
ALTOONA  HARRISBURG  ERIE 
LOUISVILLE  ROCHESTER  RICHMOND 


Editor  &  Publisher  for  March  12,  1927 

/I  ^ 

Uchlmmait 


The  Chicago  Evening  American — not  yet 
27  years  old — now  has  the  second  largest 
evening  paper  circulation  in  the  United  States. 
It  occupies  the  position  held  so  long  by  the 
Philadelphia  Bulletin — 80  years  old. 

Here  is  an  achievement  to  grip  the  imagina¬ 
tion  of  every  man  who  knows  the  meaning 
of  newspaper  building.  Here  is  a  story  of 
progress  almost  without  parallel  in  the  his¬ 
tory  of  journalism. 

For  a  26-year  old  newspaper,  in  a  highly 
competitive  field,  to  develop  the  second 
largest  evening  paper  circulation  in  all  America 
is  an  eloquent  tribute  to  an  editorial  policy 
that  caters  to  no  class  or  creed;  that  publishes 
the  news  as  it  finds  it,  without  fear  or  favor. 


CHIC 


CAN 


a  goo  a  Jfewspaper 
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EDITOR  &  PUBLISHER  ANNUAL  LINAGE  TABULATION 


(Continued  from  page  42) 


City  Paper 

Pub. 

Total 

Linage 

National 

Local 

Classified 

Waukegan,  I11...S'«»  . 

. (e) 

4,395,286 

769,608 

3,076,052 

549,626 

Webster,  Mass.  .Times  ... 

. (e) 

1,737,322 

426,174 

1,228,962 

81,186 

West  Frankfort 

Ill . .American 

....(e) 

2,319,103 

283,425 

1,793,758 

241,920 

Whittier,  Cal...  NezL>s  .. 

(Classified  includes  legal) 

. (e)  4,603,895  3,688,219 

529,846 

385,830 

NEWSPAPERS  IN 

CITIES  OF 

10,000  TO 

14,999 

POPULATION 

Adrian,  Mich — Telegram . (e) 

Albany,  Ga . HerM  . (e) 

Alpena,  Mich...A^Mtf  . (e) 

Anaheim,  Cal ...  Bulletin  . (e) 

Annapolis,  Md.  .Ca^tal  . (e) 

Anderson,  S.  C..Mail  . (e) 

Arkansas  City, 

Kan . . . r raveler  . ( e ) 

Ashland,  Wis... Prm  . (e) 

Baker,  Ore . Demtxrat  - (m) 

Blytheville,  Ark. Courier-News  (e) 
Bowling  Green  Times- 

Ky .  Journal  - (e) 

Bristow,  Okla..  .Record  . (e) 

Brainerd,  Minn. .  £>is patch  . (e) 

Burlingame,  Cal.Advance-Star  .(e) 
Cambridge,  O. .  .Jeffersonian  ...(e) 

Canton,  Ill . Ledger  . (e) 

Cape  Girardeau.  Southeast 

Mo.  .  Missourian  .(e) 

Carlisle,  Pa . Sentinel  . (e) 

Cartha^,  Mo. .  .Press  . (e) 

Centralia,  ash. Chronicle  . (e) 

Garemont,  N.  H.Eagle  . (c) 

Clearfield,  Ta. .  .Progress  . (e) 

Clinton,  Ind . Clintonian  - (e) 

Coatesville,  Pa.. Record  . (e) 

Columbia.  Mo. .  .Tribune  . (e) 

Columbia,  Pa. .  .News  . (e) 

Concord,  N.  C.  .Tribune  . (e) 

Corpus  Christi, 

Tex . Caller  . (ms) 

Cortland,  N.  Y.. Standard  . (e) 

Coshocton,  O.... Tribune  . (e) 

DeLand,  Fla.... News  . (e) 

Dover,  O . Reporter  . (e) 

Faribault,  Minn..Vr?i'j  . (e) 

Freeport,  N.  Y.  .Nassau 

Review  . (e) 

Fremont,  Neb.  ..Tribune  . (e) 

Fullerton,  Ca\... News-Tribune  (e) 

Hastings,  Neb..  .Tribmte  . (e) 

Helena,  Mont. .  .Record-Herald  (e) 

Hudson,  N.  Y...Star  . (m) 

Huron,  S.  D. . .  .Huromte  . (e) 

Independence. 

Mo.  . Examiner . (e) 

lola,  Kan . Register  . (e) 

Jeffersonville,  IndJSTea’j  . (e) 

Jonesboro,  Ark..S'MM  . (e) 

Keene.  N.  H _ Sentinel  . (e) 

Kingsport,  Tenn.Tintes  . (es) 

Klamath  Falls. 


4,158,308 

4,022,158 

3,231,494 

2,942,562 

2,380,000 

2,660,050 

4,290,076 

2,117,752 

1,277,948 

2,856,294 

2,060,240 

1,206,408 

2,095,404 

2,664,760 

3,661,392 

1,816,783 

2,876,028 

2,003,344 

2,441,684 

3,331,335 

2,165,803 

2,984,876 

1,587,250 

3,305,246 

2,749,502 

1,961,402 

2,746,926 

4,093,246 

3,158,138 

1,662,164 

4,979,716 

1,806,136 

2,192,092 

5,019,584 

2,942,982 

3,310,405 

2,469,950 

2,219,668 

2,459,030 

3,501,946 

2,919,812 

2,044,063 

1,239,894 

1,848,000 

4,787,496 

1,592,178 


821,856 

887,096 

461,860 

636,314 

476,800 

511,850 

511,182 

528,052 

272,020 

376,000 

946,400 

269,752 

761,804 

368,625 

583,758 

538,359 


3,336,453 

2,654,498 

2,343,334 

1,863,288 

1,605,700 

1,960,620 

3,446,380 

1,775,522 

1,005,928 

2,465,654 

1,041,040 

861,938 

1,207,360 

1,880,375 

2,731,554 

1,179,738 


536,662 

480,564 

286,300 

442,960 

297,500 

187,580 

332,514 

94,178 


14,560 

72,800 

74,718 

126,240 

515,760 

346,080 

98,686 


670,488  1,800,744  404,796 


882,616 

315,056 

450,786 

382,858 


2,234,813 

1,760,244 

2,251,052 

976,192 


213,906 

90,503 

283,038 

228,200 


512,834  2,085,454  151,214 


641,452  2,471,294 

628,138  2,227,588 

309,162  1,135,274 

1,244,929  3,236,815 

482,034  1,176,476 

473,942  1,537,046 


656,334 

522,634 

1,264,596 

730,618 

793,548 

409,220 

606,242 

267,526 

422,828 

297,850 

608,000 

782,894 

270,802 


2,176,930 

2,169,426 

1,655,209 

1,510,614 

1,368,864 

1,833,328 

2,710,666 

2,170,938 

1,382,500 

798,264 

1,240,000 

3,800,076 

1,247,568 


980,500 

302.412 

217,728 

497,972 

147,626 

181,104 

1,186,320 

250,922 

390.600 

228,718 

28,720 

216,482 

185,038 

481,376 

283,735 

43,680 


Little  Falls, 


Mankato. 


Morristown, 

N.  J . 


Murphysboro, 


New  Philadel- 


Phoenixville, 


Provo,  Utah. 


.  News  . 

(m) 

2.373,726 

388,374 

1,873,536 

.Free  Press  .. 

.(e) 

2,450,224 

434,308 

1,951,656 

.Observer  _ 

.(e) 

3,259,816 

635,600 

2,453,528 

.Journal-World 

(e) 

3,915,478 

750.848 

3,164,630 

.Times  . 

.(e) 

2,695,691 

377,508 

2,318,183 

,  Free  Press  . . 

.(e) 

4,562,796 

795,536 

3,531,402 

.News-Record 

(es) 

2.289,154 

523,586 

1,668,464 

rNezos  . 

.(e) 

1,048,989 

273,564 

748,482 

.Monitor-Index 

(e) 

2,449,622 

645,960 

1,603,798 

.Record  . 

.Retniblicmi- 

.(e) 

4..305.126 

837,690 

3,174,934 

News . 

.(e) 

2,710,162 

561,708 

2,032,954 

..Independent  .. 

.(e) 

’  1,995,208 

436,114 

1,382,164 

.Times  . 

.  Kansan- 

.(e) 

3,083,416 

510,650 

2,315,530 

Republican 

.(e) 

2,567,531 

261,590 

2,250,604 

..Star  . 

.(e) 

2,773,008 

519,568 

1,974,392 

.  Times . . 

..(e) 

1,556,236 

. .  News  . . 

..(e) 

2,808,442 

676,064 

1,821,116 

..Olympian  ... 

(ms) 

1,666,490 

404,236 

1,049,902 

..Recorder  _ 

..(e) 

2,376,332 

615,818 

1,564,850 

..Star  . 

.  (m) 

2.840,709 

610,099 

2,003,824 

, .  Herald  . 

..(e) 

3.459,974 

568,876 

2,891,098 

,  ..Argus-Press  , 

..(e) 

4,582,484 

738,668 

3,646,370 

..Telegraph  ... 

..(c) 

3,469,676 

441,336 

2,784,530 

..Times  . 

..(e) 

4,267,868 

564,976 

3,012,559 

..Republican  ... 

..(c) 

2,690,800 

225,974 

2,234,626 

..Herald  . 

.  (es) 

2,777,922 

808,640 

1,721,440 

.  .Searchlight  . . .  (e)  2,1 1 7,948 

(Continued  on  page 
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1,053,474 

204,526 

73,808 

168,593 

64,260 

170,688 


235,858 

97,104 

26,943 

199,864 

292,502 

115,500 

177,030 

257,236 

55,337 

278,998 

84,210 

311,262 

212,352 

195,664 

226,786 


197,446 

243,810 

690,333 

130,200 

247,842 

352,991 


THE  BAROMETER 
OF  PROSPERITY 

in  every  community  i8  the  automobile.  Wher¬ 
ever  a  large  percentage  of  families  own 
automobiles,  buying  power  is  usually  above 
average. 

On  Long  Island  there  is  an  automobile  for 
every  two  families.  The  total  number  of 
pleasure  cars  in  Queens,  Nassau  and  Suffolk 
Counties  is  102,875  ^his  number  is  increas¬ 
ing  daily.  This  denotes  a  territory  of  unusual 
excellence  for  the  marketing  of  high-class 
products. 

Concentrate  on  this  market  while  the  barom¬ 
eter  is  rising.  Secure  for  your  product  a  per¬ 
manent  place  in  the  buying  habits  of  Long 
Islanders.  The  newspapers  listed  below  will 
secure  that  place  for  you.  The  homely  appeal 
they  hold  for  their  subscribers  gives  an  added 
value  to  their  advertising  columns. 


Publication 


Rate  per 


Town 

Paper 

Days  Circulation 

Inch 

Babylon 

Leader 

Suffolk 

Friday 

3,400 

.35 

Bay  Shore 

Consolidated  Press 
(S<mth  Shore  Sentinel.  I»lio 
Press) 

Thursday 

2,750 

.45 

Elmhurst 

Newtown  Register 

Saturday 

2,500 

.75 

Farmingdale 

Post 

Friday 

1,100 

.30 

Floral  Park 

The  Sunrise  Trailer 

Friday 

5,200 

.60 

Freeport 

Recorder 

Friday 

3,100 

.42 

Great  Neck 

North  Hempstead  Record 

Wed! 

2,400 

.50 

Jamaica 

Queens  County  News 

Friday 

14,675* 

1.00 

Lynbrook 

New  Era 

Tue.  &  Fri 

.  2,800* 

.60 

Mineola 

Central  Island  Weeklies 

( Ilicksvillr,  Westbury.  New 
Hyde  Park) 

Friday 

4.000 

i.oot 

Oyster  Bay 

Enterprise  &  Pilot 

Friday 

2.000 

.45 

Patchogue 

Advance 

Tue.  &  Fri.  3,226* 

.55 

Queens  Village 

Queens-Hollis  Times 

Thursday 

8.000 

1.00 

Richmond  Hill 

I^ng  Island  Weekly 
News 

Friday 

12,000 

1.40 

Woodhaven 

Leader-Observer 

Thursday 

8,600* 

.84 

*Sworn  Net  Paid  Circulation. 

tThis  rate  includes  the  Farmingdale  Post. 

Figures  not  marked  with  a  star  indicate  total  run  of  paper. 
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This  is  NoTl  Bold 


72^Point 


cast  in  sluglines 


on  the 


LUDLOW 


Big  space  usually  means  big  type.  There  are  times  when  big  type 
in  an  advertisement  will  accomplish  what  nothing  else  will.  Due 
to  this  fact  the  use  of  big  type  is  on  the  increase. 


To  cast  72-point  on  the  Ludlow  no  special  machine  is  required.  You  can  now  produce 
it  on  the  same  Ludlow  that  is  used  for  casting  lines  in  60-point,  48-point  or  any  other 

size  down  to  6-point  in  slugs. 


By  means  of  the  new  and  improved  delivery  slide,  any  size  type  within  the  range  of  the 
Ludlow  can  be  quickly  cast  and  delivered  on  the  galley  at  the  front  of  the  machine 

without  mold  or  machine  changes  of  any  kind. 


Ludlow  Typograph  Company 


2032  Cly bourn  Avenue,  Chicago,  Illinois 


> 


i 


i 


Boston:  Harbor  Building,  470  Atlantic  Avenue 
New  York:  World  Building,  63  Park  Row 


Atlanta:  Palmer  Building,  41  Marietta  Street 
San  Francisco:  Hearst  Building,  5  Third  Street 


SET  IN  LUDLOW  QUALITY  SLUGS 
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(Continued  from  page  44) 


Total 

City  Paper 

Pub. 

Linage 

National 

Local 

Classified 

Rutland,  Vt . Herald  . 

.  (m) 

4,689,652 

1,016,209 

3,454,343 

219,100 

Santa  Rosa,  Cal. Press- 

Democrat  . 

.  (ms) 

4,985,120 

916,944 

3,329,970 

738,206 

Sheridan,  Wyo.. Post- 

Enterprise 

..(e) 

1,446,130 

468,986 

977,144 

Sunday  ed . . . 

..(s) 

757,176 

116,438 

640,738 

Total  . 

.(es) 

2,203,306 

585,424 

1,617,882 

Southbridge, 

Mass . iVeu'j  . 

..(e) 

1,778,000 

714,000 

938,000 

126,000 

Staunton,  Va _ News-Leader 

& 

Leader  ... 

(mes) 

2,793,417 

558,381 

2,000,864 

194,172 

Sterling,  Ill . Gazette  . 

..(e) 

4,091,297 

495,285 

3,346.350 

249,662 

Stevens,  Point, 

W’is . Journal  . 

..(e) 

2,797,746 

556,038 

2,215,780 

25,928 

.  .  (ei 

4,471,418 

Tuscaloosa,  Wa.Weics  &  Times- 

Gazette  . . . 

..(e) 

2.954,350 

598,962 

2,355,388 

Twin  Falls,  Ida-TnuM  . 

..(e) 

1,442,210 

454,510 

893,928 

92,772 

Urbana,  Ill . Courier  . 

..(e) 

3,142,636 

479,990 

2,340,128 

322,518 

Watcrville,  Me.  .Sentinel  ... 

..(m) 

2,881,312 

839,622 

1,778,1% 

263,494 

West  Chester, 

Pa . Loeal  News 

..(e) 

3,742,582 

801,547 

1,599,164 

941,871 

Wenatchee, 

Wash . ll  'orld  _ 

...(e) 

4.769,338 

1,154,566 

3,044,510 

570,262 

VX'inchester,  Va-.Slar  . 

..(e) 

.1.147,366 

598,766 

2,538,284 

10,316 

Xenia,  () . Gazette  & 

Republican 

(me) 

2.228,154 

520,198 

1,518,858 

189,098 

NEWSPAPERS  IN  CITIES  OF  5,000  TO  9,999  POPULATION 


Albany,  Ore.. 

.  .Demoerat- 

Herald  ... 

..(e) 

2,097.798 

598,504 

1,572,095 

87,458 

Abilene,  Kan.., 

.  .Chroniele  ... 

. .  (e) 

1,483,590 

426,384 

956.360 

100,846 

Re  flee  tor  . . . 

..(e) 

1,721.244 

331,436 

1,288,700 

122,108 

.\lbion,  Mich.. 

. .  Reeorder  . . . 

..(e) 

2,488.724 

411,502 

1,828,344 

171,934 

Ames.  la . 

..Tribune  .... 

..(e) 

1,673,238 

311,094 

1,207,682 

154,462 

Antigo,  Wis... 

..lonrnal  . 

..(e) 

2,353,708 

415,828 

1,814,070 

9j,810 

Athens,  O . 

.  .Ue.'i.srnser  .. 

.  •  (es) 

3,553,019 

631,%! 

2,313,066 

607,992 

Atlantic,  la... 

.  ..\e7es-Tele- 

...(c) 

1.8,44.528 

Baraboo.  Wis. 

...Republic  ... 

...(e) 

2,184,000 

436,800 

1,528,400 

218,400 

Bclvidere,  111.. 

.  .Republican 

...(e) 

2.597,686 

330,022 

2,137,582 

129,682 

Total 


City  Paper 

Pub. 

Linaca 

National 

Local 

Claaii^ 

Bcmidji,  Minn.  .Pumper . . 

..(e) 

1,801,970 

352,478 

1,299,552 

14931(0 

Bend,  Ore . Bulletin  .... 

..(e) 

2,306,990 

515,354 

1,657.488 

1M.1« 

1793(0 

65520 

Bismarck,  N.  D. Tribune  .... 

..(e) 

2,774,604 

639,016 

1,956,248 

Boonville,  lAo. .  .Central 

.Missourian 

.(e) 

655,200 

218,400 

436,800 

Brattleboro, 

Mass . Reformer  ... 

..(e) 

3,450,174 

783,900 

2,6%,274 

Brerham,  Ttx..  .Banner-Press 

(e) 

1,293,544 

*1,264,144 

29 

Brownsville,  Pa.Telegraph  .. 

..(e) 

*( National  and  Local  linage  combined) 
3,635,338  374,094  2,998,982  2()09u 

Canandaigua, 

N.  Y . Messenger  . . 

..(e) 

1,853,362 

346,864 

1,290,884 

215.6M 

Corvallis,  Ore..  .Gazette- 

Times  _ 

...  (e) 

2,062.720 

479,6% 

1,397,732 

285292 

Clarksville, 

Tenn . Leaf -Chronicle  (e) 

2,167,308 

361,718 

1,693,426 

112,154 

Coffeyville,  Kan. Journal  . 

Canon  City, 

..(e) 

216,671 

47,036 

161.538 

8D97 

Colo . American  ... 

..(e) 

1,867,120 

1,792,000 

5,040 

170,000 

Centerville,  la.,  .low gian  & 
Citizen  . . . 

..(e) 

2,293,792 

564,512 

1,588,384 

140,896 

Commerce,  Tex. Journal  . 

..(e) 

1,667,260 

482,020 

1,097,600 

87,540 

Concordia,  Kan. Blade-Empire 

(e) 

1,394,879 

Crookston,  Minn.Tiuicr  . 

..(e) 

1,232,056 

363,474 

734,300 

135282 

DeKalb,  Ill . Chronicle  ... 

..(e) 

2,675,456 

406,000 

2,003,286 

261,170 

Fairmont,  Minn.Yi’utwic/  .... 

..(e) 

1.884,890 

355,148 

1,400.000 

119,742 

Greensburg.  Ind..\V7t'.T  . 

..(e) 

3.527.000 

326.600 

3,0)2400 

198,000 

Monroe,  Wis _ Times  . 

...(e) 

1,742.881 

373,975 

1.319,318 

49,588 

Xvack,  N.  Y _ Journal  _ 

...(c) 

2.016.0')a 

336.0(X) 

1,5%,000 

84,0(10 

Oxnard,  Cal _ Courier  _ 

...(e) 

1.082.102 

395,122 

687.050 

22,147 

Prescott,  .\ri7...  .Courier  _ 

...(c). 

2,145,631 

436,985 

1,603,619 

105,027 

Rushville,  Ind..  .Republican 

...(e) 

558,376 

342,482 

205,338 

10,556 

Sterling,  Colo _ Idt’ocate  .. 

...(e) 

2.708.328 

530,488 

2,082.598 

95242 

A'isalia,  Cal . Delta  . 

..(ml 

2  741,1.-4 

620.004 

1.851.150 

140,552 

Sundav  e:l.. 

...(s) 

487.831 

94,864 

357,374 

25396 

T otal  . . . . 

..(ms) 

3.228.988 

714.868 

2,218,524 

156348 

Warsaw,  Ind _ Times  . 

...(e) 

1.413.416 

558,900 

624,216 

159220 

West  Palm 

Beach  . Post  . 

.  (ms) 

11,717.968 

2,060,604 

7,987,570 

1.669,791 

Denton,  Tex. . . .  Record- 

Chronicle 

...(c) 

3.703.103 

405,(X)8 

3,049,606 

246,486 

Dodge  City,  Kan.Globe  . 

...(e) 

2,448.609 

458,409 

1.536,082 

454,118 

Dowagiac,  Mich..\VTi.'.T  . 

...(e) 

1.860,628 

450,240 

1,288,588 

121300 

Drumright, 

Okla . Derrick  ... 

...(e) 

1,928,486 

436,926 

1,404,200 

873(» 

Edwardsville,  IM.Intclligcnccr 

..(e) 

1,376.718 

211,708 

1,165,010 

(Continued  on  page 
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Mr.  Geo.  W.  Comparet,  Editor  of  the  Arizona  Gazette,  says: 


LINOTYPE 


any 


Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE  LIMITED,  TORONTO 


It  has  been  approximately  two  months  since  we  changed  our 
type  face  from  the  old  8  point  to  the  new  6V2  point  Ionic  on 
7-  point  slug.  During  that  time  we  have  had  no  complaints 
because  of  the  reduction  in  the  size  of  the  type  and  have  had 
many  compliments  on  the  legibility  of  the  new  Ionic  face. 
We  now  feel,  since  changing  to  eight  columns  of  twelve  ems 
each,  that  we  have  an  ideal  combination  in  this  new  type  face. 
We  shall  be  glad  to  recommend  it  to  other  publishers. 


Representatives  in  the  Principal  Cities  of  the  World 


VO^  ^XLyiL  "  KO.  ,88.  .  .  PHOENlJt,  ARIZONA,^  THURSDAY  EVENING,  10, 1927.  ^  '  1«  PAG© 


Speaking  of  lO^NIC  ^No.  S  the  new  body  type, 
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During  the  four  months 
ending  January  31,  the  Fort 
W orth  Press  led  its  nearest 

competitor  in  volume  of  daily 
local  display  advertising  by 
305,818  lines — DeLisser  figures. 

The  Press  gained  2,064,664 

lines  of  advertising  in  1926  fol¬ 
lowing  a  gain  of  1,378,556  lines 
in  1925. 

The  Press,  alone,  covers  the 
true  Fort  Worth  Press  market. 


Fort  Worth  Press 

A  Scripps  -  Howard  Newspaper 

Represented  by  Allied  Newspapers,  Inc.,  2  50  Park  Avenue,  New  York,  N.  Y. 
Chicago  Detroit  San  Francisco  Los  Angeles  Seattle 
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Obituary 

ll/TKS.  RICHARD  KLEESATTEL  of 
Flora,  Ill.,  sister  of  Tom  Finty  Jr., 
editor  of  the  Dallas  (Tex.)  Journal, 
died  in  St.  Louis,  last  week,  where  she 
had  undergone  an  operation. 

D.\xiel  Barr  Donnelly,  60,  mechani¬ 
cal  superintendent  of  the  St.  Paul  Dis¬ 
patch  and  Pioneer  Press,  died  at  his 
home  after  an  illness  of  several  months. 

Mrs.  Mary  E.  Christie,  wife  of 
George  R.  Christie,  a  member  of  the 
board  of  directors,  Houston  (Tex.) 
Post-Dispatch,  and  business  partner  of 
former  Gov.  W.  P.  Hobby,  now  publisher 
of  the  Post-Dispatch,  died  last  week  in 
Houston. 

James  B.  Calland,  special  writer  for 
the  Providence  (R.  I.)  Journal  during 
the  Philippine  Insurrection,  1899-1901, 
died  at  East  Providence,  R.  I.,  March  1. 

Fred  W.  Farrier,  printer  on  the 
Topeka  Daily  Capital,  died  recently  from 
injuries  sustained  in  an  automobile 
accident. 

John  Wiley  Chamberlin,  78,  for¬ 
mer  marine  editor  of  the  Buffalo  Ex¬ 
press,  died  recently  at  his  home  in  Buf¬ 
falo,  following  a  stroke  of  apoplexy. 

Miss  Mary  Sullivan,  24,  formerly 
on  the  Springfield  (Mass.)  Union,  com¬ 
mitted  suicide  March  3,  at  her  rooming 
house  in  Seattle,  by  hanging.  She  was 
recently  with  the  Woodman  Advertis¬ 
ing  Agency,  Seattle. 

Thomas  J.  Hill,  mechanical  superin¬ 
tendent  of  the  Abilene  (Tex.)  Reporter 
and  Netos  for  the  last  21  years,  died  at 
his  home  in  .\bilene  last  week  after  an 
illness  since  last  December. 

Napoijx)n  L.\jeunesse,  30,  formerly 
an  Associated  Press  operator  at 
Nashua,  N.  H.,  died  at  Central  Falls, 
R.  I.,  last  week  after  a  long  illness. 

Ernest  B.  Tucker,  49,  one  of  the 
publishers  of  the  Mattoon  (Ill.)  Jottrnal- 
Gacette,  died  -Feb.  28,  following  an 
operation.  He  served  his  apprenticeship 
as  a  printer  and  in  1899  acquired  the 
Weekly  Gazette,  which  he  published  un¬ 
til  1905,  when  he  formed  a  partnership 
with  H.  F.  Kendall,  then  publisher  of 
the  Mattoon  Journal.  The  Gazette  was 
made  a  daily  and  in  1919  the  Commercial 
Star,  a  morning  paper,  was  merged 
with  it.  ' 

Mrs.  Blanche  V.  Mellon,  mother 
of  Ben  Mellon,  well  known  newspaper 
man.  died  at  the  Suburban  Hospital  in 
Bellevue,  a  suburb  of  Pittsburgh,  Mar.  6. 

Mrs.  Nellie  Leaman  Taft,  47,  wife 
of  Hulbert  Taft,  editor  of  the  Cincinnati 
Times-Star,  died  March  5.  She  was 
active  in  society  and  philanthropic  circles. 

J.  R.  WoLTz,  vice-president  of  the 
Brandt  Advertising  Company,  advertising 
manager  of  Farm  Life,  and  a  director  of 
the  International  .Advertising  Association, 
died  March  8  in  Evanston,  Ill. 

-Alfred  Jeffries,  74,  for  31  years  a 
printer  for  the  Chicago  Daily  News,  died 
last  week. 

Malcolm  MacLean,  baseball  writer 
and  former  president  of  the  Giicago  chap¬ 
ter  of  the  Baseball  Writers’  .Association, 
died  March  4  in  Los  .Angeles.  Macl-ean 
was  with  the  sporting  department  of  the 
Chicago  E’oening  Post  for  more  than  12 
years. 

James  S.  Baldwin,  35,  a  business  of¬ 
fice  employe  of  the  Salt  Lake  City 
Tribune,  died  recently  in  a  Salt  Lake 
City  hospital  from  pneumonia. 

(Th ARLES  Frederick  Piers,  29,  former 
Portland,  Me.,  and  Providence  R.  I., 
newspaper  man,  died  Feb.  25  at  Lislion 
Falls  after  a  long  illness. 

John  J.  Regan,  for  many  years  gen¬ 
eral  superintendent  of  the  J.  F.  Murphy 
News  Company  of  Taunton,  Mass.,  died 
at  Fall  River,  Mass.,  recently. 

Dudley  B.  Farwell,  71,  long  con¬ 
nected  with  the  mechanical  department 
of  Boston  newspapers,  died  last  week  at 
his  home  in  Malden,  Mass.  He  was  em¬ 
ployed  on  the  old  Boston  Advertiser  for 
many  years,  and  later  on  the  Boston 
Transcript. 


Editor  &  Publisher  for  March  12,  1927 


NELSON  S.  COBLEIGH 

Nelson  Simons  Cobleigh,  82,  a  member 
of  the  New  York  World’s  staff  from  1890 
until  his  semi-retirement  two  years  ago, 
died  March  3,  at  his  home  in  White 
Plains,  N.  He  was  foreign  editor  of 
the  World  from  1893  until  1925.  From 
1865  to  1867  Mr.  Cobleigh  was  a  reporter 
for  the  Boston  Daily  Advertiser  and  was 
made  city  editor  of  the  Cleveland  Daily 
Leader  in  1868.  In  1869  he  became  asso¬ 
ciate  editor  of  the  Cleveland  Plain  Dealer 
and  served  in  that  capacity  until  1890, 
when  he  came  to  the  World. 


PORTER  ESTATE  $3,000,000 

George  French  Porter,  stockholder  in 
and  a  director  of  the  Chieago  Daily 
News,  who  recently  shot  and  killed  him¬ 
self  because  of  despondency  over  con¬ 
tinued  ill  health,  left  an  estate  of  $3,000,- 
000.  Of  this  amount,  his  widow  was 
given  $2,300,000  in  cash  bequests  and 
trust  funds. 


READERS  CHOOSING  TYPE 


Three  Samples  Offered  by  Chicago 
Daily  News  for  Approval 

The  Chicago  Daily  Neu's  is  asking  its 
readers  to  decide  what  body  type  the 
paper  should  be  printed  in.  Each  day  it 
prints  three  columns  in  exactly  the  same 
wording.  The  first  column  is  printed  in 
the  size  and  style  of  type  used  in  the 
Daily  News  up  to  March,  1922.  The 
second  column  is  printed  in  the  size  and 
style  installed  in  March,  1922,  and  now- 
being  used.  The  third  column  is  printed 
in  a  new  size  and  style  which,  the  paper 
announces,  it  is  ready  to  adopt  if  the 
readers  prefer  it  to  the  other  two,  al¬ 
though  it  will  mean  the  installation  of 
new  equipment. 

Readers  are  invited  to  send  in  their 
recommendations  to  the  editor. 


CHAPIN  HAS  NEW  HOBBY 


Former  N.  Y.  Evening  World  Man  Rais¬ 
ing  Canaries  in  Sing  Sing 

Charles  Chapin,  one  time  city  editor 
of  the  Nezv  York  Evening  World,  serv¬ 
ing  a  life  sentence  at  Sing  Sing  for 
murder,  has  taken  up  the  raising  of 
canaries  as  his  latest  hobby,  a  recent 
visitor  at  the  prison  told  Editor  &  PuB- 
i.iSHER  this  week. 

Mr.  Chapin’s  horticultural  activities 
were  made  well  known  by  Irvin  (2obb  in 
a  magazine  story.  His  interest  in  birds 
has  developed  since.  The  visitor  said  the 
former  city  editor  took  him  down  to 
what  was  once  the  old  death  house  and 
switched  on  the  lights.  A  host  of 
canaries  immediately  burst  into  song. 
The  visitor  said  Mr.  Chapin  has  about 
7(K)  of  these  birds  as  pets  now. 


IRVIN  S. 

COBB 

writes 

LADIES  AND 
GENTLEMEN 

The  Best  of  His  Recent  Work 


Price  $2.00 
Wherever  Books  Are  Sold 

^opolitan  Book  @oratioo 

119We$T  Fortictn  Strcet.  New  Yor(c 


WHAT  OUR  READERS  SAY 


CAN  YOU  HELP? 

To  Editor  &  Publisher:  We  are 
planning  to  issue  a  special  home-coming 
edition  this  fall  and  would  appreciate  very 
much  the  favor  if  you  would  give  us  a 
list  of  newspapers  who  have  issued  simi¬ 
lar  special  ^itions  recently. — Natchez 
(Miss.)  Democrat,  C.  C.  (jOetz,  Busi¬ 
ness  Manager. 


CONDEMNS  “XMAS” 

To  Editor  &  Publisher:  In  your  issue 
for  Feb.  19  is  a  letter  from  William  Bird  of 
the  Consolidated  Press,  Paris  bureau,  which 
says  that  the  campaien  against  the  use  of  the 
word  Xmas  is  “stupid." 

He  bases  his  assertion  on  the  theory  that 

the  letter  X  is  used  in  a  reverent  sense  as  a 
convenient  substitute  for  Christ. 

I  fear  that  Mr.  Bird  misses  the  point,  and 
wish  emphatically  to  endorse  the  campaign 
against  the  use  of  the  atrocity  “Xmas.”  Although 
1  do  not  believe  that  calling  names  is  any 
argument,  I  would  say  that  the  use  of  the 

word  Xmas  is  stupid,  more  stupid  than  the 

proposition  to  which  Mr.  Bird  takes  exception. 

In  the  hrst  place,  it  is  a  safe  bet  that  the 
|)eople  who  use  the  word  Xmas  in  advertising 
do  not  do  so  because  they  have  studied  Greek 
and  ancient  theology  and  know  that  the  Greek 
letter  X  or  Chi  stands  for  Christ.  It  may 

have  been  customary  for  the  old  monks  to  use 
the  letter  X  instead  of  Christ,  but  this  doesn't 
happen  to  be  the  age  of  the  old  monks  talking 
Greek  but  of  modern  Americans  talking  English. 

It  is  self-evident  that  the  letter  X  is  not  now 
used  in  a  reverent  sense,  but  as  a  convenience 
or  inane  substitute. 

It  is  pertinent  to  remark  in  this  connection 
that  the  letter  X  in  modem  times  is  more  often 
used  to  indicate  an  algebraic  unknown  quantity 
than  to  indicate  the  name  of  Jesus  of  Nazareth. 
This  leads  to  the  suspicion  that  the  use  of  this 
brief  nickname  for  Christmas  is  an  intimation 
that  Christ  is  getting  to  be  more  and  more  of 
an  unknown  quantity. 

Elmer  T.  Peterson, 

Editor,  Wichita  Beacon. 


WON’T  HAPPEN  AGAIN 

To  Editor  &  Publisher:  Mr.  Frederick  Carr, 
an  alumnus  of  the  University  and  the  Chicago 
correspondent  of  the  Christian  Science  Monitor, 
has  been  kind  enough  to  call  my  attention  to  ari 
article  in  one  of  your  recent  numbers  in  which 
comment  was  made  on  a  piece  of  matter  dis¬ 
tributed  by  the  University  in  which  reference 


The  Place 
to  Push  Sales— 

Kansas — made  unnsnally  prosperous 
this  year  by  excellent  crop  yields — 
offers  an  attractive  market  to  per- 
siatent  advertiaeri. 

The  Topeka 
Daily  Capital— 

thoroughly  eovors  Topeka  and  Iti 
big  trading  radius.  Tho  only  news¬ 
paper  with  a  oirculation  throughout 
the  State. 

Included  in  primary  diitrihntion 
oampaignt  by  leading  national  ad¬ 
vertisers. 

40,000  Guaranteed  Circulation 

Published  by  Arthur  Capper 
Topeka,  Kansas 
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Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  go,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


was  made  to  a  certain  brand  of  building 

After  reviewing  the  printed  matter  referred  t. 
which  had  been  sent  out  by  the  University  ? 
is  plain  that  the  interpretation  which  has  ^ 
given  to  it  is  a  natural  one  to  make.  hJ? 
ever,  you  may  be  assured  that  the  Univeriitt 
did  not,  and  does  not,  deliberately  undertake  u 
promote  commercial  advertising  as  a  part  of  ^ 
announcements  of  its  scientific  researches. 

The  reference  to  a  particular  kind  of 
board  which  appeared  in  this  statement  ce 
tainly  was  handled  inexpertly,  to  say  the  Im' 
and  proper  supervision  of  the  contents  of  i£ 
article  Mould  have  called  to  the  supervii^ 
mind  the  possibility  of  the  interpretation  iw 
ferred  to  being  given. 

The  facts  of  the  matter,  however,  are 
stated  in  the  article,  namely,  that  the  friend  o! 
the  University  did  donate  a  large  quantity  3 
the  wall  board  mentioned  and  it  was  used  3 
stated.  ■ 

Pains  have  been  taken  to  call  the  attentim 
of  those  in  charge  of  these  announcements  n 
see  to  it  that  references  of  this  character 
guarded  against  in  the  future  to  the  end 
there  can  be  no  possibility  of  interpredni^ 
design  of  promoting  a  commercial  article.^  * 
We  are  glad  that  this  matter  has  cj]w 
to  our  attention  since,  in  an  institution  of  tia 
size,  matters  occasionally  do  get  released 
adequate  review  has  been  given  to  ail  of  ^ 
subject  matter.  * 

George  O.  Fairweather. 

Assistant  Business  Manager 
The  University  of  Chicago 


A.  R.  TREANOR  WEDS 

Arthur  R.  Treanor,  editor  of  the  .9aji. 
naw  (Mich.)  News  Courier  and  Miss 
Margaret  Louise  Corcoran  of  Saginaw 
were  married  in  St.  Augustine,  Fla.,  re¬ 
cently.  Mr.  and  Mrs.  Treanor  are  ex¬ 
pected  home  soon  from  a  Cuban  trip. 


ISSUES  144-PAGE  EDITION 

The  Bloomsburg  (Pa.)  Morning  Press 
on  March  1  issued  a  144-page  25th  anni¬ 
versary  number  with  a  16-page  roto¬ 
gravure  section.  In  October  the  paper 
printed  a  138-page  agricultural  editioa 
Paul  R.  Eyerly  is  editor.  He  is  also 
president  of  the  Pennsylvania  Newspaper 
Publishers  Association. 


iFTh?  Linotype  Mailbag 


Record  Service 


We  acknowledge  receipt  of  your 
telegraph  order  for  part  No.  B-292, 
which  was  handled  in  record  time. 

Th“  break  occurred  at  eight 
o’clock  Oct.  6,  and  after  an  at¬ 
tempt  to  have  the  piece  welded  yet 
that  evening  which  resulted  in  hi 
failure  to  function,  we  decided  to 
order  from  the  Linotype  Company 
and  wait.  The  telegram  was  placed 
about  1:30  P.M.  Thursday  after¬ 
noon  and  the  part  arrived  by  spe¬ 
cial  delivery  parcel  post  Friday  at 
11:45,  which  is  real  service  if  any¬ 
thing  ever  was.  A  lapse  of  only 
twenty  hours  between  the  time  the 
order  was  placed  and  the  time  we 
received  the  part  and  the  Model  5 
was  at  work  again. 

Please  accept  our  thanks  for  the 
efficient  manner  in  which  you 
handled  this  order.  However,  it  is 
just  another  instance  of  the  prompt 
service  we  have  always  received 
from  "Mergenthaler’s”  in  the  past. 
Since  we  have  found  this  kind  of 
service  the  rule  instead  of  the  ex¬ 
ception,  we  might  be  inclined  to 
pass  over  the  incident  lighdy,  but 
feel  that  a  word  of  appreciation 
is  due  you  from  us. 

Again  thanking  you  for  all  past 
favors  and  wishing  you  continued 
success,  we  are. 

The  Greentown  Gem 
Greentown,  Indiana 


c— linotypB 
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Why 

Not 


-Enable  your  stereotypers  to 
make  better  plates  more  easily 
and  more  quickly. 

-Make  it  possible  for  your  press¬ 
men  to  print  a  better  sheet. 

-Lessen  sheet-breakage  and  news¬ 
print  waste. 

-Get  on  the  street  and  into  the 
mail  earlier  than  you  do. 

Why  Not  install  a  Single  Twin  Pony 
AUTOPLATE  now  and  be  through 
with  the  worries  of  hand-made  plates. 


The  SINGLE  TWIIN  PONY  AUTOPLATE  Machine 


1 

Wi 

u  1 

ri 

ILM 

CONSISTS  of  two  of  the  three  units  of  a  Twin  Pony  Autoplate  Machine.  It  is  identical  in  operation  and 
output  with  the  popular  Pony  Autoplate  Machine,  bul  its  producing  capacity  may  be  doubled  at  any  time  by 
the  simple  expedient  of  adding  a  second  casting  mechanism.  Thus  it  becomes  a  Twtn  Pony  Autoplate  Machine- 
The  second  casting  unit  may  be  had  at  a  moment’s  notice,  and  costs  with  its  operating  mechanism  but  $2800. 
The  publisher  who  anticipates  growth  but  does  not  require  immediately  the  full  capacity  of  the  Twin  Pony 
Autoplate  Machine  will  find  well  worth  while  the  possibilities  of  expansion  which  the  Single  Twin  Pony 
Autoplate  Machine  affords  him. 

Price  $6,250 


Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York 
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BEST  BY  ACID  TEST 


Madisonville, 


Ky . Messenger  ...  .(e) 

Mandan.  N.  D..Fioneer  . (e) 

Maryville,  Ulo..  .Democrat-Forum 
&  Tribune  .(e) 
Marshfield,  Ore-Southuvstern 

Oregon  News  (e) 

Maryville,  C2\..  .Democrat  . (e) 

Mexico,  Mo . Ledger  . (e) 

McCook,  Nebr.  (e) 

Monmouth,  l\\..  .Reznew- Atlas  .(e) 

Moultrie,  Ga - Observer  . (e) 

Mt.  Vernon,  IM.Register-Nezvs  (e) 

N e wton,  la . Nezt's  . (  e  ) 

Oregon  City, 

Ore . Enterprise  ..(ms) 

Oroville,  Cal - Mercury . (e) 

Paragould,  Arls... Press  . (e) 

Perry,  O . Journal . (e) 

Petoskey,  Mich.. JVm’j  . (e) 

Princeton,  Ind..  .Democrat . (e) 

Pontiac,  Ill . Leader  . (e) 

Portersville,  C&l.Recorder . (e) 

Pratt,  Kan . Tribune  . (e) 

Pulaski,  Va . .Southwest 

Times  . (m) 

Rapid  City,  S.DJountal  . (e) 

Ra%enna,  0 . Republiccm - (e) 

Richmond,  Ky..  .Register  . (e) 

Rock  Hill,  S.C.. Herald  . (e) 

Rochester,  \nA.  .News-Sentinel  (e) 

St.  Johnsbury,  Caledonian- 

\'t .  Record  . (e) 

St.  Joseph,  Mich.Herald-Press  .(e) 
Santa  Fe,  N.M...New  Me.rican  (e) 

Santa  Paula.  Cal.Chronicle  . (e) 

Shenandoah,  Ia..S'c7i/i«c/  . (e) 

South  St.  Paul, 

Minn . Reporter  . (e) 

Sturgis,  Mich. .  .Aoarna/  . (e) 

Talladega,  A\a..Home  . (e) 

Terrell,  Tex. ..  .Tribune  . (e) 

Three  Rivers, 

Mich . Commercial  ...(e) 

Trenton,  Mo _ Republican- 

Tribune  _ (e) 

Tulare,  Cal . Idz-ance- 

Register  ....(el 

The  Dalles,  Ore. Chronicle  . (e) 

Union.  S.  C . Times . (e) 

Vernon.  Tex _ Record  . (e) 

Warsaw,  Ind _ Union  . (e) 

Washington  C. 

H.,  O . Herald  . (me) 

Watsonville,  Cal.Register  _ (ms) 

Waynesboro,  Psi.Record-Herald  (e) 

Winsted,  Conn.  .Citicen  . (e) 

Wooster,  O . Record  . (e) 

Wisconsin 

Rapids,  "Wis..  .Tribune  . (e) 

Yankton,  S.  D.. Press  & 

Dakotan  ....  (e) 


1,737,736 

379,456 

1,276.352 

81,928 

1,499,114 

350,420 

1,010,352 

138,342 

2,313,850 

359,618 

1,752,870 

201.362 

2,627,272 

2,540,958 

563,724 

1,977,234 

1,658,762 

336,506 

1,239,672 

52,584 

569,000 

189,666 

379,332 

2,147,758 
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247,831 

2,360,574 

247,302 

2,113,272 

3,445,694 

620,956 

2,579,444 

245,294 

3,184,576 

402,420 

2,661.316 

130,840 

2,013,242 

336,882 

1,333.290 

343,070 

1,252,310 

89,884 

1,162,426 

626,024 

156,156 

430,556 

39,312 

1,099,280 

203,542 

895,738 

2,109,058 

645,989 

1,315,435 

147,634 

2,442,778 

673,351 

1,553,116 

227,911 

1,999,214 

355,248 

1,541,150 

102,816 

2,743,132 

505,372 

2,000,544 

237,216 

1,332.750 

246,8% 

920,360 

165,494 

1,088,192 

226,548 

831,068 

30,576 

1,759.202 

505,602 

1,070,024 

183,576 

1,521,128 

232,988 

1,131,452 

156,688 

2,032,452 

455,490 

1,576.%2 

65,870 

2,249,184 

386,040 

1.798.370 

74,774 

1,379,468 

337,022 

637,462 

404,984 

3,041,927 

832,223 

2,202,533 

141,582 

3,612,252 

541,114 

2,830,044 

241,094 

1,193,988 

390,7% 

551,670 

251,522 

1,400,000 

450.000 

600,000 

350,000 

1.778,000 

885,220 

109,204 

776,016 

53,914 

2,351,4% 

413,098 

1,828,918 

109,480 

725,522 

262,920 

456,668 

5,634 

3,013,920 

♦2,795,520 

218,400 

3,067,554 

355,0% 

,  2,600,500 

111,958 

1,846,866 

398,832 

1,238,566 

209,468 

1,321,860 

506,628 

505,874 

309,358 

2,348,808 

536,620 

1,492.442 

319,746 

708,400 

280,000 

340,760 

87,640 

3,500,126 

260,918 

3,028,550 

210,658 

1,062,928 

266,074 

776,254 

80,600 

2,135,980 

490,238 

1,528,086 

117,656 

3,714,060 

560,630 

2,438,884 

♦714.546 

•(Classified  includes 

170,814  lines-legal) 

2,333,408 

359,937 

1,759,226 

215,250 

2,856,588 

417,340 

2,325,638 

113,610 

3,884,455 

562,842 

2,913,303 

408,310 

2,495,687 

495,984 

1,964,130 

35,573 

1,681,661 

389,453 

1,110,516 

181,692 
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IMPERIAL  TYPE  METAL  CO. 

Manufacturing  the  follou/ing  metals: 

LINOTYPE  MONOTYPE  INTERTYPE  STEREOTYPE 

ELROD  LUDLOW  LINOGRAPH  THOMPSON 

Philadelphia  Cleveland  New  York  Chicago 


^/\N  announcement  on  a  publisher’s 
G/Jl  bulletin  board  such  as  that  above 
is  almost  always  a  forerunner  of  prosperity. 

The  composing  room  and  the  electro¬ 
typing  departments  are  sure  to  show  sav¬ 
ings  when  the  Imperial  Plus  Metal  Plan 
is  at  work.  Machine  and  electrotyping 
troubles  are  reduced  to  a  minimum.  Split 
second  time  schedules  can  be  maintained. 


Imperial  Metal  and  the  Plus  Plan  are 
refleaed  in  the  appearance  of  the  sheet. 
A  cleaner,  brighter  looking  page  with 
sharp  halftones  and  uniformity  without 
gray  spots  makes  the  advertising  depart¬ 
ment  as  well  as  the  advertisers  happy. 

Please  remember  that  the  Plus  Plan  is 
adapted  to  large  or  small  publications.  It 
is  not  new  or  untried.  It’s  reliability  and 
economy  have  been  proven  by  thousands 
of  leading  newspapers  over  a  period  of 
years.  Names  on  request. 
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2,189,598 

2,231,754 
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420,000  417.200 
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28,000 
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131,040 
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656,802 

30,436 
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274,640 
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2,224,592 
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3,000 
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102,004 

456,918 


1,901,556 

1,851,705 

990,822 

364,854 

1,355,676 


87,360 

331,954 

186,872 

45,458 

232,330 


Classified 


130,6.^ 
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City  Paper  Pub. 

Elizabeth  City, 

H.  C . .ddiHincc . (e) 

Fairmont,  '^ian. Independent  ...(e) 
F'ayetteville, 

N.  C . Obserz/er  . (e) 

Fostoria,  O . Times  . (e) 

Review  ...... .(e) 

Franklin,  Pa - Nezvs-Iierald  .(e) 

Franklin,  Ind.. ..y/ar  . .,.(e) 

Gralton,  \\’ .Na. Sentinel  . (e) 

Greenville,  Mich.  News  . (c) 

Greenville,  O _ News-Tribune  (e) 

Hancock,  }Aich.  .Copper 

Journal  - (e) 

Hanford,  Cal - Journal  . (ms) 

Harrisonburg, 

Va . News  Record  (m) 

Harrisburg,  U\..Register  . (e) 

Henderson,  N.  C.Dispatch . (e) 

ilanover.  Pa. ..  .Record  Herald  (e) 

Hickory,  N.  C.. Record  . (e) 

Kendallville,  Ind..\Va-J-.9z(«  - (e) 

Kirksville,  yio..Fxpress  & 

Nezos . (es) 

Kittanning,  Pa.  .Simpson’s  Leader- 

Times  . (e) 

Lewistown,  Pa.. Sentinel  . (e) 

Livingston, 

Mont . Enterprise  . .  (ms) 

Longview,  Wash.AVw^  . (e) 

Ludington,  MicFAYzcJ  . (e) 

Sunday  ed  ...(s) 
Total  . (es) 
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T  his  is 


Ionic  No.  5 


Ionic  No.  5 


T  his  is 


Roman  No.  2 


Ionic  No.  5 


The  two  lines  reproduced  above  were  photographically  enlarged  from  two 
seven  point  slugs,  the  upper  line  set  in  Ionic  No.  5,  the  lower  in  No.  2. 


A  Larger  Lower  Case  Gives  Ionic  No.  5 


Greater  Legibility 


Lower  case  letters  almost  as  high  as  Ionic  No.  5  has  no  hairlines;  there  is  prac- 
i  the  capitals  accompanying  them —  tically  no  difference  between  the  light  and 
there  is  the  explanation  of  Ionic’s  exceed-  heavy  strokes.  Ionic  serifs  are  sturdy.  They 


ing  legibility.  The  proportion  is  purposely  are  shorter,  too,  so  space  that  formerly 
large  because  Linotype  designers  heeded  the  went  between  letters  is  now  put  inside  the 


fact  that  small  characters  compose  fully  letters  themselves.  This,  with  the  greater 
three-quarters  of  the  average  newspaper  body  size,  brings  about  an  even  distribu- 


column.  They  produced  an  easy-reading  tion  of  the  "light  spaces”  in  word  or  line. 


font  by  giving  greatest  atten¬ 
tion  to  its  most  read  portion. 

Not  only  did  these  design¬ 
ers  make  the  ratio  between 
Ionic’s  lower  case  and  capitals 
greater  than  that  of  the  aver¬ 
age  roman  face.  Descenders 
were  shortened,  capitals  were 
heightened,  and  even  more 
body  added  to  the  lower  case. 
Into  this  large  framework 
they  built  elements  making 
for  maximum  legibility. 

And  the  result  of  all  this? 


REASONS 

for  Ionic's  Legibility 


legainega] 


These  tlockeJ-in  emlsrgemenis  show 
the  relative  distribution  of  light  spsces 
in  an  average  roman  face  (left),  and 
Ionic  No.  s  (right).  It  shows  how  light 
comes  through,  not  around,  Ionic. 


m  m 


lonic*s  shortened  serifs,  seen  in  the 
right-hand  give  more  space  in- 

side  the  letter  than  is  ordinarily  pos¬ 
sible.  This  is  even  more  apparent  in 
the  diagram  at  the  right. 


00 


The  greater  size  of  the  Ionic  lower  cese 
is  further  depicted  here,  with  Ionic 
presented  at  the  right  in  both  dia¬ 
grams.  This  Urge  loner  case  is  the 
basis  of  lonic*s  legibility. 


Light  comes  through  this  new 
face;  not  around  it.' 

In  short,  Ionic  No.  5  is  "all 
letter.”  Its  great  readability 
won  immediate  favor  with 
newspaper  readers,  its  me¬ 
chanical  advantages  immedi¬ 
ately  attracted  newspaper 
publishers.  These  two  con¬ 
siderations  combined  explain 
its  amazing  popularity — tell 
why  more  than  125  papers 
have  already  adopted  Ionic 
No.  5,  the  legible  text  face. 


LINOTYPE 


MEMGENTHALEB  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 


Representatives  in  the  Principal  Cities  of  the  World 


LINOTYPED  IN  CAEAMONO  AND  NAECISS  EXCEPT  LAECE  TITLE  LINE 
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NEWSPAPERS  IN  CITIES  LESS  THAN  5,000  POPULATION 

Total 


Paper 

Pub. 

Linage 

National 

Local 

Classified 

Beaver,  Pa . 

.  Tinifs  . 

..(e) 

3,809,792 

303,086 

3341,672 

265,034 

Burlington, 

Kans . . 

.Republican  . 

...(e) 

1,704,579 

262,112 

1,306,545 

135,922 

Caldwell.  Kans.. Messenger  . 

..(e) 

590,800 

( jeneva,  0 . 

.Free  Press 

...(e) 

1,582,248 

116,256 

1,411,996 

53,996 

Gettvsbure.  Pa. 

.Times  . 

..(e) 

3,629,872 

573314 

2,821,700 

252,786 

Haines  City,  Fla.Herald  ..... 

...(e) 

1,073,240 

146,146 

903,000 

24,094 

...(e) 

1,046,276 

Marshall.  ULkh.. Chronicle  ., 

...(e) 

2;342;844 

536,774 

1,623,748 

182,322 

Morris,  III . 

. Herald  .... 

...(e) 

5,431,296 

452.608 

4,752,384 

226,304 

•Mt.  Pleasant,  la. 

News  . 

...(e) 

940,000 

300.000 

640,000 

Redwood  City 

Cal . 

.Tribune  ... 

...(e) 

1,018,122 

88,018 

930,104 

Santa  Maria, 

Cal . 

..Times  - 

...(e) 

2,213,716 

390,558 

1,843,954 

79,204 

South  Haven, 

Mich . 

.  T ribune  . . . 

...(e) 

1,412,142 

265,720 

1,003,422 

143,000 

Sweetwater, 

Tex . 

.Reporter  . . 

. . (es) 

2,249,072 

1,845,172 

403,900 

(National  and  local  figures  combined) 

Vinton,  la . 

.  Times  .... 

...(e) 

2,205,000 

880,000 

1,080,000 

245,000 

Welch.  W.  Va. 

.  News  . 

...(e) 

2,102,192 

530,254 

1,511,498 

60,440 

Wilmington,  CalJoumal  . . . 

...(e) 

1,073,600 

528344 

431,065 

114,311 

Agriculture: 
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Brandon,  Han... Sun  . 

...(e) 

3,506,860 

1,052,590 

2,237370 

217,000 

Calgary,  Alta. . .  Albertan  . . . 

,.(m) 

4381,865 

845,947 

1393,320 

1,542.508 

Herald  .... 

...(e) 

9,151,059 

2,744,556 

4,645335 

1,760,670 

Charlottetown, 

P.  E.  I . Guardian  ... 

..(m) 

2,667,549 

1,050,357 

1,551,436 

65,756 

Chatham,  Ont . . .  News  . 

..(ej 

4.552,660 

1,696,646 

2,700,922 

232,092 

Edmonton,  Alta . Bulletin  .... 

..(e) 

4,785,858 

706358 

3,351,740 

727,860 

Journal  .... 

..(e) 

9,444,826 

2,619309 

5,423,602 

1,402.015 

Fort  William, 

Ont . Times- 

Journal  . . 

..(e) 

4,582,480 

1,339,464 

2,915,892 

327,124 

Guelph,  Ont . Mercury  ... 

Hamilton,  Ont.  .Spectator  ... 

..(e) 

3,773,608 

1327,750 

2350.915 

294,943 

..(e) 

101,193,827 

3351,200 

5,656347 

1,185,730 

Kitchener,  Oat.. Record  .... 

...(e) 

5,718,300 

1377.244 

4,064,844 

375.732 

l^ndon,  Ont.... Advertiser  ., 

.(me) 

3313,690 

1,415,370 

1,941390 

456,930 

Free  Press.. 

.(me) 

7,641,481 

3,607,575 

3,074,775 

959,131 

Lethbridge,  A\tz.Herald  . 

..(e) 

3,765,597 

1,142,159 

2,326,347 

297,091 

Montreal.  Que . .  Gazette  .... 

..(m) 

7,432,614 

2,893353 

4351,905 

287,456 

Ijt  Presse  ....(e)  11,610,259 

(*National  and  Local  linage  < 

*9,474,344 

combined) 

2,135.915 

Standard  . . . 

.(sat) 

1375.556 

457325 

774,821 

43.510 

Moose  Jaw, 

..(e) 

13,095,616 

3303,841 

7,067,422 

2,324,353 

Sask . Herald  Sr 

Times  .... 

..(e) 

3,015361 

1383.776 

1,420,055 

311.430 

Nelson,  B.  C...News  . 

..(m) 

2,397341 

928,053 

1341,947 

227341 

Oshawa,  Ont . . .  Reformer  . . 

..(e) 

2,715,580 

906334 

1,434,944 

374,402 

Ottawa,  Ont  ....Journal 

Dailies  . . . 

...(e) 

7348,756 

2,661,946 

4,118,151 

468,659 

Owen  Sound, 

Ont . Sun-Times  . 

..(e) 

3378,188 

1,168,076 

1,972,068 

138.044 

Petersborough, 

Ont . Examiner  . . 

..(e) 

4,076,394 

1,300,488 

2,515,814 

260,092 

Portage  La 

Prairie,  Man..Cra^if  . (c)  1,958,880 

(*Local  and  Classified  linage 

combined) 

*1,614,956 

Port  Arthur, 

Ont . News- 

Chronicle 

...(c) 

3.324.993 

1.090,202 

814,999 

1.419.792 

Prince  Albert, 

Sask . Herald  .... 

...(e) 

2.282.961 

969,530 

1,135,120 

178.311 

Quebec,  Que _ L’Even’ment  .(m) 

Chronicle-Tele- 

4,006,671 

1,023,260 

2,477,901 

505,510 

graph  ... 

...(e) 

3,033,506 

1,347,485 

1,462,581 

223.462 

Regina,  Sask. . . .  Leader  Sr 

Post  . 

,.(me) 

6,609,488 

2,532,381 

2.972318 

1.104.899 

St.  Catherines, 

Ont . Standard  . . 

...(e) 

5,168,759 

1,695,952 

3,135.029 

337.778 

St.  Thomas,  Ont.7”t»icj- 

Journal  . 

...(e) 

4,110,762 

1,486,391 

2,316,098 

308273 

Sault  Ste. 

Marie,  Ont....5'tor  . 

...(e) 

3303,172 

1,177,036 

2.026.136 

Stratford,  Ont . .  Beacon- 

Herald  . . 

....(e 

3.468.382 

1,311,772 

1,920,765 

235,845 

Sherbrooke,  Qae.Record  .... 

...(c) 

2,832,000 

1,300,000 

1,532,000 

La  Tribune 

..(e) 

2,440,092 

1,076,862 

1,262,454 

100,776 

S)'dney,  N.  S...Post  . 

..(me) 

2,633,913 

941,749 

1,692,164 

Record  ... 

....(e) 

2,161,082 

Toronto,  Ont... Globe  . (m)  6,249,231 

(National  and  Local  linage 

4,955,363 

combined) 

1,293.868 

Star  . 

....(e) 

13,384,140 

2,772,420 

8,284,360 

2,327.360 

Telegram  . 

....(e) 

14,739,562 

2,128,985 

8,472,766 

4,137.811 

Vancouver,  B.  C.Province  . . 

...(e) 

11,386,251 

2,872,303 

5,846,789 

2,667.159 

Sunday  ed. . 

...(s) 

2,605,248 

462,093 

1,629,266 

513.889 

Total  . . . 

...(es) 

13,991,499 

3,334,396 

7,476,055 

3,181.048 

Sun  . 

....(e) 

8,407,224 

1,875,538 

5303.968 

1,327.718 

Victoria,  B.  C... Colonist  ... 

..(m) 

7,357.238 

1.925,658 

3,956,540 

1,475.040 

Times  . 

....(e) 

5,331,606 

1.286,922 

3,422,818 

621.866 

Winnipeg,  Man.. Free  Press 

..(m- 

12,429,567 

3,259,039 

6,150,284 

3,020.244 

Tribune  . . . 

...(e) 

9.369,464 

2,169,025 

5,846,628 

1,353,811 

In  Illinois  the  feurmer  lives  next  door  to  the 
city  euid  if  the  nationed  advertiser  wants  to 
reach  this  class  of  buyer,  Illinois  is  an  ideal 
territory — for  this  compact  eurea  is  the  second 
greatest  producer  of  agricultural  wealth  in  the 
country. 

The  farmer  is  exceptionally  rich.  The  automo¬ 
bile,  telephone  and  radio  have  really  placed  his 
farm  inside  the  city  limits. 

The  Illinois  farmer  is  a  typical  business  man. 
He  is  highly  intelligent  and  lives  equedly  as 
well  as  his  city  cousin. 

An  advertising  campaign  in  Illinois  reaches 
both  the  farmer  and  the  cit3dte,  for  the  news- 
parsers  listed  below  circulate  both  in  the  city 
and  country. 

Why  not  get  more  facts  on  this  market? 


Sxte* 

for 

f*r 

2,600 

10,000 

Circnlatlon 

Linas 

Uaat 

*Aurora  Beacon-News . 

.(E) 

18,918 

.07 

.07 

(Chicago  Herald  &  Examiner. 

(M) 

385,276 

.55 

35 

(Chicago  Herald  &  Examiner . 

.(S) 

1,153,360 

1.10 

1.10 

Chicago  Daily  Joomal . 

..(E) 

123,469 

.26 

34 

*Evanston  News  Index . 

.(E) 

7,631 

.05 

.05 

*Freeport  Journal-Standard . . . . 

.(E) 

9,545 

.045 

.045 

*Joliet  Herald  News . 

.(E) 

19,644 

.07 

.07 

*Mattoon  Journal  Gazette . 

.(E) 

5,836 

.04 

.04 

*Moline  Dispatch . 

.(E) 

12,048 

.05 

.05 

1  *Monmouth  Daily  Review  Atlas.  (E) 

5,338 

.035 

.035 

*Peoria  Star . (S)  23,050 

(E) 

30,429 

.085 

.07 

*Rock  Island  Argus . 

.(E) 

11,364 

.05 

.05 

*  Waukegan  Daily  Sun . 

.(E) 

5,348 

.03 

.03 

1  *A.  B.  C-  Statement,  Oct.  1,  1926 

(Government  Statement, 

March  31, 

1926 
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WHITE  ENTERS  LOW  PRICE 
LIGHT  DELIVERY  FIELD 


Announcing  Reduced  Prices 
Placing  WHITE  Transportation  within 
the  Reach  qfEvergone 

Model  15  Model  20 

TON  CHASSIS  ^  V/z  TON  CHASSIS 

OLD  PRICES  -^^2950.. 


^1545 

$ 


NET 


ROB.  FACTORY 


NEW  PRICES 


¥ 


^2125 


NET 


FO  B  FACTORF 


SAVING  4^823 


WHITE  transportation  is  today  within  the  reach  of  every  field  of  business  and  in- 
dus^.  Because  of  the  increasing  demand  for  quality  truck  performance,  The 
White  Company  announces  a  broadening  of  its  merchandising  policy  resulting  in 
reductions  in  the  prices  of  two  models  of  four-speed  light  delivery  trucks. 


White  is  extending  its  area  of  transportation  serv¬ 
ice-entering  a  wider  field  of  fast,  light  delivery 
and  establishing  a  complete  range  of  truck  capacity 
and  price  never  before  equaled  by  any  high-grade 
truck  manufacturer. 


low-cost  transportation  over  hundreds  of  thou¬ 
sands  of  miles. 


The  name  and  reputation  of  White  is  insurance 
of  continued  high  quality.  These  are  the  same  high- 
^de  White  Trucks — at  lower  prices — the  same 
standard  specifications.  For  years  the  four-speed 
White  Model  15  and  Model  20  have  been  the  out¬ 
standing  quality  trucks  in  the  light  delivery  field. 
No  truck  of  the  same  size  or  capacity  {^-ton,  1-ton 
and  11^- ton)  compares  with  them  in  dependable, 


Throughout  the  chassis  construction  of  the  White 
Model  15  and  Model  20  you  will  find  inbuilt  quality, 
ruggedness  and  exclusive  White  mechanical  fea¬ 
tures  that  are  not  duplicated  in  any  other  light 
delivery  truck  at  any  price. 


1 


'4 

i 


THE  WHITE  COMPANY,  CLEVELAND 

Please  send  me  complete  specifications,  etc.,  covering  White  Liftht  Delivery 
Trucks  at  reduced  prices. 

NAME . 


Kdltnr  &  Publisher 


Terms — Operators  wishing  to  buy  trucks  on  terms  can  do  so 


THE  WHITE  COMPANY,  Cleveland 


WHITE  TRUCKS 


and  WHITE  HUSSES 


V. 
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BUILDING  NEWSPAPER  CIRCULATION 


Interstate  Circulators  to  Discuss  Newsboy  Standards — 1600  Respond 
in  Three  Days  to  Typewriter  Art  Contest  in  New  York — 

Seth  Moore  on  Brooklyn  Eagle 


IVEWSBOY  standards  of  the  past  and 
the  present  will  be  compared  by 
speakers  addressing  the  Interstate 
Circulation  Managers  Assfxiation,  which 
will  hold  its  10th  annual  meeting  at  the 
Hotel  Lycoming,  Williamsport,  Pa., 
March  15.  Those  assigned  to  talk  on 
this  subject  are  W.  L.  Lippincott,  At¬ 
lantic  City  (N.  J.)  Press  Union,  and 
Charles  K.  Blasser,  York  (Pa.)  Dis- 
patch. 

Other  speakers  will  include:  A.  V. 
Ambrose,  Trenton  (X.  J.)  Times;  Rus¬ 
sell  Steckler,  Norristown  (Pa.)  Times- 
Herald;  H.  I.  Heffley,  Lebanon  (Pa.) 
Daily  News;  Charles  T.  Buck,  Scranton 
(Pa.)  Republican;  J.  J.  Abbott,  Phila¬ 
delphia  (Pa.)  Record;  and  Charles  O. 
Reville,  Baltimore  (Md.)  Sun. 

L.  P.  Rutherford,  Wilmington  (Del.) 
Every  Evening,  is  president  of  the  group 
and  John  H.  J.  Kuntz,  Lancaster  (Pa.) 
Intelligencer-News  Journal,  is  secretary 
and  treasurer. 


More  than  1600  readers  entered  a  type¬ 
writer  art  contest  within  three  days  after 
it  was  announced  last  week  by  the  New 
York  Evening  World  and  the  stunt  is 
being  continued  by  that  newspaper. 

Announcing  the  contest,  the  World 
published  a  picture  produced  on  a  type¬ 
writer,  offering  $25  in  prizes  for  the  best 
examples  submitted.  So  many  entered 
that  the  ante  was  raised  to  $50  when  the 
first  prize  winners  were  announced  last 
Saturday.  This  week  a  picture  of  Mayor 
James  J.  Walker  was  printed  and  prizes 
offered  for  the  best  copy  made  on  a  type¬ 
writer. 


tLos  AngJes  EvaiingHeiakL 


CirculalionV^jy®***®/  „  , 

■•pt  80.  19t6*  /  lotal 

Advertising 

196,050\/ 17,305.474 


196,050V  »7,sor474 

*(V«w  PTW  800,000)  Arat*  Line* 

Reprettniativei 

■m  Ymt  ClilMK  Su  Franitco 

■«b.  W.  MolWMy  John  H.  Lcdenr  A.  J.  Nirrla  HIU 
•04  TIm  Bld|.  810  Bunt  Bldf.  610  Heint  Bide. 


To  keep  carriers  from  neglecting  their 
routes  in  order  to  play  basketball,  the 
Jeffersonville  (Ind.)  Evening  News  has 
organized  a  team  of  its  own,  and  H.  A. 
Wenige,  publisher,  who  is  a  former  circu¬ 
lation  manager,  recommends  the  scheme 
highly  to  other  circulators.  Describing 
the  plan  for  Editor  &  Publisher,  Mr. 
Wenige  wrote: 

“The  requirements  are,  first  good  de¬ 
livery;  second  holding  up  the  number  _  of 
subscribers  on  routes,  third  playing 
ability.  Ten  boys  were  put  on  the  team, 
the  three  requirements  deciding  which. 
Then  playing  ability  decided  the  regulars 
and  the  subs. 

“Since  this  team  was  organized  we 
have  had  practically  no  complaints  and 
it  is  surprising  how  few  stops  we  get  on 
our  routes.  And  this  is  true,  not  only  on 
the  ten  routes  represented  by  the  team 
but  on  all  the  other  routes  as  well,  as  the 
other  boys  are  waiting  an  opportunity  of 
taking  the  place  of  some  player  who 
might  fall  down  on  one  of  the  three  re¬ 
quirements. 

“This  scheme  has  the  giving  of  pre¬ 
miums  to  readers  beaten  a  hundred  ways. 
It  holds  the  interest  of  the  boys.  Also, 
it  is  giving  the  News  a  lot  of  good  adver¬ 
tising  as  hundreds  of  fans  witness  the 
games  played  by  the  team  each  week.  To 
date  the  News  has  played  20  games,  of 
which  it  has  won  17  and  it  has  beaten 
two  of  the  three  teams  to  which  it  lost 
and  has  a  return  game  booked  with  the 
other.” 


Robert  S.  Weir,  past  president  of  the 
International  Circulation  Managers  Asso¬ 
ciation,  has  resigned  as  circulation  man¬ 
ager  of  the  Buffalo  Courier-Express,  and 
does  not  ever  again  expect  to  resume  the 
direction  of  a  circulation  department,  due 
to  a  recurrence  of  his  old  ailment,  heart 
trouble.  He  plans  to  return  to  his  native 
state,  Michigan,  and  rest. 


The  Ardmore  (Okla.)  Daily  Ardmore- 
ite  has  inaugurated  delivery  by  motor¬ 
cycle  which  will  reach  the  west  side  of 
the  county  with  copies  of  the  paper  the 
same  day  it  is  published. 


Seth  J.  Moore,  who  has  been  appointed 
circulation  manager  of  the  Brooklyn 
Daily  Eagle,  has  had  about  thirteen  years 
experience  in  newspaper  and  magazine 
vork.  He  started  as  an  advertising  solici¬ 
tor  on  the  old  Lewiston,  (Me.)  Journal. 
He  later  became  circulation  manager  on 
the  same  paper.  In  April  1919,  he  re¬ 
signed  his  position  to  become  branch  man¬ 
ager  for  the  Crowell  Publishing  Com¬ 
pany.,  in  New  Haven,  Conn. 

Six  months  after  joining  this  company, 
he  was  appointed  division  superintendent 
of  New  England  at  Boston,  where  he 
was  located  for  about  five  years.  In 
September  1924  he  was  transferred  to 
New  York  City  to  take  charge  of  the 
New  York  Division.  His  total  of  eight 
years  service  with  the  Crowell  Publishing 
Company  made  him  senior  superintendent 
among  eleven  men  who  handle  the  branch 
agency  organization  of  that  company.  He 
is  35  years  old. 


Read  it  in  Editor  &  Publisher, 


Thorough  Coverage  in  One  of  the 
World’s  Richest  Buying  Centers — 
Coupled  with  the  Ability  to 
Produce  Results 


<0a5ette€imejtf 


(Homing  and  Sunday) 


AND 

Pittsburgh  Chronicit  Ielegraph 


(Evening  except  Sunday) 


Thete  newspapers  in  News  and  Adver¬ 
tising  have  the  confidence  of  their 
readers. 

Their  readers  have  the  power  to 
purchase. 

Sold  Singly  or  Combined 
URBAN  E.  DICE.  Nafl  Advg.  Mgr. 
Gazette  Square.  Pittsburgh,  Pa. 

E.  M.  BURKE,  Inc., 

1457  Broadway,  New  York. 

123  8.  Michigan  Blvd.,  Chicago, 
Constitution  Bldg.,  Atlanta,  Ga. 

B.  J.  BIDWELL  COMPANY, 

742  Market  Street,  San  Franclaco,  Cal. 

Tlmee  Bldg.,  Los  Angeles,  Cal. 
Whlte-Hmry-Stuart  Bldg.,  Seattle.  Wash. 


HAYNES  JOINS  A.  N.  A.  STAFF 


Leaves  Franklin  Simon  to  Become  Field 
Service  Secretary 


J.  O’B.  Haynes,  formerly  merchan¬ 
dise  manager  of  Franklin  Simon  &  Co., 
New  York  department  store,  has  been 
appointed  field 


- service  secretary 

of  the  Association 
of  National  Ad- 
,  vertisers,  Arthur 
H.  Ogle,  secre¬ 
tary  and  treas¬ 
urer,  announced 
this  week. 

Mr.  Haynes 
succeeds  S.  W. 
Pascoe,  resigned. 
The  new  incum¬ 
bent  is  a  graduate 

-  of  the  University 

of  Pennsylvania. 

J.  O’B.  Haynes  Before  booming 

associated  with 
Franklin  Simon  &  Company,  he  was  an 
advertising  solicitor  for  William  A.  James 
&  Company,  publishers’  representatives. 
New  York.  He  was  with  the  store  as 
merchandising  manager  from  1924  to 
1927. 


FLASHUGHT  STOPS  TRIAL 


Preus  Photographer’s  Gun  Shocks  One 
Witness,  Stifles  Another 


An  unknown  (Chicago  newspaper  pho¬ 
tographer  added  to  the  excitement  at  the 
present  trial  of  Harold  J.  Croarkin  for 
the  murder  of  six-year-old  Walter 
Schmith,  and  incidentally  delayed  the 
afternoon  session  of  the  trial.  When  he 
surprised  Miss  Agnes  Furlong,  who  has 
been  called  Croarkin’s  sweetheart,  with  a 
sudden  flashlight,  she  went  into  hysterics, 
fainted  and  had  to  be  removed  to  a  hos¬ 
pital. 

The  judge  began  an  inquiry  to  deter¬ 
mine  who  the  photographer  was. 


Jake  Omansky,  circulation  counsel,  has 
moved  his  offices  from  the  Park  Building 
to  1370  Ontario  street,  Oeveland. 


Buffalo,  Tfio  Wondar  City  of  Amorica 


Abe  Epstein,  22,  for  many  years  master 
newsboy  for  the  Madison  (Wis.)  Capital- 
Times,  has  been  named  assistant  circula¬ 
tion  manager. 


Buffalo — a  profitable 
Market  for  Advertisers 


A  group  of  Richmond  (Va.)  Times- 
Dispatch  carriers,  together  with  William 
G.  Morris,  circulation  manager,  and  E.  H. 
Collins,  route  superintendent  of  the  North 
Richmond  District,  went  to  Baltimore  on 
an  educational  trip  last  week. 


Sale*  in  Buffalo  are  splen¬ 
did  for  advertised  goods. 
Elmployment  condition*  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 


Three  model  homes,  60  closed  cars  and 
80  gold  awards  are  the  prizes  being 
offered  by  the  Chicago  Herald  and  Ex¬ 
aminer  in  a  new  subscription  contest. 
The  143  prizes  are  equitably  divided  be¬ 
tween  the  two  divisions  and  twenty  dis¬ 
tricts  in  the  entire  circulation  territory 
of  the  Herald  and  Examiner. 


Buffalo  evening  news 


Read  in  4  out  of  S  Buffalo  Hornet 
EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Marbridge  Bldg.  Tribune  Tower 

New  York,  N.  Y.  Chicago,  III. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boston 


Leads  Again  in  1926 


In  1926  the  Waco  Times-Herald 
carried  a  total  of  3,756,935  lines  of 
local  display  advertising  and 
showed  a  gain  of — 165,066  lines. 


The  Waco  Times-Herald  led  the 
other  Waco  paper  by  313,320  lines 
local  display  advertising  in  1926. 

In  Waco,  it’s  the 


Waco  Times-Herald 


The  Old,  Substantial  Paper,  now 
in  its  thirty-sixth  year. 

Waco,  Texas 
Represented  Nationally  by 

The  S.  C.  Beckwith  Special 
Agency. 


Circulation 

Managers 

Attention 


The  best  crew  in 
America  is  now  avail- 
able  for  a  campaign 
due  to  the  purchase  of 
the  Cleveland  Times 
by  the  Plain  Dealer. 
(Competition  just  got 
too  hot  for  them.) 


My  salesmen  are  all 
first  class  men,  the  kind 
you  yourself  would  be 
glad  to  employ  and  we 
will  get  you  business 
that  will  stick.  You 
pay  only  for  orders  you 
verify. 


Our  present  and  past 
customers  are  our  best 
advertisement.  Names 
of  papers  where  cam-' 
paigns  were  and  are 
now  being  conducted 
furnished  on  request. 


fVire  or  write  to 


F.  J.  Marks  Circuladiw 
Service 


614  Park  Bldg., 
Cleveland,  O. 
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OREGON  PUBUSHERS  TO  F 
STUDY  COSTS 

Appoint  Committee  to  Obtain  Com¬ 
parative  Figures  at  Annual  Con¬ 
ference — ^To  Publish  Best 

E<litorials 

_  i 

(By  Teles'oP^  Editor  &  Publisher) 

Eugene  Ore.,  March  7.— The  best  edi- 
inrials  published  in  Oregon  newspapers 
Kxt  year  will  be  brought  together  m 

book  '  form,  ac- _ ^ 

cording  to  a  de¬ 
cision  made  at 
the  ninth  annual 
Oregon  News¬ 
paper  Conference, 
held  March  4  and 
S  under  the  aus¬ 
pices  of  the  Uni¬ 
versity  of  Oregon 
School  of  Jour¬ 
nalism.  Ex¬ 
change  editorials 
of  leading  Ore¬ 
gon  'metropolitan 
papers  would  Fr.\nk  Jenkins 

make  the  pre¬ 
liminary  s  e  1  e  c  -  , 

tion.  and  from  a  group  of  a  hundre^  a 
^ial  committee  would  selert  those 
which  seem  outstanding  from  the  point 
of  view  of  literary  style,  cogency  of  treat¬ 
ment.  force,  and  timeliness. 

Money  awards  for  the  best  two  or  three 
editorials  of  the  year  will  be  an  ^ded 
feature  of  the  selection,  Hal  ^  Hoss, 
seaetary  of  the  Oregon  State  Editorial 
Association  announced. 

One  hundred  and  fifty  delegates  were 
present  at  the  Conference,  which  was  m 
numy  ways  the  most  successful  ever  held, 
in  the  opinion  of  Dean  Eric  W.  Allen 
of  the  Oregon  School  of  Journalism. 

An  important  action  was  the  appoint¬ 
ment  of  a  committee  to  work  out  a  uni¬ 
form  cost  finding  system  for  state  news¬ 
papers.  Frank  Jenkins,  editor  of  the  Eu¬ 
gene  Register,  led  the  cost  discussion  and 
he  was -appointed  committee  chairman 
with  the  following  associates :  Lee  Drake, 
editor,  Astoria  Budget;  Elbert  Bede,  Cof- 
tage  Grove  Sentinel;  H.  L.  St.  Clair, 
Gresham  Outlook;  Edgar  McDaniel, 
North  Bend  Harbor;  and  H.  B.  Cartilige, 
McMinnville  Telephone  Register. 

That  the  organization  of  newspapers 
in  Oregon  to  support  a  field  secretary  is 
a  necessity,  was  the  contention  of  Ben 
H.  Read,  executive  secretary  of  the 
Southern  California  Editorial  Association 
and  regional  secretary  of  the  Western 
'division.  National  Editorial  Association. 
Adoption  of  a  plan  for  the  establishment 
of  the  office  of  field  agent  was  postponed 
until  the  editorial  association  meets  in 
Roseburg  on  July  22  and  23  next. 

Ralph  R.  Cronise,  co-publisher  of  the 
‘  Albmy  Democrat-Herald,  was  elected 
president  and  George  S.  Turnbull,  pro¬ 
fessor  in  the  School  of  Journalism,  was 
elected  secretary  of  the  1928  Conference. 
Group  meetings  of  the  Oregon  Trade  and 
Qass  Publication '  Association  and  the 
Willamette  Valley  Ben  Franklin  Club 
were  held  in  connection  with  the  Con¬ 
ference. 

An  mtire  morning  was  devoted  to  a 
mscussion  of  problems  of  advertising  with 
Walter  P.  Burn,  San  Francisco,  manager 
of  the  Pacific  Coast  bureau  of  the  Amer- 
iran  Newspaper  Publishers  Association; 
Robert  M.  Mount,  manager.  Better  Busi¬ 
ness  Bureau.  Portland;  Harris  Ellsworth 
of  the  Lumber  News.  Portland,  and 
Lucien  Arant,  Baker  Herald,  participat¬ 
ing. 

Prop^nda  and  Its  Antitoxins,”  a  pa- 
Collins,  colyumist  on  the 
was  an  outstanding 
expressed  the  view 
the  pohtic  will  develop  within  itself 
sumcient  antitoxins  to  combat  the  disease 
wilFrw^ editors  and  publishers 

ISSUES  148-PAGE  EDITION 

Je  CoWo  Springs  (Col.)  Gazette 

eShf  tn?  r"  Twenty- 

«ght  tons  of  newsprint  were  used. 


G*LIZABETH,  N.  J.,  is  a  fine  city  to  live 
vD  in.  More  than  100,000  upstanding 
citizens  are  there  now.  The  city  has  fine 
transportation  to  Newark  and  New  York — 
It  has  good  schools  and  churches — fine 
stores  and  theatres  and  last,  hut  by  no 
means  least,  it  has  a  real,  vital  family 
evening  newspaper — 


This  is  a  newspaper  that  goes  into  the  homes  and  gets 
under  the  skins  of  readers.  National  advertisers  are  just 
awakening  to  the  importance  of  this  red  blooded  medium 
in  a  rapidly  growing  city  with  a  trading  area  of  300,000 
substantial  people. 

Frank  Cheek,  head  of  the  Cheek-Neal  Coffee  Co., 
makers  of  MAXWELL  HOUSE  COFFEE,  has  selected 
the  TIMES  as  his  only  medium  in  Elizabeth.  ROXY, 
head  of  the  greatest  motion  picture  theatre,  used  the 
TIMES  for  his  big  opening  announcements.  The  great 
book  publishing  house  of  G.  P.  Putnam  uses  the  TIMES 
exclusively. 

These  advertisers  know  values.  They  know  the 
TIMES  is  a  real  family  newspaper.  An  army  of  boys 
deliver  it  into  more  than  six  thousand  houses  owned  by  . 
readers.  These  readers  are  buyers.  More  than  three 
thousand  of  their  children  are  members  of  the 
TIMES  "Happy  Times  Club.”  Two  thousand  house¬ 
wives  have  submitted  recipes  for  publication  in  the 
TIMES.  These  two  thousand  women  spend  more  than 
^50,000  weekly  in  Elizabeth  on  nationally  advertised 
products.  Get  some  of  their  patronage. 


YOU  CAN’T  REALLY  COVER  ELIZABETH  UNLESS 

YOU  USE 

iEltsabeilj 

New  Jersey’s  Fastest  Growing  Newspaper 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Mis*  Isabella  Henderson  Saw  $800  Ad  Appropriation  Grow  to  Nearly 
$50,000  and  the  Business  Prosper  Accordingly — Mrs.  Mabel 
Schurr  Heads  Tri-City  Press  Club 


^WEXTY-FIV^E  years  in  building  and 
loan  association  work  is  the  record 
of  Miss  Isabella  F.  Henderson,  secretary 
of  the  Railroad 
Cooperative 
Building  and 
Loan  Association, 
New  York.  It 
took  far  less  than 
25  years,  how¬ 
ever,  to  convert 
her  to  the  cause 
of  advertising 
and  its  worth  in 
promoting  busi¬ 
ness. 

Talking  it  over 
Miss  Henderson 
said : 

“Years  ago,  I 
was  plainly  shown 
that  the  only  way  to  build  our  busi¬ 
ness  was  by  telling  people  constantly 
about  it  and  the  good  it  could  do  them. 
Advertising  has  told  and  is  telling  our 
story.  In  1908  we  were  allowed  $800  for 
advertising.  We  stretched  it  as  best  we 
could  over  circulars  and  bulletins  and 
such.  Eight  years  later  we  began  our 
first  newspaper  advertising  with  seventy 
line  copy  in  one  or  two  papers.  That 
number  has  been  increased  to  include  10 
to  12  New  York  dailies.  Our  1927  bud¬ 
get  calls  for  $47,500,  $10,000  of  it  in 
newspapers.  Our  resources  which  were 
$7,000,000  in  1923  are  $32,000,000  today.’’ 


Mrs.  Mabel  Schurr,  recently  elected 
president  of  the  Tri-City  Women’s  Press 
Club,  is  anxious  to  get  in  touch  with  other 
similar  organiza¬ 
tions  to  obtain 
ideas  for  further 
ideas.  Mrs. 

Schurr  is  a  mem¬ 
ber  of  the  edi¬ 
torial  staff  of  the 
Moline  (HI.) 

Daily  Dispatch  in 
charge  of  wo¬ 
men’s  activities 
and  society. 

The  Tri-City 
Women’s  Press 
Club  is  composed 
□f  all  women 
employes  on  the 
staffs  of  the 
four  tri-city  papers,  the  Davenport  Times, 
Daz-enport  Democrat,  Rock  Island  Argus, 
and  Moline  Dispatch,  some  75  in  all. 

The  membership  is  not  limited  to  em¬ 
ployes  in  the  editorial  department,  but 
includes  girls  in  the  business  office,  proof 
readers,  and  linotype  operators. 

“The  club  has  done  much  to  promote 
a  friendly  spirit  between  the  girls  of  the 
four  papers  and  has  given  us  a  broader 
knowledge  of  the  newspaper  business, 
outside  of  our  own  particular  work,” 
Mrs.  Schurr  said. 

“We  hold  a  dinner  meeting  each  month, 
at  which  we  have  speakers.” 


Miss  Isabella 
Henderson 


ASSOCIATIONS 

CALIFORNIA  NEWSPAPER  PUB¬ 
LISHERS’  ASSOCIATION,  for¬ 
merly  the  Southern  California  Editorial 
Association,  has  moved  from  511  Ameri¬ 
can  Bank  building,  Los  Angeles,  to  272 
Pacific  Electric  building. 

Thirty-fourth  annual  convention  of  the 
Texas  Woman’s  Psess  Association 
will  be  held  in  Dallas,  March  22-24.  Mrs. 
W.  R.  Potter  of  Bowie  is  president. 

Centinela  Valley  Newspapermen 
AND  Printers’  Association  held  its  an¬ 
nual  banquet,  Feb.  26,  at  Inglewood,  Cal. 

Barney  Sadovsky  has  been  chosen 
president  of  the  San  Antonio  Adver¬ 
tising  Club  to  succeed  Claude  Avoil. 

Fourth  District  convention  of  the 
International  Advertising  Association 
will  be  held  in  Daytona  Beach,  April 
JO,  11  and  12. 

Thirty-one  apprentices  were  initiated 
into  membership  by  the  Boston  (Mass.) 
Typographical  Union  13,  at  its  meet¬ 
ing  at  Kingsley  Hall,  Ford  building, 
Boston,  Feb.  27. 

Nineteenth  annual  conference  of  the 
Special  Libraries  Association,  includ¬ 
ing  newspaper  librarians,  will  be  held 
during  the  week  of  June  20,  at  Toronto, 
Ont.  Miss  Eleanor  S.  Cavanaugh,  li¬ 
brarian  of  the  Standard  Statistics  Com¬ 
pany,  New  York,  is  chairman  of  the 
program  committee. 

Seattle  Press  Club  recently  elected 
Ray  W.  Felton,  managing  editor  of  the 
Seattle  Star,  president;  Earl  Knight, 
editor,  Alaska  Weekly,  first  vice-presi¬ 
dent  ;  Rox  Reynolds,  Post  Intelligencer, 
2nd  vice-president;  James  A.  Wood, 
treasurer ;  Ralph  J.  Meyers,  of  the  ad¬ 
vertising  staff  of  the  Post  Intelligencer, 
secretary. 

Philippe  Desjardins,  for  the  past  16 
years  a  member  of  the  Quebec  Legisla¬ 
ture  Press  Gallery,  was  the  guest  of 
honor  at  a  dinner  given  by  the  gallery, 
Monday  evening,  on  his  leaving  iour- 
nalism  to  become  assistant  city  clerk  of 
the  city  of  Quebec. 

Harry  S.  Rogers,  sales  director  and 
promotion  manager  for  the  Sheet  Steel 
Trade  Extension  Committee  of  Pitts¬ 
burgh,  Pa.,  spoke  March  9  before  the 
Advertising  Club  or  Worcester,  Mass. 
Four  Cleveland  editors  were  speakers 


at  the  regular  monthly  meeting  of  the 
Writers’  Club  of  Cleveland  Thursday. 
W.  G.  Vorpe,  Sunday  editor  of  the  Plain 
Dealer,  used  “Sex  Appeal  and  the  News- 
pape’",”  as  his  subject.  Allene  Summer, 
feature  writer,  N.E.A.,  Inc.,  Louis  B. 
Selzer,  chief  editorial  writer,  Cleveland 
Press,  and  David  Dietz,  scientific  editor. 
Press,  also  spoke. 

Rhode  Island  Press  Club  recently 
elected  the  following  officers:  President, 
William  Lyon,  editor.  Manufacturing 
Jezvelcr;  vice-presidents,  Jonathan  F. 
Comstock,  publisher,  Cranston  News; 
Arthur  I>avis,  Providence  Journal,  aii" 
Charles  R.  Thurston,  editor,  Pazvtucket 
Times;  treasurer,  David  Whitemore; 
secretary,  Edwin  A.  Noyes,  Wickford 
.Standard;  corresponding  secretary,  Ed¬ 
ward  F.  Sibley,  and  auditor,  William 
Hammond,  Pawtuxet  Valley  Daily  Times. 


CHANGES  OF  OWNERSHIP 

pOODLAND  (Kan.)  NEWS-RE- 
^  PUBLIC  has  been  repurchased  re¬ 
cently  by  T.  A.  McCants,  former  owner 
of  the  Goodland  News,  who  will  publish 
the  consolidated  paper  in  future.  Ben 
Hibbs,  who  has  edited  the  paper  for  the 
past  five  months,  has  gone  to  the  Arkansas 
City  Traveler  as  managing  editor. 

Vero  Beach  (Fla.)  Press,  which  has 
been  published  daily  for  more  than  a  year, 
under  a  stock  company  management,  was 
taken  over  by  T.  J.  Campbell,  one  of 
the  leading  stockholders,  and  within  a 
week,  changed  to  a  weekly  and  then  sold 
to  Brossier  Brothers  and  Schumann,  of 
Orlando,  publishers  of  the  Reporter-Star, 
who  immediately  consolidated  the  Press 
and  Journal,  which  they  had  been  issuing 
semi-weekly  in  Vero  Beach. 

Edward  Wilson,  for  18  years  owner 
and  publisher  of  the  Havana  (Ill.)  Re¬ 
publican,  has  returned  after  a  several 
months’  vacation  trip  through  the  south, 
and  repurchased  the  Republican  from 
Charles  Vursell. 

Edwin  Moss  Williams,  who  recently 
established  the  Presidio  (Tex.)  Border 
Times,  has  purchased  the  Marfa  (Tex.) 
Big  Bend  Sentinel,  from  T.  E.  Childers, 
and  will  publish  both  papers. 

Ralph  M.  Horton,  editor  and  publisher 
of  the  Volga  (S.  D.)  Tribune,  has  pur¬ 
chased  the  Bruce  (la.)  Herald. 


ADVERTISING  AGENCY  AFFAIRS 


New  England  Council,  A.  A.  A.  A.,  to  Meet  in  Boston,  March  2I _ 

Csishin  Named  Production  Manager  of  Fred  M.  Randall  Company _ _ 

Hutchinson  with  Geyer  Company,  Dayton 


A  MEETING  of  the  New  England 
council  of  the  American  Association 
of  Advertising  .Agencies,  will  be  held  at 
the  Copely-Plaza  hotel,  Boston,  on  March 
21.  Harold  F.  Barber,  of  the  Barber 
Advertising  .Agency,  is  council  chair¬ 
man.  Speakers  at  the  meeting  will  in¬ 
clude  James  O’Shaughnessy,  executive 
secretary  of  the  A.  A.  A.  A.,  William 
A.  Thomson,  director  of  the  Bureau  of 
Advertising,  American  Newspaper  Pub¬ 
lishers  Association;  Ralph  Rindfusz,  ex¬ 
ecutive  secretary  of  the  Periodical  Pub¬ 
lishers  .Association,  and  Roy  S.  Durstine, 
Barton,  Durstine  &  Osborn. 


John  G.  Cashin  has  been  appointed 
production  manager  of  the  Fred  M.  Ran¬ 
dall  Company,  Detroit  advertising  agency. 
For  the  past  three  years,  Mr.  Cashin 
has  been  in  the  sales  department  of  the 
Griswold  Press,  Detroit. 


advertising  agency,  has  established 
branch  office  in  Los  Angeles.  Robert  I 
Davis,  vice-president,  is  in  charge  of  tk 
Los  Angeles  office  located  in  the  PetJ^ 
leum  Securities  building. 


Howard  J.  Hall  and  E.  J.  Jares  tn 
cently  joined  the  staff  of  the  Pitluk  Ad¬ 
vertising  Company,  San  Antonio. 


Announcement  was  made  this  week  of 
the  appointment  of  William  C.  Millin, 
formerly  associated  with  Wordle  .Ad^ 
tising  Company,  Detroit,  as  circulatio. 
manager  of  Polk’s  Bankers  Reziew.  His 
headquarters  will  be  in  Detroit. 


DON  C.  SEITZ  IS  SUED 


Victor  Lawson’s  Executors  Ask  $3,500 


Harry  L.  McClellan,  Chicago  news¬ 
paper  man,  has  been  made  head  of  the 
publicity  department  of  the  Bellamy- 
Neff  Company,  Chicago  advertising 
agency. 


R.  E.  Hutchinson,  formerly  vice-presi¬ 
dent  of  the  Mason-Warner  Company, 
Chicago  advertising  agency,  has  join^ 
^e  staff  of  the  Geyer  Company,  Dayton, 

A.  A.  Levenseller  has  returned  to  the 
copy  staff  of  the  Grenell  Advertising 
.Agency,  Detroit,  after  a  year’s  absence. 
He  was  recently  with  Austin  P'.  Bement, 
Inc.,  Chicago. 


C.  C.  Humburg,  formerly  a  partner 
in  the  Kalon  Advertising  Company,  bt. 
Louis,  has  been  appointed  advertising 
manager  for  the  C.  E.  Williams  Shoe 
Company  of  that  city.  R.  M.  Sampson 
and  Monte  Montague  will  continue  the 
Kalon  agency. 


.  .  .  emphasizing 
practical  result'getting  meth' 
cxls  that  qualify  students  for 
quick  advancement  into  jout' 
nalism  positions  that  PAY. 

Vivid-Dramatic-DIRECT 

The  Eastman  classroom  sys' 
tern,  by  mail,  under  a  strong 
faculty  of  keen  business  men. 

Entirely  different  from  the  or' 
dinary  “book  course  "methods. 
Box  21 

EAflNANPOUGHKEMEV 

^  National  Institution  fin 
over  Hay^  a  (jmtuiy 


Don  C.  Seitz,  former  business  mai. 
ager  of  the  New  York  World,  was  nantd 
as  a  defendant  in  a  suit  this  week  brourij 
in  the  United  States  District  Court  b» 
the  executors  of  the  estate  of  the  1% 
Victor  F.  Lawson,  publisher  of  the  Cii- 
cago  Daily  News.  Seitz  is  charged  wnh 
failing  to  pay  a  note  for  $3,500  whidi 
he  gave  to  Mr.  Lawson. 

The  complaint  was  filed  by  the  lat 
firm  of  Sullivan  &  Donovan,  representim 
the  Illinois  Merchants  Trust  Companj 
executors  of  Mr.  Lawson’s  estate.  It  b 
alleged  that  Seitz  executed  a  note  for 
$3,500  on  Oct.  15,  1917,  payable  to  Victor 
F.  Lawson  within  one  month  and  witii 
6  per  cent  interest.  The  money  was  pnl 
over  to  Seitz  in  the  Daily  News  offe 
Chicago. 


Harvey  Advertising  Service,  Inc.,  has 
opened  offices  in  the  Parsons  building, 
Buffalo,  to  do  a  general  agency  business. 
The  partners  in  the  agency  are  Levant 
H.  Harvey,  formerly  secretary  and  treas¬ 
urer  of  the  Adams,  Hildreth  &  Davis 
Agency;  and  Frank  G.  Japha,  formerly 
with  the  Rand  Kardex  bureau. 

Emil  Brisacher  and  Staff,  Pacific  Coast 


pURNAUSN) 
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254,793 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
for  the  month  of 

February,  1927 

The  average  net  paid  daily  cir¬ 
culation  of  THE  SUNDAY 
SUN  per  Sunday  for  the  month 
of  February,  1927  was  198,4$5. 

Everything  in  Baltimore 
Revolves  Around 


THE  SUN 

Morning  Evening  Snadny 


The  most  prominent  newspipen  to 
sll  parts  of  Americs  are  uslc:  BrlfP’ 
Feature  Pates  rsfilarly.  The  Brio*' 
Plan  derelops  new  business,  new  | 
counts  In  jour  local  Held. 

Our  representatlre  will  tell  T"  *11 1 
about  It — no  obllfstlon. 

Writs  far  dstaiU. 


THOS  W.  ^ 

BRIGGS  CO. 

Columbian  Mutual  Ton/tr 

Memplus  Tenn. 
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tising  rate,  raise  it  all  at  once.  Don’t  makes  on  special  pages  is  for  those  that  “The  morale  of  the  entire  subscription 
raise  a  penny  or  two  at  a  time,”  is  Mr.  will  be  of  some  good  to  the  town.  Others  list  is  shattered.” 

Millar’s  advice  to  country  publishers.  “I  are  a  donation,  he  says,  and  real  adver-  Four  of  the  papers  Mr.  Millar  bought 
think  that  raising  rates  a  penny  or  two  at  tising  isn’t  a  donation.  were  suffering  from  contest  doldrums, 

a  time  is  like  amputating  a  man’s  arm  Circulation  contests  and  premiums  are  While  none  of  the  papers  belonging 
an  inch  or  two  at  a  time.  To  do  it  all  also  “the  bunk,”  in  Mr.  Millar’s  opinion,  to  the  Home  News  Publishing  Company 
at  once  is  no  more  painful  and  when  it  Hereafter  he  says  if  anybody  tries  to  sell  gives  promiscuous  publicity  to  the  fact 
is  done  it  is  all  over  with.”  him  a  paper  that  has  had  a  circulation  that  it  is  “foreign-owned,”  yet  no  attempt 

“All  that  is  needed  to  raise  an  adver-  premium  contest,  he  will  immediately  de-  is  made  to  keep  the  ownership  secret, 
tising  rate  is  nerve,”  Mr.  Millar  says,  duct  $3,000  from  the  price.  This  is  neces-  The  fact  appears  in  the  masthead.  It  is 
“There  may  be  a  drop  in  volume,  but  this  sary,  he  explains,  because  subscription  hoped  that  the  tendency  in  small  towns 
drop  is  more  than  offset  by  the  net  gain.”  revenues  will  be  abnormally  low  for  two  to  resent  outside  control  of  any  kind  will 
Mr.  Millar  doesn’t  believe  in  special  or  three  years  following  a  contest.  “The  be  offset  by  the  excellence  of  the  news- 
pages.  Steady,  consistent  advertising  in  worst  thing  about  subscription  contests  paper.  In  addition,  every  opportunity  is 
the  regular  columns  of  the  paper  is  the  is  that  it  is  so  difficult  to  convince  sub-  taken  to  point  out  that  probably  as  much 
only  kind  that  gets  any  lasting  results,  scribers  that  they  will  ever  have  to  pay  money  stays  in  the  town  under  foreign 
in  his  opinion.  The  only  exception  he  for  the  paper  again,”  Mr.  Millar  says,  ownership  as  under  local  ownership. 


weeklies  following 
chain  TENDENCY 


(Contimu'd  from  page  11) 


mformally  about  advertising,  job  work, 
"  subscriptions.  The  department  is 
^ort  only  about  100  words,  but  is  just 
long  enough  to  make  a  definite  point 
on  why  it  pays  to  advertise. 

Mr  Millar  is  also  the  owner  of  Asso¬ 
ciated  Editors,  Inc.,  a  syndicate  offering 
farm  page  and  auto  page  services,  a 
classified  and  promotion  service,  etc. 
Many  ideas  are  first  tried  out  on  the 
string  of  country  papers  before  being 
offered  to  dailies. 

Instead  of  using  Roman  numerals  for 


volume  and  number  the  editor-manager 
of  the  Farmer  City  Journal  hit  on  the 
happy  thought  of  putting  it  thus:  “4th 
Issue  of  the  57th  Year.”  This  paper 


A  SERVICE  which  observes 


Issue  of  the  57th  Year.  inis  paper 
used  an  Advertising  Directory  on  the 
front  page.  , 

This  paper  runs  signatures  for  25  cents 
a  month  in  a  single-column  advertisement 
headed,  “Hunting  Prohibited.”  The  copy 
reads:  “Hunting  is  prohibited  on  the 
premises  of  the  undersigned;  trespassers 
will  be  prosecuted.”  Signatures  follow. 
Here  is  an  idea  that  many  other  country 
papers  might  adopt. 

The  heading  for  the  personal  column 
in  the  Mendota  Sun-Bulletin  is  “Yourself 
and  Others.”  This  paper  sometimes  runs 
three  or  four  local  cuts  in  one  issue.  Its 
heading  for  its  farm  section  is  “The 
Farmer’s  Sun-Bulletin.”  The  paper 
averages  16  pages  and  repeats  the  name 
plate  on  the  first  page  of  the  second 
section  and  on  the  back  page  of  the  first 
and  second  sections. 

All  papers  have  an  editorial  page.  In 
most  papers  all  editorials  are  set  in  wide 
measure  in  the  upper  half  of  the  page. 

A  country  weekly  that  covers  its  field, 
is  well  edited,  and  has  a  good  local  edi¬ 
torial  i«ge  is  worth  at  least  $2  a  year, 
Mr.  Millar  contends.  This  is  the  mini¬ 
mum  price,  he  thinks.  Where  competi¬ 
tive  conditions  will  allow  it,  the  price 
for  his  paper  is  $2.50  a  year. 

Mr.  Millar  calls  attention  to  the  fact 
that  many  country  editors  are  inclined 
to  overlook  the  importance  of  circulation 
revenue.  He  points  out  that  the  average 
country  paper  gets  -W  per  cent  of  its 
revenue  from  advertising,  40  per  cent 
from  job  work,  and  20  per  cent  from 
circulation.  Since  20  per  cent  is  the 
average  rate  of  profit,  the  revenue  from 
circulation  in  a  way  represents  the 
marginal  return  to  the  publisher. 

In  the  matter  of  advertising  rate,  too, 
the  chain  newspapers  of  Mr.  Millar  are 
setting  a  high  standard  that  cannot  help 
to  have  a  beneficial  effect  on  country 
journalism.  As  was  indicated  in  a  pre¬ 
ceding  paragraph,  the  first  thing  Mr. 
Millar’s  editor-manager  does  when  a 
newspaper  is  acquired  is  to  improve  it. 
Then  if  advertising  rates  and  subscription 
price  are  too  low,  as  is  usually  the  case, 
they  are  increased.  When  the  Sandwich 
paper  was  purchased  the  ad  rate  was 
toy  16  cents.  Tt  was  promptly  raised  to 
25  cents. 

If  you  are  going  to  raise  your  adver- 


Photographs  show  a  few  aisles  and  comers 
of  the  Goss  Stock  Rooms.  A  prominent 
publisher  stated  recently : 

**Onc  biff  reason  why  I  am  re-ordering  Qoss  Presses 
is  that  at  no  time  in  twelve  years  have  you  /ailed  to 
give  me  fn'om|>t  service  on  repair  parts,  1  have 
never  lost  an  edition  since  using  Qoss  Presses,** 


Day  or  Night — Always  Somebody 
on  the  job  to  rush  your  parts 


A  WIRE  or  phone  call  to  Goss,  any  hour 
of  the  day  or  night,  automatically 
reaches  someone  in  authority  who  will 
see  that  your  emergency  repairs  are 
speedily  shipped. 

Instead  of  requiring  customers  to 
wait  days,  weeks  or  months  for  repairs 
to  be  made  up  “special”,  Goss  carries 
in  stock  —  for  immediate  shipment  —  the 


essential  parts  of  every  Goss  machine 
ever  built. 

Many  thousands  of  feet  of  space  in 
our  factory — filled  with  stocks  of  dupli¬ 
cate  parts, — make  possible  this  service, 
unique  in  the  industry. 

Goss  Presses  are  the  choice  of  suc¬ 
cessful  publishers  everywhere.  This  is 
but  one  of  the  reasons. 


Detroit 


Free  Press  circulation 
reaches  31,000  more 
than  the  total  number 
of  families  owning  their 
own  homes. 


“dfret  ^ress 

"Starts  the  day  in  Detroit" 

y .  •  itaWe,  uninflttcd. 
literal  puraed  oircnlation 


THE  GOSS  PRINTING  PRESS  COMPANY  .  CHICAGO 

The  Goss  Printing  Press  Company  of  England,  Ltd.,  London 
Messrs.  Edwards  Dunlop  Company,  Ltd.,  Sydney,  Sole  Australian  Agent 
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Editor  &  Publisher  for  March  12,  1927 


WITH  THE  GENERAL  ADVERTISERS 

1 

- - 

WHATS  WHAT  IN  THE  FEATURE  FIELD 

McQuiston  Lists  Further  Advantages  of  Westinghouse  All-Newspaper  Plan 

1 

New  York  Herald  Tribune  Syndicate  Offering  24-Page  Tabloid  Magazine 

— Cunard  Steanuhip  Company  Running  New  Style  of  Copy 

Nationally — Dorothy  Dix  Memoirs  on  Market — “Quizzing,” 

in  Dailies — Canned  Goods  Drive 

1 

New  Pastime  for  Newspaper  Readers 

64TNTIMACY”  of  the  all-newspaper 
consumer  advertising  campaign  of 
the  Westinghouse  Electric  &  Manufac¬ 
turing  Company,  Pittsburgh,  has  appealed 
particularly  to  the  company’s  field  forces, 
J.  C.  McQuiston,  manager  of  publicity, 
declared  in  an  interview  with  Editor  & 
Publisher  this  week.  The  first  an¬ 
nouncement  of  the  new  advertising 
policy  of  the  Westinghouse  company  ef¬ 
fective  April  1  appeared  in  this  paper 
last  week  exclusively. 

Before  announcing  the  new  plan  Mr. 
McQuiston  said  he  discussed  it  thor¬ 
oughly  with  district  managers,  jobbers, 
and  dealers,  and  found  what  he  considered 
a  significant  reaction  from  them,  in  that 
they  seemed  to  feel  that  the  change  in 
policy,  involving  a  wholesale  switch 
from  the  general  magazines,  was  of  par¬ 
ticular  value  to  them  personally. 

“I  found  that  our  people  in  the  field 
began  to  talk  about  ‘our  advertising,’ 
rather  than  ‘their  advertising,’  as  they 
often  did  referring  indifferently  to  the 
company’s  general  advertising  issued  un¬ 
der  the  signature  of  the  headquarters  of¬ 
fice,”  Mr.  McQuiston  said. 

‘‘You  see  much  of  the  new  copy  will 
carry  local  office  addresses  instead  of  just 
the  address  of  general  headquarters.” 

Mr.  McQuiston  said  that  in  no  sense 
of  the  word  was  the  campaign  a  mere 
“dealer  program,”  in  which  copy  is  placed 
by  dealers  at  their  order  in  the  local 
dailies.  The  Campaign  is  national  and 
the  account  is  handled  through  Fuller  & 
Smith,  Cleveland  advertising  agency. 

“We  have  arranged  the  program  by 
calendar  throughout  the  year,  the  fun¬ 
damental  idea  being  to  have  institutional 
subject  matter  in  large  space  appearing 
every  few  months,  with  smaller  adver¬ 
tisements  in  between,  covering  specific 
subjects  of  local  interest,”  Mr.  McQuis¬ 
ton  continued. 

“An  ideal  feature  of  newspaper  adver¬ 
tising  is  that  we  can  build  up  and  cut 
and  arrange  our  program  to  fit  divergent 
localities,  in  the  same  way  in  which  a 
tailor  fits  a  suit  of  clothes.  That  is  what 
we  have  done.  Such  flexibility  makes  it 
possible  to  eliminate  all  waste,  thereby 
driving  away  the  old  bogey  that  news¬ 
paper  advertising  is  too  expensive. 

“We  can  pattern  our  advertising  to  suit 
the  requirements  of  every  city,  whether 
it  be  a  textile  city,  a  rubber  city,  a  sea¬ 
port,  a  residential  city,  or  what  not.  We 
can  in  our  copy  talk  the  language  of  the 
people  who  dwell  in  those  cities,  and  fit 
our  plans  to  their  habits.  Such  a  plan 
is  impossible  when  advertising  is  of  the 
omnibus  variety. 

“We  can  also  take  advantap  of  time¬ 
liness  and  weather  conditions  in  the  plac¬ 
ing  of  our  copy.  In  the  case  of  electric 
fans,  for  instance,  there  is  no  doubt  that 
newspapers  are  advantageous  for  the  pro¬ 
motion  of  this  product,  because  we  are 
able  to  direct  the  placing  of  fan  copy 
by  what  you  might  call  thermostatic  con¬ 
trol.  Electric  fan  advertising  is  being 
placed  in  Florida  newspapers  today. 
When  summer  comes  we  will  put  it  it 
northern  newspapers.  We  might  even 
send  out  our  fan  copy  to  newspapers 
with  the  order  to  print  it  as  soon  as  the 
thermometer  touches  86  degrees.” 

While  consumer  copy  will  be  placed 
exclusively  in  the  newspapers,  Mr.  Mc¬ 
Quiston  made  it  plain  that  Westinghouse 
will  continue  to  use  technical  and  trade 
publications. 


New  type  of  advertising  copy  is  be¬ 
ing  placed  in  a  list  of  about  30  news¬ 
papers  by  the  Cunard  Steamship  Com¬ 
pany,  Limited,  New  York.  It  is  set 
in  two  column  measure  the  full  depth 
of  the  newspaper  page,  and  is  prepared 
and  scheduled  by  the  Frank  Presbrey 
Company,  New  York  advertising  agency. 

“We  are  aiming  to  standardize  our 
newspaper  copy  to  a  point  where  people 
will  recognize  it  immediately  even  be¬ 


fore  they  read  our  signature,”  T.  F. 
MacGrath,  assistant  advertising  and  pub¬ 
licity  manager  of  the  steamship  com- 
l>any,  explained  to  Editor  &  Publisher 
this  week.  “We  have  discarded  the 
heavy  blacks  of  other  years,  and  are 
trying  to  create  a  new  style  of  our 
own.” 

The  copy,  which  imparts  a  sense  of 
luxury  and  tone,  is  scheduled  for  pub¬ 
lication  every  two  weeks  from  now  un¬ 
til  the  first  of  July,  according  to  Mr. 
MacGrath. 


A  considerably  enlarged  advertising 
program  is  planned  by  the  Minnesota 
Valley  Canning  Company,  Le  Sueur, 
Minn.  Two  agencies,  Fred.  M.  Randall 
Company,  Chicago,  and  the  M.  J.  Baker 
Company,  Le  Sueur,  have  been  appointed 
to  handle  the  account.  Each  of  the 
agencies  will  handle  different  brands. 


The  Remmers  Graham  Soap  Company, 
Cincinnati,  has  purchased  the  Bteaver 
Soap  Company,  Dayton,  and  the  result¬ 
ing  company  will  be  known  as  the 
Beaver-Remmers-Graham  Soap  Com¬ 
pany.  Future  advertising  of  the  con¬ 
solidated  firm  will  be  placed  by  the 
Archer  Advertising  Company,  Cincin¬ 
nati,  O. 


An  advertising  campaign  through 
newspapers  and  magazines  is  now  under¬ 
way  for  Browning,  King  &  Co.,  outfit¬ 
ters  to  men  and  boys.  The  account 
is  directed  by  the  Frank  Presbrey  Com¬ 
pany. 


Brick  and  tile  manufacturers  of  West¬ 
ern  Missouri,  Kansas  and  Oklahoma, 
meeting  last  week  in  Kansas  City,  Mo., 
organized  the  Clay  Products  bureau  and 
made  plans  for  an  extensive  campaign 
of  education  through  daily  newspaper 
advertising.  John  Amos,  Humboldt, 
Kan.,  is  president. 


Taylor,  Ewart  &  Company,  Inc., 
investment  bankers,  have  appointed 
Charles  J.  Eastman,  as  advertising  man¬ 
ager.  Mr.  Eastman  has  been  engaged 
in  advertising  agency  work  for  the  past 
twelve  years,  b^eing  with  Williams  & 
Cunningham,  Chicago,  until  1923  and 
since  then  an  officer  of  the  Brennan- 
Phelps  Company  of  the  same  city.  He 
will  be  located  at  the  Chicago  office 
of  Taylor,  Ewart  &  Company,  Inc.,  but 
will  be  in  charge  of  advertising  and 
publicity  for  their  entire  organization. 


TO  SELL  NEW  HAVEN  DAILY 

Charles  G.  Morris  and  James  E.  Wheel¬ 
er,  receivers  for  the  New  Haven  (Conn.) 
Union,  have  asked  permission  of  the  court 
to  sell  the  newspaper. 


A  24-PAGE  tabloid  magazine  section  is 
now  being  offered  nationally  by  the 
New  York  Herald  Tribune  Syndicate. 
It  is  made  up  from  the  32-page  tabloid 
section  published  Sundays  by  the  Herald 
Tribune.  Mrs.  William  Brown  Meloney 
is  editor.  The  section  is  prepared  for 
out-of-town  consumption  by  John  Cooper, 
syndicate  editor. 


“Quizzing”  is  back  in  style  as  a  popular 
pastime  for  newspaper  readers.  The  idea 
is  to  print  a  number  of  questions  on  cur¬ 
rent  topics,  carrying  answers  either  the 
following  day  or  on  another  page  of  the 
same  paper.  Interest  is  whipped  up  by 
adoption  of  a  scoring  system,  and  having 
the  rank  and  file  vie  with  prominent 
persons  in  their  answer  scores. 

Features  along  this  line  include: 
“What’s  the  Answer?”  and  “What  Do 
You  Know?”,  handled  by  King  Features 
Syndicate,  Inc.,  New  York;  “Ask  Me 
Another,”  a  feature  handled  by  the  Bell 
Syndicate,  Inc.,  New  York;  “Now  I’ll 
.\sk  One,”  a  Famous  Features  Syndicate, 
New  York,  offering;  and  “Now  You  Ask 
One.”  part  of  the  NEA  Service  Inc., 
service. 


“Memoirs  of  Dorothy  Dix”  has  been 
added  to  the  list  of  the  Ledger  Syndicate, 
Philadelphia.  It  is  a  series  of  interviews 
with  Mrs.  E.  M.  Gilmer  (“Dorothy 
Dix”)  obtained  by  Meigs  O.  Frost. 


The  season’s  first  article  under  the 
Babe  Ruth  by-line  is  scheduled  to  appear 
this  Sunday,  March  13.  The  Ruth 
stories  are  handled  by  the  Christy  Walsh 
Syndicate,  New  York. 


FLAPPER  FANNY  SAYS: 


Service  is  the  measure  of  life. 
NEA  Service  is 
a  bushel  in.  an 
editors  life.. 


tiWL 


NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 


Daily  Strip  in  Six  or  Five  Columns 
Potent  Reader-Holder  for  the  Woman’s  Page 


_ ^  I 

LEDGER  SYNDICATE 


INDEPENDENCE  SQUARE  PHILADELPHIA,  PA. 


“The  Red  Signal,”  by  Homer  Banks 
is  being  prepared  in  photo-strip  fonj 
for  newspaper  publication  by  the  Kinj 
Features  Syndicate,  Inc.,  New  York.  ^ 


The  Specialized  Syndicate  Service  has 
moved  from  52  V'anderbilt  avenue,  to  new 
offices  at  26  West  47th  street,  New  York. 


E.  Levy  has  been  appointed  general 
manager  of  the  McCoy  Health  Service, 
Los  Angeles,  Cal. 


Eugene  MacLean,  owner  of  the  Eugene 
MacLean  Syndicate,  San  Francisco,  ^ 
will  sail  March  15  for  Ceylon,  India.^ 
expects  to  return  to  San  Francisco  about 
the  middle  of  June. 


Frank  R.  Speidell,  formerly  on  the  ad¬ 
vertising  staff  of  the  American  fVeekli 
has  joined  the  sales  staff  of  the  Me- 
Naught  Sj'ndicate,  Inc.,  New  York. 

Sidney  Smith,  creator  of  Andy  Gump 
the  comic  strip  handled  by  the  (^cago 
Tribune  Newspapers  Syndicate,  is  on; 
of  the  stockholders  and  directors  of  the 
Chatelaine  Tower  Building  (Torporatior 
which  plans  to  erect  a  22-story  apart¬ 
ment  in  Chicago. 


Major  H.  O.  D.  Seagrave,  who  will 
pilot  a  two-engine  automobile  monsttr 
capable  of  200  miles  an  hour,  has  agreed 
to  write  five  preliminary  articles  and 
do  one  story  on  the  outcome  of  hh 
run  for  the  United  Feature  Svndicate. 


H.  A.  McNitt  informed  Editor  & 
LiSHER  this  week  he  had  severed  connec¬ 
tions  with  King  Features  Syndicate  Inc, 
New  York. 


“Now— FlIAsk  One” 

Q.  What  will  succeed  the  cross  word 
puzzle  as  a  circulation  builder  for 
your  paper? 

A.  “Now— I’ll  Ask  One!” 


“NOW— I’LL  ASK  ONE” 

is  a  senes  of  questions  and  answers 
which  will  intrigue  every  reader. 
Questions  not  too  hard. 

Promotion  material  and  suggestions  for 
qames  comes  with  the  service.  Your 
readers  will  like  it  and  your  circulation 
will  respond  to 

‘‘NOW— I’LL  ASK  ONE” 

Ten  questions  a  day.  Six  releases  a 
week.  Ready  NOW.  Wire  collect. 

FAMOUS  FEATURES 
SYNDICATE,  INC. 

1819  Broadway,  New  York,  N.  Y. 


HOME 

delivered 

cirndaim 
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Here  is  where  people 
will  buy  your  goods  ^ 


The  Empire  State  needs  no  introduction  as  a  market  of  the  first  magni¬ 
tude  for  the  national  advertiser.  There  is  no  question  but  that  any 
meritorious  product  if  properly  advertised  in  the  newspapers,  followed 
up  with  a  carefully  prepared  sales  campaign  will  be  successful. 


This  is  the  experience  of  every  national  advertiser  who  has  gone  after 
this  market,  for  no  other  state  in  the  Union  offers  such  wealth,  such  buy¬ 
ing  power,  such  high  standards  of  living  and  so  responsive  a  market  as 
New  York  State. 

The  newspapers  listed  below  are  the  most  important  papers  in  their 
respective  cities.  They  can  show  you  facts  and  figures  how  they  have 
assisted  hundreds  of  manufacturers  in  developing  a  demand  for  their 
products.  They  will  gladly  show  you  how  they  can  help  you  also. 


r 


'Albany  Eveninc  Newt 


'Albany  Knickerbocker  Freii 
'Amsterdam  Seccrder-Democrat 


'Brooklyn  Daily  Ea(le 
'Brooklyn  Daily  Eagle 


(  Buffalo  Courier-Express 
'Buffalo  Evening  Mews  . . . 
'Buffalo  Evening  Times 


'Mount  Vernon  DaUy  Argus 
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.11 

...(E) 

9,011 

.05 

.06 

...(E) 

6,292 

.04 

.04 

...(E) 

7,108 

.036 

.036 

...(E) 

7,567 

.06 

.06 

..(M) 

11,666 

.04 

.085 

...(E) 

9,575 

.06 

.05 

...(E) 

12.130 

.06 

.06 

tThe  Sun,  New  York  _ 

'Mow  York  Times  . 

'New  York  Times  . 

'Mow  York  Herald-Tribune 
'Now  York  Herald-Tribune 

'Mow  York  World  . 

'New  York  World  . 

'New  York  Evening  World 
'Niagara  Falls  Gazette 
'Port  Chester  Item  . 


'A.  B.  C.  Statement.  Oct.  1,  1926. 

'"  Merged  as  Buffalo  Courier-Express,  June  14.  1926. 
t  Government  Statement,  Oct.  1,  1926. 
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JOURNAUSM  STUDENTS 
TO  TOUR  EUROPE 


Prof.  Johnson  of  Minnesota  to  Head 
Group  on  68  Day  Trip — Kelly 
and  Allen  to  Teach 

Classes 

The  University  of  Minnesota  will  offer 
summer  session  credit  to  students  who 
complete  courses  in  journalism  during 
a  tour  of  Europe  this  summer.  Dean 
Eric  W.  Allen,  of  the  University  of 
Oregon  School  of  Journalism,  will  offer 
a  course  in  comparative  journalism,  and 
Prof.  H.  E.  Birdsong,  director  of  the 
Butler  University  Department  of  Journal¬ 
ism,  will  have  charge  of  work  in  special 
feature  articles. 

Prof.  E.  Marion  Johnson,  of  the 
University  of  Minnesota  Department  _  of 
Journalism,  who  conducted  a  journalism 
tour  abroad  last  summer,  has  super¬ 
vision  of  all  arrangements. 

First-hand  study  at  the  primary  source 
of  information  will  be  put  into  practice 
for  the  first  time  this  year.  Dean  Fred 
J.  Kelly,  director  of  the  summer  sessions, 
and  Prof.  Irving  Jones,  associate  diiec- 
tor,  expect  to  extend  the  system  to  oUier 
branches  of  study  from  time  to  time. 
Efforts  have  already  been  made  to  have 
work  in  foreign  languages  and  literature 
carried  on  during  the  summer  months  in 
Europe,  under  the  supervision  of  regu¬ 
lar  members  of  the  University  staff. 

The  journalism  party  will  sail  from 
Quebec  June  28,  and  will  return  Sept.  3. 
Itinerary  of  the  complete  tour,  which 
includes  important  news  centers  in  Eng¬ 
land,  Belgium,  France,  Switzerland,  Italy, 
-Austria,  Germany  and  Holland,  requires 
68  days.  Programs  providing  members 
of  the  tour  opportunities  to  meet  and 
talk  with  American  correspondents, 
editors  and  political  leaders  are_  being 
arranged  in  each  of  these  countries. 


HICHAM  PRINTS  LIPTON 
TEA  SCHEDULE 


(Continued  from  page  13) 


Knoxville,  Tens. 

Sentinel.  1927— April  11;  May  9.  31;  June  20; 
July  S;  August  1,  29;  September  12; 
October  17;  November  14;  December  S. 
1928 — January  2,  30;  February  20;  March 
12.  26. 

Nashvill*.  Tenn. 

Banner,  1927 — April  5,  26;  May  24;  June  14; 
July  12;  August  16;  September  6;  October 
4.  25;  November  22;  December  13. 

1928 — January  10,  31;  February  14;  March 

6,  27. 

Charleston,  S.  C. 

News  and  Courier,  1927 — April  13;  May  4,  25; 
June  15;  July  6,  27;  August  17;  September 

7,  28;  October  19;  November  9,  30;  De¬ 
cember  21. 

1928 — January  18;  February  1,  22;  March  21. 
Columbia,  S.  C. 

State,  1927 — April  21;  May  12;  June  2,  23; 
July  14;  August  4,  25;  September  15; 
October  6.  27;  November  17;  December 
8  29. 

1928 — January  25;  February  15;  March  7. 


Florence,  S.  C. 

News  Review,  1927 — April  8,  29;  May  20;  June 
10;  July  1,  22;  August  12;  September  2, 
23;  October  14;  November  4,  25;  Decem¬ 
ber  16. 

1928 — January  6,  27;  February  6;  March  19. 
Greenville,  S.  C. 

News,  1927 — April  11;  May  2,  23;  June  13; 
July  5,  25;  August  15;  September  5,  26; 
October  17;  November  14;  December  5. 
1928— January  9,  30;  February  20;  March 
12,  26. 

Muskogee,  Okla. 

Rhuenix  Times-Democrat,  1927 — .\pril  5,  26; 
May  17;  June  7.  28;  July  19;  August  9. 
3U;  September  20;  October  lie  November 
1.  22;  December  13. 

1928 — January  17;  February  7,  28;  March  20. 
Tulsa,  Okla. 

Il'orld,  1927 — April  13;  May  4,  25;  June  15; 
July  6,  27;  August  17;  Septemlwr  7,  28; 
October  19;  November  9.  30;  December  21. 
1928 — January  18;  February  1.  22;  March  14. 

Charlotte,  N.  C. 

Observer,  1927 — April  21;  May  12;  June  2, 
23;  July  14;  August  4.  25;  September  15; 
October  6,  27;  Novemtier  17;  December 
8,  29. 

1928- — January  25;  February  15;  March  7. 
Greensboro,  N.  C. 

Sews,  1927 — April  8,  29;  May  20;  June  10; 
July  1,  22;  August  12;  September  2,  23; 
October  14;  November  4.  25;  December  16. 
1928 — January  6,  20;  February  6;  March  i9. 

Raleigh,  N.  C. 

News  and  Observer.  1927 — April  11;  May  2, 
23;  June  13;  July  5,  25:  August  15;  Sep¬ 
tember  5,  26;  October  17;  November  14; 
December  5. 

1928 — January  9,  30;  February  20;  March 
5,  26. 

Winston-Salem,  N.  C. 

Sentinel,  1927 — April  5,  26;  May  17;  June  7, 
28;  July  19;  August  9,  30;  September  20; 
October  11;  November  1,  22;  December  13. 
1928 — January  17;  February  7,  28;  March  20. 

Lvnchburc,  Va. 

News  and  Advance.  1927 — .April  20;  May  11; 
June  1,  29;  July  13;  August  24;  September 
14;  October  5,  26;  November  9,  30;  De¬ 
cember  21. 

1928 — January  25;  February  15,  29; 

March  14. 

Newport  News,  Va. 

Rress  and  Times  Herald,  1927 — April  7,  28; 
May  19;  June  9;  July  7,  28;  August  18; 
September  8,  29;  October  20;  November 
17;  December  15. 

1928 — January  5,  26;  February  23;  March 
8,  29. 

Norfolk,  Va. 

Ledger  Dispatch,  1927— April  15;  May  6,  27; 
June  24;  July  22;  August  26;  September 
23;  October  14;  November  4,  25;  December 
9  30. 

1928 — ^January  20;  February  3,  24;  March  16. 
Richmond,  Va. 

Times  Dispatch,  1927 — April  11;  May  9,  31; 
June  13;  July  5;  August  1,  29;  September 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  of  A.  B.  C. 
Westchester  Newspapers,  Inc. 
Franklin  A.  MarrUm,  Pree. 
Mount  ▼•non — New  Noobelle 


12;  October  17;  November  14;  Decem¬ 
ber  12. 

1928 — January  2,  30;  February  13;  March 
5.  26. 

News  Leader.  1927 — April  5.  26;  May  24;  June 
7,  28;  July  12;  August  16;  September  6; 
October  4,  25;  Novemlier  22;  December  20. 
1928— January  10;  February  7.  28;  March  13. 

Roanoke,  Va. 

Times  and  IVorld  News,  1927 — April  13;  May 
4,  18;  June  1.  29;  July  6.  27 ;  August  24; 
Septemlier  14;  October  12;  November  2, 
30;  December  14. 

1928- — January  18;  February  15;  March 
7.  28. 

St.  I'aul,  Minn. 

News.  1927 — .April  21;  May  12;  June  9,  23; 
July  14;  August  4;  September  1,  22; 
October  20;  November  10;  December  1,  29. 
1928 — January  26;  February  9;  March  1,  22. 

Dispatch  and  Pioneer  Press,  1927 — April  15; 
May  6,  27;  June  17;  July  22;  August  19; 
September  16;  October  7,  28;  Novemtier 
18;  December  9. 

1928— January  6,  20;  February  17;  March 
9,  30. 

Minneapolis,  Minn. 

Journal,  1927 — April  4,  25;  May  16;  June  6, 
27;  July  11;  August  8,  29;  September  19; 
October  10,  31;  November  21;  December  12. 
1928 — January  23;  February  6,  27;  March  19. 
Morning  and  Evening  Tribune.  1927 — April  12; 
May  3,  24;  June  14;  July  5,  26;  August 
16;  September  6,  27;  October  18;  November 

8.  29:  December  20. 

1928 — January  10;  February  21;  March  13. 

Kansas  City,  Missouri 

Star,  1927 — April  6,  20;  May  11;  June  1,  29; 
July  13;  August  24;  September  14;  October 
5.  26;  November  16;  December  7,  28. 

1928 — January  18;  February  IS;  March  21. 

Denver.  Colorado 

Post,  1927 — April  14;  May  5,  26;  June  23;  July 
21;  August  11;  September  1,  22;  October 
13;  November  3,  25;  Deotmlier  15. 

1928— January  5;  February  2,  23;  March  15. 

Milwaukee,  Wisconsin 

Sentinel,  1927 — April  15;  May  6,  27;  June  17; 
July  22;  .August  19;  September  9;  October 
21;  November  11;  December  2,  23. 

1928— January  13;  February  3,  24;  March 

9,  30. 

Journal,  1927 — April  6.  20;  May  11;  June  1, 
29;  July  13;  August  24;  September  14; 
Octolier  5.  26;  November  16;  December 
7.  28. 

1928 — January  18;  February  IS;  March  31. 


Louisville,  Kentucky 

Courier-Journal  and  Times,  1927 — .April  ii 
May  2,  16;  June  6;  July  5;  August  1 
September  19;  Octolier  10,  31;  Novemkl! 
21;  Decemlier  12. 

1928 — January  2,  .10;  February  20;  March  » 
Herald-Post,  1927 — .April  5,  26;  May  24-  JbC 
21;  July  19;  August  16;  September  t 
27;  October  18;  November  8,  29; 
ber  27. 

1928 — January  17;  February  7,  28;  March  27 

KEEFE  TAKES  NEW  POST 

James  J.  Keefe,  associate  editor  and 
legislative  correspondent  of  the  Nemiri 
(N.  J.)  Star-Eagle,  has  been  appointed 
director  of  information  for  the  Pon 
of  New  York  authority  at  a  salary  o{ 
$7,500  a  year,  and  will  assume  his  dutiei 
March  15.  He  has  been  with  the  Star- 
1-^gle  12  years. 

ADDING  SUNDAY  MAGAZINE 

.\  sixteen-page  tabloid  magazine,  iUn- 
strated  in  colors  will  be  a  part  of  the 
Richmond  (Va.)  Sunday  Times-Dispatdt 
beginning  with  the  issue  of  March  13, 


n 

The  Baltimore 
Sunday  American 

The  family  paper 
— children  cry  for 
the  tunnies — men 
look  tor  the  news 
and  editorials  — 
and  women  de¬ 
mand  it  tor  the 
shopping  news, 

173,132 

average  net  paid 
circulation 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

it  used  by 

ST.  LOUIS  STAR 

St.  Loui»,  Mo. 


Ask  them  about  it, 

CLINE  ELECTRIC  MFC.  CO. 

Chicacoi  111  Weet  Waehtngton  Street 
New  York  t  47  West  34th  Street 
Sen  Frendeco:  First  Netionel  Benk  Building 


Complete 

Stock  Closings 

before  office  closing 
A  staff  of  trained  stock  re¬ 
porters  gathers  for  Tran¬ 
script  readers  the  day’s 
complete  financial  news  of 
the  New  York  and  Boston 
Stock  Exchanges. 

This  news,  together  with 
the  sales,  high,  low,  last, 
and  net  changes,  is  ready 
for  the  busy  business  man 
before  office  closing. 

Boston  d^bening  Crangtript 

Est.  1830 

National  Advertising  Representatives 

CHAS.  H.  EDDY  CO. 

Boston  New  York  Chicage 


MICHIGAN 

is  growing  faster  than  any  State 
in  the  Union.  _ 

Its  increase  in  manufacturinf 
products  surpasses  anything  in  the 
world. 

BOOTH  NEWSPAPERS 

cover  Michigan  outside  of  Detroit 
— Eight  principal  cities  with  die 
only  or  leading  Newspaper  in  iti 
respective  community. 

Tko  Orand  BapUa  Freaa 
Tka  Flint  Daily  Journal 
The  Saginaw  Kawt  Covilar 
Tka  Kalajnaaoo  Oaxatta 
The  Jackion  Citiian  Fatitat 
Tka  Bay  City  Timaa  Tribana 
The  Muikegon  Ckronlola 
Tka  Ann  Arbor  Timea  Howi 

National  Advertising  Representatiou 
I.  A.  KlEnr  J.  E.  LUTZ 

60  East  48nd  Btreot  Towor  Bnildlif 
Hew  York  City  Chicago,  HI 


THE  WELFARE  COMMITTEE 

of  tha 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  yoor 
department  or  to  fill  i^^po^ 
tant  posts  in  the  department 

Address  the  Secretary- 
Treasurer  please,  Mr.  Cl^ 
ence  E3rster,  care  Star 
Building,  Peoria,  III. 


Get  in  touch  with  the  impulses  that  originate 
each  week  in  the  columns  of 

EDITOR  &  PUBLISHER 

The  Newspaper  and  Advertising  Man’s  NEWS  paper 


Impulses  that  are  making  themselves  felt  in  better 
informed,  more  efficient,  more  alert  newspaper  and 
advertising  men  wherever  EDITOR  &  PUBLISHER  is 
regularly  read. 

And  do  it  NOW 


while  you  can  get  with  your  subscription  one  of  the  very 
few  copies  left  of  the  1927  edition  of  EDITOR  &  PUB¬ 
LISHER’S  International  Year  Book. 

This  is  a  service  without  a  parallel  in  the  whole  range  of 
business  paper  publishing,  and  one  that  you  are  sure  to 
appreciate,  enjoy,  profit  by  and  USE  throughout  the  year. 

This  Coupon  will  bring  you  into  the 

Editor  &  Publisher  family  at  once. 

A  hearty  welcome  awaits  you — both  on  our  subscription  list  and  in  our  ojJiceSf 
Suite  1700,  Times  Building,  New  York.  When  in  the  city  and  in  the  neighborhood 
of  Times  Square,  drop  in  and  use  the  facilities  we  have  provided  for  the  comfort  and 
convenience  of  our  good  friends. 


EDITOR  &  PUBLISHER, 

Suite  1700,  Times  Building. 

Broadway  at  42nd  St.,  New  York,  N.  Y. 

Send  me  EDITOR  &  PUBLISHER  every  week  for  a  year,  starting  with  the  next  issue,  and  including  with  my  subscription 
the  INTERNATIONAL  YEAR  BOOK  and  the  MARKET  GUIDE  as  they  are  published  during  the  term  of  my  subscription. 
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►UR  OVN  VORl£> 
"  or  LEtTtRS 


lication  of  educational  and  religious  news  and  dish  dailies  are  found  in  Chicano  Pkii 
editorial  matter  than  in  the  publication  of  in-  ,i-i_u;_  ‘"‘i’ 

terest  in  persons”  material.  It  means  that  they  j  Montreal  and  Toronto 

are  most  erratic  in  the  publication  of  items  that  1  hese  dailies,  however,  have  limited  rir 
are  important,  and  more  consistent  in  the  pub-  culations  and  in  some  cities  have  1 
lication  of  the  less  valuable  and  often  gossipy  .Uon  »Iia  mimKor  nf  Annlac  i  ' 

personal  matter.  To  the  extent  that  stability  \'}^  O*  Circulated  b, 

is  essential  to  the  process  of  socialization,  the  V  orwarts  in  that  territory.  In  additki 
Connecticut  weeklies,  at  least  in  these  three  im-  tO  VorwartS,  New  York  City  has  f 
IHjrtant  types  of  material  (educational,  religious,  jher  Yiddish  dailies.  Some  of 
eflitonal),  are  failing  to  attain  their  maximum  ...  ,  .  .p,  tnen 


By  JAMES  MELVIN  LEE 


Obviously  the  volume  has  the  acadernic  the  daily  field  Mr.  Rubin  L 

slant.  It  contains  much  that  is  help-  outstanding 


publish  a  Chicago,  Philadelphia.  ^ 
Boston  edition. 


JHE  office  cat-OMali.  black  in  cotor  j  ^  „„ri„yks  tl,;  yX''L7uy  "S'.'ySt 

— With  a  fondness  to  pounce  upon  ,,  ,,  ,  ,  tact  that  many  an  editor  is  doing  the  Ahrahatn  I  iesin  Yiddieh  • 

and  devour  contributions  from  amateur  Mr.  Hobson  in  wniiiig  a  biography  very  best  that  he  can,  limited  as  he  is  by  inrhXra  Tomir  w^^^ 
poets  and  press  agents  is  found  in  every  has  indirectly  described  a  most  inter-  financial  handicaps.  “Boiler  plate”  stuff  A'mXr  fThe  Hi^  StiVk 
well-regulated  newspaper  office.  The  said  esting  period  in  the  history  of  English  ^ay  not  contain  the  best  material  for  T'  /ob  vfarinoff  a 
cat  is  reported  to  thrive  upon  the  Con-  journalism.  any  given  community,  but  its  use  may  (-3^1  Van  Vechten  ’  Some  nf  w'c  '  ® 

grcssional  Record.  Having  nine  lives,  it  *  *  *  ^  necessary  if  the  editor  is  to  bring  out  j^ave  been  reproduced  in  various  Amw*^ 

can  safely  sacrifice  one  or  two  as  the  re-  *  GOOD  reference  book  for  daily  news-  any  paper  at  all.  Then  too,  the  rural  periodicals  The  anarchist  weekl  ^ 
suits  of  undigested  papers.  Literary  lions  papers  is  “\\  ho’s  Who  in  the  Xa-  editor  knows  his  clientele  much  better  preie  Arbeiter  Stimme  is  accorrfm. 
are  not  easily  domesticated  and  are  more  Capital”  (Ransdell  Incorporated,  than  a  theoretical  critic,  who  examines  ^^r  Rubin  living  on  its  past  gloriw 

delicate.  •  ,  -  Washington.  D.  C.)  Following  the  lyithout  knowledge  of  local  conditions  interesting  to  note  in  passinv  W 

Harpers  Magazine,  however,  IS  not  ihe  practice  established  bv  “Who’s  Who  in  the  weekly  issues  spread  out  on  the  Yiddish  newspapers  differ  from  ^ 
first  American  publication  to  have  a  liter-  America,”  Ransdell  Incorporated  adopt-  library  table.  Many  an  editor  would  give  others.  In  the  first  place  they  are  nn»™ 
ary  lion.  This  honor  belongs  to  the  gj  ^  similar  policy  that  no  biography  his  readers  a  better  paper  if  he  had  more  nmeh  subdivided  or  specialized 
American  Chronicle  which  Samuel  Farl^  could  be  paid  for  in  “Who’s  Who  in  the  substantial  support  in  a  financial  way.  gfs  belonging  as  they  do  to  the 
started  in  New  York  City  on  March  20,  Xation’s  Capital.”  Nevertheless,  Professor  Willey  has  pro-  Writers’  Union,  not  only  are  well"^5 

1762.  Like  Harper’s,  the  American  j„  ^j^e  volume  are  included  arbitrarily  duced  an  excellent  volume  not  only  for  but  work  shorter  hours.  More  freanw!!'^ 
Chronicle  tried  to  make  its  lion  not  only  ^he  members  of  the  President’s  cabinet;  the  lay  reader  interested  in  social  forces,  than  on  the  English  dailies  they  arrj? 
a  pet  of  the  office  but  also  a  useful  beast  justices  of  the  Supreme  Court;  all  mem-  but  also  for  the  country  editor  anxious  jowed  to  sign  their  stories  The  rJ!- 
of  burden.  In  its  issue  for  April  12,  1762,  bers  of  Congress ;  all  executive  officials  to  make  the  most  of  his  opportunities  js  that  the  Yiddish  dailies  have  bro^ 
it  opened  “The  Lion's  Mouth  with  the  the  Judiciary  Department;  American  as  a  moral  leader.  The  bibliography,  to  their  editorial  rooms  many  toS 
following  words  of  comment :  ambassadors,  ministers,  and  all  foreign  "hile  helpful,  has  overlooked  several  writers  who  could  not  otherwise 

Ill  Older  to  convey  such  Papers  to  the  ambassadors  and  Certain  consular  serv-  books_  that,  in  my  opinion,  should  have  living.  ‘ 

Publisher  of  the  Chronicle  as  may  be  of  gen-  jggg  accredited  to  the  United  States.  In  been  included.  Attention  is  called  to  the  fart  l.^ 


may  he  conveyed  with  the  utmost  Secrecy:  lieutenant  Commander  are  given.  Other 


Publisher  of  the  Chronicle  as  may  lie  01  gen-  ,(.^5  accredited  to  the  United  States.  In  Deen  mcluaea.  Attention  is  called  to  the  fart  that  i.t 

eral  eiiterta  nnient  and  Instruction  m  the  most  11  m  r  j  ♦  *  *  .viiciiiiiui  is  cniicu  lu  me  idCl  mat  like 

secret  Manner  and  to  prevent  all  such  authors  addition,  all  officers  of  the  army  and  ^  most  socialist  newspapers,  VorwartS  s 

as  chuse  to  remain  incog,  from  being  known  marine  corps  above  and  including  the  pHILIP  RUBIX,  a  frequent  con-  not  impartial  in  reporting  the  news.  Newx 
even  to  the  a}’®  rank  of  major  and  all  officers  of  the  ^  tributor  to  the  Yiddish  newspapers,  of  strikes,  especially  in  Jewish  earmei- 

m*oveai)'iy'^°  e.xpanded)  the  said  Compositions  [’.^vy  above  and  including  the  rank  of  published  an  article,  “The  Yiddish  Press,”  trades,  is  treated  from  a  frankly  biastd 
may  be  conveyed  with  the  utmost  Secrecy:  lieutenant  Commander  are  given.  Other  ill  the  American  Mercury  for  March.  He  standpoint.  What  is  true  of  Voru'an 
and  such  of  them  as  shall  be  deem  d  accepu^k  proups  are  composed  of  those  who  have  begins  by  saying  that  Yiddish,  as  it  is  is  also  true  of  the  Communist  FreHuv 
tlon  and  '  per^sonal  KcHection,  and  come  made  some  iiiuisual  Contribution  to  the  spoken  in  America,  is  about  four  hundred  Between  these  two  papers  there  exists  jt 
properly  recommended,  shall  be  inserted  'n  tlis  religious,  social.  Commercial,  industrial,  vears  old  and  is  an  off-shoot  from  the  present  a  bitter  fight  for  the  control  oi 
Chronicle.  J^l  be  seated  in  th^  cultural,  professional  and  physical  devel-  German  as  the  result  of  German  Jews  the  Cloakmakers’  Union.  Indeed,  of  the 

to"prevent  his  annoying  any  of  his  Majesty's  opmeiit  and  advancement  of  the  national  settling  in  the  Slavic  countries  of  Eastern  live  Yiddish  dailies  in  New  York  only 
Liege  Subjects  (tho’  he  is  extremely  tame  and  capital.  Europe.  Basically  German  and  Hebrew,  Der  Tag  claims  to  be  impartial. 

ivifght^Vime”  addition  to  the  biographical  Yiddish  has  assimilated  many  Russian,  In  editorial  expression  Der  Tag  (The 

to'prevent  his  taking  cold" by  the  noxious  Hew  sketches,  the  Volume  has  Sections  devoted  Luthuaiijan,  Polish,  and  Rumanian  words.  Day)  is  midway  between  the  radicalian 

of  this  Northern  climate,  he  will  be  placed  to  the  district  government  of  \\  ashingtoii.  The  first  Yiddish  newspaper  had  its  of  VorwartS  and  Freiheit  and  the  con- 

on  a  Pedestal  m  the  Entry  just  l^hind  or  so  the  district  officers,  the  metropolitan  origin  in  Amsterdam,  Holland,  the  birth-  servatism  of  the  Morgen  Journal  ini  it 
conveyed  into'^’hu  "^Moufii  (which  is  always  Police,  origin  and  form  of  the  D.  C.  place  of  the  English  newspaper.  It  was  Viddische  Tageblatt.  Der  Tag  ms 
oiieni  thro'  a  Hole  in  the  Upper  Dcor  which  government,  diplomatic  and  Consular  called  Die  Dienstagishe  and  Freitagishe  started  in  1914  under  the  editorship  oi 
leads  direct  to  his  Jaw.  service,  D.  C.  charitable  institutions  and  Kurantin  and  appeared  twice  a  week.  Herman  Bernstein,  who  is  best  bom 

A  postscript  about  the  Chronicle  lion  organizations,  etc.  The  preface  describ-  The  first  Yiddish  periodical  in  the  United  for  his  translations  from  the  Russian, 
added,  “He  will  roar  at  no  honest  man  in?  the  volume  in  detail  is  contribute  States  was  established  in  New  York  in  He  was  followed  by  William  Fdbn  , 
whatsoever.”  ►’F  John  H.  Ranedl.  The  volume  is  1871,  the  Viddische  Neues.  This  period-  graduate  of  the  University  of  California 

Tradition  says  that  the  Chronicle  lion  to  be  published  biennially.  ical  succumbed  early,  but  was  followed  and  a  great  friend  of  Jack  I>ondon.  linis 

died  from  dyspepsia  brought  about  by  ♦  ♦  *  three  years  later  by  the  Viddische  Go-  Miller,  said  to  be  one  of  the  ablest  edi- 

overeating.  Everybody  wanted  to  feed  T  ITERATURE  relating  to  the  work  -Aten.  It  still  survives  as  the  weekly  torial  writers  Yiddish  journalism  has 
the  animal.  Not'  all  contributors  were  ^  of  the  community  weekly  has  had  edition  of  the  Tageblatt— the  first  Yiddish  produced,  has  recently  joined  the  edi- 
so  considerate  as  fair  Phileleutheria  who  manv  additions  in  recent  years.  Most  of  United  States.  torial  staff  of  Der  Tag. 

concluded  her  poem  as  follows:  the  published  books  and  pamphlets  in  The  first  Yiddish  organ  of  the  radical  In  point  of  circulation  the  Morge 

And  if  such  artless  homely  Strains  as  these  this  field,  however,  have  Considered  rural  Ruslan  Jew  intelligentsia  was  the  ^r-  Journal  found^  25  years  agoby  the  latt 

Shou’d  chance  t’obtain  the  Happiness  to  please,  journalism  from  the  practical  point  of  Zettimg,  founded  in  1890  and  edited  Jacob  Saphirstein,  comes  next  to  Vor- 

Insert  them  and  indulge  her  fond  Desire,  jy,  vnliimp«;  thp  vnrH  ctiVlr  Philip  Krantz.  A  vear  later  Abraham  warts.  It  is  the  semi-official  organ  of  the 

If  "Ot.  you  have  her  leave  to  dtoni  them  to  the  Community  weekly  has  been  Cahan,  destined  to  be  the  most  prominent  Zionist  movement. 

,  ,  *  measured  has  had  for  its  units  those  m  Yiddish-.Amencan  journalism,  -A  half-page  in  English  appears  emy 

of  dollars  and  cents.  Whether  the  paper  ►’ecame  its  editor.  Today  Cahan  edits  day  in  Das  Tageblatt.  This  English  sec- 
TN  "Richard  Cobden,  The  International  has  been  well  balanced  and  socially  use-  !  (Forward)— a  paper  founded  tion  for  the  young  is  edited  by  Dr.  I.  Bril 

■*-  Man"  (Henry  Holt  &  Co.)  by  ful  has  received  scant  attention.  To  ««  as  a  result  of  a  quarrel  between  who  defends  the  orthodox  point  of  m 
J.  A.  Hobson,  will  be  found  several  the  latter  topic  Professor  Malcolm  M.  Socialist-Laborites  and  the  Social  In  conclusion.  Mr.  Rubin  points  out 
pages  which  shed  considerable  light  Willey,  .Assistant  Professor  of  Sociology  doom  of  the  Yiddish  press  in 

upon  journalism  in  England  around  the  in  Dartmouth  College,  has  given  most  of  , goes  on  to  show  that  the  United  States  is  foreseen  by  all  be 
middle  of  the  nineteenth  centurv.  On  the  attention  in  his  volume,  “The  tbe  Yiddish  press  m  America  is  prac-  cause  of  the  restriction  of  Jewish  imni- 
August  S  1855,  for  example,  'Cobden  Country  Newspaper”  (The  University  »'cally  confined  to  \iddish  newspapers  of  gration  and  because  of  the  discard  of  to 
wrote  •  of  North  Carolina  Press.  Qiapel  Hill  one-half  language  by  the  young  Jew.  Mr.  Rubii 

X.  C.).  Jews  m  .America  live  in  and  believes,  however,  that  Yiddish  paptrs 


whatsoever.”  oy  jonn  it.  Kansaeii.  i 

Tradition  says  that  the  Chronicle  lion  to  be  published  biennially, 
died  from  dyspepsia  brought  about  by  ♦  ♦  ♦ 


I  quite  agree  also  in  your  view  that  our  "  'ru  i  i_  j  « 

paper  must  have  a  country  circulation.  This  1  nC  V'Oiumc  may  be  described  as  a 
will  come,  of  course,  to  a  certain  extent,  but  I  study  of  Socialization  and  newspaper  con- 
predict  that  London  daily  papers  will  have  less  fpnt'  Thirtv-fivp  wppHi'pc  Jn  t-Vio  Qt-jt* 
sway  henceforth  than  they  have  hitherto  had  in  inirn-nve  weeklies  in  the  tstate 

the  provinces.  The  removal  of  the  stamp  will  i-onnecticut  have  been  under  the 

set  aRoinK  a  far  more  influential  local  Press,  microscope  and  carefully  examined  both 
It  will  be  worth  while  for  the  Peace  Party  to  qualitatively  and  quantitatively  The 
promote  the  establishment  of  good  papers  in  ■  i  l  j  r  ’ 

other  places  besides  I^ndon.  measuring  rod  iised  has  had  for  its  units 

_  ,  ,  .  .  u  J  „  community  development  and  social  con- 

Cobden,  it  will  be  remembered,  was 

the  chief  adviser  to  the  Morning  Star  j;,  preparation  of  this  volume 


The  volume  mav  be  described  as  a  metropolis.  Nevertheless  Yid-  may  continue  for  another  decade, 

study  of  socialization  and  newspaper  con- 


e\.P0R  PROMPT  SERVICE,^ 


the  chief  adviser  to  the  Morning  Star  preparation  of  this  volume 

-a  position  which  he  took  very  sen-  p^fessor  Willev  has  had  the  assistance 
ously.  What  makes  the  volume  so  valu-  Professors  Tennev.  Chaddock.  Ross, 
able  however,  is  the  comment  which  Giddings  of  Columbia  University. 

Cobden  makes  about  vanous  editorials  result  is  a  scholarly  book  which 

-^r  leaders,  as  the  English  call  them— 


TYPE 


that  appeared  in  contemporaries. 


which  completely  overlooks  financial 


He  is  especially  critical  of  the  London  ledgers. 

Tiroes.  He  was  strong  for  havi^  edit-  What  is  true  in  Connecticut  will  doubt- 
orials  deal  with  timely  topes.  He  had  ie„  be  true  in  manv  of  the  other  states 
little  use  for  «says  which  might  have  commonwealth.  Consenuentlv  the 

been  written  200  miles  from  the  office  to  have  a  wide  reading 

of  the  newspaper.  In  giving  some  ad-  a^ong  rural  editors  who  have  a  keen 
vice  on  the  writing  of  editorials,  he  con-  sense  of  their  responsibility  to  their  local 
eluded  with  the  following:  public. 

Look  at  the  New  York  cheap  Press,  see  how  .Among  the  deductions  reached  is  the 
they  sparkle  with  full  or  short  leaders  on  the  following : 
living  and  moving  drama  of  public  life.  It  is 

thus,  too,  that  a  paper  can  alone  make  itself  This  means  that  the  Connecticut  weeklies 
felt  as  a  power.  Hit  hard,  but  with  a  polished  among  themselves  are  more  variable  in  the  pub- 
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CLASSIFIED  ADVERTISING 

Sandwich  Shop  Prospers  by  Use  of  Want-Ads — Classified  Space  Elnlisted 
for  Church  Work  in  Toledo — Seymour  and  Irvin 
Guests  of  New  York  Managers 


J.  H.  Brickel  has  been  promoted  from 
assistant  to  classitied  advertising  manager 
of  the  Bronx  Home  News,  New  York 
community  daily,  succeeding  Henry  Lati¬ 
mer,  resigned  to  join  the  staff  of  the 
Nczv  Yorker  Stoats  Zcituiig.  Before  be¬ 
coming  associated  with  the  Bronx  Home 
News,  Mr.  Brickel  was  a  member  of  the 
staft'  of  the  World  Wide  Advertising 


i  \E\V  Washington.  1).  C.,  lunchroom  For  many  months  Dr.  Stockdale  has 

A  \hich  specializes  in  sandwiches  for  been  arranging  programs  of  music,  brief  dLs^^d  'st'aff 

4,  b.ste«  cli«nct  .ra<lo,  '““'.'s  fo7S'  “  £  n“Kd  cLlficd  Inager  of  the 

experiment  ol  using  the  c  assineti  ad-  literary  feaures  for  h.s  Sunday  alKtu^n  Tribuiu.  He  is  a  native  of  Du- 

vertising  columns  ot  several  of  the  Wash-  vesper  usln^th^  efasSfied  Ss  £  '“th.  Perrv  A.  Johnston,  formerly  in  the 

darlies.  TteJargeM  ^  _swee_s  ae-  elassifitd  department,  _ Her  Moi»cs  Res- 


The  largest  spaces  ac- 


nieton  uaiiivs.  -..w  -  --  .  “  -  „rr.K  ciassinea  aepartmem,  ucs  Motnes  /veg¬ 
etable  by  the  respective  newspapers  for  ^  ister  &■  Tribune-C(tt>ital  has  joined  the 

sinele  advertisements  were  employed.  lems  that  bother  folks.  What  are  lolks  ,  ^  contract  department  of  the 

The  copy  for  these  classitied  advertise-  thinking  about  these  days.^”  is  the  SSJ^li^TrSne. 


nients  stressed  the  oftice-delivery  service  iiuestion. 


offered  hv  the  lunchroom,  in  addition  to  It  is  believed  the  use  of  the  classitied  rv  A  ii  v  \1/IKTKT17D  IM 

the  talking  points  of  the  all-day  counter  pages  is  one  of  the  most  novel  approaches  W.  V  A.  LIAlLnl  WllNlNtK  IIN 
cerviee  These  latter  talking  points  ever  employed  in  church  work.  e  I  IDCI  Cl  TIT 

are:  Pleasant  atmosphere,  extra  cups  -  »15,UUU  LIDILL  :>U11 


$15,000  UBEL  SUIT 


of  coffee  for  the  asking,  central  lo¬ 
cation.  quality  of  food  and  quick  service. 
During  the  first  week  of  the  cam- 


Chester  Nolan  in  addition  to  his  re-  Jury  Refuses  Damages  to  Plaintiff 


giilar  duties  as  classified  advertising  man 


^en  the  offer  of  one  free  sandwich  ager  of  the  Brooklyn  Eagle,  has  taken 
made  to  each  person  who  would  over  the  direction  of  resort,  religious, 
brine  into  the  lunchroom  a  copy  of  one  school  and  college,  musical  and  concert 
of  the  classified  advertisements  on  the  advertising,  succeeding  William  Jordan, 


Although  Charleston  Gazette  Gave 
Evidence  Only  in  Mitiga¬ 
tion  of  Damages 

Cii.vRLESTON,  W.  Va.,  March  10. — The 


of  its  insertion.  resigned.  Harry  Madden,  the  new  adver-  Cii.vrleston,  W.  Va.,  March  10. — The 

The  results  from  all  of  the  newspapers  tising  manager  of  the  Eagle,  is  handling  Charleston  Gazette  was  winner  in  a  libel 
used  were  more  profitable  than  had  been  real  estate  display.  Don  Stevenson  of  suit  for  $15,000  decided  by  a  Raleigh 
anticipated  by  the  management.  Direct  ti'e  used  car  advertising  department  of  county  circuit  court  jury  yesterday  morn- 
returns  from  the  first  week’s  advertise-  the  Neiv  York  American,  will  join  the  ing  after  several  hours  of  deliberation, 
ments  of  course,  automatically  checked  real  estate  display  staff  of  the  Eagle,  ef-  Damages  were  denied  and  the  plaintiff 
themsdves.  Taking  into  consideration  fective,  March  15.  assessed  with  the  costs. 


the  cost  of  the  free  sandwiches,  the  re¬ 
sults  showed  an  immediate  dollars-and- 


assessed  with  the  costs. 

The  action  was  brought  by  Tris  Col- 
cord,  local  man  who  was  mentioned  as 


cents  profit.  The  incalculable  results  in  headquarters  ],eing  implicated  in  a  murder.  The  story 

good-will  and  word-of-mouth  advertis-  of  the  Ainerican  Newspaper  Pub-  printed  July  21,  1926,  was  incorrect  and 

ing  are  proving  extremely  gratifying,  so  Ijs^’^rs  Association,  and  John  L.  Irvin,  allegedly  libelous  and  the  Gazette  of 
far  as  can  be  judged  to  date.  Jtily  24  carried  a  retraction  which  also 


A  short  time  after  the  besinniiig  of  Classihed  Managers,  (jefended  the  paper's  position  in  publishing 

is  classitied  advertising  campaign,  one  with  the  Hearst  newspapers  m  New  York,  jj  Colcord,  who  is  a  wealthy  coal  oper- 


this  classified  advertising  campaign,  one 
of  the  Washington  dailies  used  ran  a 
twelve-inch  four-column  display  adver- 


vvere  guests  at  a  meeting  held  Tuesday  ajor  sought  punitive  damages, 
tins  week  by  the  New  \ork  Association  snmriep  wts  ranseH  hv 


Great  surprise  was  caused  by  the  jury’s 


tisement,  featuring  a  letter  from  Robert  Heaton,  yerdict,  as  the  Gazette  had  introduced 

L.  Pearson,  the  secretary  and  treasurer  t  ork  Herald  1  ribme,  is  president,  testimony  merely  to  mitigate  the  serious- 

of  the  Pearson  Sandwich  Service,  the  *  regulation  of  New  \ ork  classi-  ,,^55  qJ  alleged  libel.  The  plaintiff’s 

owners  of  the  lunchroom.  This  letter  in-  hed  agents  vvere_  discussed,  together  with  attorneys  signified  their  intention  of  ask- 
cluded  the  statement ;  “The  returns  from  pc'iding  advertising  legislation.  j^g  verdict  be  set  aside  on  the 


the  classifieil  advertising  in  this  news¬ 
paper  were  far  beyond  our  expectations, 
and  better  than  from  any  other  newspa¬ 
per  used  to  date.’’  This  display  idvertise- 
ment  of  the  newspaper’s  own  advertising 
was  embellished  by  a  striking  sketch,  and 
reproduced  in  facsimile  the  signed  letter, 
on  the  sandwich  company’s  letterhead.  A 


ground  that  the  decision  was  contrary  to 
Coincident  with  the  return  of  spring,  f^'^^nce  presented.  They  declared 
a  new  listing.  “Building  Materials’’,  ha^^ 
been  added  to  the  classifications  of  the 


Nezv  York  Herald  Tribune. 


For  the  first  time  in  Brooklyn  news- 


preme  court. 

-An  interesting  feature  of  the  case,  one 
which  was  not  fully  developed  in  the  trial, 
was  the  fact  that  the  story  originated 


few  short  comments  were  added,  in  large  paper  liistory,  according  to  Chester  publicity  department  of  the  state 

tyi».  calling  attention  to  this  advertiser’s  Xolan,  classified  manager  of  the  Brooklyn  P.®''*^®-  "^he  story  was  sent  to  a  large 

opinion  of  the  value  of  the  newspaper  s  Eagle,  a  real  estate  firm  is  buying  a  full  papers,  one  of  which  used  it  in 

classified  advertising  columns.  The  dis-  column  in  the  classified  section  of  the  P“’‘‘  edition,  hurriedly  deleting  the 

play  advertisement  thus  provided  the  jragi^^  and  filling  it  with  agate  announce-  aHeuedly  libelous  matter  when  Colcord’s 

rourtesy  of  a  bit  of  free  geneml  publicity  ,„ents.  The  column  appears  Saturdays  a“‘'rneys  saw  a  copy  and  objected  to  the 

^the  sandwich  service,  as  well  as  a  ^nd  Sundays  and  is  purXsed  by  Patter-  The  Gazette,  in  the  course  of 

boot  for  the  newspapers  classitied  ad-  Lyons  &  Hallock,  Rockville  Centre  a^ltndted  that  the  publicity  man 

vertising  department.  L.  I.,  a  contract  client.  ’  responsible  for  the  story  was  their  agent. 


boo^  for  the  newspaper’s  classified  ad-  Lyons  &  Hallock.  Rockvil 

vertising  department.  .  L.  I.,  a  contract  client. 

The  lunchroom  advertiser  based  his  _ 

experiment  on  the  theory  that  a  large 

percentage  of  the  office  employers  and  H,  B.  McElfresh  has  joined  the  classi- 
^loves  of  this  Washington  business  tied  department  of  the  New  York  Herald 
district  had  reason  to  consult  the  classi-  Tribune  as  a  solicitor. 

fied  .advertising  columns  of  the  news-  _ ' 

papers  daily.  Results  proved  that  this 

assumption  was  correct.  John  L.  Irvin  has  been 

That  theory  suggests  possibilities  of  assistant  classified  undisplay 
application  to  numerous  unscratched  of  the  New  York  Atnerican. 
fields  for  the  use  of  the  classified  adver¬ 
tising  section  of  practically  every  news- 

paper  in  the  coiintrv.  I  , 


LEAGUE  CALLS  PRESS  MEET 


d  department  of  the  Nezv  York  Herald  The  League  of  Nations  this  week  con- 
-ibune  as  a  solicitor.  voked  the  international  press  conference 

-  for  Aug.  24.  At  last  year’s  meeting  of 

,  _  the  League’s  press  conference  held  in 

John  L.  Irvin  has  been  appointed  ( leneva,  Roy  W.  Howard,  chairman  of 
sistant  classified  undisplay  manager  the  board  of  the  Scripps-Howard  News- 
the  New  York  Atnerican.  papers,  was  named  chairman. 


The  classified  advertisement  is  now 
doing  church  work  in  Toledo. 

Believing  that  thousands  of  Toledoans 
look  to  the  classified  pages  for  a  satisfac¬ 
tion  ^  of  individual  wants  in  buying  or 
■^ding  frame  of  mind,  Dr.  Allen  A. 
Stockdale,  pastor  of  the  First  Congre¬ 
gational  church,  has  employed  the  little 
want  advertisement  to  take  a  personal 
message  to  the  reader. 

^  typical  classified  ad  in  the 
otorfe  started  Wednesday  on  its  mission 
ot  helping  to  get  folks  interested  in  what 
the  church  has  to  offer  them. 

V0,,r  car  your  chief 
to  the  world  need 

Ml  ""rthwhile  from  a  spirit- 

Write  it  ^  ®  sujTRestion. 

Study  22ns  J™®'  to  Pastor’s 

Your  thought 

^  >  Sunday  ym- 

Aller'^^t  church  in 

Ptoblems.  :^a'In«  Striar^*’ 


"The  Largest  Business  of  Its  Kind  in  America” 

HOTALING’S  NEWS  AGENCY 

NEW  YORK 

Distributors  of  Out-of-Town  Newspapers 

RETAIL  BRANCHES 

NEWS-STANDS— 43rd  A  Broadway  WOOLWDRTH  BUILDING 

North  End  of  The  Times  Bldg.  Barclay  St. 

FOREIGN  NEWS  DEPOT 
The  TIMES  BUILDING 

FROM  “NEWSPAPER  HELADQUARTERS,”  308  West  40th  STREET. 
We  make  five  deliveries  daily  to  the  principal  hotel  news-stands. 
(Call  Longacre  4649) 

Any  daily,  Sunday  or  weekly  newspaper  in  the  world  secured.  Low 
prices  quoted  on  quantity  and  standing  orders. 

Back  numbers  of  New  York  and  out-of-town  newspapers  carried  in  stock. 


A  certain  city 

had  a  population  of 

36,810  in  1925. 

But  there  are  79,950 
people  in  a  five-mile 
radius. 

Below  are  linage  figures 
for  the  paper  we  represent 
in  that  city. 

National  advertising : 


1918- 

1919- 

1920- 
1921  - 

1922- 

1923- 

1924- 

1925- 

1926- 


280,000  lines 
362,026  “ 
632,982  “ 
658,784  “ 
875,532  “ 
1,031,198  “ 
1,280,552  “ 
1,408,106  “ 
-1,599,822  “ 


Note:  The  rapid  growth  of 
this  paper  was  a  big  help  to 
us  in  selling  this  field  to  the 
national  advertiser.” 


Howland  and  Howland 

Newspaper  Representatives 
New  York  Chicago  Phila. 

“Fair  dealing 
begets  good  feeling” 


- CLIP  HERE - 

Howland  and  Howland 

New  York  Office 
393  Seventh  Avenue 
(Equitable  Life  Bldg., 

Opposite  Penn.  Station) 

Gentlemen : 

We  do  not  commit  ourselves 
in  any  way.  But  if  you  are 
in  a  position  to  represent  us,  if 
appointed,  please  send  some 
one  to  tell  us  how  you  would 
go  about  increasing  our  income 
from  national  advertising. 
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SHOpmKm^iHiREir 


By  MARLEN  PEW 

''pHE  feet  on  our  desk  today  belong  with  natures  as  big  as  the  expanse  they 

to  none  other  than  James  X.  Floyd,  were  trying  to  conquer.  On  a  crude 

reporter  for  the  Reno  (Nev.)  Evening  table  by  the  light  of  two  candles  1 
Gacelte.  Many  readers  of  Editor  &  pencilled  my  introductory  editorial  that 
Publish^  know  Mr.  Iloyd  as  the  in-  night.  During  the  day  1  had  talked  with 
trepid  spirit  who  recently  attacked  the  prospectors  and  mine  managers  and  had 
Congressional  Record,  the  well-known  seen  various  samples  of  silver-lead  ore 
government  subsidized  sheet,  as  one  of  that  looked  good.  In  a  half  dozen  pages 
the  world’s  rottenest  newspa|)ers  and  of-  1  pictured  Quartz_  Mountain  as  a  second 
fered  the  sensible  suggestion  that  if  Coeur  d’Alene  mining  district,  soon  to 
regular  newspaper  men  could  edit  the  have  thousands  of  inhabitants,  _  great 
“leave  to  print’’  nonsense  out  of  it,  the  mines  with  heavy  machinery,  a  big  pay 

American  people  might  be  willing  to  pay  roll  and  a  district  contributing  to  the 

a  fair  subscription  rate  to  read  the  pro-  wealth  of  the  state  and  the  world,  hrom 
ceedings  of  Congress.  But  Mr.  Floyd  what  I  had  seen  and  heard  I  truly  be- 
now  comes  to  talk  shop,  not  politics,  and  lieved  what  I  was  writing.  I  had  talked 
I  have  uncommon  pleasure  in  presenting  with  grizzled  prospectors  who  had  been 
him  to  discourse  on  some  recent  news-  in  Alaska,  Cripple  Creek,  the  Coeur 
paper  experiences  which  smack  of  d’Alene,  Goldfield  and  Tonopah  and  to 
pioneer  days  beyond  the  great  divide,  a  nian  they  agreed  that  the  Quartz 

Ladies  and* Gentlemen,  Mr.  Floyd:  Mountain  district  was  the  greatest  miner- 

*  ♦  *  alized  belt  they  had  ever  been  in  and 

TF  j'ou  were  today  dropped  down  in  were  convinced  that  only  depth  was 

the  middle  of  a  desert,  where  the  entire  needed  to  open  up  vast  bodies  of  galena 
population  did  not  exceed  150  men  and  ore.  Their  faith  and  optimism  converted 
a  half  dozen  women,  all  living  in  tents,  nie.  Day  after  day  1  walked  in  the 

and  were  told  to  get  out  a  newspaper,  tlust  and  sand  to  different  prospects  and 
just  how  would  yon  go  about  it?  l.ast  s^w  men  toiling  with  pick  and  shovel 
June  that  was  mv  unusual  experience,  ^nd  with  crude  windlasses  and  buckets. 
Engaged  as  editor 'of  the  Quarts  Moun-  <levcloping  what  they  felt  would  become 
tain  Miner,  a  weekly  to  be  started  at  n  rich  mine.  .\t  daylight  50  camp  fires 
Quartz  Mountain.  X’ev.,  scene  of  a  so-  would  be  lighted  in  front  of  the  tents 
called  mo<lern  “gold  rush.’’  my  introduc-  while  men  cooked  breaktast  and  tuned 
tion  to  the  district  followed  a  fiO-mile  np  their  ‘  lizzies,  for  a  day  s  trip  to 
trip  over  the  sun-baked  desert.  We  ar-  workings  or  to  tour  new  ground  for 
rived  at  noon  and  in  a  tent-house  ate  prospects,  louring  the  day  the  camp  was 
a  grateful  dinner.  My  companion  was  almost  deserted.  At  night  it  hummed 
W.  W.  Booth  and  the  newspaper  was  with  life.  The  prospectors  sat  around 
to  be  his  venture.  One  of  those  rug-  ‘'le  tents  telling  stories  of  mines  almost 


Their  enthusiasm  and  earnestness  were 
captivating.  These  men  were  the  first  to 
come  to  Quartz  Mountain,  but  were  soon 
followed  by  mining  engineers  and  specu¬ 
lators.  The  latter  usually  spent  several 
days  at  a  time  in  the  district  and  each 
was  good  for  a  column  interview. 
While  first  impressions  made  me  won¬ 
der  where  copy  would  come  from  I 
found  no  week  in  the  seven  I  spent  there 
that  did  not  yield  all  the  news  I  could 
print.  It  was  good  copy,  too,  for  it 
was  human.  It  pictured  the  struggles 
of  men  against  nature.  My  stories  were 
about  folks  who  had  borrowed  a  little 
grub  stake  and  had  come  hundreds  of 
miles  in  old  cars  to  be  in  on  the  last 
big  mining  camp  they  ever  expected  to 
help  make.  It  was  the  middle  of  the 
second  week  before  my  typewriter  ar¬ 
rived.  I  sat  up  most  all  night  letting 
.Miss  Underwood  talk  to  me.  A  woman 
barber  came  into  camp  with  a  dog  she 
had  found  on  the  desert  half  dead  from 
thirst  and  which  she  had  nursed  back 
to  strength.  Somebody  soon  turpentined 
her  dog  and  she  went  on  the  war  path  and 
furnished  enough  excitement  for  a  half 
column.  One  old  miner  told  me  he  was 
sure  Kipling  learned  about  women  from 
her.  As  the  identity  of  the  culprit  was 
never  fixed,  there  wasn’t  any  actual 
shooting. 

*  «  « 

^HE  deputy  sheriff  was  always  food 
for  a  story.  He  was  a  whole-souled 
fellow  and  it  was  his  first  public  office. 
He  was  convinced  the  Volstead  Act  did 
not  apply  to  a  new  mining  camp  and 
offered  to  take  care  of  a  bootlegger’s 
establishment  while  the  latter  went  out 
after  a  new  supply  of  moonshine.  The 
Sheriff  saw  no  wrong  in  selling  liquor 
to  men  whom  he  thought  needed  a  drink 
and  himself  imbibed  quite  a  little.  When 
the  bootlegger  returned  his  stock  was 
sadly  depleted,  but  his  only  complaint 
was  that  the  sheriff  was  too  generous. 
The  barber’s  wife  fell  ill  and  it  was  a 
common  camp  woman  who  drove  her  in 
Iierown  car  to  a  hospital  sixty-nine  miles 
away.  It  was  this  same  Helen  who, 
after  ye  editor  got  sick  and  had  moved 


ged  pioneer  newspaper  men  of  the  West,  found  in  other  great  camps  or  of  real 
his  heart  was  big  and  true,  but  I  am  discoveries  made.  In  the  silent  darknep 
bound  to  say  that  in  this  enterprise  he  desert  I  often  watched  this  hardy 

was  a  bit  visionary.  He  had  purchase<l  erew.  many  of  them  grizzled  survivors 

a  building  lot  in  the  center  of  the  mining  of  pioneer  days,  cooking  supper  in  the 
camp  and  proposed  to  build  a  newspaper  nf  the  canyifire  and  panning  rock 

office  there  when  the  mines  began  to  “'ey  had  pickc..  up  during  the  day. 

pay  big.  For  the  present  I  found  that  ^fnst  ot  the  rock  .showed  color  of  gold 

I  should  have  to  bunk  in  with  some  pieces  were  often  brought  in  con- 
of  the  bovs  who  were  holding  down  taining  substantial  quantities  of  gd*ena. 
claims.  Many  were  willing  to  take  in  The  old  prospectors  would  light  their 
a  stranger.  My  sole  equipment  was  a  P'PC-s  after  the  evening  meal  and  give 
suit  case  filled  with  copy  paper,  envelopes,  such  rein  to  imagination  that_  the  listener 
subscription  blanks,  a  dozen  pencils,  pair  could  almost  see  big  mills  in  op^ation 
of  top  boots,  khaki  pants  and  a  cot  with-  ^nd  freight  trains  moving  out  of  Quartz 
out  a  mattress.  The  plan  was  to  send  Mountain  laden  w'th  ore. 
the  copv  to  a  job  shop  at  Tonopah,  115 

miles  distant,  to  be  printed,  the  single  QOME  of  the  prospectors  knew  geology 
copies  to  be  returned  bv  rapid  express.  as  well  as  if  not  better  than  the  average 
After  placinsr  mv  cot  in  the  tent  of  a  mining  engineer.  They  would  point  out 
friendly  miner  I  received  instructions  a  territory  and  tell  you  about  the  up- 
from  my  publisher  to  investigate  the  heavals,  the  various  strata  of  rock  that 
various  prospects,  watch  the  developments  formed  in  different  ages,  the  probable 
of  several  big  mining  companies  that  had  depth  from  which  the  mineralized  ore 
rushed  to  the  district  and  collect  the  per-  would  come  or  the  angle  at  which  a 
•sonal  gossip.  “Good  luck  and  begin  vein  dipped  and  ran  across  country, 
shooting  copy  tomorrow,”  said  the  boss  ■  ■ 
as  he  took  leave  of  the  camp  that  even¬ 
ing.  I  was  established  in  my  new  job.  j  ,  j 


T  H.\D  met  but  one  of  the  three  men 
with  whom  I  was  to  hunk.  They  were 
developing  a  property  five  miles  distant, 
but  were  making  their  headquarters  in 
the  camp.  They  came  in  at  dark,  big 
bronzed  men  of  the  desert,  hale  fellows 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  ornnization  ipecializine  solely  in  news¬ 
paper  bnildine  design,  manufaeturins  and  pro¬ 
duction  problems. 

S.  P.  WESTON 


Newspaper  Buildings 
Plant  Layouts 
Production,  Operation 


120  West  42nd  Street 


New  York 


Our  day  in  and 
day  out  promotion 
plans  build  class- 
ified  mediums. 

Asli  us  how 
we  do  it. 

THE  BASIL  L  SMITH  SYSTEM.  Idc. 

International  Claatifled  Advertiainr 
Comiiellori 

Packard  Building  Philadelphia 


South  America's 
Greatest  Newspaper 

“Buenos  Aires  IS  the  Argentine 

Republic” —  I 

"If  you  introduce  an  article  in  Buenos 
Aires  it  is  introduced  in  the  whole 
of  the  Argentine."  | 

“We  know  that  LA  PRENSA  has 
a  larger  circulation  than  all  the 
local  papers  put  together,  and 
that  this  circulation  is  amongst 
the  very  best  class.” 

(Eitract  from  letter  written  by  the 
distributor  In  Argentina  of  important  | 

American  products,  urging  his  principals  | 

to  place  their  adrertislng  in  LA 
PRENSA—) 

National  sales  and  distribution  in 
Argentina  can  quickly  be  attained 
by  advertising  in  LA  PRENSA. 

JOSHUA  B.  POWERS 

Exclusive  Advertising  Representative 

250  Park  Avenue  New  York 


YN  some  cities,  the  “leading” 
*  newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news¬ 
papers  combined. 

THE 

PITTSBURGH 

PRESS 

A  Scrip pa-Hotoard  Newspaper 

Xaabsr  sd  tks  A.  B.  a 


from  one  tent  to  another  until  ther 
was  no  more  room,  many  of  the  ^ 
having  been  moved  to  the  world* 
offered  a  room  in  her  habitation,  theSi 
good  building  in  the  place.  In  this 
this  scribe  worked  for  three  weeks  ^ 
the  window  I  placed  a  sign  which  rejf 
“Editorial  and  Business  office  of 
Quartz  Mountain  Miner.  Printing  * 
partment  115  miles  south.”  luring 
period  of  the  “rush”  the  camp  gave  pr* 
ise  of  developing  into  a  worthwhu 
town.  Claims  were  staked  for  nJjZ 
around.  Town  lots  were  squatted  ua. 
and  offered  for  sale.  Some  ch^ 
liands  but  the  business  speculation,  iM 
less  spending  of  money  and  town  baii 
ing  flurry  were  on  a  small  scale  au| 
nothing  like  the  exciting  adventures  n( 
the  camps  of  earlier  days.  Living  h 
that  environment  one  holds,  of  conr* 
the  same  interests  as  the  prospectcii 
Their  life  becomes  your  life. 
routine  is  a  great  leveler  of  clas^ 
Every  man  stands  on  his  honor.  A1 


Away  Ahead! 


2,196,676 

3,699,155 


192S 

1916 


1,502,479  '  Gain 

The  New  York  Eve* 
ning  Graphic  shows 
greater  gain  in  line* 
age  (41%)  than  any 
other  New  York 
paper. 


trijc  ssujtiii 

These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 


©be 


Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 
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...l  ihev  are  in  a  big  gamble  with  na- 
“ 's  safety  vaults.  There  is  no  richer 
«oerience  than  asstKiation  with  these 
rimtive  generally  honest  and  invariably 
Ling  people.  I  enjoyed  every  minute 

of  it-  ,  ♦  ♦ 

OX  the  night  that  the  first  issue  of  our 
paper  came  out  there  was  a  celebra- 
tkffl  The  half-dozen  children  in  the 
one  a  girl,  sold  papers  at 
tent,  lustily  yelling  “Miner, 
all  about  Quartz  Mountain.”  The 
inhabitants  got  a  big  kick  out  of 
it  and  quickly  bought  up  the  little 
tditioa  at  ten  cents  the  copy.  We  kept 
it  op  for  seven  weeks,  but  whereas  the 
publisher  had  lielieved  that  the  camp 
would  develop  into  a  good  sized  town, 
like  the  camps  of  old,  the  population 
began  to  dwindle,  despite  very  satisfac¬ 
tory  mining  progress.  What  happened 
was  that  big  companies  began  to  buy- 
up  the  small  claims  and  consolidate  them 
and  the  old  prospector  sold  out  and 
went  on  his  way,  or  remained  to  work 
for  wages.  The  dream  of  a  mining  com¬ 
munity  like  Goldfield  or  Tonopah  soon 
faded  and  the  Quartz  Miner  suspended 
publication.  It  had  been  a  losing  venture 
from  the  start.  The  automobile  has  so 
reduced  distances  that  those  engaged  in 
mining  in  this  day  need  not  build  a 
town  at  the  site  of  a  mine.  Machinery 
has  displaced  the  man.  It  is  obvious 
that  we  shall  never  again  in  the  country- 
see  a  genuine  mine  rush  or  the  building 
of  a  camp  to  compare  with  the  romantic 
pioneer  settlements  at  Cripple  Creek, 
Leadville,  Goldfield  or  Tonopah. 


REPRESENTING  THE  NEWSPAPERS 

Special  Representatives  Operating  Merchandising  Departments  for  Smaller 
Dailies — Coast  Papers  Appoint  M.  C.  Mogenson  &  Co. 

— 26  Specials  in  New  York  Legion  Post 


SUES  FOR  $250,000 


San  Antonio  Lawer  Claims  Articles 
Damaged  Reputation 

D.  B.  Chapin,  a  San  Antonio  attorney, 
who  as  head  of  the  Texas  Food  Packers, 
filed  suit  for  $1,000,000  against  the  East 
Texas  Chamber  of  Commerce  and  indi- 
\-iduals,  alleging  damage  to  his  reputation 
and  business,  has  followed  this  w^th  a 
$250,000  suit  against  publishers  of  the 
San  Antonio  Express  and  Evening  Xews. 

In  his  suit  against  the  chamber  of  com¬ 
merce  and  others,  Chapin  alleged  activities 
of  that  organization  led  to  the  attorney- 
general  of  Texas  filing  suit  for  forfeiture 
of  the  Texas  Food  Packers’  charter.  The 
newspaper  suit  grew  out  of  publication  of 
dispatches  reporting  developments  in  the 
attorney  general’s  office. 


BIMBA  CHARGES  DROPPED 


Judge  Nelson  P.  Brown,  sitting  in  the 
Plymouth  County  Superior  Court  in 
Brockton,  Mass.,  March  3,  consented  to 
nolle  prosse  the  sedition  charge  against 
-Anthony  Bimba.  Brooklyn,  N.  Y.,  editor, 
brought  against  him  a^ut  a  year  ago. 
.\t  that  time  he  was  charged  with  blas¬ 
phemy  and  sedition,  being  discharged  on 
the  former  count  and  fined  $100  on  the 
latter  in  the  lower  court.  He  appealed. 
District  Attorney  W.  W.  Wilbar  asked 
for  the  nolle  prosse  on  the  grounds  that 
the  interests  of  public  justice  do  not  re¬ 
quire  further  prosecution. 


A  N  increasing  number  of  special  repre- 
sentatives  are  offering  to  operate 
merchandising  departments  for  the  small¬ 
er  newspaiiers,  claiming  that  by  so  doing 
they  can  put  on  national  linage  which 
otherwise  would  be  “thrown  out  of  the 
window."  The  sales  talk  they  are  making 
to  publishers  is  that  they  can  perform 
this  type  of  service  on  a  small  commis¬ 
sion  basis  ami  still  make  a  profit  for 
themselves. 

It  is  their  argument  that  there  is  a  cer¬ 
tain  technique  required  in  the  making  of 
market  surveys  and  filling  out  question¬ 
naires  for  prospective  national  advertis¬ 
ers,  which  it  is  difficult  for  the  staff  men 
on  the  smaller  papers  to  master.  Men  on 
the  small  city  dailies,  they  maintain,  often 
cannot  afford  the  time  required  to  furnish 
satisfactory  service  for  advertisers  to 
obtain  accounts  which  otherwise  would 
not  be  placed  in  their  territory. 

One  representative  who  is  actively-  en¬ 
gaged  in  building  up  this  new  form  of 
business  cited  a  recent  case  to  prove  his 
lH)int.  The  advertising  agency  handling 
the  Lever  Brothers  account  had  broadcast 
a  set  of  prepared  testimonials  on  Lever 
products,  asking  newspapers  to  obtain 
signatures  of  prominent  local  people  to 
be  used  in  copy  to  be  placed  in  the  local 
newspaper.  One  publisher,  receiving  the 
prepared  testimonials,  wrote  back  that  the 
men  on  his  staff  had  been  unable  to  get 
any  citizens  to  stand  for  having  their 
names  published  in  advertising  boosting 
the  products  in  question.  The  repre¬ 
sentative  immediately  got  on  the  job, 
.sending  the  manager  of  his  Chicago  office 
into  the  field  to  see  w-hat  he  could  do 

In  a  single  day,  the  outsider  had  ob¬ 
tained  the  signatures  of  the  mayor  of  the 
city-,  the  most  prominent  clubwoman,  the 
Commissioner  of  Health,  and  several 
other  local  people  known  to  newspaper 
readers.  When  these  results  were  sub¬ 
mitted  to  the  advertising  agency,  the 
newspaper  which  had  been  willing  to  ad¬ 
mit  failure  obtained  a  2.4(X)  line  contract 
which  there  is  reason  to  believe  might 
otherwise  never  have  materialized. 

“We  stand  close  to  the  business 
stream."  this  representative  continued. 
“We  hear  of  proposed  advertising  cam¬ 
paigns  long  before  the  news  reaches  the 
smaller  cities.  When  we  hear  of  such 
campaigns,  we  can  step  in.  survey  the 
local  markets  for  the  product  in  question, 
and.  in  submitting  the  results  of  our  sur¬ 


vey,  we  are  very  likely  to  win  the  friend¬ 
ship  and  a  contract  from  the  agency  plac¬ 
ing  the  account." 


John  M.  Branliam,  of  the  John  M. 
Branham  Comi>any,  who  makes  his  head¬ 
quarters  in  Chicago,  arrived  in  New 
York  this  week,  to  spend  several  days  at 
the  New  York  office. 


Frank  Duffy  of  the  John  Budd  Com¬ 
pany,  New  York,  spent  this  week  on  a 
business  trip  to  Williamsport,  Pa.  His 
firm  represents  the  H'illiamsport  Grit  in 
the  national  field. 


J.  Marucchi,  member  of  the  staff  of 
the  S.  C.  Beckwith  Special  Agency,  and 
Mrs.  Marucchi,  returned  to  New  York 
this  week  from  a  honeymoon  spent  at 
Miami  and  Palm  Beach. 


(ieorge  K.  Baker,  national  advertising 
manager  of  the  St.  Louis  Globe-Demo¬ 
crat,  visite<l  the  office  of  his  New  York 
representative,  F.  St.  John  Richards,  last 
week.  He  spent  the  entire  week  in  this 
city  on  business  for  his  newspaper. 


BY  UNITED  PRESS 


wentt 


united  press  associations 

▼•rid  B«adiin  N«W  T#* 


.\bout  26  special  representatives  are 
members  of  the  Advertising  Men’s  Post 
of  the  American  Legion,  No.  209,  New 
York,  which  has  been  revived  and  is  par¬ 
ticularly-  active  this  season.  Frank  Mil¬ 
ler,  of  the  Kelly-Smith  Company,  is  vice¬ 
commander.  Other  representatives  promi¬ 
nent  in  affairs  of  the  Post  include  Brig. 
Gen.  Mortimer  D.  Bryant,  of  Bryant, 
Griffith  &  Brunson;  Walter  Dotts,  H.  S. 
Woodman,  and  James  Jennings,  Kelly- 
Smith  Company ;  and  Michael  Fulon,  of 
the  John  Budd  Company.  The  next  meet¬ 
ing  of  the  Post  is  scheduled  to  be  held  at 
the  Fraternity-  club,  March  14. 


CiveVwRRtAtttJ 
W  ©All  Of  ^ 
milEAXILTHllTAllHS 

by  Dr  Frank  McCoy 
'''YKeMayo  of 

'Y1eaUK'>\?rilcr$ '' 

A  b«AUb  Mnricc  tkal  i$  different — 
kooM  lrcatn*ttt«  witkout  mediciM 
or  costly  apisorotut.  bated  on  a 
knowledge  of  food  ckemittry  and 
the  mcckanict  of  ike  body 
WIRE  OR  WRITE 

McCoy 

Health  Service 

Brach  SAeyt  BvUdiac.  Lae  Aacalet.  Cal. 
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Economical 

Territory 

Utah,  Idaho,  Wyoming 
and  Nevada  can  be  handled 
economically  by  the  sales 
manager  who  knows  the 
circulation,  linage  and 
power  of 

The  S.  C  Beckwith  Special  Agency 
—Sole  Eaetern  Agent*. 

M.  C.  Mogensen  &  Co.  Inc. — Pecific 
Coast  Representative*. 


XL  C.  Xlogeiiseii  &  Co.,  Inc.,  San 
Francisco,  have  been  appointed  to  repre¬ 
sent  the  following  newspapers  in  the 
national  field:  Bremerton  (Wash.) 

.W'Zi's-Searchlight :  Hoipiiam  (Wash.) 
Washingtonian ;  Mount  I’enion  (.Wash.) 
Herald;  Port  Angeles  (Wash.)  News; 
and  the  Ingleieood  (Cal.)  Xews.  The 
Seattle  office  of  Mogensen  &  Co.,  has 
moved  to  the  Lloyd  building. 

ENTERS  DAILY  FIELD 

The  Shrc'eeptnt  (La.)  Caucasian 
started  publication  March  7  as  a  morning 
daily,  with  a  40-page  edition.  The  paper 
was  founded  40  years  ago  as  a  weekly 
and  later  was  developed  into  a  tri-weekly. 
Major  Victor  Grosjean,  the  founder, 
sold  it  to  the  Caucasian  Publishing  Com¬ 
pany-  a  year  ago.  Ward  Delany  is  presi¬ 
dent. 

If  the  interests  can’t  get  the  car  of  a 
(wlitician,  they  generally  go  after  his 
scalp. — El  Faso  Times. 


Largest 
Newspaper 
West  of 
Chicago 

500,000 

Copies 

DAILY 

The 

KANSAS  CITY 
STAR 


Department  Store 
Advertising  in  New  York 

The  Department  Stores  and 
Dry  Goods  Stores  of  New 
York  use  more  space  in  The 
Sun  than  in  any  other  New 
York  newspaper,  morning 
or  evening — a  fact  which 
serves  as  a  reliable  guide  to 
all  who  wish  to  place  their 
advertising  where  it  will 
bring  the  greatest  results. 

tZTbe 

280  Broadway  New  York 


MANAGING  EDITORS 
ATTENTION! 

Let  the  Personnel  Bureau  of 
Sigma  Delta  Chi,  professional 
journalistic  fraternity,  help  you 
fill  that  opening  on  your  staff 
with  an  ambitious  young  man, 
schooled  in  all  branches  of  the 
newspaper  or  magazine  field. 


Trained  men  give  best  service. 
Why  spend  time  training  a  man 
to  fill  a  position  when  yon  can 
get  one  with  experience  by 
simply  making  your  want* 
known?  Write  or  wire  John  G. 
Earbart,  836  Exchange  Ave., 
Chicago,  IlL,  and  he  will  put  yon 
in  touch  with  the  right  man. 

No  Charge  To  Employer* 
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TO  BUILD  $300,000  PLANT 

Work  on  New  Rockford  (III.)  Star 
Building  to  Start  in  60  Days 

The  Rockford  (Ill.)  Morning  Star  this 
week  announced  plans  for  a  new  $300,000 
two-story  plant  on  site  of  the  present 
building  at  Wyman  and  Mulberry  streets, 
where  the  Star  has  been  published  the 
.last  19  years.  Construction  is  scheduled 
to  start  within  60  days.  The  building  will 
have  a  frontage  of  136  feet  on  Mulberry 
street  and  extend  66  feet  along  Wyman, 
with  a  setback  of  21  feet  to  conform 
with  the  proposed  widening  of  the  street. 

It  is  planned  to  erect  the  east  portion 
of  the  building  tirst,  for  accommodation  of 


the  mechanical  equipment  and  then  when 
that  is  occupied,  raze  the  present  structure 
and  build  the  remainder  of  the  plant.  The 
walls  will  be  built  to  carry  seven  ad¬ 
ditional  stories  and  all  installations  in  the 
unit  to  be  built  this  year  will  be  carried 
out  with  that  in  view.  A  new  Hoe  press 
will  be  installed. 


BROMPTON  NETS  $490,014 

The  Brompton  Pulp  and  Paper  Com¬ 
pany  reported  for  1926  a  net  profit  of 
$490,014  available  for  common  dividends 
after  all  charges  and  preferred  dividends. 
Gross  income  was  $1,240,954  against 
$1,321,065  in  1925. 


REHEARING  DENIED 

Miss  Louise  Owen,  former  secretary  to 
the  late  Viscount  Northcliffe,  was  re¬ 
cently  refused  a  rehearing  she  demanded 
of  her  action  against  Lord  Rothermere, 
Sir  George  Sutton  and  others  concerning 
the  sale  of  Lord  Northcliffe’s  shares  in 
the  London  Daily  Mail  and  associated 
newspapers.  She  stated  that  her  consent 
to  dismiss  her  previous  case  had  been 
given  by  mistake. 

NEW  TEXAS  DAILY 

J.  L.  Nunn  and  J.  E.  Nunn,  owners 
and  publishers  of  the  Lubbock  (Te.x.) 
AiHilanche  and  Jcntmal,  have  started  a 
new  evening  paper  in  Pampa,  Tex.,  the 
Daily  News. 


Supplies  and  Equipment 


Classified 


EDITOR  PUBLISHER 

Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cash  with  Onfar) 

1  Thna  —  .<•  par  Hiw 
3  Timas  —  .3(  par  liaa 
ALL  OTHER  CLASSIFICATIONS 
(Caab  with  Ordar) 

1  Time  —  .60  per  line 
4  Times  —  .55  per  line 
13  Times  —  .50  per  line 
26  Times  —  .45  per  line 
White  space  duu-ge  at  same  rate  per  Iha 
insertion  as  earned  by  frequency  of  insartii!L 
Minimum  Contract  space,  three  lines. 
rates  quoted  for  52  hiMrtions.  The  *eS| 
&  Publisher  reaerves  the  right  to  classiy  edi 
or  reject  any  advertisement.  '  ^ 


GOSS  PRINTING  PRESS  CO. 
Chicago  -  n  ew  yobk  -  london 


GOSS 

.STEREOTYPING, 
.MACHINERYi 


Positive  quick  lock  •  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Our  Claaaified  department  has 
established  a  record  as  a  result- 
producer. 


SUPREME 

METAL  FURNACE 

For  Remelting  and 
Refining  Metals 

IMPROVED 

SIMPLEX 

METAL  FEEDER 

For  Composing 
Machines 

ALFRED  W.  CHANNING,  Inc. 

Manufacturers  and  Distribu¬ 
tors  of  Equipment  for 
Printers 

27  Thames  St.,  N.  Y. 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  in¬ 
stallation  isalOO-h.p., 
a-c.  equipment  on  a 
Duplex  Unit-Type 
priess  of  the  Rock 
Island,  Ill.,  Argus. 

GENERAL  ELECTRIC 


ADVERTISING 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO — Worcester 


MacluD.'  *  ' ■ 

A  Machine  that  will  trim,  tail-cut  and  shave  five  or  six  Stereo  Plates  a 
minute  efficiently  and  economically.  Arranged  with  Motor  Drive 
connected  by  a  Silent  Chain. 

R.  HOE  &  CO.,  ING  504-520  Grand  St.,  New  York  City 


General  Promotion 


Advertising  Promotion — If  you  want  non 
business,  cotnmtmicate  with  the  IntematioMl 
Publications  Service,  Incorporated.  IMl  Bntf- 
way.  New  York  Qty. 


If  You  Want  More  Local  Advertising  pot  • 

to  work  for  you  selling  our  “Worthwhile" 
Features.  Write  F.  G.  Hogan  Syndicate 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Kane,  Pi 


A  Religious  Advertising  Page  to  run  once  i 
week  for  twenty-six  week,  regardless  of  the 
size  of  your  city,  solicited  and  placed  for  i 
reasonable  commission.  11-899,  Editor  &  Pj|^ 
lisher. 


Supplies 


Shading  Sheets  for  Art  work  and  Benday  ef¬ 
fects.  Bourges  Service,  Inc.,  U4  Weit  llti 
St.,  New  York. 


7  Sonth  Dearborn  Street 
CHICAGO,  ILL. 


Pere  Marquette  Bldg. 
NEW  ORLEANS,  LA. 


7  Water  Street 
BOSTON,  MASS. 


Have  You  $25,000?  If  so,  I  can  deliver  you 
the  majority  stock  in  corporation  owning  ew- 
ning  paper,  with  splendid  equipment;  housed  in 
its  own  home;  exclusive  held;  good  circulatien; 
earning  handsome  dividends;  location,  east  of 
Chicago.  This  is  a  real  opportunity  for  quick 
buyer.  J.  B.  Shale,  Times  Bldg.,  New  YoA 


Only  Paper  in  mid-west  city  of  7,000— doubled 
in  population  last  three  years.  Paper  is  semi- 
weekly;  should  be  made  daily  at  once.  Owner 
made  $11,000  profit  last  year.  Will  stand  moa 
rigid  investigation.  Available  for  short  tine 
at  $27,000;  $15,000  cash.  Prop.  1113x.  E 
F.  Henrichs.  Litchfield,  III. 


Trsule  Journal,  established,  in  good  conditia, 
capable  of  expansion.  Gross  about  $20jlll. 
Asking  price,  $17,500  cash.  Harris-Dihble  Ox, 
345  Madison  Avenue,  New  York  City. 


Newipapers  for  Sal* 


Wanted  to  Buy  small  town  paper  in  southen 
Michigan  or  Wisconsin,  or  northern  Illinois  or 
Indiana.  Willing  to  buy  part  interest.  Experi¬ 
enced.  editorial  and  business.  Referencei 
B-902,  Editor  &  Publisher. 


(Continued  on  following  page) 


HOE  LOW 
UNIT  QUAD 

Also  16  and  24-pg. 

•  •  |l 

straight  line  stereotype  | 

'  presses  available  for  { 

j  quick  delivery.  | 

Write  for  particulars  | 

!  DUPLEX  PRINTING 
j  PRESS  COMPANY 

i  Battle  Creek  Micbigaa 


II  II  iSlii  I  l-ia  BmI  I 
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Employment— Equipment— Services 


business  opportunities 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


Newspaper*  for  Sale 


Situation*  Wanted 


Situation*  Wanted 


Equipment  for  Sale 


Fto*  price  due  to  health  of  newspaper  connection.  Sell  and  service,  few  with  two  pai^rs  owned  by  himself;  has  capital.  .Matrices,  7  pt.  No.  2  with  condensed  Title 

be  beugbt  at  m  J  (jQQ  accounts.  Age  36;  15  years’  experience.  Now  College  man,  former  Washington- coi respondent.  No.  3.  Mats  are  in  good  condition  and  being 

owners,  l*  ,nd  naner  .rr,r,lr.v>,t  AHvertUinv  man.sver.  *7.5.  B-8g6  editorial  writer.  B-901.  Kditor  Si  Publisher.  disuosed  of  by  newspaper  liecaiise  of  change  in 


Florida  coast  town.  Can  Advertising  Copy  and  Lay-out  Artist  seeks  Manager  seeks  opportunity.  Has  siicce^ed  For  Sale:  Seven  complete  fonts  two-letter 


l«?y*^*a?.':.?*!r^ihbsher“^‘  EdUorT  Pu'bUshe'r.' . .  Manager  seeks  situation.  Able  take  direct  '>I>^  ‘■ress  Excellent'  opportunity  for  weekly 

Interest'^ in  .Southern  Cartoonist  or  layout  artist,  can  produce  tar-  fo“^a'ximum'*'de^^”*circu”ati”*'to*Hl!^t*'*OT'  s°"able.  ° "viH  s?ll  se^'rat^fy'^V  i^'lotT^a** 

Hi?lv  money  maker;  e.xclusive  field;  established  toons  with  punch.  Age  36,  married;  best  refer-  *  ™  1°  2  reasonable  price.  Address  \Vm.  F.  Metten, 

%  years;  modern  plant;  hrst  payment,  ^nces  for  character  and  ability.  Asset  to  paper.  Plant  «onomically,  han^  business  Evening,  Wilmington,  Del. 

hfrik  references  required.  B-893,  Editor  &  Pub-  Substantial  reason  for  changing;  available,  early  systematically,  furnish  oi^er  with  daUy  - - - - 

SI  _ in  Anril.  B-885.  Editor  &  Publisher.  and  monthly  reports,  write  editorials,  handle  Pre^ea.  Paoer  Cutters.  Wlrs  SHtelurm. 

2  I  *1* go*  Below  Value.  California  mom-  }  a  newsroom  and  produce  Metropolitan  i^per.  ^tc.— -A  complete  line.  Overhauled  and  ffuar- 

mwn  of  10.000.  Trading  center,  rich  Circ^tion  Manager,  now  employed,  seeks  con-  Pref^  papw  not  on  satistactwy  paying  basis.  machines  at  bargain  prices,  ^sy 

fi:.  «tijr  Three  machines.  Duplex  Press.  w'fl1*r^nlider’^n?v  con^r«tfv^  ^‘”“1  terms.  Hoffm.n  Type  &  Engmving  Co..  114 


employed.  Advertising  manager,  $75.  B-886.  editorial  writer.  B-901.  Editor  &  Publisher. _  disposed  of  by  newspaper  liecaiise  of  change  in 


Editor  &  Publisher. 


f^^^fS*of1o!oOO**Trading  "‘i"i  ““ 


Option  Three  machines,  Duplex  Press. 
*Pri«  T52  060,  $30,000  down.  Address  Red 
TOnd  ’940  Grove  street.  Berkeley,  Cal. 


ing  newspapers.  Will  consider  only  conservative  reduce  costs  without  injury  to  paper.  Can 
paper.  No  premiums.  Substantial  reference,  always  make  satisfactory  net  for  owner.  In 


E.  13th  St..  N.  Y.  City. 


nond,  .'94U  ;  B-797.  Editor  A  Publisher. -  former  situate  redured  payroll  from  $4,W  Printer*  and  Bookbinder*  equipment,  machin- 

_  '  ~  Ch-culatian  Manager,  live,  of  an  A.B.C  weekly,  weekly  to  $2,300  from  167  persi^  to  73;  jry,  type,  *upplie*,  Kelly  presses,  cut  coat  ma- 

/.,ngy|  I,  AT'II’’kN  National,  class  publication,  available  April  1.  changed  paper  which  was  losing  $60,000  an-  terial,  send  tor  revised  pre-used  machine  sheet. 

HV/1-4  Thoroughly  exoerienced  in  daily  and  class  fields.  nuaUy  to  a  profitable  investment  in  less  than  Conner  Fendler  Branch  A.T.F.  Co..  96  Beek 

'  Married.  Sober.  Highest  references.  A.  L.  a  year.  High  grade  man,  hard  worker,  able  St.,  New  York  City. 

P.nmnrinn  Millmore.  146  D  St.,  S.  E.  Washington,  D.  C.  to  successfully  cope  with  keen  competition  and - — 

_ ^  I  j  .  Pof  paper  on  profitable  basis  regardless  of  The  Journal  of  Conunarco  of  New  York  offers 

- - - -  .Mditi.vn.1  rirenlatinii  Circulation  ^nsger  at  present  e^Ioyed  wants  References  cover  many  years’  sue  for  immediate  sale  the  following  newspaper 

atutatk^When  ^ick,  addiUt^l^cirMia^  connection.  Absolutely  qualified,  age  thirty-  cessful  work  and  will  stand  close  investigation,  machinery  which  was  used  to  publish  the 

coverage  becomes  n«e  endeavor  is  Have  been  employ^  on  large  and  small  papers.  York  Commercial.  This  machinery  is  all  m 

twenty  ywra  m  this  WrTtY  m  o' ol?  ^^^5-  Address  B  881,  E<htor  &  Publisher.  aood  condition  and  was  in  daily  use  until 

mir  oroof  against  expenmmting.  Write  w  information  write  B  887.  Editor  &  Publisher.  . — —r, - rr-.;; - r— l —  vc  lannarv  l  1927- 

^  lacific  C<»st.  Circulaticm  Servme,  Bell  C3rcul.th«  Manairer.  seeks  ii^edk^o^m^  simighV  Line,  ^pl.te  wide.  32  paw 


CIRCULATION 


Ch-culatian  Manager,  live,  of  an  A.B.C.  weekly, 


;ood  condition  and  was  in  daily  use  until 

^cific  &rvice.  Bell  Qrculatkm  Manager,  seeks  immediate  connec-  |')Jrden**S*^Mr*ating^^ur*paMr*Ufted**from'your  Goas^  Straight  Line,  ^plate  wide.  32  paga 

Block.  Cincmnati,  Ohia  — ^ ^ -  ■ —  tion  account  consolidation.  References  past  em  ,ho„ij,rs  ^th  a  *  steady*^  income  assured  \nd  P'^e**-  Capaxaty:  24,000,  8,  10,  12,  14,  16  paga 

(wUtioa  Builder*— Blair  &  Austm,  1504  Cen-  ployers  best  that  can  be  obtained.  Age  39.  nrotected’  droo  me  a  line  I  have  a  plan  that  P^P"’*  P*'’  hour’.  12.000  20.  24,  28,  32  page 

ne  are.,  Readi^.  Po?”-  Originators  of  Sales- ^  Slember  1.  C.  M.  A.  Good  organizer.  Many  S-ill  interest  you.  This  applies  only  to  cities  of  f  EuV 

m.nihio  Oub  Campaigns. _  years’  experience  various  parts  country.  fop-  .g  the  South  or  Southwest.  »  Kohler  Electric  Drive  and  complete  Stereotypa 


shoulders  w"ith“a%i;eTdVrcomr  assur;d 'and  P--  3*2* 

protected,  drop  me  _a  line.  .1  have  a  plan  that  h°ur-.  ILOOO  20  24  28  32 


msnihio  Oub  Campaigns. _ years’  experience  various  parts  country.  fop-  ,n  non  nr  over'  in  th.  Smith  nr  Sm.thwest.  a  Kohler  Electric  Drive  and  c 

tI;:  World’s  Largaot  OrcuUtiaa  Building  Or-  notcher  on  promotion  write  go<^  display,  cr^e  R-ggO  Editor  &  Publisher. _  ThlT'fnlln-ino-  I  inn..™.  M.rhin..- 

patotio^'rhe  only  "ff*ctiveTy"'*  wtn*’consi*der’'city  ^or^o^^  Newspaper  ArtUt— Experienced,  capable.  Can  ]9,  2  model  14,  3  model  18.  2  model  •.  1 

‘^a“-..^Tfhr^ct  r^^ts  If  ‘i«  "if  indilc^enis  aVe 'satisfaemry^  If  handle  all  branches.  B.869.  Editor  &  Publisher,  mi^el  5. 

iffidants  o’  0,arle«  Partlowe  Comnanv  interested  wire  or  write  for  credentials.  C.  M.  Newspaper  Man,  experienced  desk  and  street,  }  Monotype  sorts  and  rule 
VnHianlri^Ii.  Company.  Nebraska, _  wants  position.  B-896.  Editor  &  Publisher.  1  Job  Press.  14x18 


ampaign.  The  Charles  Partlowe  Company 
Orridental  Building,  Indianapolis. _ 


wants  position.  B-896,  Editor  &  Publisher. 


1  Monotype  sorts  and  rule  caster. 

1  Job  Press.  14x18. 

Quantity  of  miscellaneous  Compoaing  Room 


UCCiucuia*  - - a- -  —  — - -  —  .  j  j  •  n - M -  i - i - ^ - - • -  •  «  VUsiiiiiiy  ui  iiiia«;cii(tiicuu9  \_viiiywinK  ivi^rni 

Our  Pottery  Direct  for  supplies  to  start  Circulation  Manager,  nowr  j^ployed,  desires  Press  Photc^pher  desires  connection  with  furniture  and  fixtures,  type, 
rith^er  Results-Low  cost.  'The  Albright  change,  t  ity  must  be  12.000  or  more  ivith  a  r.ewspa;^r.  Seven  years  experience  press  and  ^11  this  equipment  is  for  an  8  column,  12J4 
>.(“*“  _  nu:~  growing  held  where  a  man  can  prove  his  ability,  newsreel  photographer.  Locate  anywhere.  Ref-  ju,  page,  with  22$^  inch  press  cut-off.  This 


China  Ca,  Carrollton.  Ohio. 


Several  tears’  experience  fn.m  route  boy  to  erences.  Fred.  C.  .Mliert,  66  Eagle  St.,  Dayton,  plant  is ’completely  equipped  for  publiihing 


EDITORIAL 


circul:iti()ii  m.^nager,  with  a  good  record.  Best  Ohio. 
refertMiccs.  Write  or  wire  B-884,  Editor  &  Pub-  Precji 

_ _ _  -  Scott, 

Ciiculatiofv— Thoioughly  competent  and  experi-  Angel 
enccil  ilirector  and  builder  of  circulation  now  Cal. 
employed,  on  one  of  the  country’s  most  progres-  Renoi 


daily  newspaper.  Inquiries  should  be  sent  to 


Pressman  and  Stereotyper,  experienced  Hoe,  "The  Journal  of  Commerce,  32  Broadway,  New 
Scott,  Duplex,  wants  jiosition  near  or  in  Los  York. 


— -  .  - Cilculatiofv— Thoioughly  competent  and  experi-  Angeles.  Box  475  Arcade  Station,  Los  Angeles,  - 

p  J.  ^  C-  . _  encc.1  ilirector  and  builder  of  circulation  now  Cal.  Used  Goes  kfatt  l^er  for  wet  maU  <mly,  for 

Syndicate  reature* _  employed,  on  one  of  the  country’s  most  progres-  Reporter-College  trained,  age  25;  two  years’  J®'*  J?**  Co.,  1S35 

riii-r.-l.l  rjinilnv  PiKt  and  Waukegan  Daily  newspapers,  desires  change.  last  record  experience;  hard  working,  accurate,  and  ver-  "aultna  St.,  Chicago,  Ill. 

PittsheUl  Sunday  Post  and  wauKegan  u^y  p^ove  ability.  Will  only  consider  position  gatile-  co  anvwhere  B-863  Editor  &  Pub- 

Sun  are  the  new  papers  this  week.  For  sam-  paper  where  good  clean  circulation  methods  lijher!  ’  'fr'  ~  WF  f*ONMFf*T  THF  WIPF!^ 


Sun  are  the  new  papers  this  week.  For  sam¬ 


ples  of  a  live,  alert,  up-to-d^e  se^ice.  *tite  employed.  Prefer  west  coast  publication, 

the  Graphic  Syndicate,  -3  City  Hall  Place.  Rest  reasons  for  desiring  change.  B-890,  Edi- 


iWE  CONNECT  THE  WIRES  i 


EMPLOYMENT 


Best  reasons  for  desiring  change!  B  890,  Edi-  Rep^ter-Editor-T^oroughly  exp^ienced,  met- 
fnr  V.  Pi, Wisher  ropolitan  and  small  town.  Married,  sober,  24. 

~ ^ - - , -  Handle  anything  anywhere,  capable.  B-SS3, 

City  Cmcidataun  Manager,  30  years  of  age,  gjitor  &  Publisher. 


married,  desires  to  connect  with  daily  morning,  ^ — - ; - r-; - 

evening  or  combination,  dissatisfied  with  their  ^»oned  Newspaper^  for  weekly  newspaper; 


Help  Wanted 


present  city  circulation.  Paper  possibly  has  fomjcr  manager  and  Hhor;  loiows  advertising 
man  carrier  system  with  men  solicitors,  and  wwk;  practical  knowledge  of  t^chanical  de- 


would  like  to  be  sold  on  the  boy  carrier  idea.  Eastern  states 

Applicant  has  had  12  years’  experience  on  ptefeired.  B-878,  Editor  &  Publisher. 


Y^t^ng  Ma:;;;;trZiti:ir^try  weekly 
ronm  lelv  dom?natdm  its  field  M~  reorganization  and  boy  promotion.  References  „r  small  daily  doing  job  work,  to  learn  the 

live,  wdh  successful  rkord  Place  permanent  B891.  Eldor  &  Publisher. -  enced.  B -888,  Editor  &  Publisher. _ 

la  highly  desirable  small  residence  city.  Sute  Classified  Mailer— 14  years  experience,  pro-  Weekly  EAtorahip  desired  by  thoroughly  ex- 
fuUy,  qualifications,  experience,  etc.,  in  first  duced  2^  million  lines  and  407,010  ads  in  town  nerienced  metropolitan  daily  newspaper  man. 
letter.  The  Daily  News  Hill.sdale,  Michigan.  100,^00  during  192f  ;  knows  every  branch  of  the  Has  worked  in  all  departments  and  capable  tak- 
n.„ip.^  a.K™,tu™y  ni,.;;^p.s1i.  buMntss;  40  years  old,  clean  cut.  wdth  best  of  ing  full  editorial  charge.  B-861.  Editor  &  Pub- 


W«kly  Edturship  desired  by  thoroughly  ex- 


piRqpLATlON  MANAGER  or 
^  assistant.  Only  24,  hut  has 
proved  efficiency.  Over  four 
years  in  newspaper  circulation, 
two  years  as  manager.  Increased 
output  from  3500  to  4800  daily. 
Gets  results  through  newsboys 
and  agents.  Employer  writes: 
"Leaves  department  in  far  bet¬ 
ter  shape  than  when  he  took 
charge;  is  a  good  organizer.’’ 
Ready  at  $50.  No.  10918. 


n.„ip.^  business;  40  years  old,  clean  cut.  wdth  best  of  ing  full  editorial  charge.  B-861.  Editor  &  Pub- 

tan  Daily  in  the  East.  Must  have  ability  to  rffeteiice.  At  bberty  on  short  notice. ^  Prefer  bsher. 

handle  men  and  build  classified  linage.  Write  "  estern  oity.  .\ddreM  W.C.P.,  1507  N.  Em-  - 

in  detail  stating  age,  past  connections,  salary  poria  Ave.,  Wichita,  Kans. _  ANir* AI 

desired,  married  or  single,  etc.  All  correspon-  Editorial  Writer,  employed,  desires  position.  iv*c,\»rizAi'4 1 

denoe  will  1«  treated  confidential.  B-872,  I.-irge  or  small  daily  or  trade  paper.  Could  con-  -  - - 

Editor  &  Publisher _ duct  column;  humorcsis  stuff;  snappy  para-  Equipment  for  Sale 

Reporter— Large  corporation  wants  young  but  graphs;  dramatic  criticism;  sports.  Age  39;  - ; - - - ^ _ _ 

seasoned  reporter  for  field  work.  ^lust  have  married;  family.  Dependable.  B-879,  Editor  Bargain — Hoe  Quad  Straight  Line  press  with 


FCRNALD’S  EXCHANGC.  INC 
■icuaiTv  aLD*.  SeaiMariELO.  Maas 


Equipment  for  Sale 


good  education,  pleasing  personality  and  be  able  &  Publisher.  extra  color  attachment  (fudge),  up  to  32  pages, 

OpiJrlu'nity^o’Tear;  atertiring‘”coni‘p°lem  t'-  in‘A;rcondiri^!'U7"pr«^^^  k^d 

Kation  Ld  referencer.askid  B  90o!  Editor  'ver  built  by  HOE;  convertible  into  Sextuple. 


tion,s  for  work  on  progressive  morning  p^r.  ^  convertible  into  Sextuple, 

(an  handle  and  prepare  editorial  page  efficiCTtl^  complete  stereotyping  outfit  and  six  lino- 

experience.  B  894,  Editor  &  jyp^  machines,  etc.  No  reasonable  offer  refused. 


New  Warhfit.  153  East  Broadway.  New  York. 
For  Sale — Duplex  Tubular  4-pajfe  unit,  com- 


- — -  Publisher. - - - Warheit.  153  East  Broadway.  New  York. 

Situation*  Wanted  f****®^*  holding  r«ponsible  position  as  execu-  For  Sale-Duplex  Tubular  4-page  unit,  com- 

- five  in  charge  of  entire  editorial  department,  rollers,  brackets,  etc.  Excellent 

Advertkinf  Manager  or  forei^  representative —  deMres  change,  prcf^ably  position  where  he  conditiofi.  ^ice,  boxed  for  shipment,  three 

38;  18  years’  Metropolitan  experimee.  Eastern  “n  giv^e  all  time  to  editorial  page.  Fluent  and  3-903,  Editor  &  Publisher. 

Md  Pacific  Oxiit  newspapersV  now  employed  «‘ablished  - - — - - - - - - - - - - 

in  S.  F.;  invites  confidmtial  negotiations  for  '■'PU'Mion.  Married.  39.  Go  anywhere,  but  For  Sato  at  a  Bargmfc»-Hoe  quad  pre»*  with 

dunge  B-714  Editor  &  Publisher  prefer  East  or  Southwest.  Do  not  reply  unless  Kohler  Push  Button  control,  together  with  the 

T.  . - si - rr-r; - ; - ’ - : - r  you  have  something  to  offer  and  can  pay  grown  stereotyping  equipment,  for  either  a  seven  or 

AOVklk^  Man,  reliable  and  eocpenenced,  man’s  salary.  B-897,  Editor  &  Publisher.  eight  column  page.  Will  run,  at  speed  of 

Editorial-Highly  qualified  and  experienced  24.000  per  hour.  12  14  or  16  pages,  12,000  per 
preint  cmolover  »So  knnw«  nf  thi«  advertise  newspaper  man,  now  in  editorial  executive  posi-  Press  has  bem  over- 

SST  E™n^mc.5 ^  hi  d^e  <>”  leading  metropolitan  daily,  desires  an  equipped  with  new  gears  and  is  in  first 

r^wlfir;‘orit'1„  ';^^l'^'uun‘“and“Mn^“e*r  opening  either  as  editor  or  ^rt  owner  of  daily  '’TorTpaStTneeding  an  equipment  of  this  size 

B  89r  k’di'Jm  T  Puhii^hYr"  no  b^tter‘^  c«  b^  Trfhased!’ 

special  B-892’  Editor  &  Publisher.  - -  boxed  and  will  be  sold  for  $12,500 

nui^ra;  will  accept  soliciting  or  executive  Editorial— Mr.  Publisher:  Need  man  to  write  F.  O.  B.  New  York. 

P<)«:h*o  OD  paper  that  wants  the  business.  In-  editorials?  Then  communicate  with  me.  I’ll  If  interested  in  a  machine  of  this  type  write 
ensfern  or  mid-west  papers,  bargain  fair  with  you.  Editing  paper  now,  so  Morning  Telegraph.  New  York  City. 
p-lio4.  Editor  ft  Publisher. _  can  send  late  specimens  of  work.  B-89S,  Editor 

3^«lWug  Managar— Display  or  Qassified,  on  &  Publisher. _  q  *  1  C  *  C 

Mr 'k  and  efficient,  competent  to  take  Looking  to  Future:  Young  man,  three  years’  OpCClSIl  OCFVICCS  lOF 

tml  charge.  Now  employed  but  available  on  experience.  Handle  telegraph  desk,  sports,  pony  . ,  *•  11*1 

Mprt  notice.  B  874.  Editor  &  Publisher.  report.  Set  type  and  make  up.  Write  color-  Uie  USC  Ol  PUDllStierS 

Advfrthine  Manager  or  representative,  news-  stories.  Prefer  telegraph  and  sports  editor  _  ,  _ 

paper  or  magazine,  thoroughly  capable  and  *"  small  city  in  midwest  or  west,  although  who  CleSire  81366(1  V 

experienced  in  every  department:  fine  record  as  location  is  no  barrier.  University  graduate.  ”  ,  ^  opwvajr 

^r^  producer  of  business;  extensive  and  Now  employed.  B-844.  Editor  &  Publisher.  A  rar  Pirg»ll- 

practical  knowledge  of  national  and  local  advei-  Managing  Editor  who  knows  how  to  produce  UoUljJ  R-Ra  V^ir^U 

^ng  and  merchandising  (including  New  York’s  a  newspaper  that  people  like  and  advertisers  use. 

“i^tcepartment  stores);  also  knows  classified  Able,  sober,  industrious;  capable  taking  full  lOllOll  UlClCClScS  Clrc 

arising;  not  a  copy  chaser;  would  accept  charge.  Knows  advertising  side,  (jood  mixer.  !•  ,  l  .1  .  /rtl  • 

representation  of  high  grade  publica-  Likeable.  Happily  married.  'ITiree  kids.  Young  llStCu  OP  tn6  V^lSlSSl- 

nS  M  advertising  managership  of  worthy  enough  to  have  enthusiasm;  old  enough  to  have  _  _ 

oWBct;  will  submit  record  and  reference,  balance.  Fifteen  years’  experience.  Portland,  fwAgl  nnor^ft 

v*??  Francis.  19  Oak  ave.,  Larchmont,  Indianapolis,  Chicago,  Pittsburgh,  New  York.  IICVI  ^CX{gCO* 

B-8S2,  Editor  &  Publisher. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  coniidential 

PALMER,  DEWITT  & 
PALMER 


Business  Estoblishad  In  18M 
350  Madison  Awe.,  New  York 
Faoiilo  Coast  BopTMontativo: 

M.  C.  Moot*,  616  H.  Canon 
Drive,  Beverly  HUto,  Calif. 


For  a  paper  needing  an  equipment  of  this  size 
no  better  can  be  purchased. 

Press  is  boxed  and  will  be  sold  for  $12,500 
F.  O.  B.  New  York. 

If  interested  in  a  machine  of  this  type  write 


COmOLlDATlON 


Special  Services  for 
the  use  of  publishers 
who  desire  speedy 
Advertising  or  Circu¬ 
lation  increases  are 
listed  on  the  Classi¬ 
fied  pages. 


The  merging  of  newspaper  interetts  to 
a  subject  that  hat  received  epeoial  itndy 
and  investigation  by  this  firm  for  nearly 
17  years.  It  it  a  big  aubjeot  and  require! 
coniiderabls  technical  knowledge,  both  ae 
to  valuation  and  operating  methodi. 
When  properly  organised,  the  results  are 
never  diiappointing. 


We  have  been  factors  in  many  im¬ 
portant  consolidationi,  ealea  and  ap- 
praiealt. 


HARWELL  &  CANNON 

Times  Bldg.  New  York 
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DOLLAR  •  > 
..  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBUSHED 


CANADIAN  GROUP  ELECTS 

Norcross  New  President  of  British  Co¬ 
lumbia  Institute  of  Journalists 

J.  Edward  Xurcross,  editor-in-chief  of 
the  Vancouz'cr  (B.  C.j  Star  was  elected 
president  of  the  British  Columbia  Institute 
of  Journalists  by  acclamation  at  the 
recent  annual  meeting.  He  succeeds 
Ernest  B.  Mayon,  Fancouvt’r  Sun.  Harry 
P.  Hodges,  president  of  the  V'ictoria 
Press  Club,  an  affiliated  body,  was  re- 


i^ONFER’S  Daily  Bargain”  is  a  one  out  two  or  three  good  window  displays,  elected  vice-president. 
^  column,  five  inch  advertisement  Then  write  an  advertisement  featuring  In  his  annual  repor 


report,  the  retiring  presi- 


published  every  day  in  a  Minnesota  daily,  the  SAME  goods.  In  the  copy  play  up  jent  told  of  the  opening  of  a  library  by 
It  shows  a  picture  of  the  property  for  the  fact  that  “some  are  illustrated  here ;  Institute,  F'eb.  26,  with  Elsie  Mc- 
sale,  a  short  description  ai^  the  price,  others  arc  displayed  there  in  our  win-  j^junell  of  the  Vancouver  Sun,  librarian. 
Other  newspapers  might  make  an  ar-  dows ;  but  you  get  the  best  choice  when  library  and  lectures  delivered  during 

rangement  for  similar  small  ads  to  be  you  come  inside.  Take  the  ad  to  the  ^  the  Institute  were 

run  dailv _ G  Smedal  Tr  retailer  and  tell  him  how  youve  made  ‘ 

rundaily.-G.  Sme^jr.  newspaper  advertising  and  window  m^^e  pt^sible  by  donations  fro™  Roy 

n  lutrUts  fx.  excellent  nrosoects  display  pull  together  for  maximum  sales,  I  ancouver  Province,  and  R-  J- 

And  you’ll  get  the  okay  for  the  insertion !  Cromie,  of  the  \  ancouver  Sun,  Mr. 


for  single  or  grouped  ads  during  the  Tu  ‘  If  «  i  a 

entire  week  of  March  13  to  19.  This  — Libler,  Huntington,  Ind. 

week  has  just  been  officially  set  as  “First  ate^^aummumiuiniimimiiiumimuir''’’'^^ 
.\id  Week,”  and  the  annual  sales  festival  w 
of  the  Pharmacists  of  America.  The  | 

week  is  also  sponsored  by  the  National  I  y  ^ 

Association  of  Retail  Druggists,  and  the  I  I  |  # 

slogan  of  the  association:  “Fill  That  |  I  I  I  J  j  \ 

M^icine  Chest  Now”  will  make  an  ex-  j  -A.  A.  w  X 

cellent  ribbon  to  run  across  a  page  of  [ 

ads.— C.  M.  L.  _ 


Mayon  said. 


Put  on  a  "Spring  Garden  Week”  in 
your  city  during  which  all  firms  handling 
seeds,  garden  equipment,  overalls,  doing 
landscape  work,  etc.,  would  arrange  spe¬ 
cial  window  displays  and  openings  and 
during  w’hich  all  these  concerns  would 
use  extra  advertising  in  your  paper. — 
Frank  H.  Williams. 

The  Boston  Herald-Traveler  has  a 
rather  novel  section  of  classified  adver¬ 
tisements  in  the  form  of  a  SWAP  sec¬ 
tion.  For  instance,  a  dentist  will  ex¬ 
change  work  for  carpentry  work  on  his 
house  or  a  man  with  a  set  of  garden  tools 
will  exchange  for  certain  books,  etc. 
Here  is  an  idea  that  any  paper  can  use 
to  advantage. — C.  E.  Pellissier. 

The  Oelwein  (la.)  Daily  Register 
recently  conducted  a  “Johnny-Cake 
Day,”  when  Johnny-cakes  baked  by 
women  of  the  community  were  judged 
at  the  Community  Qub  rooms.  Prizes 
were  given  for  the  best  Johnny  Cakes 
entered,  for  the  three  best  recipes,  and 
for_  the  three  most  novel  or  most  ap¬ 
petizing  ways  of  serving  Johnny  Cake. 
A  “Johnny  Cake  Column”  was  run  each 
day  for  two  weeks  before  the  contest. — 
Leslie  G.  Moeller. 

The  Lancaster  (Pa.)  News  Jounuil 
coupled  news  and  advertising  promotion 
recently  when  it  announced  that  six 
tickets  to  box  seats  in  a  local  theater 
would  be  given  free  to  the  reader  send¬ 
ing  in  the  longest  list  of  names  of 
women’s  wearing  apparel  mentioned  in  the 
advertisements  of  one  issue.  The  tickets 
were  to  a  presentation  of  the  Junior 
League  Revue  by  prominent  society 
people  of  the  city. 

The  stunt  was  repeated  the  following 
day  and  a  second  group  of  box  seat 
tickets  awarded.  Advertisers  found  the 
promotion  idea  novel  and  sensed  the  pull¬ 
ing  power  among  the  women  readers. — 
Wallace  L.  Robinson. 

When  there’s  a  dull  day  in  advertising 
take  a  walk  down  main  street  and  pick 
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W/'EALTHV  people’s  eccentricities  are 
”  shown  in  the  manner  in  which  they 
<lisiKi.se  of  their  property.  By  delving 
into  will  records  a  reporter  produced  a 
yarn  worth  a  double  column  feature  head. 
— Jack  Sedwick. 

Your  local  answer  as  to  “Where  Is 
the  Criminal  of  a  Quarter  Century 
.Vgo?”,  will  make  an  interesting  feature 
article  for  your  paper,  with  the  help  of 
the  police  and  detective  bureaus.  The 
three-shell  artists  and  others  who  for¬ 
merly  flourished,  seem  to  have  entirely 
\"anished,  and  new  types  have  taken  their 
places. — C.  M.  L. 

The  idea  of  printing  a  weekly  summary 
of  the  news  in  the  community,  and,  in 
fact,  in  the  country  at  large,  is  receiving 
growing  consideration  and  finding  greater 
favor  by  many  papers.  The  Boston  Eve¬ 
ning  Transcript  has  just  started  a  page 
on  “The  News  of  the  Week  as  Told  by 
the  Summaries,”  run  each  Saturday  in 
which  the  sub-headings  are  weather,  mar¬ 
kets  at  a  glance  and  the  day’s  news  (lo¬ 
cal,  Congress,  court,  fire,  school  and  col¬ 
lege,  sports,  deaths,  business,  domestic, 
national,  and  foreign).  The  Transcript 
also  uses  a  box  in  the  middle  of  the  page, 
top,  on  “The  Week’s  Necrology.”  The 
Taunton  (Mass.)  Gazette  also  prints  a 
summary  of  the  week’s  news  every  Fri¬ 
day. — Cole,  Fall  River. 

Here  is  an  idea  for  a  feature  of  the 
“contest”  type  or  of  the  “correspondence” 
type  that  is  different.  Get  people  to  tell 
what  they  regard  as  “The  Greatest  Love 
Story  1  Have  Ever  Read,”  and  why,  what 
year  they  read  it,  and,  if  an  old-estab¬ 
lished  story,  at  what  period  of  their  life. 
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10  Short  Stories 
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Illustrations  by 

Joseph  Cummings  Chase 
These  papers  ordered  on  sight: 
Philadelphia  Inquirer 
Kansas  City  Journal-Post 
Washington  Post 
Milwaukee  Journal 
Birmingham  News 
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etc.  Real  love  stories  are  rare.  Such 
a  contest  would  appeal  to  the  great  body 
of  cultured  people  in  any  community. 
.\nd  it  would  help  stimulate  interest  in 
literature  of  the  finest  quality.  Books 
could  be  offered  as  prizes. — Fred  L.  W. 
Bennett. 

Under  the  heading:  “What  Kind  of  a 

Fellow  Is - ”  the  Chicago  Herald  and 

Examiner  has  lK*en  running  a  series  of 
biographical  close-ups.  or  intimate 
sketches  of  great  and  near-great  residents, 
together  with  a  cut  of  each  individual 
featured.  The  picture  shows  him  in 

CHARACTER  SLANTS 

at  fmtured  by 

BOSTON  GLOBE,  DETROIT  NEWS. 

PHILADELPHIA  BULLETIN,  ETC. 


some  characteristic  attitude.  After  tM  ' 
heading,  single  column,  the  name  appQM 
then  the  illustration.  This  recently^jJ' 
of  a  banker  at  a  desk,  with  a  barrti 
window  in  the  background.  In  his  handi 
he  held  a  Yale  pennant,  the  artist’s  coq. 
ception  of  these  words  in  the  story;  “OfcT 
yes,  he’s  Yale.  Very  much 
Graduated  1917.”  The  write-up  ii  ^ 
short,  snatchy  phrases  and  sentences,  aMt 
tells  something  of  the  man’s  business,  hii  ** 
hobbies  and  clubs. 

At  the  present  time  there  seems  to  he 
a  general  animosity  toward  advertisi» 
over  the  radio.  Why  not  oi^n  a  seefi* 
of  your  paper  to  this  subject  and  let 
prominent  men  give  their  views  and  alio 
print  letters  on  the  subject. — C  E.  P 
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Perfectly  balanced  in  news 
interest  and  pictorial  quality 
is  the  daily  8-column  picture 
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When  you  sec  rltht  at  the  corner 
or  the  mouth  of  anyone 
A  dimple  or  a  wrinkle — 

He'll  be  full  of  mirth  and  fun. 

And  those  little,  crinkly  wrinkles 
At  the  comers  of  the  eyes. 

Show  be  laughs  away  hit  troubles 
And  will  do  so  till  be  diei. 

The  O’Dell  Newspaper  Service 
55  Fifth  Avenue,  New  York  City 
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by  Joe  Archibald 

SHORT  CLEVER  TIMELY 


Thii  fastuTO  takes  up  a  very  .lo.n 
sjnvunt  of  spam  and  givss  an  np-ts-tha 
minnts  anyls  on  current  sports. 
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